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Special Section, Chicago Welcomes NSA Members to Convention—106 to 139 
¢ Avoid Balance Sheet Inflation—12 ¢ Regular Mail Contact with Office 
Equipment Customers—14 « Good Will Built by Salesmen Trained to Handle 
Small Repair Jobs—15 « Importance of the Office and Its Equipment—20 





Picture above—both ways across a much used Chicago bridge. Illustrations from ‘’Pictorial Chicago,” issued 


by Horder’s, Inc., Chicago, in 1933. 





Nightmare for Nazis: 


which keep valuable war records safe and easy 


America’s typewriters are busy grinding out 
bad dreams for our enemies. Typed letters and 
reports by the million go into the building 
of planes, ships and guns. Thus carbon paper 


and typewriter ribbons are vital essentials of war. 


Webster products are helping war industries 
to maintain that speed and efficiency which is 
just as necessary in the office as in the plant. 
Micrometric Carbon Paper (the famous paper 
with the white scale) saves seconds on every 
letter seconds which add up to impressive 


hours. It makes sharp, permanent impressions 


TO TOKIO ) 


to read. Star Brand Typewriter Ribbons are 
noted for clean and neat results, and for long 
life—which saves lost time in changing ribbons 


frequently. 


Go after this business from war industries 
in your territory. Show them how they can get 
faster and better work from Webster carbon 
papers and ribbons. Ask our Service Represent- 
ative to help you in covering this important 
war assignment. Many of our dealers write us 


that these activities pay big dividends. 


F.S. WEBSTER COMPANY 


13 Amherst Street, Cambridge, Mass. 





CARBON COPY 


{OFFICE APPLIANCES is 
a news and technical trade 
journal, serving the entire 
industry of office equipment. 
It covers the manufacture 
and distribution of office 
machinery, office devices, of- 
fice furniture, office supplies 
and the complete range of 
commercial stationery. Its 
comprehensive news reports 
of the industry and its valu- 
able special articles upon 
subjects germane to its field 
have given it unusual pres- 
tige. It serves a clientele 
composed of managers and 
agents for the various office 
machines, devices and sup- 
plies, commercial furniture, 
commercial stationery deal- 
ers and many of the largest 
corporations in the United 
States. It also reaches some 
dealers in forty-eight other 
countries who deal in Amer- 
ican office equipment. 


{No person, firm or corpo- 
ration either directly or in- 
directly connected with the 
industry the journal repre- 
sents, has any share in its 
ownership or voice in shap- 
ing its policy, which has in 
view at all times the best in- 
terests of the field it serves. 
It aims to discuss all sub- 
jects fairly, and to furnish 
its readers reliable informa- 
tion concerning the progress 
and development of the of- 
fice appliance industry. It 
will answer any questions 
germane to its field to the 
best of its ability, and it 
asks its readers in all parts 
of the world to aid it with 
inquiries and suggestions to 
which it will give prompt 
and earnest consideration. 





Office Appliances 


(Te the Whrld's Principal Market Places) 


Founded by George H. Patterson and Developed Through Thirty-Four Years 
by Evan Johnson. 








Published on the first of every month by The Office Appliance 
Co., 600 West Jackson Boulevard, Chicago 6, Illinois. Cable 
address: Applico, Chicago. Telephone: Canal 3454. 
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{SUBSCRIPTION RATES 
in the United States and its 
possessions and Mexico—one 
year, $2.00;two years, $3.00; 
three years, $4.00. Canada— 
one year, $2.50; two years, 
$4.00; three years, $5.50; 
Foreign — one year, $3.00; 
two years, $5.00. Remit- 
tances may be made by 
personal checks, drafts on 
New York or Chicago, Post- 
office of Express Money Or- 
ders, or in American Postage 
Stamps or currency, if sent 
by registered mail. Single 
copies, twenty-five cents. 
{CHANGE OF ADDRESS. 
Subscribers may have their 
mailing addresses changed as 
often as desired. Notice re- 
ceived before the fifteenth 
of the month will permit 
delivery of next issue at 
new address. Both old and 
new addresses must be given. 
{CONTRIBUTIONS are in- 
vited upon any topic of 
interest to this trade. All 
accepted manuscripts will be 
paid for at space rates. Un- 
accepted manuscripts will 
not be returned unless post- 
age is enclosed by the sender. 
Correspondents should give 
their names and addresses, 
which will be withheld from 
publication if requested. 
YADVERTISING RATES 
upon application—only ar- 
ticles of office equipment 
or directly related products 
eligible. 


jEntered as Second-Class 
Matter, July 8, 1905, at the 
Postoffice at Chicago, IIL, 
under Act of March 3, 1879. 
{Office Appliances” is regis- 
tered in the United States Pat- 
ent Office, Washington, D. C. 
(COPYRIGHT. Contents 
covered by Copyright, 1943, 
by the Office Appliance 
Company. 








These advertisements present the products of the leading manufacturers in each division of the industry. Because of the ground 
for honest differences of opinion, the publishers obviously cannot undertake to guarantee transactions between advertisers and 


customers. 
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THE SERVICE BUREAU 


of Office Appliances is maintained for the exclusive 
use of subscribers and advertisers. 
commissions 
practically every member of the staff. It answers by) 
personal letters all inquiries upon matters germane to 
the field, it furnishes special reports upon articles 
office equipment, supplies names of manufacturers 
any article wanted, puts man and job together, pre- 


In the execution 
bureau calls upon 
by 


this 


of 
of 
desirable 


rnishes list of 


agents and dealers in nearly every country, aids for- 
eign dealers in securing U. 
other ways performs useful service, all without charge. 
Subscribers in every land have made, and are making, 
good use of this bureau; manufacturers in every sec- 
tion of the field have evidence of its proved value. 
Subscribers’ requests for catalogues to bring their files 
up to date, or to replace the file in case of fire or 
other form of destruction, are broadcasted in a bulle- 
tin which is mailed frequently to leading manufac- 


S. A. lines, and in many 


Ss. 
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Oxford Filing Supply Co. 167 
Pronto File Corp 155 
Weis Mfg. Co 51, 52, 53, 54 
File Boxes, Metal 
Art Metal Construction Co. 87 


Art Steel Sales Corp... , 176 


quirements of the modern business office 
listed here, they are cordially invited to 
nd cheerfully furnished by letter, without 


Corry-Jamestown Mfg. Co, . 93 

Globe-Wernicke Co., The 43 

Peerless Steel Equip. Co ssid a 

Pronto File Corp. ASS 

Rockwell-Barnes Co 122, 123 

Shaw-Walker Co . . . 63 

Weis Mfg. Co 51, 52, 53, 54 

Victor Safe & Equip. Co. 198 
Filing Cabinets, Insulated 
Shaw-Walker Co 63 

Victor Safe & Equip. Co 198 
Filing Cabinets, Metal 

All-Steel Equip Co 179 

Anderson-Hickey (Co 146 

(rt Metal Construction Co. 87 

Art Steel Sales Corp 176 
Browne-Morse Co 96 
Corry-Jamestown Mfg. Co 93 
General Fireproofing Co., The...40, 41 
Globe-Wernicke Co., The 43 
Peerless Stee] Equip. Co 82 
Security Steel Equip Corp. 195 
Shaw-Walker Co. 63 
Victor Safe & Equip. Co. 198 
Weis Mfg. Co 51, 52, 53, 54 
Yawman and Erbe Mfg. Co 163 

Filing Cabinets, Wood 
\rt Metal Construction Co. 87 
Art Steel Sales Corp. 176 
Bainbridge, Kimpton & Haupt, 

Inc 188, 199 
Browne- Morse Co., . sense OO 
Business Efficiency Aids 135, 170, 189 
General Fireproofing Co., The...40, 41 
Globe-Wernicke Co., The 43 
Imperial Methods Co . 47 
Indiana Desk Co 148 
Michigan Desk Co 44, 45 
New England Woodworking Co. 152 
Peerless Steel Equip. Co 82 
Perma-Bilt Equipment Co 98 
Security Steel Equip. Corp 195 
Shaw-Walker Co ; 63 
Victor Safe & Equip. Co. 198 
Wagemaker Co. Sen 185 
Weis Mfg. Co 51, 52, 53, 54 
Wells Office Furniture Co. 110, 111 
Yawman and Erbe Mfg. Co 163 

Filing Supplies 
Acco Products Inc 81 
Aigner, G. J., Co 130 
Art Metal Construction Co 7 
Barkley, C. L., & Co. 124 
Browne-Morse Co 98 
Corry -Jamestown Mfg. Co. 93 
General Fireproofing Co., The...40, 41 
Globe-Wernicke Co., The . 43 
Guide System & Supply Co. ‘ 35 
Imperial Methods (o.. PRLLEE? 7 
Oxford Filing Supply Co. 147 
Pronto File Corp. “ 55 
Quality Park Envelope (Co. 78 
Rockwell-Barnes Co 122, 123 
Shaw-Walker Co 63 
Veit Mfg. Co 102 
Victor Safe & Equip. Co.. 198 
Wabash Cabinet Co., The 105 
Warshaw Mfg. Co 190 
Wels Mfg. Co 51, 52, 53, 54 
Yawman and Erbe Mfg. Co. 163 


Continued on page 6) 










































































































THE CLASSIFICATIONS 
(Continued from page 5) 

Filing Tables 

Toledo Metal 
Finger Pads 


Furniture Co 


Melind, Louis, Co 

Speed Products Co 

Folders (See Filing Supplies) 
Fountain Pens, Mfrs. 

Kahn, David, Inc 10 

Parker Pen Co 

Sheaffer, W \ Pen Co 
Globes, Geographical 

Cram, The George F., Co 
Gummed Cloth Binge 

Dennison Mfs ‘ 

Graff, Geo. B Co 

Warshaw Mfg. Co 

Gummed Tape 

Dennison Mfg Co 

Index Card Signals 

Cook if cS Co 

Graff, Geo. B Co 

Victor Safe & Equip. Co 
index Tabs 

Aigner, G. J Co 

Barkley, ©. L., & Co 

Globe-Wernicke Co The 

Guide System & Supply Co 

Markilo Co 

Melind, Louis, Co 

Shaw-Walker Co. 

Sheppard, The C. E., Co 

Speed Products Co 

Veit Mfg. Co 

Victor Safe & Equip. Co 
inks, Adhesives, Ete 

Carter's Ink Co 

Continental Ink Co 

Dennison Mfg. Co 

Higgins Ink Co Ine 

ink Specialties Co 

Melind, Louis, Co 

Parker Pen Co 

Rivet-O Mfg. C« 

Sanford Ink Co 

Stewart, R. A & Co 
Inkstands 

Sengbusech Inkstand (C« 
Labels 

Imperial Methods Co 
Oxford Filing Supply Co 
Warshaw Mfg. Co 

Weis Mfg. Ce 7 2, 53 
Ladders, Library, Store & Vault 
Cotterman, I. D 
Leads for Mechanical Pencils 
Dixon, Jos Crucible Co 
Faber, Eberhard 

Kahn, David, In 103 
Rite-Rite Mfg. Co 

Sheaffer, W \ Pen Co 
Leather Goods 

Doppelt, Chas & Co 

Stein Bros ifg. Co 
Leather Upholstered Furniture 
Bright Chair Co 

Ehrlich Upholstery Works 
Gunlocke, The W. H Chair Co 
Jasper Chair Co 64 
New Indiana Chair Co 
Letterheads 


National Engraving Co 


Letter Trays (See Desk Trays 


Library Equipment 


All-Steel Equip Co 
Art Metal Construction Co 

Art Steel Sales Corp 
Corry-Jamestown Mfg. Corp 
General Fireproofing Co., The 10 
Globe-Wernicke Co The 


Peerless Steel Equip. Cr 
Shaw-Walker Co 
Yawman and Erbe Mfg. Co 
Lockers and Storage Cabinets 
All-Steel 
Anderson 
Art Metal 
Art Steel Sales Corp 
Browne-Morse C¢ 
Corry-Jamestown Mfg. Co 
General Fireproofing Co., The 10 
Wernicke Co., The 
New England Woodworking Co 
Security Steel Equip. Corp 
Shaw-Walker Co 
Yawman and Erbe Mfg. Co 


Locks, Drawer, 
Wonder Lock 
Loose Leaf Books & Systems 


\igner, G. . Co 
Amberg Fite & Index Co 


Equip Co 
Hickey Co 


Construction Ce 


Globe 


Showease, Ete. 


Boorum & Pease Co 

Feldco Loose Leaf Corp 

Grand Rapids L. L. Binder Co 
National Blank Book (< 


Sheppard, The C. E., Co 

Wilson 
Loose Leaf Sheet Covers, 

American Binder (« 

Markilo Co 

Wilson 
Loose Leaf Metals and Devices 
Rapids L. L. Binder Cx 

I Co 


Jones Co 


Celluloid 


Jones Co 


Grand 
Sheppard, The ¢ 


Wilson Jones Co 


187 
144 


190 
I 


"1 


104 


200 











Mail Distributors 
Globe-Wernicke Co mr" 
Victor Safe & Equip. ¢ +s 
Map Tacks 
Graff, Geo. B Co i9 
Moore Push-Pin Co 0) 
Maps 
Cram, The George F Co 194 
Matched Office Suites 
Art Metal Construction ¢ 87 
General Fireproofing ¢ TI 0. 4 
Globe-Wernicke Co The 
Leopold Co. ; 
Royal Metal Mfg. Ce 204 
Shaw-Walker Co f 
Sloane, W. & J 5 
Memorandum Books 
Bates Mfg. (« ‘ 
Boorum & Pease Co 
National Blank ( i 
Rockwell-Barnes Co 22, 12 
Wilson Jones Co l 
Mending Tape 
Warshaw Mfg. Co 10 
Metal Badges, Checks, Tokens, Ete 
Dayton Stencil Works 200 
Meyer & Wenthe Ir 
Moisteners 
Rivet-O Mfg. Co 7 
Sengbusch S-C Inkstand ¢ 72 


Numbering Machines 
Bates Mfg. Co S 
Melind, Louis, Co ! 
Roberts Numbering Mach. ¢ 
Office Partitions and Railings 
Globe-Wernicke (« The 


Office Printing Outfits 


Fulton Specialty ( 182 
Pads, Figuring 

Boorum & Pease Co ] 

National Blank Book Co 49 

Rockwell-Barnes (« 22, 12 


Wilson Jones Co 


Paper 
Eaton Paper Cort 
Rockwell 


Paper Clamps 


sSarnes ¢ oe 


Acco Products Ir 8 
Automatic Pencil Sharpener Co 2 
Oakville Co ( 
Paper Clips 
Acco Products Ir s 
Cook a Gs Co 18 
Graff, Geo. B Co 0 
Oakville Co lt 
Vail Manufacturing ¢ 
Paper Fastening Machines 
Ace Fastener Corp 
Automatic Pencil Sharpener ¢ 2 
Sates Mfg. (x ‘ 
Markwell Mfg. ¢ 
Speed Products ¢ 8 
Victor Safe & Equity ( rT 
Paper Fastening Stickers 
Feldco Loose Leaf Cort 
Paste (See Inks, Adhesive t 
Pencil Sharpeners 
Automatic Pene Sharper ( 9 
Pencils, Mechanical 
Kahn, David, Inc 
Parker Pen Co 
Rite-Rite Mfg ( 214 


Sheaffer, W \ Pen ¢ 


Pencils, Paper Wound 
Blaisdell Pencil ¢ 
Pencils, Wood Cased Lead 
Blaisdell Peneil (¢ 
Dixon, Jos Crucible ¢ 
Faber Eberhard go 
General Pencil ¢ 
Koh-I-Noor Pencil Ce 


Staedtler | Ss Inc R/ 
Pen Holders 

Dixon, Jo Crucible ¢ ) 
Pens 

Sengbusch S-C Inkstar ( 


Pins and Pin Containers 
Oakville Co 
Vail Mfg. Co 


Platens, Typewriter 

Amer. Writing Mach. Store D 

Ames Supply Ce 24 
Postal Scales 


Scale ( 


Hanson 
Presentation Covers 


Amberg File & Index ¢ 

Ellingsworth Mf ‘ 

Oxford Filing Supply ¢ 
Price & Sign Markers 


Fulton 
Stewart, R. A & ( 
Publishers 

British Stat 


Specialty 


Punches 
Acco Products Ir 8 
Bates Mfg 
Boorum & 
Globe-Wernicke Co., The 
National Blank Book ( 
Wilson Jones Co 


Push Pins 
Moore-Push Pin Co 


Ribbons and Carbons 


Pease Co 


Allen & Co s? 
Allied Carbon & Rit Mfg Cort { 

Amer. Writing Mac Store > 

Ames Supply Co 124 


Suckeye Ribbon & Carbor gq 
Carter's Ink Co 


Codo Mfg. Co 125 
Columbia R. & C. Mfg. Co 68 
Frankel Carbon & Ribbon Co 164 
Manifold Supplies Co. 27, 79 
Mittag & Volger, Ir 84 
Old Town Rib. & Carb. Co 49 
Pacific Carb. & Rib. Mfg. Co 15 
Peerless Key-Imperial Mfg. C« 180 
Phillips Process Co 

Royal Typewriter Co Inc 31 
Shipman-Ward Mfg. ¢ 34 
Storms, H. M Co 200 
Underwood Elliott Fisher Sack Cover 
I 8. Ty Ribbor 
Waters & Waters Branct 18 
Webster, F. 8S cr 2 


Rubber Bands 


Faber, Eberhard gu 


Rubber Stamps 
Melind, Louis 
Meyer & Wenthe, I 
Stewart, R. A & ( 201 

Type ( 201 





pewriter 


Superior 
Rubber Type 

Fulton Specialty Co 182 
Stewart, R. A « 


Safes 

Art Meta 

Diebold, Inc 
General Fireproofing Ce rhe 
Globe-Wernicke Co., The 

Meilink Steel 
Security Steel Equip. Corp 195 
Shaw-Walker Co 63 
Victor Safe & Equip. (« 198 
Yawman and Erbe Mfg. Co 163 


Construction ¢ 


Safe { 





Scrapbooks 
Globe-Wernicke ¢ The } 
Weis Mfg. Co 1, 52, 3 54 
Wilson Jones ¢ 115 
Secretary Desks 
Art Metal Construction C« 87 
General Firepr i 
Globe-Wernicke ¢ The 4 
Peerless Steel Equip. Co 86 
Shaw-Walker Co ' 
Wabash Cabinet Co The 10 


Shelving 

All-Steel Equip ¢ 

Art Metal ¢ 
Morse Co oF 
Corry Jamestown Mfg. ( 13 
Generai Fireproofing Co., The 0, 4 
Globe-Wernicke ¢ The 13 
Security Equip. Corp 19 


Walker ( f 


Stamp Pads 
Bates Mfg. Co g 
Carter's Ink ¢ 
Fulton Specialty (« 1 
Melind, Louis, Co 
Meyer & Wenthe 
Rivet-O Mfg Co 197 
Phillips Process ¢ ) 
Rockwell ) 
Stewart, R \ «& 
Victor Safe & Equip. Co 

Stands for Office Machines 
All-Steel Equip 179 
Ames Supply Co 
Anderson-Hickey Co 
Art Steel 


Sales Corp 
Franklin Table Co 10 
General Fireproofing { 
Globe-Wernicke 
Harter Corp 
Metalstand Co 
Steel Equity 0 
Ward Mf ( 1 
Sturgis Posture Chair 
Toledo Metal Furniture ¢ #2 
Wells Office F 
Staple Extractors 
Ace Fastener Cory 
Staples and Stapling Machines 
Ace Fastener Cort ] 
Bates Mfg. Co g 
Markwell Mfg. ¢ 94 
Oakville Co 16] 
Products Cory 8 


Manufa 





onstructior 


srowne 





Steel 


Shaw 





Barnes (< 122, 12 
Co 201 








Peerless 
Shipmar 


irniture o, 11 


Speed 
Vail 


Statiorery 
Statio 


cturing (o 


ners Clearir iH 


Brass 
Stencil W 


Stencils, 
Daytor rks a4 
Stenographer'’s Note Books 
National Blank Book ( 19 
Rockwell-Barnes ( »» 9 
Stools 
Harter Corp 147 
Metalstand ¢ 
Toledo Metal Furniture Co 62 
Wells Office Fi ) 1] 
Storage ard Transfer Cases 
All-Steel 


Art Metal 


irniture ¢ 


Equip ¢ 


Construction ¢ 87 


Morse Co oF 
Jamestown Mfg 





Corry 


General Fireproofir ( rhe 0, 4 


Globe-Wernicke ¢ 

Guide System & Supply ( 

Imperial Methods ( } 
Peerless Stee Eq 
Pronto File Corp 
Rockwell-Barnes ¢ 99 
Security Ste qu , 
Walker Co t 
Wagemaker 
Weis Mfg. ¢ 52 
Yawmar nd Erbe Mf Co 


Shaw 


OFFICE 


APPLIANCES, 





Store Fixtures and Equipment 


All-Steel Equip Co 179 
Strong Boxes, Fire Protected 

Diebold, Inc 171 

Meilink Steel Safe Co gx 
Tables 

Art Metal Construction Co 7 

srowne-Morse Co 

Corry-Jamestown Mfg. Co 

Farber, Louis H 


General Fireproofing Co., The 





Globe-Wernicke Co 

Mutsehler Bros. Co 

Peerless Steel Equip. Co 

St Johns Table Co 

Security Steel Equip. Corp } 

Shaw-Walker Co 63 

Victor Safe & Equip. Co 198 

Wells Office Furniture Co 110, 111 
Tags 

Dennison Mfg. Co 187 
Tax Record Books & Systems 

Dome Publishing Co 188 
Telephone Accessories 

Bates Mfg. Co 8 

Victor Safe & Equip. (« 198 
Telephone Stands 

Art Metal Construction Co 87 

Art Steel Sales Corp 17¢ 

Generai Fireproofing C¢ The 10, 41 

Globe-Wernicke Co 13 

Nucraft Furniture Products 190 

Peerless Steel Equip. Co g2 

Shaw-Walker Co 63 

Yawman and Erbe Mfg. Co 163 
Thumb Tacks 

Graff, Geo. B Co 149 
Oakville Co 161 
Ticket Holders 

Vail Manufacturing Co 137 
Trimming Boards 

Amer. Photo Laboratories 13¢ 

Photo 


Materials Co 134 
Precise Developments Co 1 


Tying Bands & Devices 


Rochester Wire-O Bldg. Co 166 
Type, Typewriter 

Amer. Writing Mach. Stores Div i 

Ames Supply Co 124 


Typewriter Cleaning Material 


Amer. Writing Mach. Stores Div fit 
Ames Supply Co. 124 
sSuinbridge, Kimpton & Haupt 

Inc 188-199 
(larotype Co 1s 
Gies, Walter G Co 194 
Martens Type Cleaner Co 200 
Mittag & Volger, In 84 





Red Feather Products, Ltd 90 
Rivet-O Mf Co 197 
Sanford Ink Co 12 
Shipman-Ward Mfg Co 134 
Webster, F. S., Co 2 
Typewriter Cushion Keys 
Amer. Writing Mach. Stores Di i 
Ames Supply Co 124 
Peerless Key-Imperial Mfg. Co 180 
Speed Key Mfg. Co 20 
Speed Products Co 18 


Typewriter Cushion Knobs and Bases 
Amer. Writing Mact 
Ames Supply Co 124 
Peerless Key-Imperial Mfg. Co 180 

Typewriter Parts and Tools 
Amer. Writing Mact 
Ames Supply Co 124 

Typewriter Tables 
See Stands for Office 

Mfrs. of 


pewriter Co 


Stores Div “i 


Stores Di He 


Machines 
Tycpwriters, 
Royal Ty 

















Smith, L. ¢ & Corona Type 
writers 29 
Underwood Elliott Fisher Sack Cover 
Typewriters, Rebuilt and Used 
Amer. Writing Mach. Stores Di He 
Shipman-Ward Mfg. Co 134 
Visible Systems Equipment 
Acme Visible Records Irn l 
\igner Gq | Co 130 
Art Metal Construction ¢ 87 
Boorum & Pease Co 7 
Diebold, Ine 171 
Globe-Wernicke Co 13 
National Blank Book ¢ 19 
Postindex Visible Files 87 
Shaw-Walker Co r 
Sheppard, The C. E., Co 70 
Stationers Loose Leaf Co 168 
Victor Safe & Equip. Co 198 
Vilson Jones (¢ 1] 
Yawman and Erbe Mfg. Co lf 
“ao Racks 
New Ff 1 Woodworking (C« 152 
Vogel , terson Co 13 
Waste Baskets 
Art Steel Sales Corp 7 
Corry-Jamestown Mfg. (¢ ) 
General Fireproofing ¢ The 10. 4 
Globe-Wernicke Co 13 
Nucraft Furniture Prodi 190 
Peerless Steel Equip. Co x2 
Shaw-Walker Co ( 
Wholesale Stationery 
Associated Stationers Supply Co 
Bainbridge. Kimpton & Haupt 
Ir 188 0 
Stationers Guild of America 178 


October, 1943 








EWANTS AND TOR SALE 


The rate for classified advertisements is eight cents a word, minimum charge, $1.60. 


SITUATIONS WANTED 

has completed work in 
Has been buying all sta- 
paper products and many 


FORMER SALESMAN, service man, manager, owner, 
office of war plant and is open for new connection. 
tionery, office supplies, office equipment, furniture, 
special items for large war plant. Formerly operated own business and has 
had leading typewriter agencies. Will consider opening in any office appliance, 
stationery or printing connection, or all three combined. Past president 
Travelers Protective Association, member American Legion and VFW Address 
K-193, care Office Appliances, Chicago. 

AFTER TWENTY-FIVE YEARS SELLING and manufacturing office furniture I 
desire to join manufacturing organization as sales and production manager. 
Closest contacts in Chicago and Middle West Thoroughly conversant with 
both wood and steel and supplementary lines For three years ha specialized 
on government and war industries. Address K-192, care Office Appliances, 
Chicago. 

EXPERIENCED STATIONERY, PRINTING and furniture salesman and manager 
open for new connection with stationery or office furniture dealer as buyer and 
manager, or will travel for manufacturer Knows the field from east to west 
coast Has an impressive record of profitable operation. Plans to attend 
NSA October convention in Chicago. Address K-190, care Office Appliances, 
Chicago 

TYPEWRITER MECHANIC and salesman, twenty years experience, seeks con- 
nection with progressive dealer Excellent record as service manager and 
salesman. Thirty-nine years of age. References Address K-191, care Office 
Anpliances, Chicago. 





SALESMEN WANTED 


LEADING BUSY COMMERCIAL STATIONERY 
enced inside salesman with aggressive and creative 
store better We want daily progress in spite of hell and high water. Re- 
markable, permanent spot with a future State experience and salary expected 
ifter you make good. Address Y-289, care Office Appliances, Chicago. 


Central Ohio needs experi- 
to make a modern 


store 


ideas 


4AA-1 MANUFACTURER of most complete, fine quality line of hectograph and 


spirit duplicating materials, printed forms and supplies, inked ribbons, carbon 
papers, etc., has territory openings for steady, reliable type of salesmen who 
ire workers. New exclusive products have created an unusual opportunity for 
able representatives Permanent post war employment Opportunity for ex- 
cellent earnings. Salary and expenses paid See display ad in this magazine 


Inc., 750 Pacifie Street, Brooklyn, N. Y 


Write Old Town Ribbon & Carbon Co., 

SALESMEN CALLING on office trade for local or larger territories A good side- 

line. Write Lewis Co., 413 W. State St.. Milwaukee. Wis 
EXECUTIVES WANTED 

AND FUTURE for man possessing thoro 


Position open to assist executive 


zh knowledge 
quality firm 
be able to handle large : punt of detail 
Please reply Y-288, giving qual- 
New York 1 


UNUSUAL OPPORTUNITY 
of executive office furniture. 
Must have exceptional sales personality 
and correspondence, supervise floor display 
ifications and experience Care Office Appliances 











Thoroughly experienced commercial stationery and print- 
1ed New York City firr Applicant must 


OFFICE MANAGER 


ing business, wanted by well estab] 





be a live wire and have the abilitv to take charge of all departments including 
sales and development Excellent connection for right party Opportunity 
of interest in business if found worthy State qualifications, age, salary Box 


Y-287, care Office Appliances, Chicago 


WANTED: Executive familiar with sales and factory production in complete 
filing supply line, including guides, folders, et« Give background of experience, 
age, draft status, et« Outstanding opportunity Address Y-286, care Office 


Anvliances, Chicago 
EXPERIENCED HELP WANTED 


WANTED—Experienced store man for office supplies 
Business Systems, Inc 


State age, salary wanted 
ind past connections A rea South 


Bend, Indiana 


opportunity 


supply house in Chicago 


4 LARGE, WELL ESTABLISHED stationery and office 


can use the services of experienced men and women in several departments, 
such as purchasing, order filling. pricing, selling. ete Please state experience 


Address Y-292, care Office Appliance, Chicago 
MECHANICS WANTED 


WANTED UNDERWOOD SUNSTRAND accounting machine mechanic, preferably 
with training at the factory school Must have recommendation or clearance 
-xcellent salary, overtime and bonus to competent reliable all- 
around mechanic. Apply Alexander Brothers nited. 180 Merchant Street, 
Honolulu, Hawaii, or P. O. Box 354 San Mateo, California 


W ANTED—Top Office Machine Mechanic capable of taking charge of and super- 


n detail 


from uefco. 















ising repair department in established firr n West Coast’s Key City. Must 
be competent trouble shooter on adding machines, typewriters, calculators, etc 
E» -nt opportunity particularly for someone wishing to come to West Coast, 
the fastest growing part of the nation Holladay Business Machines, 318 S. W 


ith Ave., Portland, Oregon 

“OMBINATION OFFICE APPLIANCE machine salesman and repairman able 
to sell and repair all makes typewriters and adding machines to manage de 
partment, a wonderful opportunity for a steady job after the war; pay one-half 
profit of dept Job has always paid well—better than owning your own busi- 
ess. If interested send full particulars. Hills Stationery, 1127 Chorro Street, 
San Luis Obispo, Calif 

ADDING MACHINE MECHANIC, also Typewriter Multigraph 


Addressograph, 
Mechanic. Machines 125 
TYPEWRITER MECHANIC (Adding Machine « 
week; permanent. Write giving experience and references 
for sincere and honest party Louisville Typewriter 


Louisville, Ky. 
SERVICE MEN WANTED—wWe need Service Men with « 


Good salary. Pruitt Office LaSalle, Chicago 


xperience preferred) $50.00 ner 
Excellent opportunity 
Co 1O¢ So ith St., 


perience on either or 





ill of the following: Friden Calculators, Allen-Wales Adding Machines, Dicta- 

phones and all makes of typewriters Give full details in first letter, replies 

treated confidentially Reliable Office Equipment ¢ 11 Sycamore, Evans- 
lle, Indiana 

DEALER IN SMALL but lively Wisconsin cit has opening for a good service 
an experienced on adding machines, yewriters and cash registers A good 
ypportunity in gool location Address Y-290. care Office Anr nees, Chicago 


REPRESENTATIVES AVAILABLE 








NATIONALLY KNOWN REPRESENTATIVE closely associated with several of 

the largest manufacturers and distributors of wood and steel office furniture 

pl to open sales office in Chicago Wants best desk, chair and file lines 
ble Also accessory lines Intimate knowledge of what will sell’’ to 
ale distributor, dealer and top priorit iser makes his contacts especially 

lesirable Address K-195, care Office Appliances, Chicago 

AGENCIES WANTED for South American trade Experienced ffice appliance 


man, born in South America, now United States ci s to represent 








manufacturers of mechanical equipment, files and extensive trip 
through the South American countries to be made t opportunity 
Thoroughly acquainted with office lines from eighteen ars experience in sales 
and service, and management of own retail b nes Can help American com- 
panies establish Latin American connections just as soon as foreign commercial 
travel is permitted For further particulars addre K-194, care Office Ap 


pliace Chicago 


OFFICE APPLIANCES, October, 1943 


SALESMAN 24 years experience in office equipment, desks, files, office ma- 
chines, typewriters, supplies, etc., desires exclusive agency, territory or branch, 
vicinity So. Calif., representing manufacturer, selling to dealers or direct. 
Addr .- care Office Anvliances, Chicago. 











RETAIL BUSINESS FOR SALE ere 


FOR SALE—-LONG ESTABLISHED, money making retail Office Equipment busi- 
ness, handling Office Furniture, machines, stationery, etc., located in busy 
city of 250,000 in Southern New England. Large inventory on hand, little 
competition, excellent post war opportunity. Can be operated as branch of 
nearby business, low overhead, steady earnings, present owner retiring. Owner 
will remain on job reasonable period with new owner. Price and full particulars 
urnished to resnonsible parties Box Y-291. care Office Annliances. Chicago. 


WANTED TO BUY BUSINESS 


WANTED TO BUY——COMPLETE STATIONERY BUSINESS. Large corporation 
seeking to expand its operations is interested in purchasing a going stationery 
business. If your annual volume is over $200,000 and you would be interested 
in ——. suns Y-292, care this publication. All replies will be held strictly 
confidentia 








SALES LETTERS _ Sissi ie 


LETTERS WILL BUILD SALES: For years I have built letters that pull sales. 
You need them more than ever now Send me your data for new letters, or un- 
successful letters for reshaping Particulars on request. Address H. . 
Goldthwait. 1659 Broadwav. Denver. Colorado. 


WANTED MFG. RIGHTS 


WANTED Manufacturing rights for electric typewriter. 


Office Annliances, Chicago 
oer mo 











Address Y-285, care 





TRADE SCHOOLS 


WEBER TYPEWRITER-MECHANICS SCHOOL, 
Course. Our students now operating their own business. 
Ohio 


A simplified Practical Homestudy 
Division 2, Canton, 


FOUNTAIN PEN REPAIRING Ss 


WELTY’S REPAIR ALL MAKES FOUNTAIN PENS, Desk Pens, Pencils, etc. Re- 
paired at standard prices. We especially feature ““CONKUIN."’ SWAN, WATER- 
MAN, WAHL, PARKER, WELTY. SHEAFFER, MOORE. etc., but can repair all 
other makes. We feature Gold Pen Points and Repairing. Mail all makes to 
ONE place for better service (Est. 1904). ASK AROUT NEW WELTY PENS 
£1.50 TO $10.00 LIST. Welty Pen and Renair Co.. 38 So. State St.. Chicago. 








ADDING MACHINE PARTS. TYPE. ETC. 


LARGE STOCKS of new and used Adding and Calculating Machine Parts avail- 
able. Quotations furnished on specific parts upon request. I. A. Dehn, Jr., 1643 
1'st Ave... Oakland. Calif. 


FOR SALE AND WANTED TO BUY. USED EQUIPMENT 


Moon Hopkins, 
Chicago Office 





ELLIOTT-FISHER, Burroughs, 
taphones, Edinhones, bought and sold 
Wells St., Chicago. 


ELLIOTT-FISHER Machines, Adding Machines, Comptometers, Burroughs and 
Monroe Calculators, Typnewriters and all office machines bought and sold. 
Teeter-Warsh Co., 849 ird St Milwaukee, Wis. 


Adding-Calculating Machines. Dic- 
Appliance Co., 529 S. 





Bookkeeping Machines, Comn- 
Dorrell-Markel, 93 S. 11th. 


BURROUGHS, MOON HOPKINS. Elliott-Fisher 
tometers, all makes calculators bought and sold. 
Minneapolis, Minn. 


BURROUGHS,—Duplexes, Moon Honkins, Bookkeening Machines, Kardex. All 
types office machines bought and sold Fort Pitt Typewriter Co., 644 Libert 
Ave., Pittsburgh, Pa 


ELLIOTT-FISHER machines, calculating machines, adding machines—all office 
equipment, bought and sold W. J. Crowley Company, 434 Caswell Bldg., 
Milwaukee, Wis. 


BURROUGHS, MOON HOPKINS, Elliott-Fisher, Remington Accounting Machines. 
and everything in the office machinery line State model, serial number and 
we will quote highest cash prices International Office Appliances, Inc., 326 
groadway, New York City 


KARDEX, ACME, POSTINDEX, et« visible filing equipment of all types bought 
and sold We specialize in this field and offer full co-operation to dealers. 
Commercial Card System, 135 Grand St., New York City. 


Sealers, Folders. 


ADDRESSOGRAPHS, Duplicators. Dictaphones, Multigraphs, 
Pruitt 


Typewriters, Adding Machines. Write for FREE Money Making Circular. 
Office Machines, 527 Pruitt Bldg., Chicago, 


FOR SALE: 1 Sundstrand model ‘C’ Bookkeeping Machine—18” Front Feed 

carriage with payroll attachment Serial No. 287802. Burroughs portable 

adding machines—ks column hand operated, with 12” carraiges. David C. 
eS 


Silvers, 135 Grand St., New York 


KARDEX, ACME, all makes used visible filing equipment. Thousands of re- 
conditioned cabinets, panels, books, always on hand. Special service and 
prices to dealers for purchase or sale Get our quotations. Chas. S. Nathan, 


Inc., 548 Broadway, New York 


GUARANTEED REBUILTS, KARDEX, other visible systems, attractively refin- 
ished, thoroughly rebuilt for years of additional service, moderately priced. 
Used equipment also bought and exchanged Universal Office Equipment Co., 
561 Broadwav. New York, 


VISIBLE EQUIPMENT bought, sold and exchanged. We specialize in rebuilt 
Kardex, Acme and International Visible Factograph cabinets, as well as other 


makes Have available credit authorization equipment in one line tube panels, 
and 5x1! pocket panels, for reasonable prices. Write and tell us what Visible 
Equipment you need or have for sale Special prices to Dealers. E. H. Heine- 


man, 4 North Eighth Street, St. Louis, Mo 


rebuilding, sales and 
American Dictating 


specialists in 
catalog 


DICTAPHONES—EDIPHONES——Foremost 
purchases of dictating equipment Write for 
Machine Co., 235 Fifth Ave New York, N. Y¥ 





We specialize in all Burroughs 
Drop us a line regard- 
National Office Machine 


BURROUGHS PRODUCTS bought and sold 

and Moon Hopkins machines and Burroughs Calculators. 

ing model and seria] number for sale or items wanted 

Company, 537 South Dearborn, Chicago 
WANTED 

INTERNATIONAL VISIBLE Factograph cabinets, in 6 and 12 drawer 8x5 size, 

complete with card holders and good shift rods. Advise what you have avail- 


able E. H. Heineman, Box 552, St. Louis, Mo. 
75 ACME INSITE CABINETS—8&x5, in 14 and 23 drawer units. Equivalent to 
new. Commercial Card System Co., 135 Grand St., New York 13, N. Y. 


MOTORS—wWe have several 110 A.C. motors for KA Monroes for sale. F. W. 


Finch, 512 Pennsylvania Bldg., Philadelphia, Pennsylvania. 
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PATENTS 


Copies of patente shown here can be obtained 
from the Commissioner of Patents, Washington, 
D. C., for ten cents each in cash, postoffice 
money orders or certified check. Stamps and 
personal checks not accepted. 





2,327,423 Typewriting Machine. William F. Hel 
mond, Clinton, Conn., assignor to Underwood Elliott 
Fisher Company, New York, N. Y., a corporation of 
Delaware Application March 21, 1941, Serial No 
384.530. Granted August 24, 1943 

2,327,480. Feeding Mechanism for wet Printed 
Forms. Ned Whitehead, Los Angeles. Calif Appli 
cation March 4, 1941, Serial No 381,617 Granted 
August 24, 1943 

2,327,635 Calculating Machine. Car! M. Friden 





Oakland, Calif., assignor to Friden Calculating Ma 
chine Co Inc., a corporation of California Appli 
cation July 23, 1938, Serial No. 220,981 Granted 


August 24, 1943 

2,327,648. Paper Punch. Charles Hutchinson, Kam 
loops sritish Columbia Canada Application June 
9, 1941, Serial No. 397,337. Granted August 24, 1943 
2,327 667 Pinwheel Register. William C. Pfeiffer 
Dayton, Ohio, assignor to The Egry Register Com 
pany, Dayton, Ohio, a corporation of Ohio Appli 
eation November 27 1941 Serlal No 420,718 
Granted August 24, 1943 

2,327,689. Collating Machine. Clayton E. Wyrick 
Dayton, Ohio, assignor to The Egry Register Com 
pany, Dayton, Ohio, a corporation of Ohio. Applica 
tion October 21, 1940, Serial No. 362,006 tranted 
August 24, 1943 

2.327.704. Caleulating Machine. Carl M. F. Friden 
and James H. Gemmell, Oakland, Calif., assignors to 
Friden Caleulating Machine Co Inc a corporation 
of California Application October 1936, Serial 
No. 107.806. Granted August 24. 1943 
2,327,719 Manifolding Assembly. James Gordon 
Kerr, Washington, D. C., assignor to Gilman Fan- 
fold Corporation, Niagara Falls, N. Y a corpora- 
tion of Delaware Application June 2, 1942, Serial 
No, 446,997 Granted August 24, 1943 

















2,327,981. Caleulating Machine. Car! M. F. Friden 
Oakland, Calif assignor to Friden Calculating Ma 
chine Co., Inc a corporation of California. Applica 
tion August 10, 1935, Serial No. 35,619 Granted 


August 31, 1943 

2,328,019. Desk. James R. Jones, Lakewood, N. Y 
assignor to Art Metal Construction Company, James 
town, N y Application August 27 1940, Serial 
No. 354,389. Granted August 31, 1943 

2,328,022 Tape Serving Machine. Theodore H 
Krueger, Stratford, Conn., assignor to Better Packages 
Incorporated, a corporation of New York. Application 
January 20, 1942, Serial No. 427,413. Granted Au 





gust 31, 194 

2,328,081 Manifolding Stationnery Arthur A 
Johnson Bridgeport Conn assignor to Autographi« 
Register Company, Hoboken, N. J a corporation of 
New Jersey Application November 28, 1941, Serial 
No. 420,783 Granted August 31 1943 

2.328.116 Fountain Pen Norman E_ Weigel 
Short Hills, N. J assignor to E. O. Weigel & 
Sons, Newark, N J a firm composed of Norman 
E. Weigel, Ernest Weicel, and Louis J, Weigel Ap 
plication September 23 1942, Serial No 459,363 


Granted August 31, 1943 
2,328,143 Fountain Pen. Benjamin W Hanle 
Elizabeth, N. J assignor to Eagle Pencil Company 
a corporation of Delaware Application June 27, 1942 
Serial No. 448.709. Granted August 31, 1943 
2,328,146. Typewriting Machine. Laurence B. Hill 
and Edson G. Moshier, Svracuse. N. Y assienors to 
lL. €. Smith & Corona Typewriters, Inc., Syracuse, 
N. ¥ a corporation of New York Application No 
vember 29, 1941, Serial No. 420,912 Granted Au 
gust 31, 19438 
28,268 Paper Fastener. Alex Gelfand srenx 









N assignor to Peerless Key-Imperial Mfg. Co 
Now York, N. ¥Y a corporation of New York Ap- 
plication March 5, 1943, Serial No. 478,165 Granted 
August 3 194° 

2,328 Typewriting Machine. William A. Dob 
son Wether l Conn assignor to  nderwood 





Elliott Fisher Company, New York, N. Y a cor 
poration of Delaware Application December 31, 1940 
Serial No. 372.622. Granted August 31 9 

2.328.380. Combined Business Reply Post Card and 
Envelope. eed Feder, Newark, N. J Applica 
tion Aug 0. 1941, Serial No. 409,007 Granted 
August 1. 19438 

2,328.41¢ Loose Leaf Binder. John W. F. Blizerd 
Rydal and Charles G Peters Philadelphia Pa 


assignors to National Fiberstok Envelone C Pil 
adelphia Pa., a corporation of Pennsvivenia Ap 
plication July 28, 1942, Serial No. 452,586 Granted 


August 31. 1943 

2.828.532. Autegraphie Register. Harry J. Waech 
ter. Mount Healthy, Ohio. assignor to Paul Renning 
hofen and Eleanor €. Dieshach. Hamiltor Ohi as 
trustees Application March ; 1942 Serial No 
4 Grantet Aveust 31, 1943 
58 . er Device. Calvin P. Kipp 





Douglaston, N assignor to Speed Products Com 
pany Long jolend City x. 7 Application April 
13 1942 Serial No 438,81 Granted Septembe 
7, 1943 

2.328 560 Tabutatiog Mechanism. Harry L. Lam- 
bert, Enfield y assignor to Allen Wales Add 
ing Machine ¢ alt ration. Ithe« yw. ¥ Annlicatior 


October 29. 1941, Serial No. 416 970 Granted Septem- 
ber 7. 1943 

2.328,582 Strip Severing and poets Machine 
Raymond G. Ratchford and Robert E. Lee, Dayton 
Ohio, assienors to The Standard Recister Comp-ny 
Dayton, Ohio. a corporation <« Ohio Application 
October 16. 1940, Serial No. 361,406 Granted Sep 
tember 7. 1943 

2.328.612. Reeord Card Alignina Device for Statis- 
tical Machires. Eugene Buhler. Binghamton Y 
and David W. Rubidge, Chatham. N. J., assignors to 
Internationa! Business Machines Corporation New 
York, N. ¥ a corporation of New York Applica 
tion December 9, 1942, Serial No. 468,360. Granted 
Sentember 7, 19438 

2.328.624. Typewriting Machine. Ronald D. Dodge 
Rochester, N. Y assignor to International Business 
Machines Corporation, New York. N. Y., a corpora 
tion of New York Application December 28. 1940 
Serial No. 372.105. Granted September 7, 1943 
2.328.741 Filing Device Irwin J. Retste, Sun 
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lance Wy Applicatior ogg 31, 1942, Serial 2,329,631 Calendar Pencil. Sy! r G. Lipi 
No. 429,09 Granted September 7, 194 St. Louis, Mo. Application April 4, 11, Serial No 
2,328,839 —_ eonaniem Ser Stapling — ge. 79 Granted September 14, 194 
Lou Obstfeld ok} and John H 2,329,645 Book. mare Panzetta, Watford, Eng 
Chathan N } Fanct er “assignor to fey lar assignor to Quick Telephone beusher Reminder 
Obstfeld New y Applicatior November Limited London England a body e rporate of 
18, 194 Serial Ne 366 090 Granted September 7, Britain Application roe y 12. 1942, Serial 
4 154,598 Granted Septembe 1 
2,329,18 Decimal Point Indicating Mechanism 2,329,646 Check Protecting askine | or the Like 
Lawrence f Boyd, Nutley, N. J., assignor to Mar Walter B. Payne. Rochester, N assignor to The 
leul Machin Company a corporat Todd Company In Rochester, N. Y¥ a corpora 
lif i ation “April 18, 1939, Serial N tion of New York Application July 30, 1940, Serial 
268,510 Granted September 14, 194 N 18,420 Granted September 14, 194 
2,329,201 Combined Suspension and Visible Filing 2,329,649 Caleulating Machine Neal B. Pinyat 
System Frank D. Jonas, East Willisto N. Los Angeles, Calif., assignor to F — Calculating 
assignor to Oxford Filing Supply Co Brookly N. Machine Co., Ine a corporation of California Ap 
a partnership Application November & 4 plication May 7, 1937, Serial No 141 291 Granted 
Serial No, 418,356. Granted September 14, 194 September 14, 1943 
2,329, 30¢ Coin Controlled Mailing Machine. Lir 2.329.873. Back Rest Cushioning Device for Chairs 
len A. Thatcher, Stamford, Conn., assignor to Pitney Glenn D. Wood, Elkhart, Ind., assignor to Posture 
Bowes Postage Meter Co., Stamford, Conr a cor Researct Corporation Elkhart Ind a corporatior 
po of Delaware Apptioation May lf 194 f Indiana Application June 20, 1941, Serial 0 
Se ‘ ’ { Granted September 14, 1943 18.881 Granted September 14, 1943 
2,329,327 Posture Chair Arthur R. Boerr Mil 2,329,677 Statistical Machine. Norman Geoffre 
waukee Wis assignor, by mesne assignments, to Holden, Carshalton, England, assignor to Powers Ac 
Bolens Products Company, Port Washington, Wis a Machines Lin i, London, England, a cor 











corporation of Wisconsin Application May l 194 por Great Britain Application October 1 
Serial No 8,159. Granted September 14, 1943 1937 al N 166,845 anted September 14 
2,329,351 Loose Leaf Binder. Boris V. Korvir 4 
Kro vsky, Whitestone, N. Y Application June 2 
19 rial No. 447,804. Granted September 14, 194 DESIGN PATENTS 
” 355 Mechanical Pencil. Lucifer J Mos 136,214 Design for a Combined Pencil, Sandglass 
Hudson ( inty NN J Application M ay if 19 42 Timer and Telephone Dialer Ernest C. Collopy and 
Seri al No Granted Septemt 14, 1] Carl J Collopy New Bec . rd Mass Application 
2,329,527 Method of Manufacturing "Rolls "Tape Man 1 20, 1943, Serial No 09,783. Granted August 
I iward Robert Golu Flushing, N Y assignor t “ 943 
Atlantic Gummed a. Corp., a corporation of New 136,215 Design for a Moistener. Ottmar Kaub 
York Application January 18, 1941, Serial No. 374 St. Lou is, _ Mo Application April 12, 1943, Serial 
71 Granted September 14, 1943 N 109,957 Granted August 24, 1943 
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CORPORATION REPORTS AND 
FINANCIAL NOTES 





Marchant Calculating Machine Company—As a result of renegotiation of 
war contracts, earnings of the Marchant Calculating Machine Company 
have been reduced $133,000 from the previously reported figure of $745,991, 
the company revealed on August 18 

This reduces the year’s net profit to $612,991, 
the $3.29 a share reported before renegotiations. 
to $7,917,299. 

Of the $133,000 refundable to the Government as a result of these renego- 
tiations, $63,000 is offset by reduction in the company’s postwar credit of 
this amount and the balance of $70,000, under the terms of the agreement, 
is payable in the following installments: $30,000 on August 16, last; $20,000 
m September 15, 1943, and $20,000 on December 1, 1943. (San Francisco 
Examiner, August 19.) 


or $2.70 a share, as against 
Sales were cut $700,000 


L. C. Smith & Corona Typewriters, Inc.--Extraordinary expenses incurred 
in converting its plants to the manufacture of war products caused a decline 
in the earnings of L. C. Smith & Corona Typewriters, Inc., in the fiscal year 
ended June 30, President H. W. Smith reported to shareholders on Septem- 
ber 13. 

Net income was $1,064,975, equal to 
$1,327,179, or $4.52 a share, in the preceding fiscal year. 
ire on a satisfactory basis, Smith said 


share, compared with 
Current operations 


Dd.08 a 








BUSINESS OPPORTUNITIES 


Traveler Seeks Lines for South American Trip.—Paul A. Kegevic, 
6107 South Rockwell Street, Chicago, Ill., is working out plans to make 
1 South American trip as soon as the international picture makes such 
1 move possible. Because of the improved foreign situation he feels 
that arrangements should be made now. Mr. Kegevic has had eighteen 
years experience in the office appliance field in the United States and 
Chile, including sales, service and management. A naturalized American, 
he is a native of South America and is conversant equally well in 
English and Spanish. Lines desired include mechanical equipment, files 
ind stationery. 





Irish Firm Searching for Lines to Import.—Kelehan and Williams, im- 
porters and agents located at 24 St. Joseph’s Road, Dublin, Eire, are 
interested in making arrangements for post-war importing of all kinds of 
office equipment, including machines. The firm is also interested in imme- 
diately available items such as pencils, pens, stapling machines, erasers, 
ind desk accessories. Manufacturers should specify the articles for which 
they can obtain export Address mailings for the attention of 
Richard P. Williams 


Catalogues Requested.._W. A. Movers, who operates a mail order busi- 
ness under the name Brokerage Office Supply Company, Box $811, Fair- 
field, Ohio, is interested in receiving catalogues and price lists from 
manufacturers of office supplies 


licenses, 


Labor Racketeers May Well Fear Soldiers’ Return 


Men now in service in the defense of their country will not submit to 
being kicked about, when they come back to work, by irresponsible and 
injudicious labor leaders,” says Henry H. Heimann, executive manager-on 
leave of the National Association of Credit Men, in his Monthly Business 
Review released September 15. ‘“‘The courage of these men in our armed 
forces has seldom been equalled, and it has never been exceeded. They 
will display the same courage on their domestic problems. Their right to 
work, it is logical to assume, is not going to be impeded by irresponsible 
labor racketeers.”’ 

The executive head of the credit organization pointed out that this does 
not mean the returning soldiers and sailors will be opposed to sound labor 
ganizations. ‘“‘They will return from an experience in organization never 
previously witnessed in the world history,’ he points out. ‘“‘Make no mis- 
take about this—the responsible, far-visioned labor leaders need not fear 
the attitude of these service men towards a sound labor organization. On 
the contrary, constructive labor leadership will recognize in these men the 
strength necessary to eliminate the racketeer from the ranks of labor 
rganizations. Management, in turn, has acknowledged that constructive 
inions are a part of our times and has recognized the need of closer 

roperation with them. The returning service men will, above all things, 
want to be law abiding citizens and they will respect the labor laws. On 
the other hand, if in their opinion some of the labor laws need amend 
ment or new labor laws are necessary, they will have the courage and 


force to see that they are enacted. Having saved the country and our 
way of life, they are the one great group which will wish to determine 
nation’s future history and who will have a special 


the course of our 


privilege to do so 


Progress of the War 


Commenting on Italy’s surrender and the general trend of the war, 
Mr. Heimann said: “There has been, in recent weeks, much speculation 
ibout when the war will be over. There is, however, no speculation about 


defensive and that their doom is 
our terms 


the fact that our enemies are on the 
inevitable. Italy saw this inevitable doom and finally agreed to 


of unconditional surrender. In some respects the situation is not unlike 
that which existed in our domestic field in the late 1929 and 1930. The 
stock market had begun to topple and finally such a serious crash re 


sulted that it seemed inevitable that we were in for a long period of 
liquidation. Yet there were very few, even though their better judgment 
told them they had better get out, who actually took the step. They did 
not realize that whatever their loss may have been it would have been 


small compared to that which they eventually had to bear. In their blind 
psychology they held on, praying for a miracle to happen. 
“The dictators, if they have any judgment at all, must know that thei: 


1 is sealed, but human psychology is such that they keep holding on, 
with the consequent tragic waste of human lives and the appalling de 


struction of property. Our terms of unconditional surrender will seem 


mild in their consequence when compared to the havoc that will be 
wrought in Axis countries and to the toll of human lives that will be 
taken while the dictators are waiting for a miracle that will never hap 


continuing the struggle because they fear death 


pen. Some of them are 
Dictators want their subjects to die for their cause but are too cowardly 
to jeopardize their own lives for their country Their own people, it is 


hoped, will see through their motives and take action in their own hands, 


is did the Italian people.’ 
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This Month’s Special Features 











BALANCE SHEET INFLATION. Too many dealers, 
says Fred Merish, are prone to rely too heavily on the 
balance sheet figures. More often than not, he has 
found, receivables run far too high, no reserves are 
set up for depreciation of fixed assets and for con- 
tingencies, goodwill is often written in at fantastic 
figures—in short, net worth, as shown, gives a grossly 
distorted picture of the business. On page 12 he tells 
how many of these fiscal evils may be easily corrected. 


* 


ONE HUNDRED YEARS OF PROGRESS. Not 
many organizations can match the hundred-year record 
of progress and growth that marks the centennial birth- 
day of National Blank Book Company, founded in 1843. 
The fascinating story of how this great institution 
passed through alternate eras of prosperity and depres- 
sion to reach its present high standing in the field is 
unfolded on page 32. 

* 


REGULAR MAIL CONTACT WITH OFFICE 
EQUIPMENT CUSTOMERS. If you're faced with a 
shortage of salesmen and have been forced to pull them 
in from the field to help in the store, you'll be interested 
in how one farsighted business man maintained effective 
mail contact with his customers. On page 14 appear his 
six practical suggestions for holding customers by mail. 


* 


OFFICE LAYOUTS. The efficient fiow of work 
through the office can be obtained in one way only— 
from correct office layout. On page 19, Kenneth Ripnen, 
specialist in office layout, tells of many of the problems 
facing the expert retained by large offices to handle the 
details of selection of sites, moving, and arrangement 
of office units to insure maximum efficiency. 


* 

ADVERTISING CLINIC FOR DEALERS. Are you 
getting the most out of the advertising space you use? 
On page 28, Stanley Moss, advertising consultant, gives 
a critical analysis, without pulling punches, of several 
recent advertisements of prominent retail stationers. 
A study of these comments, and of his tips on the most 
economical use of offset printing, will pave the way for 
better returns from your display advertising. 


* 

GOODWILL BUILT BY SALESMEN WHO CAN 
HANDLE REPAIR JOBS. A strange combination, re- 
pairman-salesman, but a necessary one, if you’re faced 
with the same problem that harassed the Mercantile 
Paper Company of Mobile, Ala. With the repair de- 
partment diminished, and finally closed, the firm carries 
on with salesmen handling most of the maintenance work 
in addition to selling. The story appears on page 15. 


* 
Hold on to this issue. The complete guide to the 
38th Annual N.S.A. Convention begins on page 106. 








ORGANIZATION OFFICIALS IN CHICAGO FOR THE 38TH ANNUAL CONVENTION 
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The Trade fournal of the Office Eruipmant Industry 






WELCOME TO CHICAGO, NSA! 


OR the seventh time in eight years Chicago plays the role 

of host to delegates and visitors to the annual convention of 
the National Stationers Association. With the skill of long prac- 
tice, Chicago dealers and manufacturers have prepared to live 
up to the privilege accorded them of once again welcoming NSA 
registrants and caring for their comfort and entertainment. 

This year’s assembly is another wartime conference. The mili- 
tary picture has changed greatly for the better since the con- 
vention last year. Both directly, through conversion of manufac- 
turers to war work, and indirectly through dealer distribution of 
office necessities to war plants, the stationery industry has con- 
tributed to the advance. The achievements of the past twelve 
months will serve as a sound foundation on which to build in 
the future. The program of the convention, presented in a spe- 
cial section on pages 106 to 139, provides opportunity to plan 
industry activities that will continue the progress and perhaps 
accelerate the pace. 


THE TYPEWRITER PROCUREMENT PROGRAM 


N SEPTEMBER 30, the Typewriter Procurement Program of 

the Treasury Department was officially concluded. Ter- 
mination considerably in advance of the expected date is a com- 
pliment to dealers and manufacturers of office machines who 
held procurement contracts. Enough typewriters with standard 
]]-inch carriages have been bought from users, or are under 
contract for purchase, to supply the needs of the armed forces 
for at least a year. A sufficient quantity of wide-carriage ma- 
chines to fill requirements does not exist in dealers’ stocks or 
among users. They will be manufactured under special orders 
from the War Production Board in the near future. Relaxation 
of the demand leads to the hope that more typewriters will soon 
be made available for civilian distribution. 


OFFICE APPLIANCES, October, 1943 11 








Be on the Alert. to Avoid. 
BALANCE SHEET INFLATION 


HEN the office appliance 

dealer thinks about inflation, 
it is in terms of our currency, but 
there is another form of inflation 
that he seldom considers. Yet it, 
too, is a hazard to his welfare. 
We refer to inflation of the bal- 
ance sheet or financial statement. 
Recent field studies show that of- 
fice appliance dealers’ balance 
sheets carry too much water and 
this is largely because the finan- 
cial statement is seldom analyzed. 
Even those dealers who analyze 
their profit and loss statements 
consistently are wont to let bal- 
ance sheet analysis slide. Both of 
these records should be studied 
critically from month to month. 
After a profit and loss statement 
is prepared, it takes but a short 
time to list the assets, liabilities 
and net worth that comprise the 
financial statement, so lack of 
time is no excuse for passing up 
this important business chore. 


Net Worth Often Inflated 


In checking over the balance 
sheets of a number of office ap- 
pliance dealers during the past six 
months, we found that the net 
worth showed as much as 35 per 
cent inflation. This unwholesome 
condition may well imperil sur- 
vival and give trouble in the post- 
war period when heavy demand 
for office equipment may require 
expansion and modernization of 
present facilities. Only those op- 
erating on a sound financial basis 
will be able to swing such an in- 
vestment. It is inevitable that the 
post-war period will bring to mar- 
ket many new products for office 
operation. Those dealers in a po- 
sition to modernize and promote 
sales aggressively with the least 
financial strain will make the 
most profit. To keep financially 
sound for the duration, it is neces- 
sary to analyze the balance sheet 
as well as the profit and loss 
statement monthly so that defects 
can be corrected before they be- 
come chronic. 


Study Supporting Accounts 

In the past, the majority of 
dealers were concerned with only 
two figures on their books, the net 
profit and the net worth. In both 
cases, the accuracy of these fig- 
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By FRED MERISH 


o 


ures depends upon the accuracy 
of the supporting accounts and 
they may be wrong. More critical 
analysis is required to get the 
“lowdown” on operating efficiency 
and financial management. A 
healthy looking net worth on pa- 
per may belie the figures. It may 
be bloated by inaccuracies in 
other accounts and the business 
may need doctoring. Before the 
war, the balance sheet could be 
checked semiannually with safety, 
but today, changes are coming so 
rapidly that a monthly check is 
necessary. Let us look into the 
main phases of balance sheet an- 
alysis as it concerns the office 
appliance dealer. 


Assets and Goodwill 

Current Assets: Cash, receiv- 
ables, inventory. Before the war, 
if cash was 25 per cent of current 
liabilities, this was considered a 
safe ratio. Today, the dealer 
should see that the cash account 
(money in the bank and till) runs 
35 per cent of current liabilities. 
Because money is plentiful and 
keeps rolling in with greater reg- 
ularity than before, there is a 
tendency to be satisfied with a 
lower cash balance, strange as it 
seems. Sometimes the _ dealer 
draws more remuneration for 
himself, is more lax in the exten- 
sion of credit and collection of ac- 
counts, or is too busy to pay 
attention to the little “loss leaks’”’ 
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that mount up in time. This is 
bad business practice. Keep the 
cash account above pre-war level 
and the accounts receivable below 
pre-war level so that you have 
ample funds to Keep inventory at 
maximum. Get a list of the out- 
standing accounts each month 
and try to keep the total down to 
50 per cent of pre-war figures. If 
your receivables ran 30 per cent 
of sales in pre-war days, they 
should not top 15 per cent of sales 
today. The fewer the receivables, 
the greater the cash you have 
available to keep inventory at 
peak and current obligations paid 
promptly. 

Before the war, the inventory 
was considered satisfactory if it 
ran 40 per cent of current assets. 
Today, the higher the percentage, 
the better. Dealers need not fear 
being over-inventoried for the 
duration. In connection with bal- 
ance sheet analysis, you must de- 
vise a method of inventory control 
and check this record from month 
to month. Inventory control, in 
itself, is an  anti-inflationary 
measure because it enables the 
business to get greater sales vol- 
ume per dollar invested in fixed 
assets. The greater the sales vol- 
ume to fixed asset value, the less 
danger of water in the net worth. 
War shortages make it necessary 
to watch inventory carefully. The 
old-fashioned method of haphaz- 
ard stockkeeping without an iota 
of control cannot be tolerated to- 
day. The dealer must record in- 
coming and outgoing stock and 
verify balances on the stock con- 
trol cards at least once each quar- 
ter. 

Fixed Assets: Building, furni- 
ture, fixtures, equipment and 
trucks should be scaled down 
sharply for the duration. Because 
it isn’t always possible to service 
fixed assets as in peacetime be- 
cause of war restrictions and man- 
power and materials shortages, 
they depreciate faster today. This 
is one source of balance sheet in- 
flation that should be watched 
carefully. Some balance sheets 
studied did not even carry re- 
serves for depreciation. As a re- 
sult, the net worth was inflated 
more than 20 per cent. It must 
be remembered that the new mer- 
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chandising equipment to be 
brought out in the post-war period 
is creating forced obsolescence of 
present fixtures. Few dealers con- 
sider obsolescence on their bal- 
ance sheets. We suggest that you 
include a 10 per cent contingency 
reserve for obsolescence that is 
almost certain to affect your fixed 
assets in the post-war period. If 
you haven’t depreciated these as- 
sets, write them down to present 
value. In some cases, it may be 
necessary to increase the charge- 
off if you are unable to maintain 
your working assets in first-class 
shape due to inability to make 
adequate repairs. 

Goodwill: Write this down to $1. 
In one case reviewed, the goodwill 
was valued at $5,000. Obviously, 
this is water in the net worth. 


Liabilities and Net Worth 

Current Liabilities: Accounts 
payable, loans payable, accrued 
items, such as payroll and taxes. 
We find that the biggest weakness 
here is in failing to enter accrued 
items, which inflates the net worth 
for the period. Accrued items 
should be pro-rated and charged 
to profits. This lowers the credit 
to net worth, prevents inflation. 
Be particularly careful about ac- 
cruing taxes. Many enter their 
taxes only when paid. Taxes 
should be prorated monthly so 
that they appear on the balance 
sheet as an accrued liability in- 
stead of inflating the net worth. 
Check the ratio of current assets 
to current liabilities. If 3 to 1, 
your working capital is in the 
safety zone. 

Fixed Liabilities: We find that 
mortgages and other long-term 
obligations are not being reduced 
as much as desirable. Dealers 
should try to reduce their fixed 
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F YOU can’t sell big items, sell 

lots of little ones, is the theory 
on which Brady and Margul’s, 
Fourth St., St. Paul, Minn., is op- 
erating. 

Right up front in the store is 
an open wall case used for the 
display of inks, pastes and all 
liquids used in office maintenance. 
As the containers are arranged 
singly across each shelf, the store 
visitor sees at a glance a great 
number of possibly needed items, 
and is impressed with the many 
colors of ink available. 

Then there are world globes. 


obligations in order to reach the 
post-war period in as liquid a con- 
dition as possible and reduce in- 
terest expense. This is another 
reason why accounts receivable 
should be kept at minimum. 
Money tied up in receivables could 
better be used to liquidate long- 
term obligations. 

Contingent Liabilities: Some 
dealers had discounted notes given 
them by customers in payment of 
accounts but they had written no 
contingent liability on the balance 
sheet. If a customer doesn’t pay 
a note that has been discounted 
at the bank by a dealer, the bank 
will look to the latter for settle- 
ment. Hence, a liability should be 
set up for this contingency and to 
keep water out of the net worth. 

Reserves: Only 60 per cent of 
the financial statements studied 
carried reserves for depreciation 
of building, furniture, fixtures, 
trucks and bad debts, which in- 
flated the net worth. Dealers 
should check on this immediately 
and write reserves into their books 
based upon present value of their 
working assets. In one case, a 
dealer had a $5,000 damage suit 
pending against his business for 
an accident. He should have set 
up a contingent reserve to cover 
possible loss of suit. Some con- 
cerns are including a war reserve 
on the balance sheet—not a bad 
idea for the larger dealers. The 
major reasons for the establish- 
ment of war reserves are: 

1. To cover inventory losses that 
may occur if there is a de- 
crease in prices aiter the war. 

2. To cover forced obsolescence 
due to the marketing of new 
merchandising equipment 
after the war. 

3. To cover damage done by 
armed forces. 


4. To cover repairs and mainte- 
nance deferred because of 
war restrictions. Such work 
will, obviously, be more costly 
after the war than if made 
immediately. 

Usually a war reserve is figured 
at one-half of one per cent of 
sales and this amount is charged 
to income and credited to the re- 
serve. We want to inject a word 
of caution here regarding reserves 
in general. They are paper figures 
and do not represent cash set 
aside. An analysis of many bal- 
ance sheets in this field shows 
that 25 per cent were deficient 
financially despite the mainte- 
nance of adequate reserves, so 
don’t be too smug about your 
financial standing just because 
you have set aside substantial re- 
serves and the amount looks hefty 
on paper. 

Net Worth: Includes capital and 
surplus for a corporation. If an 
individual or partnership, the net 
worth is the difference between 
the assets and the liabilities. If 
the net worth is more than your 
liabilities or debt, you are in the 
right groove. We found that after 
the net worth was deflated with 
the proper charges that about 30 
per cent of the balance sheets 
showed that liabilities exceeded 
the net worth, a dangerous condi- 
tion to survival. The net worth 
should exceed the fixed assets be- 
cause the business ownership 
should provide more than the fixed 
capital. Otherwise, the ownership 
is contributing no working capital 
to the enterprise. If your fixed 
assets exceed the net worth, you 
probably are plagued with high 
fixed charges, a difficult condition 
to counteract these days. Never- 
theless, it pays to know where you 
stand. 


THE LITTLE THINGS 


These are not shown in a single 
spot, but appear in various depart- 
ments throughout the store, a 
constant reminder no matter 
what is bought. 

Other small items given a place 
in the store are decalcomania 
transfers. These are patriotic em- 
blems and insignia which may be 
transferred to stationery. They 
have become quite popular. 

A recent display window show- 
ing these patriotic transfers had 
the red, white and blue motifs 
shown in the background with the 
name and the method of trans- 
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ferring. In a writing case contain- 
ing several pockets, stationery 
upon which the transfers had 
been made was placed with only 
the upper part of the papers 
showing. A large variety of in- 
signia and patriotic markings was 
used. 

Around this case were grouped a 
number of different styles of writ- 
ing paper, unmarked, to suggest to 
the observer the variety that could 
be attained. 

The ubiquitous world globe sug- 
gested the far-off places to which 
the decaled paper could be sent. 
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Regular Mail Contact. with 
OFFICE EQUIPMENT CUSTOMERS 


EFORE Pearl Harbor, to have 

pictured a retail office equip- 
ment store in the role of mail 
order house would have seemed 
ridiculous. Standard distribution 
procedure made fundamental use 
of salesmen calling at regular 
intervals on the trade. Nobody 
thought that this system would 
ever go by the board. 

It hasn’t—yet. But war condi- 
tions have brought about some- 
thing close to it. The company is 
not able to cover its territory ex- 
cept in the most superficial man- 
ner. First-class salesmen — gen- 
uine professionals—have been 
pulled in, and been put to work 
in the store or office. 


The Small Buyer Problem 


Commented a wise executive, 
“We have no selling problem in 
the ordinary sense, for the market 
will absorb readily all the equip- 
ment we can get. But I feel we 
have a very serious sales problem 
in a post-war situation. In times 
like these the small customers 
don’t seem to matter much. It is 
easy to neglect them. But in ordi- 
nary times, in the aggregate, they 
are a source of business that is 
absolutely indispensable to us. 

“Frankly, I’m worried about 
what is going to happen to our 
hold on the smaller buyers. There 
are a lot of these. We haven’t had 
a salesman call on them in 
months. There are even more on 
whom our calls are at unsatisfac- 
tory intervals. 

“The only way we can serve the 
trade satisfactorily now is through 
extensive use of the mail, and, 
frankly, our performance and re- 
sults don’t satisfy me.” 

The basic problem isn’t confined, 
of course, to office equipment 
dealers. Thousands of other con- 
cerns which, in the past, have 
worked their territories with sales- 
men following efficient schedules 
are up against the same problem. 
Out of general experience, valu- 
able plans and methods can be 
drawn. 


Mail, Phone and Wire Orders 


One very helpful condition is 
the fact that customers under- 
stand the necessity which has led 
to the disappearance of salesmen. 
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Employers themselves, these men 
know all about the labor shortage. 
Again, in this seller’s market, 
buyers have been forming new 
habits. Where they used to put 
major emphasis on finding cus- 
tomers for their merchandise, 
they now battle hardest with their 
problem of supply. Which means 
that, since it is necessary, they 
will order by mail, long distance, 
or wire. 

The last statement is a gen- 
eralization, and, as such, subject 
to a great many exceptions. Some 
businessmen turn easily to the 
handling of business matters by 
mail. Far more have an actual 
distaste for letter writing, and 
seek to avoid it. Left to them- 
selves, they constantly neglect 
and put off matters requiring let- 
ters. Some small businessmen 
have no stenographic help, and 
can only operate a typewriter by 
the ‘‘hunt-and-peck’’ system. 
While most businessmen now turn 
easily to local telephones, a great 
many have erected a mental bar- 
rier that is as colossal as the 
Great Wall of China between 
them and long distance tolls. 
This observation applies to tele- 
graph expense also. 

Of course, the terrific pressure 
that customers are under right 
now — battling with all sorts of 
difficulties—makes it more incon- 
venient to order now than ever 
before. The salesman on the spot 
frequently gets business through 
the effectiveness of intelligent 
personal approach. 


Six Mail-Contact Suggestions 


There are a number of prin- 
ciples and methods which apply 
from the house standpoint: 

1. Make mail buying as easy as 
possible for the customer. Keep 
him supplied with order forms 
which are very easily used. Sup- 
ply him with return envelope 
(your envelope company can sug- 
gest a color combination which 
will make your return envelope 
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stand out). You can supply price 
and item information in attrac- 
tive, easily consulted form, de- 
liberately planned to win frequent 
use with its convenience. 

2. You can supply simple 
‘‘want’’ pads— prominently an- 
nouncing company name, address, 
and phone number. Telephone 
gift ad-gadgets which, though 
leaving room for other numbers, 
turn greatest display to your num- 
ber, are good to the extent they 
are put to use. In that event, the 
buyer never is at a loss for your 
phone number. 

3. Cover customers and pros- 
pects with special mailings. These 
should be, by careful design, order 
stimulators. They can use the 
“buy now” appeal in careful ways, 
emphasizing the importance of 
immediate orders. Devoted to spe- 
cial items, they can bid, with spe- 
cial order blanks and return en- 
velopes, for immediate orders on 
supplies in stock. 

4. Give special attention to cus- 
tomers whose buying volume has 
slumped. To such customers, there 
can be special sales canvasses. But 
there should also be an abundance 
of sharp-shooting—letters and 
other attention directed to cus- 
tomers who, under the new con- 
ditions, are buying on a reduced 
scale. Much ingenuity can be 
directed at the problem. One 
house, for example, has used cir- 
cular letters with the pictures and 
signatures of individual salesmen. 
“Hello, Jack,” a letter begins. The 
salesman relates how much he 
misses the calls he formerly made, 
now that he has been given a 
wartime assignment in the office. 
He expresses interest in the cus- 
tomer and the latter’s business, 
and takes a glance ahead at the 
hopeful time when he will again 
be back on the road. Of course, 
the message concludes with a 
direct bid for an immediate order 

form enclosed. 

5. Make the customer feel that 
he is in close contact with the 
house. Certainly if there is likely 
to be delay in shipment of his 
order, the customer should im- 
mediately be apprised of the re- 
ceipt of his letter and of the fact 
that the merchandise will go for- 
ward in due course. The house 
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which is most prompt in handling 
orders is the one to which the 
customers are likely to feel the 
closest. When orders are shipped 
in incomplete form, office system 
should assure that the full facts 
are furnished the customer at 
once, so that he has no oppor- 
tunity to discover a shortage and 
be hot and bothered about it. 

6. Put the personal note into 
letters from house to customer. 
When commercial correspondence 
is made impersonal with constant 
use of impersonal, cold forms and 
letter-writing jargon, it is hard 


for a customer to get by mail a 
personal feeling for the house. 
Use the friendly words often— 
such as “frank,” “glad,” “please,” 
“pardon,” “regret,” “sorry,” “de- 
lighted.” Don’t use “Dear Sir,” 
when “Dear Mr. ” is en- 
tirely proper. When the letter 
writer is a man who knows the 
customer personally, and in con- 
versation would address him as 
“Bill,” let him, writing a letter, 
use “Bill,” too. Personalized letter- 
writing at the house end helps to 
hold customers when most con- 
tacts must be by mail. 


When all of the foregoing prin- 
ciples have been observed, the 
house will still have unsatisfactory 
spots in the situation. No office 
equipment company can work its 
territory as well by mail as it can 
with a sales force. It can’t work 
its territory nearly so well. That 
is why an exceptionally good pro- 
motion job of correspondence is 
the only kind that fits. In han- 
dling the problem, any house will 
be well-advised to call in expert 
mail order advertising counsel to 
originate new methods and create 
mail copy fitted to the problem. 


Good Will Bult by Salesmen 
TRAINED TO HANDLE SMALL REPAIRS 


FFICE equipment and supply 

dealers harassed by frequent 
calls for repair service and adjust- 
ments from customers when a re- 
pairman just isn’t available can 
quickly solve the problem by train- 
ing salesmen to handle these 
“little jobs,” according to Mercan- 
tile Paper Company, office supply 
store in Montgomery, Ala. 

“There are thousands of dis- 
gruntled office managers and busi- 
nessmen who get angry with their 
stationers over such matters,” 
Maxwell Dean, head salesman of 
the store, pointed out. “They rea- 
son that because our store sold the 
equipment we should be able to 
keep it in running order, not 
realizing that we have difficulty in 
obtaining repairmen and keeping 
our service shop going. Actually, 
we can lose a great deal of good- 
will by turning a deaf ear to such 
complaints. Though we cannot 
sell many items to these customers 
now, they are the men who will do 
the buying after the war and it is 
our responsibility to keep them 
pleased. 

“A man whose duplicating ma- 
chine is tearing its paper to shreds 
or refusing to ink properly is a 
typical example. He will call in 
and tell us about it, explain that 
valuable work is being held up and 
demand that we do something 
about it. If we can’t hustle some- 
body out right away to make what- 
ever simple repairs or adjustments 
are necessary, we’re in danger of 
losing that account altogether. 
The only solution is having every 
salesman adept enough at the use 
of simple tools to fix up minor 
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difficulties and prevent break- 
downs before they occur.” 


Repair Department Closed 


That’s just what Mercantile 
Paper Company, whose beautiful 
store is one of the largest in Ala- 
bama, has done. Every salesman 
on the staff is a better than aver- 
age repair craftsman, and carries 
a bag of tools.in his car for the 
specific purpose of making repairs 
wherever he finds they’re needed 

even if it is a matter of hours. 
“We began on this plan several 
years ago,’ Mr. Dean explained. 
“Then it was simply a confidence- 
building accommodation which 
made a good impression on new 
customers. Now, we must do it as 
a necessity, since our repair shop 
has closed down for lack of 
mechanics. The last one left a 
few months ago, and since then 
we've been forced to get along 
without repair facilities of any 
kind.” 

Closing up of the repair shop 
has put a real strain on the organ- 
ization. Therefore, every sales- 
man’s average call includes not 
only sales and writing orders, but 
a close inspection of all office 
equipment. The idea is to find any 
potential trouble and fix it up, if 
possible, right then. Balky type- 
writer keys, sticking adding ma- 
chine rollers, and badly operating 
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addressing machines are typical 
jobs on the list. Staplers refusing 
to function, cash registers and all 
other machines are likewise in- 
cluded. 


Only Simple Tools Needed 


The tool bag which Mr. Dean 
carries himself is exemplary of all 
Mercantile Paper Company sales- 
men. In it is a pair of pliers, a 
screw driver, changeable size 
wrench, can of oil, another of 
grease, a file, rasp, ratchet wrench, 
sandpaper, and a packet of clean 
rags. A few lengths of wire and 
spare screws and bolts are handy 
additions. With this equipment 
and a little training on the con- 
struction of every machine sold, 
it has been possible to make re- 
pairs “on the spot” in hundreds 
of instances. Mr. Dean himself is 
capable enough with these tools to 
repair dictating machines thor- 
oughly, synchronize transcribers 
and recorders, set shaver motors, 
and so on. The idea was never 
to replace competent repair me- 
chanics—but now that none can 
be obtained for “love or money” 
that’s actually what it amounts to. 

“We recognize this service as 
part of our job, and take on 
trouble wherever we meet up with 
it,” Mr. Dean continued. “If it will 
save the store the loss of a cus- 
tomer or even a little dissatisfac- 
tion, it’s worthwhile. We will take 
on any kind of repairs within rea- 
son, and spend fifteen minutes to 
almost an hour on many of them. 
Naturally it jumbles up our calls 
and makes us late to appoint- 
ments, but this cannot be helped. 
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Repairs are only occasionally 
needed, but when they are they’re 
important to the customer, and he 
appreciates what is done for him. 

“Once in a while we get un- 
reasonable requests,” he stated, 
“but try to carry them out. For 
example, one man wanted a lot 
of work done on a machine which 
I knew would take hours, but 
since he was an important cus- 
tomer I went ahead and made a 
stab at it. I rolled up my sleeves 
and was soon dripping with grease. 
I was still working away when the 
office girls prepared to lock up for 
the day. That office manager saw 
he had put me to an actual hard- 
ship and has been making up 
for it ever since in orders and 
courtesy.” 


The Alabama stationery store 
has three salesmen trained for 
this kind of work, most of them 
receiving their instruction through 
actual practice with manufactur- 
ers agents, or “picking up the 
knack” from contact with office 
machines in the store and on the 
territory. The present peculiar 
situation, when there is more 
market than supply, and fewer 
people to meet it, has made repair 
work done on the route insuffi- 
cient. “I often must work nights 
and Sundays doing repair work 
myself,” Mr. Dean grinned rue- 
fully, “because there’s nobody else 
to handle what the customer de- 
mands.” 

The store is trying to cram in 
enough time for this work by cut- 





ting down sales calls. Where 
offices in the past might have 
been covered every ten days, they 
are now visited six weeks apart, 
and repairs accumulated during 
that time taken care of on one 
call. Half of each salesman’s ter- 
ritory is being contacted by tele- 
phone or by mail, those extremely 
remote exclusively by mail. This 
has resulted in cutting down on 
loss of time somewhat as well as 
saving gas and oil, but also loses 
potential business. Proficiency in 
repair work is thus both a “god- 
send” and a constant worry to the 
store — but it’s readily apparent 
that the ability of salesmen to do 
this job is making this store stand 
out in the estimation of its cus- 
tomers. 


BUSINESS SITS IN ON POST-WAR GAME 


HE MAJORITY of _ business 

concerns in this country are 
already in the first stage of re- 
conversion to peace-time opera- 
tions—at least mentally. The 
thinking has been done. The 
planning is now ready to be put 
into action. 

Some concerns started post-war 
planning immediately after we 
entered the war. In some in- 
stances an officer of the company 
was delegated to devote his time 
exclusively to carrying on the 
post-war planning work in spite 
of the hysteria that was affecting 
every plant in the process of con- 
verting to war production. Man- 
agement of these plants realized 
from the start that, whether the 
war was a long or a short one, it 
would dislocate industry. They 
foresaw the need of being con- 
stantly prepared to  reconvert 
quickly. They knew that the ad- 
vantage would go to those con- 
cerns that reconvert the quickest. 

Many other companies started 
planning after they knew what 
their war-equipped plants would 
be able to produce without too 
much delay or cost of changing 
over. 

In the last two or three months, 
industry as a whole has felt the 
urge to prepare as far as possible 
to reconvert wholly or partially. 
To get caught napping, in case 
peace should come unexpectedly, 
would be costly indeed. 


*W. W. Garrison & Company is related to the 


commercial stationery field through service as 
advertising agent for the W. A. Sheaffer Pen 
Company. 
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Chicago, Ill. 


(Reprinted from the Union League 
Club Bulletin, Chicago) 


a) 


War production is suffering at 
the present time, but the condi- 
tion is not due to any diversion 
of materials, manpower, interest 
or efforts on the part of industry 
to post-war planning. 

Nor is present advertising that 
creates post-war interest and ac- 
ceptance, causing premature re- 
laxation of effort on the part of 
war workers. 

It is true that a war is never 
over until the last shot has been 
fired. The post-war, which will 
have to be fought, order for or- 
der, will never be won until busi- 
ness fires the first shot. Business 
is doing that today and in vari- 
ous Ways. 


Product Designing 


Some concerns are confining 
their post-war planning efforts 
primarily to product design and 
improvement in the belief that 
little if anything can be done spe- 
cifically at this time to justify the 
cost of extensive advertising, sell- 
ing and merchandising when they 
have nothing to sell. This group 
will wait for the first real signs of 
peace before they start to revamp 
their actual sales-creating facili- 
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ties. They anticipate terrific com- 
petition and are willing to take 
their chances against the field 
with such programs as they are 
able to develop at the particular 
time. 

Some concerns feel that the real 
necessity in post-war planning is 
to protect acceptance of their 
product identity. They know that 
if they maintain their advertising, 
the markets that normally absorb 
their products will not forget 
them. As long as there is a strong 
consumer demand, they believe all 
the rest of the merchandising 
problems will take care of them- 
selves. These concerns, as a rule, 
have spent tremendous sums to 
build up good will. They really 
know the value of good will in 
maintaining volume and profits. 
Besides, they know that with the 
right consumer support they can 
pick their shots in perfecting dis- 
tribution on their own terms. 

Many other concerns feel that 
the real post-war planning job is 
to keep open the lifelines to orders 
when they are needed. They re- 
gard distributors and dealers as 
holding the key to post-war pros- 
perity. These concerns are main- 
taining close contact with all pos- 
sible outlets, both their regular 
customers and prospective outlets 
with whom they hope to be allied 
after the war. In many instances 
they are making studies of terri- 
tories for a better-balanced dis- 
tribution after the war. In some 
instances, plans are being made 
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to provide finance and intensive 
resale controls to obtain the right 
type of distribution and to keep it 
effective in getting quick orders. 

Certain other concerns regard 
the present situation as a perfect 
opportunity to improve their rela- 
tive position among competitors. 
Their post-war planning objec- 
tives are primarily to advertise 
extensively now, in order to lead 
in preference after the war. These 
concerns are using a type of ad- 
vertising that creates eager an- 
ticipation and makes both con- 
sumers and distributors feel that 
they have something up their 
sleeve which will dominate the 
market and enjoy a heavy de- 
mand. Their problem, of course, 
is to deliver a product after the 
war that will live up to the inter- 
est and anticipation created for 
it in advance. The world will cer- 
tainly want to see what they have 
to offer. Where they do have some- 
thing to offer that will intrigue 
buying interest, they should enjoy 
the bulk of the first orders after 
the war. 


New Industries—New Products 


Then there are many new con- 
cerns—even new industries — 
which the war has created, and 
which will, for the first time, have 
a peacetime product to sell. These 
concerns will attempt to by-pass 
all competition by making a strong 
bid for the lion’s share of the con- 
sumer’s dollar. The hub of their 
post-war planning is mass volume, 
low price, and extensive adver- 
tising. They will depend upon the 
desire of the American public to 
replace old ideas with new ways 
and things. These concerns will 
enter most any field that offers 
opportunity on a mass volume 
basis. Their competition will be 
extremely felt, especially by the 
old line companies. Their war 
production training will have per- 
fected their manufacturing ability 
to flood the country with low price 
merchandise of satisfactory qual- 
ity. Their problem will be to ob- 
tain distribution, and in this di- 
rection they are already intriguing 
the interest of big buyers of de- 
partment stores, larger dealer- 
ships, and so forth, with both 
trade-marked and _ private-label 
merchandise. 


There are some concerns who 
are doing no post-war planning at 
all at this time. They believe that 
every business will have to start 
again from about where it left off 
before the war. They expect busi- 
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ness will be back at the old stand 
in about the same old way, and 
that no particular planning is 
necessary. Most of these concerns 
expect to remodel their old prod- 
ucts or even duplicate pre-war 
models, the main strategy being 
to make and get on the market as 
much merchandise as possible as 
quickly as possible. They feel 
there will be an urgent demand 
immediately after the war for al- 
most anything that can be pro- 
duced. It is their intention to get 
a large backlog of orders in their 
plants, so that when business 
starts to taper off, they will have 
enough business to keep them busy 
until they can perfect a proved 
product to meet the demand. 
Many concerns have set up 
complete units which are kept free 
awaiting the day they can start 
producing peacetime goods. 


Post-War Planning Debatable 


Post-war planning is a debat- 
able subject. Much of the money 
and effort expended in post-war 
planning will be wasted. Much of 
the guessing that is being done 
will not be put into actual prac- 
tice. In order to double-check 
planning, some concerns have two 
groups working independently of 
each other on their post-war plan- 
ning. Experienced management 
realizes that insignificant bottle- 
necks, that are not anticipated, 
can cause more difficulty in post- 
war operations than major plan- 
ning can overcome. 


The primary strategy is to get 
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on the market as soon as possible 
with something to sell. To do so, 
co-ordination must be established 
now with sources of supply, manu- 
facture, selling, promotion, pack- 
aging, shipping, and so forth. A 
weakness in any one of these fac- 
tors can disrupt the entire chain 
of post-war performance. Each 
one of these factors must be care- 
fully analyzed and the necessary 
provisions made to treat with 
them under the conditions that 
are expected to exist immediately 
after the war. 


Success in business is primarily 
a matter of applying good com- 
mon sense. It is always good com- 
mon sense to plan ahead. The 
better a product looks and per- 
forms, the easier it will sell. The 
closer that relations are main- 
tained with distribution now, the 
easier it will be to obtain their 
co-operation after the war. The 
more prominently the name of a 
product is kept in the minds of 
the public now, the more people 
will remember it and buy it after 
the war. The more interest that 
can be created in things to come 
after the war, the more patiently 
people will wait until after the 
war to buy things, which is the 
desirable way to control inflation. 

All these things seem to be as 
good an answer as any to post- 
war planning. Nobody has the 
right answers today. Every busi- 
nessman must try to find as many 
of the right answers as he can, 
as quickly as possible. The war 
may end abruptly, anytime. 

















APOSTLE OF GOOD CHEER: Harry Homer, chief emissary 
of the Esterbrook Pen Company on the Pacific Coast, radiates good 
humor and enthusiasm. During his more than half century connec- 
tion with the commercial stationery industry he has always been a 
welcome visitor in the stores of dealers. His sunny disposition 
invests every place he goes with a new enthusiasm, a new perspective 
that reveals the extensivenss of good things in life. A recent inci- 
dent indicates Mr. Homer’s contributing philosophy. While travel- 
ing on a bus he observed an unhappy expression on the face of a 
fellow passenger. Adroitly, he drew her into conversation. When 
she wanted to know who he was, he responded by saying, “I’m one 


of the richest men in the world.” 


His wealth is not measured in 


terms of money, he went on to explain, but in his rights and privi- 
leges as an American citizen, his freedom to find joy in a blue sky 
or a sparkling rain drop, his opportunity to meet his fellow men and 
exchange opinions and ideas without let or hindrance, his great 
privilege of helping to carry a heavy load. 
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RIBBONS AND CARBONS — 
High Production Standards. Monit 
Specialized Sales. Approach 


By WILLIS LOWE 


E. L. White & Company, 


ROM the far corners of the 

earth materials and ingredi- 
ents are gathered for the making 
of typewriter ribbons and carbon 
papers. Hundreds of these mate- 
rials are used in the manufactur- 
ing process. These ingredients are 
dyes, pigments, waxes, oils, acids, 
papers, silk and cloth. They come 
from Panama, United States, Mex- 
ico, Norway, Manchuria, Brazil, 
Saxony, Bohemia, Germany, Po- 
land and many other foreign 
countries. Since the outbreak of 
the war many of these sources of 
supply have been cut off, but the 
ingenuity and determination of 
the manufacturer has found other 
sources of supply and the ribbon 
and carbon business has gone right 
on, with the quality maintained 
to a remarkable degree. 

Properly made typewriter rib- 
bons and carbon papers must pos- 
sess great durability, they must 
have color or brilliancy, they must 
not smudge or “bleed,” neither 
must they dry out or fade. In or- 
der to get the best results all the 
materials and ingredients that go 
into the making of typewriter rib- 
bons and carbon papers must pe 
of high quality, carefully selected, 
and properly processed and 
blended so that the right results 
are obtained. 


How Ingredients Are Processed 


The oils that go into the manu- 
facture of ribbons and carbon pa- 
pers are a very important group, 
and have a very marked effect on 
the finished product. Some oils 
may produce a very sharp writing 
product but at the same time re- 
duce the wearing quality of the 
ribbon or carbon. Others may have 
the reverse effect. These oils must 
be analyzed, compounded and 
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properly mixed to obtain the per- 
fect balance necessary to attaining 
the desired uniformity. 

Solid materials play a very im- 
portant part in the manufacture 
of good ribbons and carbon pa- 
pers. They must be carefully 
mixed and blended with the other 
ingredients so that the proper 
colors may be obtained. 

Color materials are perhaps the 
most complex and important in- 
gredients that go into the making 
of ribbons and carbons. They give 
the finished product the brilliance 
and wearing qualities that are so 
much desired. Great care must be 
exercised in blending and mixing 
them with other component parts. 

When a customer buys a type- 
writer ribbon or a sheet of carbon 
he little realizes or understands 
how much care and skill has gone 
into the making of these items. 
It takes the skill and knowledge 
of expert chemists and other 
workmen, as well as high grade 
mixing and coating machines, to 
produce the finished product that 
is acceptable to the most critical 
user. 


A Type for Every Purpose 


When I first started in the sta- 
tionery business practically all rib- 
bons and carbons were made in 
what is known as medium finish 
and inkings. Today you can get 
ribbons with every kind of inking 
from extra extra light to extra 
heavy. Carbon papers can be se- 
cured in coatings from extra light 
to very heavy. This wide variety 
of inkings and coatings give the 
ultimate user a ribbon and carbon 
for every purpose and need. The 
stenographer with a very light 
touch or the one who pounds the 
typewriter can get a ribbon or 
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sheet of carbon that will give them 
the desired result. Great advances 
have been made in the manufac- 
ture of ribbons and carbons in the 
last 15 or 20 years. This is due 
to the ever diligent and increas- 
ing care and research of the man- 
ufacturers. They are ever on the 
search for new methods of manu- 
facture, new colors, new oils and 
new ingredients to improve the 
ribbons and carbons that play 
such an important part in every- 
day life of the Army, Navy, de- 
fense plants and all phases of 
civilian industry. 

Typewriter ribbons and carbon 
papers have come into such com- 
mon use in the everyday life of 
business that few seem to realize 
their importance. It has been said, 
and is very true, that the pen is 
mightier than the sword. Today 
the pen has been replaced by the 
typewriter ribbon and carbon pa- 
per and is without doubt a very 
mighty implement in the progress 
and conduct of today’s business. 
It would be very difficult to carry 
on this global war, manufacture 
airplanes, build tanks, trucks, 
jeeps,guns, ammunition and explo- 
sives without the use of ribbons 
and carbons. The opinions of the 
world, the conduct and thoughts 
of mankind are all affected and 
molded by the typewritten word. 


The stationer and his salesmen 
have a great responsibility in the 
sale of carbons and ribbons. It is 
important to go carefully into the 
customers’ needs and requirements 
and see that they get exactly the 
product which best meets their 
requirements. Let us remember 
that carbons and ribbons are not 
items to be handed out carelessly 
and indifferently but must be dis- 
pensed with thought and care. 





FRANK FARRINGTON SAYS: Tough going for business men is hard to take, but it surely ought 
to result in a generation able to take just about anything business or government has io offer, 


Nk) and handle it the way Evers used to handle Tinker’s throws. 


And when softer times come for © 


business, there are going to be a lot of experienced men who can’t be caught napping by any 


ordinary upheaval. 


18 


OFFICE 


APPLIANCES, October, 1943 





OFFICE LAYOUTS 


NOTE.The appended article 
was presenied as an address be- 
fore the Pittsburgh Chapter of the 
National Office Management As- 
sociation last April. It contains a 
wealth of information that can be 
used effectively by office equip- 
ment salesmen. Although ad- 
dressed to users, the comments 
can be converted readily into sales 
ammunition by dealers in this 
field. 


FFICE layout is a most im- 

portant responsibility of 
management. The final result, of 
course, depends upon the impor- 
tance management attaches to it. 
When this subject is given proper 
consideration, management bene- 
fits by increased profits through 
more efficient production of work. 
A well-planned office layout of 
modern machines, equipment, at- 
mosphere and physical comfort 
for the workers, such as proper 
lighting, ventilation, noise control 
and other factors, requires real 
study. 

Management is confronted with 
office layout problems when: 

A company is formed 

Company branch offices are 

established 

A main or branch office is moved 

An expansion or contraction 

occurs 

Modernization is undertaken or 

Rearrangements for efficiency, 

after years of growth, are 
necessary. 

The important steps in office 
layout work are as follows: 

I. Location surveys. 

II. Leasing negotiations. 

III. Creating office layout. 

IV. Furnishings and physiolog- 

ical factors. 
V. Working drawings and 
specifications. 

VI. Preparation of offices and 

moving. 

You may consider this paper a 
report of my findings in this field, 
since I plan to use case histories 
in describing the various steps of 
office layout work. 


Location Surveys 


When the Wickwire Spencer 
Steel Corporation moved its offices 
my firm was called in to aid in 
selecting the most desirable of 
several locations under considera- 
tion. The 500 Fifth Avenue loca- 
tion was selected because it quali- 
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fied best in the following con- 
siderations: 

Section of the City—The 500 
Fifth Avenue Building is in the 
center of a commercial business 
district of New York City. The 
site is ideal for this type of busi- 
ness. In other types of businesses, 
such as textile, banking, furniture, 
automobile, or printing, trade cen- 
ters must be Selected. 

Transportation Access—This lo- 
cation is convenient to Grand 
Central Station for nation-wide 
and suburban travellers, and for 
salesmen, customers and em- 
ployees it is convenient to buses, 
trolleys, subways and elevated 
railways. 

Type of Building— 

Height: For many years the 
Wickwire Spencer Steel Corpo- 
ration had occupied space on 
the lower floor of an old office 
building. It was decided that 
the new offices should be above 
adjoining buildings, so that the 
space selected was on the 
twenty-sixth floor. This re- 
quired the building to be of the 
skyscraper type. 

Design: Since this organiza- 
tion manufactured modern steel 
commodities, it desired a mod- 
ern background and the build- 
ing chosen was of modern ar- 
chitectural motive in exterior 
and interior design and services. 


Type of Floor: The space de- 
sired was of both the shallow 
and the deep type, the shallow 
for rows of private offices, the 
deep for general clerical offices. 
This particular building layout 
was best of the several con- 
sidered. 

Architectural and Structural 
Features: Oftentimes special 
architectural requirements are 
necessary for occupancy. Film 
companies require fireproof 
film vaults with exhaust flues, 
or special loading capacities in 
floor construction, and so on. 


Elevator and Lobby Facilities: 


Studies were made of elevator 
capacities, both passenger and 
freight, and of night service. 
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These were found satisfactory. 

Office Layout Schematic Studies 
—In order to show just how de- 
partmental areas and flow of work 
between departments could be 
taken care of in each of the par- 
cels of space under consideration, 
line drawing layouts were made. 

Building Services—A thorough 
check-up of elevator capacities, 
heating arrangements, cleaning 
services, electric current costs, and 
so on, was made during these 
studies, with a checklist of just 
what the landlord’s and the ten- 
ant’s responsibilities would be 
during the term of the lease. 

Miscellaneous Factors—Nearness 
to restaurants, banks, post offices, 
and so on, are considered, and also 
building facilities, such as rest 
rooms, conference rooms, lunch- 
eon clubs, and other conveniences. 

After approval of the location, 
“leasing negotiations” get under 
way. 


Leasing Negotiations 


Landlord Does Nothing—Some- 
times the landlord rents the office 
space without preparing the 
premises for the tenant other than 
presenting the space broom- 
cleaned and painted. 

This occurs mostly in loft build- 
ing rentals where the rental is 
so low that the landlord cannot 
do anything for the tenant, and 
at the same time the tenant’s re- 
quirements are such that open 
space for storage or manufactur- 
ing purposes satisfies his require- 
ments for occupancy. 

Partial Job—At other times, the 
landlord will do certain work for 
the tenant, such as typical plaster, 
wood or steel partitioning, re- 
quired painting, electrical and in- 
cidental plumbing work. 

In the case of the Wickwire 
Spencer Steel Corporation, the 
landlord did a partial job. In the 
leasing negotiations for this cor- 
poration, working drawings and 
specifications outlining the land- 
lord’s responsibility were made 
part of the lease. 

All of the Work—Sometimes the 
landlord does all the work to pre- 
pare the premises for the tenant 
and goes so far as to pay the costs 
of the moving of the equipment 
to the new offices. Naturally, what- 
ever work the landlord might do 

(Turn to page 97, please) 
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WOOD & STEEL 








With STEEL off to the war for service at home and abroad, 
WOOD, now also in service in a thousand ways, takes over 
much of steel’s old work and does a thorough job on all calls. 


Tho Importance of. the Office and. the 


EQUIPMENT THAT MAKES 


HERE can be no doubt that a 

very high percentage of busi- 
ness executives of today do not 
appreciate the true importance of 
the office in the overall pattern of 
American business activity. We 
see proof of this every day in 
peace times, when those of us in 
the office equipment field are 
thinking of peace time problems 
and have the time to take note 
of such things. 
_ The business executive is not at 
all uncommon who thinks that 
most anything to “sit on” will 
serve asa chair... anything upon 
which employees may spread pa- 
pers, write, and make mathemati- 
cal calculations will suffice as a 
desk, and any kind of container 
where papers may be “put away” 
for future reference is satisfactory 
as a filing cabinet. A strange 
thing, too, is that the same busi- 
ness executive who thinks and 
acts like that about equipment for 
the office will spend any amount 
of money in the plant, if the 
spending of it will increase plant 
efficiency. 

Before going further with this, 
let’s fix the blame .. . then take 
a look behind the scenes to see 
what has happened .. . how and 
why it all came about. The blame 
is squarely on the doorstep of 
those of us who serve the office 
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The General Fireproofing Company, 
Youngstown, Ohio 


equipment market... the manu- 
facturer, the retailer and the re- 
tail salesman. 

Now, let’s look the facts squarely 
in the face and call things by 
their right names without wasting 
too many words to explain or apol- 
ogize. Labor, the men and women 
who operate the machines in the 
plant, are paid for doing things 
with their hands. The people in 
the office, executives, junior ex- 
ecutives, department heads and 
the people who back them up with 
details are paid for thinking. And 
the rate of pay for brains is con- 
siderably higher than it is for 
brawn. All of us Know that the 
thinking, planning, designing, ad- 
vertising and selling, goes on in 
the office. All of us know, too, 
that it is this thinking in the 
office that makes the whole ma- 
chine tick. Regardless of the na- 
ture or extent of the operation, it 
is thinking that makes it go, 
thinking goes on in the office. 
Without it the business will soon 
cease to function. 
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IT EFFICIENT 


Something else to think about 
is that it is a simple matter to 
measure the accomplishment of 
people who work with their hands. 
Every operations executive knows 
how much each worker should do 
and in many cases the pay is de- 
termined solely by the amount of 
work done. But it is not so simple 
to measure the output of those 
who work with their minds. Sup- 
pose the sales manager, who is 
paid the “thinkers wage,” fails to 
get an idea that would have 
brought in a million dollars in 
sales. Who is ever going to know 
that the company might have had 
another million dollars worth of 
business? On the other side of the 
picture, suppose the advertising 
manager, in a few minutes of poor 
thinking, turns out a piece of copy 
with a misstatement or overstate- 
ment that may involve the com- 
pany in legal difficulties that costs 
many thousands of dollars. 

When we think of the office in 
the light of its true importance to 
the business, isn’t it logical that 
the people in the office should be 
provided with every comfort, every 
convenience, everything that is 
conducive to good thinking? If 
the sales manager can think bet- 
ter with an electrically lighted 
water falls in one corner of the 
room and a juke box in the other, 
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then give him the water falls and 
the jazz music. That’s a wild ex- 
aggeration, of course, but it illus- 
trates the point. Management has 
long recognized that the man in 
the shop cannot do the best work 
without the best of tools. Neither 
can the people in the office do 
their best at the all-important job 
of thinking, without the best of 
equipment. 

Now let’s take a look at how 
this all came about. To a very 
great extent all of us are what we 
are today because of the things 
experienced in some earlier period 
of our lives. Many people hold to 
certain political and religious be- 
liefs for no reason other than that 
they were the beliefs of their an- 
cestors. Actually, perhaps no one 
is a Democrat or Republican, 
Catholic or Protestant merely be- 
cause it was the belief of the par- 
ents, but they hold to the creed 
because early in life, in their for- 
mative years, they were so steeped 
in it that it became a part of 
them, and they never get away 
from it. 


Office Efficiency Neglected 


So it is with business. If we are 
to find the reason for the tendency 
to spend money for plant effi- 
ciency and neglect the office, we 
must examine the earlier period in 
American history, in which pres- 
ent day business has its roots. 
Once we find the reason perhaps 
we can get a better picture of the 
duty that lies ahead. 

Fifty years ago there were only 
a few corporations in the country 
with an invested capital of as 
much as a million dollars. Trans- 
actions were few, business was 
slow, methods of communication 
were limited and time was not an 
important factor. Office practice, 
of course, was in keeping with the 
period. The adding machine and 
calculator were unknown; the 
typewriter was in its swaddling 
clothes, and the old fashioned 
letter press with its companion 
copy book was an accepted method 
of preserving correspondence. With 
such conditions existing it was a 
simple matter for the directing 
heads of business to have at all 
times quite a thorough first hand 
knowledge of all activities. There 
was small need for even the sim- 
plest of office equipment. 

Conditions changed. The begin- 
ning of the twentieth century 
was the beginning of a period of 
the most rapid industrial expan- 
sion that history records. Histori- 
ans comment that statistics pub- 


lished from year to year revealed 
such gains in production and 
commerce that the imagination 
was taxed to grasp the figures, 
and even the most sanguine 
prophecies of prosperity were in 
a few months surpassed by the 
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facts. An illustration of this ex- 
pansion is found in the fact that 
in one year of McKinley’s admin- 
istration our exports exceeded our 
imports by more than double what 
they had been in all the years 
since the inauguration of George 
Washington. 

This rapid expansion necessi- 
tated rapid changes, and it ap- 
pears that the directing heads of 
business were so occupied with the 
problems of increased production 
that there was little time for con- 
sideration of equipment not di- 
rectly affecting the urgent prob- 
lem of the moment. Office equip- 
ment was considered more of an 
accessory, incidental rather than 
essential, and was lost in a maze 
of feverish consideration of prob- 
lems more directly affecting pro- 
duction. 


Concentration on Production 


During this period of rapid ex- 
pansion it is easy to imagine the 
manufacturer looking at a gadget 
on his desk and saying, “We made 
and sold a million of those last 
year at a profit of a dollar each. 
We can Sell two million next year, 
if we can build them.” Back he 
went to the problem of producing 
another million, and so it has 
been through the years—produc- 
tion, production, production. And 
there, I think, is the reason for 
the tendency so many of us have 
seen for so many years—to spend 
money for increased plant effi- 
ciency and forget the office. 

This is not true, of course, of 
all business. Many of the larger 
corporations have appreciated the 


importance of office efficiency for 
years and many of them have 
spent great sums of money to pro- 
vide the office personnel with 
every comfort and convenience. 
There are, however, many times 
their number of smaller business 
institutions who have not yet seen 
the light. It is in this fact that we 
find the blame on our doorstep. 
All of us saw the greater sales vol- 
ume in the larger corporations, so 
we bearded the lion in his den, 
sold our service and our product, 
and proved our case. There is 
nothing wrong about that, but we 
have been so busy doing it that we 
have not troubled ourselves to ap- 
ply the same type of aggressive 
salesmanship to many thousands 
of smaller businesses, and they 
have not yet seen the light. 

What is said here is not in any 
sense an indictment of our ever- 
improved and ever-expanded pro- 
duction facilities. Our ability to 
produce things useful to human 
well being is one of the things of 
which America has just right to be 
proud. It is the one thing that is 
responsible for a standard of living 
that consumes half the world’s 
goods even though we have only 
seven per cent of its people. 

Our ability to produce has been, 
for the last four years, of greater 
importance than ever before. 
Without our ability and produc- 
tion facilities, there is reason to 
believe that we and all the rest of 
the world would be “goose step- 
ping” by now. Civilization has 
been hanging in the balance—and 
whether or not it slipped back into 
the dark ages depended upon 
American industry. It should be 
remembered, too, that it was the 
things industry did in the 40 years 
before Pearl Harbor that has 
made possible the things it has 
done since Pearl Harbor. 

Yes—industry has done a per- 
fectly marvelous job. The point is 
that it is the responsibility of 
those of us in the office equipment 
industry to help industry do a still 
better job by providing proper 
equipment at the point where all 
these production feats originate 

-the office. 


Aggressive Selling Needed 


It isn’t enough to merely have 
modern equipment for sale or 
offer it to our prospective pur- 
chasers. We must go out and ag- 
gressively point the way to what 
can be accomplished through the 
use of proper equipment and 
proper surroundings for those who 
are paid the “thinkers wage.” 
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Where would the life insurance 
business be if insurance had 
merely been offered us? It was 
the aggressive pointing the way 
to what life insurance would do 
for us by an army of life insurance 
sales people that put our billions 
of dollars of life insurance in force. 
Our office equipment problem is no 
different. 

Something else. Often I wonder 
if those of us in the office equip- 
ment field place the proper value 
on the part we play in the busi- 
ness world. There is an old saying 
to the effect that the world ac- 
cepts us at our own value and 
there are plenty of cases of over- 
rated individual importance. I am 
sure that this is not true of the 
industry as a whole. Too many of 
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MICHIGAN DESK COMPANY’S 
WAR CONTRIBUTION 


OR MANY months before Pearl 

Harbor, the Michigan Desk 
Company conducted an extensive 
study of the office furuiture needs 
of war industries and the rapidly 
expanding government bureaus. 
With the entry of the United 
States into the war, the company 
was prepared to offer several sug- 
gestions for the elimination of 
critical materials in the manufac- 
ture of desks, files, and other 
equipment, without sacrificing effi- 
ciency, durability, or appearance. 
Among the first was the elimina- 
tion of metal pulls and drawer 
runs and the substitution of plas- 
tic and wood. Then came the 
adaptation of new treatments and 
finishes which made possible the 
use of less critical lumber. 


To be assured of an adequate 
supply of panels and as an aid 
in working out the problems of 
suitable panel manufacture, the 
company purchased the Hood- 
Wright plywood and veneer plant 
at Big Rapids, Mich. After making 
many changes and improvements, 
production was increased to a 
point where, in addition to its own 
needs, the company was able to 
supply other manufacturers. 

Chief among the products made 
for the Army, Navy, Marine Corps, 
and other government bureaus, 
for use in this country, on board 
ship and in foreign lands, are the 
No. 100 grade desks, bookcases, 
card cabinets, and a specially de- 
signed four-drawer all-wood let- 
ter file. This file was built to meet 
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us have accepted the office equip- 
ment industry as a means of earn- 
ing a livelihood without stopping 
to realize that without the things 
we supply the size and tempo of 
American business would not be 
possible. Thinking built this giant 
that is sprawled all over the North 
American continent, and we are 
the ones who supply the equip- 
ment and surroundings that are 
conducive to good thinking. 

The movies, the automobile in- 
dustry or the aircraft industry 
may be more glamorous than the 
office equipment business, but we 
should remember that their mar- 
vels are made possible by thinking 
and doing in the office. We stand 
in the background—our praises 
may be unsung, but we serve the 





very heart beat of business. 

For many long months now the 
energy of the world has been de- 
voted to violent destruction. When 
victory is finally ours the world 
will need everything—the whole 
gamut of human wants will be 
crying out for a share of our pro- 
ductive energy. Business will be 
faster when that happy day comes, 
competition will be keener, office 
procedure will be more compli- 
cated and the value of records re- 
quired will be greater than ever 
before. Business will need us as it 
has never needed us before. Now 
is the time properly to evaluate 
our position in the business world 
and make plans aggressively to 
point out to all business the im- 
portance of good equipment. 


WAR CONTRIBUTIONS 


all the requirements for easy op- 
eration and tough usage, despite 
practically complete elimination 
of metal parts and other critical 
materials. Through all this period, 
during which manufacturing ef- 
fort was confined almost exclu- 
sively to war production, the 
Michigan Desk Company has 
maintained its original policy of 
selling and distributing its prod- 
ucts through its dealer organiza- 
tion. By co-operation with the 
many loyal dealers throughout the 
country who made possible the 
building of the organization in 
peace time, the company feels it 
has not only reciprocated at a 
time when its problem is manu- 
facture rather than sales, but has 
also assisted in getting the equip- 
ment where it was most needed by 
using the already established out- 
lets, made up of a host of loyal 
and patriotic dealers throughout 
the length and breadth of the 
country. 
—-<- 
SIKES CHAIRS IN THE WAR 
ECONOMY 


NE of the great production 

accomplishments of this war 
period is being told in the story of 
how wood has proved itself, to 
greater lengths than ever before, 
to be a sound construction mate- 
rial with exceptional versatility 
and qualities. The Sikes Company, 
Inc., expresses pride in being in a 
position to throw the full facilities 
of its plant overnight into the 
production of wood chairs for the 
needs of the Navy, Maritime Com- 
mission, Army Air Corps, war 
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agencies and war industries. For- 
tunately the regular Sikes line of 
business chairs is so designed that 
these needs were met without de- 
lay and in large production quan- 
tities. Thus dealers have found 
that they could render a most 
valuable service to important 
agencies and industries. 

To meet the limitation on 
metals, Sikes engineers devised the 
“Velveturn” wood ‘swivel fitted 
with “Plasticap” plastic bearings, 
an exclusive Sikes development. 
This all-wood swivel has enabled 





SIKES CHAIR NO. 90312 


dealers to satisfy many demands 
for executive and clerical chairs 
and to maintain valuable contacts 
with their clientele. Clerical chair 
No. 903%, illustrated, is typical of 
the styling and fine balance of 
proportions that have been main- 
tained successfully in “Velveturn” 
all-wood chairs. 
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Business Builders 


Broadcast over Station S-A-L-E-S 
Operating on a wave length of:— 


CONFIDENCE . . . COUR- 
AGE . . . CO-OPERATION 


EMEMBER ... your job is to 

fit GOODS to people, not PEO- 
PLE to goods. Only an Army sup- 
ply sergeant can reverse this proc- 
ess and stay in business. This 
vibrant factual food-for-thought 
comment welcomed in our Air- 
Mail Bag merits top-of-column 
billing this month and the IDEA 
is there for YOU to use 
USE IT! 





%* * * 


O K War Bonds with REGULAR 


BUYS .. . GREAT OK’S from 
little ok’s grow! 


You are interested in the com- 
posite result from last month’s 
invitation to dispatch to this de- 
partmental page original angles 
on what to expect in the post- 
war era in office furniture items. 
Air-mail replies flew in from 30 
of our 48 commonwealths, six from 
Canada, three from Mexico, and 
12 from Central and South Amer- 
ica . . . to each and every en- 
thusiastic contributor to our 
BUSINESS BUILDERS Monthly 
Nudge Effort for Great Efficiency 
in Office Equipment Promotion, 
we sincerely express our thanks 

. and here is a concise abridg- 
ment of your resultant communi- 
cations: 

Fourteen specifically commented 
that they believed aluminum and 
other light metals would be used 
extensively in the production of 
desks, chairs, and filing cabinets. 
As several of these letters noted, 
the war has taught manufacturers 
how to weld successfully these 
metals. 

Sixteen stated that because 
wood manufacturers had ably 
risen to the situation in devel- 
oping their respective products in 
war time, that they would be in a 
well-earned position for a _ sus- 
tained continuation of acceptance 
of their advanced designs and al- 
ternate items of economy and 
efficiency. 

Twelve office outfitters each 
pointed out that steel manufac- 
turers would have many econo- 
mies of operation and resultant 
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new ideas with which to offer star- 
tling and effective creations for 
the service of business and the 
professions. From South America 
a long established stationer ven- 
tured this question: “With elec- 
tricity so long successfully adapted 
to adding machines, will we not 
see it adapted to filing cabinet 
operation, too, after this global 
war?” 

A western Canadian office equip- 
ment dealer wisely writes that he 
believes that all factories produc- 
ing office tools will profit by 
their past war experience and 
confine their lines to simplified 
and fewer numbers, a policy from 
which they and the dealers alike 
obviously will benefit. 

Three executives of veteran fil- 
ing cabinet factories put forth the 
thought that they know dealers 
will be able to better receive post- 
war merchandising programs be- 
cause of their having been on 
such a strenuous schedule of con- 
ducting their respective office out- 
fitting businesses with such mea- 
ger fare of manufactured items 
for so long. As one of these three 
gentlemen so concisely stated it: 
“Business equipment that renders 
a service to the user has notably 
increased during the war. Business 
equipment that transmits helpful 
efficiency where needed pays its 
way in war or peace.” 

Deep in the heart of Texas a 
private first class wrote us a long 
letter that we shall always treas- 
ure. In it he sketched what he 
thought would make an interest- 
ing and most practical merchan- 
dising item for the coming, post- 
war business sales promotion, 
namely a home desk that really 
embodies everything an office at 
home should have. We, too, have 
had such a thought on this par- 
ticular office furniture number, 
and we presume many others have 


this vision in mind likewise. Every 
inch of this design was effectively 
utilized from space for radio to 
file and typewriter. 

Disappearing sliding sections of 
the very tops of desks with letter 
trays, card files, visual lists, and 
waste paper chutes underneath, 
was the unusual prophecy of an 
eastern official of a large utility 
organization of electrical service. 

A newspaper executive who is- 
sues a clever monthly house organ 
sent us a marked copy with sev- 
eral applicable items and we will 
quote a few as space permits... 
we believe you will concur in the 
thought that they are concise and 
worth the reading: 

“Should suggestive selling be 
‘out’ for the duration? We think 
not. Real suggestive selling is a 
customer service, as is all sound 
salesmanship.” 

“Scare is simply ‘Scarce’ minus 
‘c’. Be sure your selling is minus 
both.” 

“Public Relations is as new as 
the first merchant who won 
friends for his store by personally 
welcoming every customer ‘at the 
front’!”’ 

“Post-war doesn’t necessarily 
mean goods waiting to be made 
and sold after the war. Chances 
are you’ve re-ordered on many a 
‘post-war’ item already.” 


* * * 


The War Advertising Council 
hopes you will have a war-effort 
message in every printed and 
spoken piece of publicity. AIR- 
MAIL us ideas along this line to 
the co-ordinator of this page, Care 
of Shaw & Borden Co., Box 2153, 
Spokane 2, Washington. 

Ralph B. Ortel. 


ee 





GLOBE-WERNICKE VISIBLE ENTERS WAR WORK.—Pictured above is a section 
of a Globe-Wernicke wood visible installation in use at the Chance Vought aircraft 
plant. The installation was sold through Gustave Fischer Company, Hartford, Conn. 
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EDITORIAL 


"Wire Your Congressmen'’ 

#¢ THE old American custom of “griping” 
when things are not going right may be a safety 
valve to let off a little steam, but it rarely con- 
tributes to righting a wrong. In a war economy 
many rules and regulations are put into force 
without benefit of mature judgment and full 
knowledge of all the factors involved. The urg- 
ency of war demands often makes immediate 
action necessary. Resulting hardships experi- 
enced by business men are complained about, of- 
ten bitterly, but most of the time no action is 
taken. 

Ultimate control in legislative matters rests 
with houses of congress in Washington. Repre- 
sentatives and senators are eager to receive com- 
munications from their constituents on matters 
of vital interest to the “folks at home.” Natur- 
ally, these elected representatives cannot be ex- 
perts on all phases of industrial and commer- 
cial life. They need to be told and they want 
to be told. If you think a regulation is unfair, 
either basically or in its application, you not 
only have the right, but the obligation to inform 
the men on Capitol Hill. Not through bellicose 
messages, full of rancor. Sound, thoughtful, de- 
tailed statements of facts will reach the goal of 
careful consideration by the Federal lawmakers. 

The urge to “wire your congressman” has a 
real significance, if you make your message in- 
telligent and factful. Tell your story. It will 
get results. 


THE winner usually wins by a small margin—an 
hour, a minute, a second, a yard, a foot, an inch— 
it’s the little extra effort that puts him across. 

—Tips and Topics, Office Equipment Co., 
Louisville, Ky. 


—_---_- 


Advertising Is a ‘Vital Cog in Our Free 

Enterprise System" 
© IN a 96-page booklet entitled, “Advertising 
and Its Role in War and Peace,” released last 
month by the U. S. Department of Commerce, 
advertising is recognized as a “vital cog in our 
free enterprise system” and a “potent medium 
for distributing information” to the people at 
a time when the need for accurate information 
is greatest. 

The booklet is addressed directly to “those 
who shortsightedly” view advertising as ‘an 
economic waste in wartime,” and informs them 
that the Government “strongly disagrees with 
this attitude.” 

“It is only natural that the Department of 
Commerce should have been one of the pioneers 
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in this movement,” the booklet declares. ‘In 
adhering to its statutory function—to foster, 
promote and develop foreign and domestic com- 
merce—this Department has watched advertis- 
ing develop over the years into a powerful In- 
formation Industry .... a consistent builder 
of business. It has seen how vast potential mar- 
kets are quickly reached .... how a demand for 
products or services is given life through this 
informative method. 

“With the attack on Pearl Harbor, the Depart- 
ment of Commerce immediately recognized that 
advertising would be a major weapon on the 
home front. People had to be informed. Talents 
used so effectively in creating a desire for goods 
could with equal effectiveness show how to win 
the war.” 

Various Government spokesmen have contin- 
ued from time to time to voice their approval 
of advertising, making it “evident in the eyes 
of Government that advertising has a rightful 
role in wartime and that it is filling that role 
successfully.” 

The strong trend toward maintaining war- 
time advertising as near as possible to a peace- 
time level is a good sign. During World War I 
some companies dropped from sight so far as the 
newspapers and magazines were concerned. In 
fact, they dropped all advertising and by the 
end of the war discovered just how forgetful the 
public is. The products which these companies 
distributed faded from sight and were never 
able to regain their spotlight position on the 
buying stage. 

Advertising performs an economic function, 
whether it is done by national businesses or 
local enterprises. Dealers in this field who are 
maintaining a regular advertising program will 
reap benefits both now and in the future. 


—_-o-- 


ALL men are pretty much alike—but it’s their UN- 
LIKENESS that is important. —Glen Buck. 


Surplus War Goods 
@ RECOLLECTIONS of the difficulties at- 
tendant upon the distribution of surplus Gov- 
ernment property following World War No. I, 
make the current offering of surplus merchan- 
dise by the Procurement Division of the Treas- 
ury Department particularly disturbing. Al- 
though on a sealed bid basis, the result is a re- 
leasing of merchandise to a market that cannot 
be reached by normal suppliers because of pri- 

orities and production restrictions. 
The problem is mentioned in a recent issue 
of the Washington News Letter, published by 
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S Mimeograph 


Looking at War 


through the Mimeograph keyhole 


“Wearing them shorter” and using them longer is a patriotic 
symbol in American offices—a symbol of Shortening the War. 
There may be only 1,000 more words in that extra inch of 
pencil—but that postpones for 1,000 words the need of graphite, 
lumber, and work-hours to make you a new one. 

One pencil stub doesn’t stand for much. Twenty million office 
workers banded together in such bits of wartime office conserva- 
tion can save tons of stuff that wars are won with. 

A. B. Dick Company, which has served the American office for 59 
years, feels it has the right to preach this little sermon on putting 


Yankee saving and Scotch thrift into American offices in wartime. 


A. B. Dick Company, Chicago . THE Mimeocrapu Co., Lrp., Toronto. 
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COPYRIGHT 1943, A. 8B. DICK COMPANY 


The Mimeograph duplicator is a 
trusty means of communication 
among our armed forces (just as 
it was in World War I). Back 
home it is saving man-hours 
and speeding up production 
in the great Battle of Building. 


L\ duplicator 


MIMEOGRAPH is the trade-mark of A. B. Dick Company, Chicago, registered in the U. S. Patent Office. 
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Charles P. Garvin, general manager of the Na- 
tional Stationers Association. Mr. Garvin pointed 
out that the sealed bids listed a number of 
commercial stationery items and some business 
machines. Many of the items are not available 
except on high priority orders—some not at all. 
If they are already “surplus,” it would appear 
that Government purchases have been excessive. 
The applicable regulation requires that surplus 
merchandise be offered to other Government de- 
partments sixty days before it is sold on the open 
market. If the requirements were met, the other 
departments must be at least adequately sup- 


plied with merchandise of the kind in question. 

Mr. Garvin promises that the current and 
post-war surplus problem will be given special 
consideration at the NSA convention in Chicago. 
Means will be sought to control distribution of 
the excess commodities so that merchants in 
this field will not be forced to meet a competi- 
tion with which they cannot cope. 

The problem is a serious one. Its incidence in 
a small way at this time serves to focus attention 
upon it early enough to assure finding a solution 
before it is too late. Concentrated study now 
will pay dividends in the post-war period. 


HERE AND THERE 


FORMER ROYAL MAN IGNORES 
ENEMY FIRE TO WIN CITATION 


with Ed McClure 


salesman, but few 


MADISON STATIONER HEADS 
VICTORY HARVEST FAIR 


versatile Cramer 
realize his im 





If the example set by Sgt. Austin 
H. Briggs can be considered typical 
it might be well for all soldiers in 
training to spend some time on type 
writer production lines. Briggs was 





SGT. BRIGGS 


recently cited for bravery at Thala 
Tunisia, along with five other men 
members of headquarters battery 
wire crew, for performance in battle 
"far beyond the call of duty." Time 
after time without waiting for or 
ders, the citation stated, these men 
advanced under heavy fire to re 
pair lines of communication so that 
their battalion could continue to 
function. It was through their con- 
stant and untiring efforts that the 
battalion was able to withstand the 
assault of a much superior force, and 
eventually to force their withdrawal. 

Sergeant Briggs, prior to joining 
the Army in 1941, worked for six 
years on the Royal typewriter pro 
duction line as a carriage fitter. His 
father, Howard G. Briggs, is a vet 
eran factory employee. 





CRAMER MAN JOINS NOTABLE 
CONFEREES FOR LUNCHEON 


Most of the dealers in the office 
furniture trade are well acquainted 
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portance in the realm of agriculture. 
For example, Ed was a conspicuous 
figure at the luncheon table at the 
Live Stock Conference in Kansas 
City on September 2. Notables at 
Ed's table included Mayor Fiorello 
(Little Flower) La Guardia of New 
York, Senator Arthur Capper of 
Kansas, and the governors of Kan 
sas, Missouri and Louisiana. The 
remainder of the group was com 
prised of real “dirt farmers."’ Ac 


CRAMER CLIPPINGS 


‘ding 
Ed must have attended in the inter 
est of the livestock breeders of the 


area. 





ANKENEY'S GIVE ONLY SON 

(TWICE) TO ARMED FORCES 

Mr. and Mrs. Frank H. Ankeney 
of The Ankeney Company, Cumber 
land, Md., have the unique distin 
tion of having twice given an only 
son (not the same one) to the armed 
the United States. 

In 1917, their only son at that tims 
volunteered for the U. S. Army and 
erved 26 months in this country, ir 
France and in the U. S. Army of 


NE 


Occupation in Germany. He was 
killed || years ago in an airplane 
accident. 

In 1920, John C. Ankeney wa 


born. He, too, volunteered for serv 
ice in 1941, but was rejected. Later 
physical standards were 
John was a 


whan the 
mewhat 
cepted ana is now training as an air 
plane mechanic at Seymour John 
son Field in North Carolina. Thu 
he becomes the second only son 

the Ankeneys to enter the service 
ining the Army, John wa 
associated with his father's busins 


n Cumberland. 


relaxed 
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There were a few days early last 
month (September 2 through Labor 
Day) when William E. (Bill) Goff, 
well-known Madison stationer, be 
gan to wonder what it would be like 
to have a little leisure time again. 

Bill served as general chairman 
for the Victory Harvest Fair spon 
sored by the West Side Business 
Men's Association in the Wisconsin 
capital. He reported the task a 
tremendous one, but that gratifying 
results made the effort really worth 
while. More than 300 Victory Gar- 
den exhibits were entered and prizes 
and awards during the fair totaled 
$500 in war bonds and stamps. 

The entire program, he reported 
more 


was based on _ stimulating 











W. E. (Bill) GOFF 


people in his particular area in 
Madison to raise Victory Gardens 
next year. The success of the pro 
gram indicates that Madison's ‘west 
side" will literally be one of Wis 
consin's outstanding ‘garden spots’’ 
next year. 
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Identified 
Meet all 


‘The LINE 
that can’t 
be matched’ 





ELEMENTARY !.. 


Success in any business is due to 


Honesty - Capability - Quality of 


Merchandise and Service! 
PANAMA-BEAVER 
has enjoyed the highest rep- 
utation for these qualities for 
nearly 50 years. This constant 
record of integrity is your 
guarantee of the best in car- 
bon papers and typewriter ribbons 


which carry our name! 


Ask your Panama- Beaver Man! 


Ink and Fabric Products 
Possible Office Conditions 
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ADVERTISING CLINIC FOR DEALERS 
Q Regular Monthly Feature Offering Ideas, Suggestions, Analysos 


HE EXPRESSION — 

planning”—would have to be 
rated high in anybody’s list of 
the ten most frequently used 
phrases of 1943. But, actually, how 
does post-war planning apply to 
stationers and office equipment 
dealers? And what role does ad- 
vertising play in this planning? 

We know, of course, that large 
companies and manufacturers are 
spending millions of dollars and 
untold man-hours in the develop- 
ment of new products, new mer- 
chandising methods, new distribu- 
tion channels, and so forth. They 
want to assure themselves a strong 
foothold in the market-places of 
America and the world, when we 
have won this war. Inevitably and 
logically, they know this can be 
done only by planning today for 
tomorrow. We accept this fore- 
sightedness on the part of the 
large corporations as being nat- 
ural, practical, intelligent. But do 
we—stationers and office equip- 
ment dealers—attempt to apply 
the same looking-ahead policy to 
our own businesses? 


The location of your store, the 
type of merchandise you offer, the 
kind of business you seek to de- 
velop, the territory you intend 
to cover, the merchandising and 
advertising methods you contem- 
plate—all these, and more, are 
vital post-war considerations. Not 
for consideration after the war, 
mind you, but for consideration 
here and now, and for the dura- 
tion. 

Many gas Stations occupying 
important corner locations are 
boarded up or are on the verge 
of closing down. Would one of 
these centrally-located spots be 
good for your store? Stationers 
are reputed to stock some 4,000 
different items—some very profit- 
able to handle, some not. Are you 
planning to weed out the unprof- 
itable ones and to expand the 
profitable lines? Schools, institu- 
tions, companies, and other or- 
ganizations will find themselves 
hitting rock-bottom in office fur- 
niture and equipment when the 
war is ended. They will want to 
replace, replenish, expand. What 
merchandising and advertising 
methods will you use to get your 
full share of that business? You 
have been handling only typewrit- 
ers and adding machines in the 
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“post-war 


Conducted by 
STANLEY MOSS 





(Readers are invited to submit 
samples of recent advertising for 
free analysis and report in the 
Clinic. The author was for five 
years advertisng manager of In- 
ternational Office Appliances, Inc., 
and its associated companies in 
New York. He now is serving as 
advertising and sales promotion 
consultant to several companies 
in the office appliance field.) 





past, but there will be a great new 
demand for all types of machines. 
Have you figured whether you 
want to Sell, repair and service 
these machines—and are you tak- 
ing practical steps to prepare 
yourself for that? 
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Recipe File “a “/y 
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. complete with “a 
75 meatless . . . sugarless and econo- 
my recipes that are tested and illus- 
trated . . . Holds 200 standard 3x5 
cards... 

++ 

The box is in the shape of a miniature range 


of heavy cardboard covered with a 
ch e finish enamel], waterproof paper... 


Price... $1.00 
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SANTA FE VICTORY RECIPE 
FILE AD IN ORIGINAL FORM 








SUGGESTED IMPROVEMENT IN 
LAYOUT FOR THE SAME AD 
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These are only some of the con- 
siderations. There are innumer- 
able others of even a more basic 
character. In thinking about them, 
remember the importance of ad- 
vertising. Use advertising now to 
pave the way for what you will 
do after the war. Build up some 
interest in your plans; create at- 
tention for what you expect to do, 
keep your name everlastingly in 
the consciousness of the market 
you intend to cultivate. You'll 
find that it pays in terms of 
immediate business, as well as in 
terms of giving you a solid foun- 
dation for later. Take a tip from 
America’s largest advertisers — 
they know whereof they advertise. 
And don’t say, “Oh, well, they’ve 
got the money for it.” So have 
you, in proportion. 


X-Raying Dealers’ Advertising 


Santa Fe Book & Stationery 
Company (Santa Fe): This sta- 
tioner uses newspaper space to 
sell his merchandise—and, wisely, 
uses it to advertise items of broad 
appeal to the general readership. 
Unfortunately, however, he does 
not utilize the space he buys as 
effectively as he might. Analysis 
of three typical advertisements in- 
dicates some lack of advertising 
“know-how.” The ads are minus 
some of the essential elements for 
capturing reader attention, for 
compelling reader interest, for 
arousing reader desire for the 
merchandise advertised, and for 
moving the reader to buying ac- 
tion. There is an absence of dra- 
matic punch, no pictorial presen- 
tation of the merchandise, a lack 
of “salesmanship-in-print.” 

We are reproducing here one of 
the ads which, in the Clinic’s opin- 
ion, misses the “sales” boat. Be- 
low it, we have roughed an idea 
of how this ad might have been 
treated. It is important to re- 
member that when you use news- 
paper space you have competition. 
The news columns and other ads 
compete with your ad for reader 
attention. You must beat that 
competition “to the draw,” or face 
the doleful fact that your ad will 
“flop.” One of the tried-and-true 
ways to capture interest is to 
speak in terms of the reader’s 
interest. Instead of saying “Vic- 
tory Recipe File’—tell the reader 

(Turn to page 85, please) 


October, 1943 
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‘Any job a woman takes which 
releases a man is a war job.’’ 


October, 


1943 


Good for you, Mrs. Jones... and 
good for all your family! You’ re good 
Americans! 

Back before she got married, twenty- 
odd years ago, Mrs. Jones was a crack 
stenographer and typist; and she’s 
still mighty good. So with Army and 
Navy and war factories draining the 
young folks from office work, she 
heard the call. She’s back at a type- 
writer—back at a good old L C Smith 
—and honestly getting a kick out of it. 

It isn’t easy. . . for her or for her 
family. But it’s truly patriotic... and 
it’s smart. She’s doing work she knows 
how to do... using a skill already 
acquired...and putting the surplus 
income into additional War Bonds. 

Mrs. Jones, we salute you! And 
we hope thousands of sister secretaries 
will follow in your footsteps! 


L C SMITH & CORONA TYPEWRITERS INC 
Syracuse 1, New York 


SMITH-CORONA 


Typewriters 
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Government Typewriter Program Stopped— 
Pen and Pencil Production Limits Changed 


WPB TERMINATES PROCUREMENT PROGRAM 


With an estimated 325,000 new and used typewriters 
already distributed or available to the armed services 
as a result of programs inaugurated last year by the 
War Production Board, the campaign to purchase ma- 
chines from users will be terminated September 30, 
WPB announced September 15. 

The public response to WPB’s appeal for serviceable 
typewriters was an important factor in keeping the 
fighting forces supplied during a period when the 
equipment was available from no other sources, offi- 
cials said. 

Although large quantities of standard 11-inch ma- 
chines were procured, the urgently needed wide- 
carriage and telegraphic keyboard models were found 
to be unobtainable from the public in sufficient quan- 
tities to meet military needs. As previously announced, 
it is planned to authorize resumption of manufacture 
of such special types on a limited scale in the near 
future. None of these will be for civilian use. 

With the discontinuance of the public purchase pro- 
gram September 30, the Treasury Procurement Divi- 
‘sion’s contracts with typewriter dealers, governing the 
buying and reconditioning of machines purchased 
from users will be voided as of the same date. 

It was emphasized that the closing out of the public 
campaign will in no way affect WPB’s program for 
purchase of remaining dealers’ stocks, already allotted 
for war uses. 

i 


NEW PRODUCTION LIMITS ON PENS AND PENCILS 
EFFECTIVE THIS MONTH 


In three general limitation orders issued September 
15, the War Production Board changed the restrictions 
on the manufacture of fountain pens and mechanical 
pencils, pen nibs, and wood cased pencils and pen 
holders. L-227 is amended to read, “On or after 
October 1, 1943, no manufacturer shall produce or 
deliver any fountain pens or mechanical pencils to 
fill special orders except according to quotas specifi- 
cally approved by the War Production Board on Form 
WPB-2719 (formerly PD-880). 

“For other than special orders, during the calendar 
quarter beginning October 1, 1943, and during each 
calendar quarter after that, no manufacturer shall 
produce more than: 

“(1) 5% per cent of the total number of steel pen 
nib fountain pens produced by him during 1941; 
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“(2) 7% per cent of the total number of gold pen 
nib fountain pens produced by him during 1941; 

“(3) 5 per cent of the total number of mechanical 
pencils produced by him during 1941. 

“From July 1, 1943, through September 30, 1943, 
and during each calendar quarter after that, no manu- 
facturer shall produce more parts, in addition to those 
which he assembles into completed fountain pens or 
mechanical pencils, than: 

“(1) 12% per cent of the number of parts for 
fountain pens which he produced for sale to others 
as parts (not as assembled fountain pens) during 1941. 

“(2) 1134 per cent of the number of parts for 
mechanical pencils which he produced for sale to 
others as parts (not as assembled mechanical pencils) 
during 1941. 

“From July 1, 1943, through September 30, 1943, 
and during each calendar quarter after that, no 
manufacturer shall produce more than 20 per cent 
of the number of repair parts produced by him during 


1941. 
“No manufacturer shall use in the production of 
fountain pens or mechanical pencils any plating, 


coating or other metal finish containing: 

“(1) Zinc, tin, cadmium or nickel; 

“(2) Copper except as permitted by Order M-9-c.” 

L-227-a is a new order covering pen nibs. Its 
production restrictions are as follows: 

“On or after October 1, 1943, no manufacturer shall 
produce or deliver any pen nibs to fill special orders 
except according to quotas specifically approved by the 
War Production Board on Form WPB-2719 (formerly 
PD-880). 

“For other than special orders, during the calendar 
quarter beginning October 1, 1943, and during each cal- 
endar quarter after that, no manufacturer shall pro- 
duce more than 18% per cent of the pen nibs by 
gross produced by him during 1941.” 

L-227-b is also a new general limitation order. Its 
restrictions follows: 

“During the calendar quarter beginning October 1, 
1943, and during each calendar quarter after that, 
no manufacturer shall produce more than: 

“(1) 201%, per cent of the number of wood cased 
pencils produced by him during 1941; 

“(2) 24 per cent of the number of pen holders pro- 
duced by him during 1941.” 


o 
(Turn to page 62, please) 
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PROFITS 


EHIND EVERY ORDER PAD and sales 
B transaction in this country, there are 
one or more pieces of pencil carbon. And 
there are more of these transactions every 
day. 

All of this adds up to a tremendous market 
—one that too many of you are overlooking. 
Possibly because pencil carbon is a specialty 
and you’re doubtful about what sizes to stock. 


Royal has made a special study of this 
problem—and can give you the answers. 


Ask your Royal representative about 
Roytype Brilliant Pencil Carbon. He’ll tell 
you what sizes you’ll need. And he’ll show 
you how to tap this rich market without 
requiring you to tie up a lot of cash in big 
inventories. 


Pick the winner 


Plenty of reasons why so many customers 
prefer Roytype Brilliant Pencil Carbon... 


Unlike most other pencil carbons, Roy- 
type’s not just surface-coated. It’s processed 
by a new ultra-modern ink that’s soaked 
deep into the paper fiber. This not only 
assures longer wear, but—more important— 


That even you may have overlooked! 


it reproduces a beautiful, brilliant write, thus 
minimizes the spread on lower copies. 


It’s absolutely clean, smut-free. 
It does not “‘tack’’, thus is easy to handle. 


And the brilliant copies it reproduces can’t 
be blurred-out by sunlight, moisture, or ex- 
tremes of temperature. Very important for 
preserving valuable records. 


HURR-E-E-E! 


Cash in on this profitable market now! Write 
to the Royal Typewriter Co., makers of 
Roytype Brilliant Pencil Carbon. Don’t de- 
lay—profits are waiting! 


fr; in. 
ROYTYPE 


Carbon Papers and Ribbons 
made by the 


ROYAL 


TYPEWRITER COMPANY 
2 Park Avenue, New York 16, N.Y. 
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PRESENT HOME OF THE NATIONAL BLANK BOOK COMPANY, HOLYOKE, MASSACHUSETTS 


Pte 


Saga of Progress, Ingenuity and Achievement Keynotes 
Hundreth Anniversary of National Blank Book Company 


An epic of American industry is the story of the 
building of National Blank Book Company at Holyoke, 
Mass.—an American achievement accomplished 
through the determination and enterprise of an Amer- 
ican family—the Townes. For without the spirit and 
enthusiasm of the members of the Towne family, it is 
unlikely that in 1943 the National Blank Book Com- 
pany would be celebrating its hundredth anniversary. 

The detailed story of the company’s development 
through boom and depression periods is chronicled in 
a beautiful, well-illustrated 92-page book released by 
National in September. 


Enterprise Founded by Shaw 


While it was the Townes who made the National 
Blank Book Company a great enterprise, credit for the 
establishment of the company in New York City—in 
1843—goes to J. G. Shaw. And though it was his name 
that the company bore until 1880, Shaw’s connection 
with its affairs ceased some years earlier—in 1877. 
The high quality of the Shaw products, however, was 
not indicative of financial success, for while the firm 
weathered the stress of the Civil War it ran into diffi- 
culties during the panic and depression of the early 
seventies. More and more the company functioned on 
credit and at length two of the most important cred- 
itors, William Whiting of Holyoke and Levi L. Brown 
of Adams, leaders in the paper industry in their gen- 
eration, were forced to take over the faltering Shaw 
organization. The actual reorganization and incor- 
poration of the J. G. Shaw Company under the laws 
of the state of New York took place in 1875, Shaw 
withdrawing from the corporation two years later to 
establish another firm under his name. 


Company Moves to Holyoke 


One of the early acts of the new management was 
the adoption of a new name in 1880—the National 
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Blank Book Company—a name identified with quality 
products ever since. The following year the factory 
was moved to Holyoke, Mass., where it would be more 
directly under the supervision of the owners and paper 
supply would be more readily accessible. The main 
offices of the company, however, remained in New 
York until 1892. 


The Towne Family Enters the Picture 


The year 1888 proved to be one of the most impor- 
tant in National’s history, capital stock of the organ- 
ization being increased from $30,000 to $150,000, of 
which a substantial percentage was taken by James 
W. Towne. Simultaneously, Frank B. Towne, 23-year- 
old son of James W., was chosen treasurer, the most 
important post, by old New England custom, in the 
concern. Since that time, more than 55 years ago, 
Frank B. Towne has directed the policies and guided 
the progress of the company. The second son, Edward 
S., now president of National, also entered the employ 
of the organization in that year, beginning as a stock- 
room boy and later advancing to purchasing agent 
in charge of buying leather and other important bind- 
ing materials. Subsequently he became vice-president 
and—upon the death of his father in 1917—was elected 
president. 

At the time when Frank B. Towne took over the 
control of National’s operations, something over 100 
employees were on the payroll. The office was small, 
the staff never exceeding three men and a stenog- 
rapher. Then things began to happen. Sales, which 
were slightly over $200,000 in 1885, vaulted to $400,000 
by 1890, necessitating new space and additional quar- 
ters in the building which had been but partially 
occupied by the company. By 1897, the year National 
changed its status from a New York to a Massa- 
chusetts corporation, it was time for a move. A new, 
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FIRST HOLYOKE HOME OF THE COMPANY, 1881, AND THE RIVERSIDE PLANT, ERECTED IN 1898 
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Bright Spot 
for 
Lead Sales 
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the Here’s the answer—Sheaffer’s answer—to more lead sales in your 
BO, store! Here’s what you've wanted, needed, wished for. And Sheaffer 
a has it for you NOW—a complete lead department! 
loy Sheaffer’s EYE-BUY lead and eraser case—the only complete 
ck- department in itself, displaying all types, sizes, colors and prices 
“1 of Sheaffer's Fineline and Super-Smooth Leads, as well as Sheaffer’s 
anit Erasers! 
ate Sheaffer’s EYE-BUY Case Does the Selling! A COMPACT, 
the When your customers eye this lead display—they'll buy! It is a con- 
100 stant reminder—a silent, super salesman, on duty every hour that COM PLET E. 


all : . ; ; 
: your store is open for business. Sheaffer's EYE-BUY Case won't permit 
8) - 
= your customers to forget they need leads and erasers. S E LF- S E L LI N G 
000 Sturdily built of seasoned wood and glass, Sheaffer's EYE-BUY 


ar “Lead Department” is a splendid example of fine cabinet making. D E PARTM E N T 


wm The leads it displays will fit virtually any pencil the customer may 
sa- own, regardless of make, model or vintage. 


CW, 


Sheaffer’s EYE-BUY Case is FREE to Dealers! 
The Only Cost is for the Merchandise! 


Remember Sheaffer's Leads . . . Fineline and Super-Smooth. . . make 
all pencils write better—they are stronger, smoother, blacker! See 
your Sheaffer Representative or write to the W. A. Sheaffer Pen 
Company, Fort Madison, lowa. 


SHEAFFER'S 
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J. W. TOWNE F. B. TOWNE E. S. TOWNE 


R. P. TOWNE 


J. M. TOWNE E. E. CORNWELL 


THREE GENERATIONS IN THE DEVELOPMENT OF NATIONAL BLANK BOOK COMPANY 


greatly enlarged plant, then considered the last word 
in ventilation, lighting, sanitation and layout, was 
built at Riverside and the shift occurred the following 
year. 
National Mechanizes Operations 

The period from 1898 to World War I proved to be 
one of increasing complexity in manufacture. New 
machines were added to existing equipment, hand 
operations mechanized, output increased, hours short- 
ened and earnings increased. It was near the begin- 
ning of this era that the company entered the loose- 
leaf field, then referred to as “separate leaf.” 
Originally the product was confined to covers and 
notebooks for student use; even as late as 1908 there 
was considerable speculation as to whether loose-leaf 





Top picture, executives of the organization. Front row, 
D. C. Hegarty. advertising; J. M. Towne, vice-presi- 
dent; W. E. Holman, auditor; F. B. Towne, treasurer; 
E. S. Towne, president; R. P. Towne, assistant treas- 
urer; A. B. Hughes, production. Back row, Francis 
Fleming, estimating; J. A. Long, customer service; 
R. F. Peltier, assistant superintendent; R. W. Ely, pur- 
chasing; A. E. Farr, merchandising; Herbert Burton, 
social goods; Harold Hansen, special orders; Frank 
Koehler, cost; H. M. Tanner, customer relations; Al- 
phonse Wilhelm, estimating. Not in photograph, Mary 
A. Shea, credit manager of the organization. 
Lower picture, National's sales force. Front row, Otto 
Drescher, New Jersey: J. R. Norris, southeastern states; 
H. J. Ferry. New England; H. H. Spurlock, Pacific 
Coast; R. L. Hammond, Neb., Ia., Minn., N. Dak., 
S. Dak.; R. V. Schumacher, Ohio, Ind., Ky.; J. P. David- 
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ledgers were a passing fancy or a permanent advance- 
ment. National executives, however, spurred on by the 
enthusiastic response from the trade, decided loose- 
leaf devices were here to stay. An entire issue of the 
house organ in 1910 was devoted to loose-leaf goods. 
By 1917, the full-time presence of Vice-President J. M. 
Towne, head of the loose-leaf division and formerly 
located in New York, was required in Holyoke. The 
growth of this phase of the business was so rapid that 
in 1919 ground was broken for an entire new building 
for the distinct purpose of housing a loose-leaf divi- 
sion. 

National, with American business in general, took 
a severe jolt in the general decline of 1921, sales 


tumbling from $3,100,000 in 1920 to $2,200.000. But 
(Turn to page 105, please) 





OFFICE EXECUTIVES AND SALESMEN OF THE NATIONAL BLANK BOOK COMPANY 


son, Boston (now in service); R. E. Wall, New York 
City. Middle row, W. A. Waldvogel, Chicago, Mich.; 
F. E. Horner, N. J., Pa.; J. J. Macek, New York City 
specials; T. H. Hanson, Okla., Tex., Kan.; Lester 
Weber, New York City: George Nicklaus, New York 
City; R. P. Towne, assistant treasurer. Top row, Wil- 
liam Muir, Chicago branch manager; J. S. Croke, New 
York; J. P. Hawker, Chicago, Wis.; R. C. Bauer, Ill., 
Mo.; G. E. Harscheid, Philadelphia, Baltimore, Wash- 
ington; P. B. Buckwalter, general sales manager; 
George Marx, New York City; A. G. Quinn, New York 
City, Conn. Not in photograph, L. O. Rose, Chicago; 
W. F. B. Lindenberger, New York City: John Staubach, 
New York City; W. Brewster Towne, New York’ City; 
John R. S. Boyd, Chicago, all now in the armed serv- 
ices, and W. H. O’Brien, Middle Atlantic states; R. E. 
Fletcher, Boston; Samuel J. Orr, southeastern states. 
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a TRADEMARK 
M. 
rly 
: TRANSFILE 
: FIBRE BOARD FILES 
es It is an old story now. The demands of war have steadily 


encroached upon supplies of most materials. Fibre 
board certainly is no exception. As a consequence we 
are unable to make as many TRANSFILE FILES as we 
would like to or as you would like us to. Nevertheless, 
we know you will understand and will be patient. We 
will do our very best. 





——————— 


GUIDE SYSTEM & SUPPLY CO. 


335 CANAL STREET 
NEW YORK 13, N. Y. a A ( K 
GUSSCO FILING SUPPLIES 
There have been times recently when it has been 
very difficult to keep our dealers’ stocks sufficient to 
meet normal demands. BUT, in most cases we have 
been able to do it... GUSSCO filing supplies are 


sold only through dealers. The entire facilities of 


our organization are always at their disposal. Our 
dealer service is no idle boast but a definite reality, 
which you, as a GUSSCO dealer, can turn into good 
old coin of the realm. You owe it to you to investi- 


gate this line. 








el Buy all the war bonds you 


can and then buy an extra 
one —for Johnny out 


there on the firing line. 








ET LLL 
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NEW TELATOTAL SIMPLIFIES WITHHOLDING TAX 


The computation of withholding tax can be greatly 
simplified by the use of the new Telatotal, according 
to its makers, Business Efficiency Aids, P.O. Box 258 J, 
Skokie, Ill. The new computing device comes in two 
styles. The single-window Telatotal gives the with- 
holding tax on all salaries up to $200, in five and ten 
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THE NEW TELATOTAL 


dollar units, with the tax figured to the nearest five 
cents for all 16 classifications. The double-window 
Telatotal gives the withholding tax for all 16 classifi- 
cations to the penny, on salaries up to $100. The 
single-window model retails at $12.90, the double- 
window at $19.90. 

According to the manufacturer, all taxes for every 
worker can be rapidly computed with the Telatotal. 
No charts, rulers or other gadgets are necessary and 
the device may be operated with either hand. The 
Telatotal may be used with advantage in the prepara- 
tion of either large or small payrolls. 

Complete information may be obtained on either 
model by addressing the manufacturer at the above 
address. 

—>-—___— 


SAFETY A SALIENT FACTOR IN NEW 
ROYAL EASY FILING STOOL 


The safety factor has been one of the most impor- 
tant considerations in the new filing stool recently 
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ROYAL FILING STOOL 





placed on the market by the Royal Easy Chair Com- 
pany of Sturgis, Mich. An exclusive cross-member base 
construction, according to the makers, is designed to 
hold to a minimum the possibility of tipping. 
Height and seat diameter of the new stool are each 


36 


DEVICES AND SUPPLIES |¢: 


14 inches. Construction is of straight grain hardwood, 
thoroughly kiln-dried and seasoned. 

Further information concerning the No. S-14 Filing 
Stool may be secured from the manufacturers, the 
Royal Easy Chair Company, Sturgis, Mich. 


_ ——-—_$_— 


UNIQUE NEW ROCK-A-FILE LINE INTRODUCED 
BY ROCKWELL-BARNES 


A totally new type of filing equipment—the Rock-a- 
File—will be presented by Rockwell-Barnes Company 
at the Chicago War Conference of the National Sta- 
tioners Association October 4, 5 and 6. 

The Rock-a-File will be available in all standard 
cabinet capacities and arrangements —one-, two-, 
three- and four-tier letter and legal size cabinets as 
well as single and double card cabinets of 3 x 5-, 4 x 6- 
and 5 x 8-inch card sizes for desk or table use. 

The chief point of different between the operation 
of the Rock-a-File and conventional style drawer-type 
files lies in the fact that the Rock-a-File compart- 
ments are opened sidewise—hence the name, Rock-a- 
File, the whole inner compartment rocking through a 
quarter-turn sidewise. 

Advantages claimed for the Rock-a-File by its 





ROCKWELL-BARNES ROCK-A-FILE 


maker include: Less accident hazard, greater cleanli- 
ness, greater durability, better appearance, 10 per cent 
to 50 per cent saving in floor space, definite aid to 
better office arrangement, and new, hitherto unopened 
fields for sales. 

— 


CRAM’S NEW GLOBAL WAR ATLAS ON MARKET 


Recently announced by The George F. Cram Com- 
pany, Inc., Indianapolis, Ind., was a new Global War 
Atlas, a 32-page reference work containing maps of 
more than 30 countries, all the continents, the world, 
the Atlantic and Pacific oceans, the Mediterranean 
and the Near East. The double-page maps measure 
21x14 inches, the single-page, 10x14 inches, and the 
quarter-page, 5x61 inches. All maps are printed in 
contrasting colors, and are well indexed and Keyed to 
facilitate the location of any point in the world. A 
number of map graphs and illustrations are also in- 
cluded in the new atlas. 

Still another interesting feature of the new Global 
War Atlas is the group of vivid action photographs and 
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OLAVILE... 


66 9 
L3 More ae a bine 


T 1E Leopold Company long ago anticipated mate- 
rial shortages . . . re-designed . . . and simplified its line. 
We've been busy building “service” into every item of 
Leopold office equipment—witness our improved flat-top 
“Service Line” desk. By receding the front inside legs the 
adequate distance, this wartime Leopold desk has increased 
comfort . . . and foot range . . . for its user. 


A large portion of today’s production is scheduled as 
available for war-essential industry. Meanwhile, our de- 
signers and craftsmen are thinking and planning and 
V” Day comes we will be 


“ec 


working for tomorrow! When 
ready with a complete line of post-war desks and office 
furniture which combine beauty, utility, convenience and 
endurance .. . plus the Leopold reputation for distinguished 


craftsmanship. 


Leopold has built service into its line since 1876! 


THE LEOPULU COMPANY e JBurlington, lowa 
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portraits of our outstanding generals and admirals in 
command of farflung land and sea battle areas 
throughout the world. 

The new Global War Atlas, measuring 12x15 inches, 
is attractively bound in board covers and, at a popular 











CRAM’S GLOBAL WAR ATLAS 


retail price of one dollar, should quickly become a 
fast-selling item. Full details may be obtained by 
addressing the publisher at 730 East Washington 
Street, Indianapolis 7, Ind. 


——___— 9-9 —___ 


“WOODMASTER” PERSONAL FILE ANNOUNCED 

The Art Steel Sales Corporation, 300 East 145th 
Street, New York, N. Y., has recently placed on the 
market a new short-depth personal file, the “Wood- 
master.” 

Described by the maker as the ideal portable, short- 
depth file, the “Woodmaster” has inside dimensions 
as follows: Width, 11% inches; height, 131% inches, 
and depth, 12 inches. The new file contains an auto- 
matic index with compartments, and is equipped with 





“WOODMASTER” PERSONAL FILE 


a plastic cardholder and pull of modern design. It is 


finished in “Woodmaster” green and _ individually 
packed. 
Further information on the “Woodmaster” Personal 


File, No. 122, may be obtained by communicating 


directly with the manufacturer. 
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NEW FILE UNIT ADDED TO PERMA-BILT LINE 


The Perma-Bilt Equipment Company, makers of a 
complete line of files for standard size record cards, 
recently announced the addition of a new file unit, 
the Perma-Bilt Desk Hi-File, to their family of prod- 
ucts. The new file, a two-drawer unit, comes in two 
sizes—No. 828C, the legal size, and No. 828L, the letter 
size. The legal size is 191% inches wide, the letter size 
164% inches wide. Both stand 30% inches high and 
measure 28 inches in depth. 

Exteriors are of hard Masonite applied to a hard- 
wood frame, finished in attractive office green. The 
drawers operate on full suspension slide, fully extended 
from casework to permit maximum filing capacity. 
Both styles are equipped with standard compressors, 
which are instantly removatle. 





PERMA-BILT DESK HI-FILE 


Complete details on the new units may be obtained 
from The Perma-Bilt Equipment Company, Hanna 
Building, Cleveland 15, Ohio. 


———<—— > 


BUSINESS EFFICIENCY’S. VERTICAL FILES 
A line of wood filing cabinets is now being marketed 
by Business Efficiency Aids, P. O. Box 258, Skokie, Il. 
Illustrated is one of the card uprights, which are 
available in 5x3, 6x4, 8x5, and tabulating card sizes. 





BUSINESS EFFICIENCY CARD FILE 


Other numbers are legal and letter size files in two- 
three- and four-drawer units. Suspension slides assure 
smooth drawer operation. Constructed for heavy duty, 
all these files are offered in standard green finish. 
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Take a Look 
at a Dime 
—this way! 


Take a dime out of your pocket and toss it 
on the floor. Now stand ona chair and look 
down on it... 


That dime is about the size a reasonably 
large bombing target appears to be when 
an American bombardier squints at it from 
18,000 feet. Yet in spite of distance, air 
currents and plane speed, the bombardier 
can smack it right in the middle with a 
2-ton block buster. Not every time, per- 
haps, but the Nazis and the Japs can tell you 
it occurs with devastating frequency. 


You know the answer, of course—the 
Norden Bombsight! 


The Norden Bombsight is the most ac- 
curate and at the same time the most com- 
plex sighting instrument ever devised by 
man. It is made up of literally thousands of 
separate parts, so precisely fitted and syn- 
chronized that the slightest error in any 
one of these parts could destroy the effec- 
tiveness of the entire unit. Everything must 
be perfect! 


It is with real pride, therefore, that the 
Victor Adding Machine Company an- 
nounces that it is now in production on the 
Norden Bombsight for the United States 
Army. No higher tribute could be paid to 
the skill and ingenuity of the men and 
women of the Victor organization. 


VICTOR ADDING 
MACHINE CO. 





Conserve your adding machines by having them 
inspected and cleaned at regular intervals by your 
local Victor dealer or factory branch. 
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Wartime demands on the office . . . nerve 
center of business operation for productive 
efficiency in the plant . . . is soundly sup- 
ported by today’s GF equipment built of 
wood and intermembering with pre-war 
metal. Desks, Tables and Files designed by 


skilled craftsmen ... continue to pace-set 
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the smooth and efficient flow of office 


ye procedure. They are duty-matched to 
D- job requirements ...and when we shall 
of have won what we are fighting for, will 
ur carry on with uninterrupted service, 
yy the load of peacetime reconversion 


and unprecedented post-war demand. 
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LOUISVILLE AND DES MOINES STORES SHARE 
TOP HONORS IN GLOBE-WERNICKE CONTEST 
The war may have left its mark upon merchandise 

available to the stationery trade, but it failed to 

dampen the spirit of competition prevailing among 
the scores of contestants in Globe-Wernicke’s window 
display contest which closed July 31. When the smoke 
of battle had cleared away and the judges had ar- 
rived at a difficult decision, it was announced that the 

George G. Fetter Company, 410-12 West Main Street, 

Louisville, Ky., and Zaiser’s, Inc., Des Moines, Ia., 

had been selected winners of the 1943 contest. 
Almost without exception the displays showed an 

unusual amount of ingenuity and originality, a fact 
which added materially to the judges’ already per- 
plexing problem. The effectiveness of most windows 
was increased by the incorporation of patriotic ap- 
peals to buy war bonds and stamps. Displays were 
exhibited June 1 and July 31, with contestants being 
divided into two groups—stores in cities of more 

than 150,000 and stores in cities of less than 150,000 

population. Prizes ranged from $50 for first place in 

each group downward to $10 for fourth place. 
Summaries for the larger cities were as follows: 

First prize, Geo. G. Fetter Company, Louisville, Ky.; 

second prize, Schooley Printing & Stationery Company, 

Kansas City, Mo.; third prize, Ward’s Stationers, 

Boston, Mass., and A. Pomerantz & Company, Phil- 

adelphia, Pa., tie; and fourth prize, The J. K. Gill 

Company, Portland, Ore. 

Prize winners of cities of less than 150,000 were: 


GEORGE G. FETTER COMPANY, LOUIS- 
VILLE, KY.—This attractive window 
snared the top spot for cities over 150,000 
in Globe-Wernicke’s window display 
contest which ended July 31. The dis- 
play is a shining example of smart and 
effective merchandising without un- 
necessary cluttering of excess units. 
Note the adroit use of patriotic pub- 
licity as a dominant central theme. 








First prize, Zaiser’s, Inc., Des Moines, Ia.; second 
prize, Swan-Morgan Company, Huntington, W. Va.; 
third prize, Santa Fe Book & Stationery Company, 
Santa Fe, N. Mex.; and fourth prize, Weber’s Book & 
Stationers, Galesburg, Ill., and Kale-Lawing Com- 
pany, Charlotte, N. C. 

To J. William Clark, of George G. Fetter Company, 
the winning of the first award in the contest was 
“old stuff.” For during his many years in the station- 
ery business, Clark has captured 16 first prizes in 
stationery window contests, has been runner-up twice, 
has snared three third prizes, and has come off 
winner of fourth and fifth places once each. He re- 
ports that his total winnings to date amount to $1,100, 
and would be interested in hearing from anyone in 
the stationery field who can top this record. 


Seen bs 8a, ae 
BAERS, INC., TAKEN OVER BY PAUL VOLZER 

Well-known in the stationery field for more than 
20 years, Baers, Inc., 320 Cleveland Avenue, N.W., Can- 
ton, Ohio, was dissolved as of August 31, 1943. 

The business will be continued, however, under the 
name of Baers by Paul W. Volzer, who has been con- 
nected with the firm for more than 20 years and has 
served as its president since the company was in- 
corporated. 

All assets of Baers, Inc., have been taken over and 
all liabilities assumed (consisting of current accounts 
payable and taxes accrued but not yet due) by Volzer. 
The organization will continue to operate in the same 
manner as in the past. 





ZAISER’S, INC., DES MOINES, IOWA.— 
The Globe-Wernicke first prize in the 
contest for cities under 150,000 was won 
by this striking display in the Iowa 
metropolis. An international appeal 
was supplied by flags of the United 
Nations. Note that the merchandise 
arrangement tends to lead the eye to 
a focal point occupied by the observer 
viewing the display from the street. 
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ARDMORE 
BOOKCASES 
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AKE ADVANTAGE of the‘‘plus”’ in Ardmore 

quality bookcases. They'll be in demand this 
coming season for home and office use. The Pur- 
chasing Agent, Engineer, Production Chief, etc., 
will desire a suitable place for keeping the newer 
books he finds necessary for the efficient execution 
of his job. Perhaps he’ll want an Ardmore book- 
case for his home, perhaps for his office. In any 
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FOR THE HOME... Ardmore No. 42 will harmonize 





event, the Ardmore st yle be okease is particularly with other furniture ...add dignity and a cultural at- 


mosphere to the home. 





suited for home and office merchandising. Ard- 
more No. 42 and 24 are the most popular styles. 
Suggest the Ardmore No. 42 for the home or 
office. It will harmonize with other furniture. 
Suggest the Ardmore No. 24 for the small apart- 
ment or for a study room. It’s the right size for 
use beside an easy chair or davenport and in 
various nooks and corners. 





oe 








, . FOR THE STUDY... Ardmore No.24 is the right size 
4 rile for catalog and prices lo dealers on foran an's study or a small apartment. It is con- 


‘ * ‘ venient beside an easy chair 
Globe-Wernicke broad line of quality bookcases. 





os THE GLOBE-WERNICKE CO. 
be ct & 2. ee ar -3 


se MAKERS OF OVER 4000 ITEMS NEEDED IN OFFICES 











FOR THE OFFICE... Engineers, Buyers, Drafts: 


R U ¥ 7 i * ] 4 E At A Rg B °o N D § men, el will appreciate the Ardmore No. 42 for 


their offices It will hold 75 to 100 books of av- 
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MICHIGAN 


The Dealer Line 
with a Future 











No. 


36 
46 
58 
53 
64 


85. 
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No. 


OFFICE 


564 List Price 


Oak... $80.00 Walnut___$82.00 


No. 564NT Typewriter 


Oak 





Single Drawer 
Single Drawer 
Single Drawer 
Double Drawer 
..Double Drawer 
..Double Drawer 


List 

Price 
$ 4.40 
5.40 
6.40 
8.00 
9.20 
10.80 


List Price 


$90.00 Walnut. $92.00 


Prices subject to change 


CARD CABINETS 


Double or Single. A_ size for 
every record. Made to stand 


abuse. Olive green finish. 


Packed four single cabinets or 
two double cabinets to carton. 
Orders for less than 3 cartons. 


10% additional. 


Investigate Michigan’s Complete Line. Dealers are welcome to our catalog. Write to us. 


MILHIGAN HEoh 








aq 
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Satisfies the Exacting 
Needs of Today 


DESKS 


No. 30, 60 x 32 inches 
List Price $60.00 


Prices subject to change 





No. 30 


So) FILING CABINETS 






No. F7 Letter Size 
List Price $58.00 


No. F8 Legal Size 
List Price $63.00 


Full drawer extension, cradle suspension full 
progressive, operating on large plastic roll- 
ers. Drawers are non-binding and interior 
smoothly finished giving file an excellent ap- 
pearance. 

Available in large quantities and quick 
service. 


No. F7 
No. F8 


LUMPA 


GRAND RAPIDS 
MICHIGAN 
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The Guest Book 


H. M. Carscallen, president of Red Feather Products, 
Ltd., San Francisco, Cal., was a telephone visitor on 
Friday, August 27. On a return journey from business 
calls in the East, Mr. Carscallen had little time at his 
disposal before entraining for the West coast. As 
usual, the brief contact was stimulating. 


Charlie Underwood pulled our latch string Septem- 
ber 3. The particular reason for deserting his post as 
airplane spotter down in Florida was a blessed event 
at the home of his daughter, whose husband is con- 
nected with A. C. McClurg & Company. Grandpa 
Underwood had to come up to Chicago to see that 
William Arne Moscin, born August 29, 1943, was started 
off in life as becomes the offspring of one of the 
elect in the stationery field. Charlie expected to return 
to his duties and pleasures in Florida without delay. 


A. J. Gunderson, proprietor of the Meffert Office 
Supply Company, Louisville, Ky., inscribed his name 
in the Guest Book on September 2. Between other 
calls, he dropped in for an appreciated visit. Because 
of his long previous connection with the Monroe Cal- 
culating Machine Company, Mr. Gunderson is giving 
special attention to the development of the office 
machine department of the Meffert business. He 
reports satisfactory progress. 


C. R. Tarbet, typewriter and adding machine repair- 
man of Kalamazoo, Mich., paid a brief call and signed 
the Guest Book at the office of this journal on Sep- 
tember 3. He was in Chicago for the day only, a num- 
ber of calls on local dealers being on his scheduled 
itinerary. Mr. Tarbet reports that Kalamazoo, while 
enjoying good business, is not so greatly affected by 
the “war-work boom” as neighboring cities, to which 
many Kalamazoo workers drive daily. 


W. F. Gigliotti, southern representative of the Fault- 
less Caster Company, registered in the Guest Book on 
September 3. He had been to Rochester, Minn., for 
a check-up at the Mayo Clinic. He was given a 
medical “o.k.” and was happily on his way back to 
Houston, Tex., where he makes his headquarters. His 
enthusiasm for the future, particularly in the South, 
is contagious. “Watch the South develop as never 
before,” were his parting words. 


Cortland B. Horr of the McMillan Book Company, 
Syracuse, N. Y., visited at the office of this journal 
September 7. He had been in LaGrange, a Chicago 


. suburb, to visit with relatives while on his vacation 


and took time to call upon some of the friends he 
knew so well when established in the Chicago area. 


Mrs. W. L. Talbert, accompanied by her sons, Wendell 
H. and Willard L. Jr., stopped in on September 17 
while enroute to Houghton, Mich., from Casper, Wyo. 
Mr. and Mrs. Talbert operate the Talbert Typewriter 
Exchange in Casper. Wendell had been awarded the 
Wyoming state scholarship to the Michigan College of 
Mining and Technology and was being escorted to 
Houghton for registration on September 21. The 
scholarship included matriculation and tuition fees 
for a full college course, which may be resumed later 
if interrupted by a call to military service. Only one 
student in Wyoming is selected each year for this 
scholarship, which is awarded on school records and 
recommendations. Mrs. Talbert and Willard expected 
to stay in Houghton for several days before returning 
to Casper to help “Dad” run the business and take 
care of the house. 


C. S. Hoit, of the Pacific Desk Company, Albuquerque, 
N. Mex., signed the Guest Book September 21. Born in 
Quincy, Ill., and for a number of years a successful 
merchant in Decatur, Mr. Hoit located in Albuquerque 
about 26 years ago. His present business has been 
in operation three years, being established after he 
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had disposed of another enterprise the success of 
which was recognized by articles in leading periodicals. 
He came east as far as Chicago to contact manufac- 
turers of wood equipment and to secure information 
as a further help to his planning for post-war busi- 
ness. Mr. Hoit is a vigorous operator. He reports a 
lively volume, with excellent prospects for the time 
when the war is won and civilian needs again will 
receive first consideration. 


rt 





CRAMER AIRPLANE CHAIR.—The Cramer 
Posture Chair Company of Kansas City is 
manufacturing six different types of aircraft 
seats for Flying Fortresses and other super 
bombers. [Illustrated is one of the types of 
seats which will be recognized as similar to 
the Cramer chair as it was before the war. 
The essential difference in these aircraft seats 
is that they are made of high alloy content 
steel which is heat treated to withstand terrific 
stresses. Cramer chairs have proven suitable 
for this type of installation because of their 
light weight. compactness and strength. 


—————_— 9 —__. 


NEW YORK STATIONERS’ GOLF ASSOCIATION 
HOLDS NINTH AND TENTH TOURNAMENTS 


Results of two more tournaments of a busy season of 
golf have been announced by the Stationers’ Golf 
Association of New York. The ninth tournament was 
played on August 18 at Scarsdale, low gross in Class A 
going to J. Kahn with an 85, low net to R. J. Urmston 
with a corrected card of 72. In Class B, M. Stuart 
captured low gross honors with a 98 and low net honors 
with a 73. 

The tenth tournament was held at Hempstead Golf 
Club, Hempstead, L. I., on September 2. Low gross for 
the Class A competition was won by J. Kahn with an 
85; Kahn also tied with E. Payne for low net, both 
having corrected cards of 75. In the Class B competi- 
tion, R. Franz won both low gross and low net, with 
cards of 97 and 75, respectively. Point standing at the 
close of the Hempstead tournament was as follows: 
In Class A, R. J. Urmston held the lead with 15 points, 
with S. Kahn and J. Kahn, runners-up, tied at 13 
points. In Class B, H. Yager was in the top spot 
with a cumulative total of 19 points, J. Bosworth hold- 
ing second place with 12.5. 

The eleventh tournament was scheduled to be played 
at Leewood Golf Club, Crestwood, Westchester County, 
on September 16, and the twelfth and final tourna- 
ment at North Hills Country Club on October 14. 
Results of both of these matches will appear in the 
November issue of OFFICE APPLIANCES. 
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* %* are contributing importantly to our war effort K * 
WOOD-—has demonstrated its versa- 
tility by successfully supplanting 
steel filing equipment in defense 
plants and Government agencies all 
over the country. 
WOOD—has done a remarkable re- 
placement job for industry in general 
and “IMPERIAL” is proud to have 
participated in this program. 
WOOD— is a patriotic product and 
should be included in your post war 
plans. 
May we send you 
our catalogue No. 45? 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the offices 

of this journal their headquarters. The staff at the main office, 600 W. Jackson Blvd., Chicago, and the staff at 

the branch in charge of G. C. Wheeler at 1023 Pershing Square Bldg., Pershing Square, 42nd St. and Park Ave., New 

York, will be happy to be of any possible service. While the facilities at New York are not so many as at Chicago, 
there will be found the same desire to serve. 


LONDON NOTES AND NEWS 
By Mrs. S. S. Elliott 


Assistant Secretary, Office Appliance Trades Association of Great Britain and Ireland, 
4 St. Bride Street, London, E. C. 4 


London, Sept. 1, 1943 


The Machinery, Plant and Appliances Control Orders 
have been amended by the issue of the Machinery, 
Plant and Appliances (Control No. 5) Order 1943 
(S. R. & O. 1943 No. 1166, price 1d.) under which it 
is no longer an offense for a manufacturer to agree 
to supply the machinery controlled by those orders, 
although the provisions of the orders as regards actual 
supply remain unaltered. 

The order in force on August 21, 1943, will enable 
orders to be placed with manufacturers for post-war 
manufacture and delivery of such machinery subject 
to any licensing system or other control which may 
be in force immediately after the armistice. 

Previously a manufacturer could not accept an order 
until the customer had obtained sanction for the pur- 
chase. As it now stands he can accept an order al- 


‘ though delivery cannot be effected without the license 


to purchase. 
Diary of a Machine 


There is in use here an ingenious little instrument 
for recording automatically the active and idle time 
of machines and speeding up production by recording 
unsuspected machine stoppages. It can be fitted to 
machines and lorries and is the only method of 
enabling a machine to record automatically its busy 
and standing time. Every machine in a works can 
write its own daily diary and will report overworking 
and underworking and give an exact basis for estimat- 
ing costs, piece rates, bonuses and profits. In short, it 
replaces guess work with facts. 

Hand-written posting methods are in great demand 
at the present time and there are several excellent 
methods on the market here which solve the difficulty 
of depleted office staffs. Effecting not less than a two- 
thirds saving of clerical work, the wages section pro- 
duces by one hand writing every payroll, earnings 
record and credit slip, the ledger clerks enter day 
book, account card, statements, statistics, and so on. 
These methods are contributions to the war effort by 
bringing clerical work into step with rapidly increasing 
armament production and being entirely hand- 
operated. No experienced operators are required and 
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they cover all branches of bookkeeping and produc- 
tion control. 


Anglo-American Co-operation 


Eric Johnston, president of the United States Cham- 
ber of Commerce, who has been visiting this country 
at the invitation of the British government to discuss 
post-war problems with business men, says, “I am one 
of those Americans who feel that even by co-operating 
together we may not solve all the problems of the 
world, but if we fail to co-operate then none of them 
will be solved. But I want to base that co-operation 
not on fiction, but on reality.” 

He has expressed frankly the point of view of the 
American business man and sought to understand 
that of the British. He stressed the rather wide differ- 
ences between them rather than their resemblances. 

On August 18 Mr. Johnston was entertained at 
luncheon by the Association of British Chambers of 
Commerce. In stressing the differences between the 
two countries and the arrival at terms of friendship, 
Mr. Johnston said “what an American was in America 
he would also be in international affairs. One could 
not change the spots of a leopard by putting him into 
a zoo. For centuries many countries had tried to make 
Britain less British, but the British had not lost their 
spots nor would the Americans.” 

There were three spots on the American leopard 
to which he would draw attention. First was the 
average American’s unshakable conviction that out 
of many races he had made a new race. The second 
was an overwhelming opposition to private artificial 
monopolies. The third was really a coagulation of 
spots: Americans had an interest in building up locali- 
ties and regions; they were natural boomers and 
boosters. This quality could be and was being turned 
in an international direction. America was taking 
great interest in seeing what could be done to build 
up the earning power and the buying power of those 
regions of the world where the local power today is 
scanty. 

The undeveloped regions wanted American and 
British capital, but they wanted to mingle it with 

(Turn to page 90, please) 
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One hundred years have seen the growth of our manufacturing 
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completely equipped buildings that stand today beside the Connecticut 
River at Holyoke, Massachusetts. 
One of these buildings ... erected in 1920 to meet the rising 


demand for many hundreds of steel parts for our loose-leaf products eee 


the . . . . . . . 
and is now humming with the production of Browning automatic rifles for 
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LONG SERVICE CLUB ORGANIZED AT ANNUAL 
MITTAG & VOLGER STOCKHOLDERS’ DINNER 
Sixty-seven veteran employees of Mittag & Volger, 

Inc., were honored with gold service buttons at the 

annual stockholders’ dinner held August 26 at Pas- 

cack Inn near Park Ridge, N. J. All employees with 
service records of 15 years or more were made members 
of the M & V Long Service Club, which was organized 
at the dinner. In addition to the pins, three half- 
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ENTIRE PARTY AT MITTAG AND VOLGER ANNUAL STOCKHOLDERS’ DINNER, PASCACK INN, AUGUST 26 


century members received diamond rings, members of 
the 40-year class solid gold watches and those in the 
25-year group gold-filled watches. The presentations 
were made by Thomas G. Forbes, president of the 
company and master of ceremonies for the occasion. 

All members of the Long Service Club received indi- 
vidual letters signed by President Forbes, expressing 
the company’s appreciation of their faithful and long- 
standing performance, teamwork and loyalty. 

Attractive souvenir menu cards and place cards were 
distributed to all present at the dinner. Included in 
the silver-colored memento booklet were the names of 
all officers and directors, branch office managers, and 
members of all classes of the Long Service Club. 

Mittag & Volger, Inc., a pioneer manufacturer of 
carbon paper and inked ribbons for business machines, 
was established in 1881. The company was incorporated 
in New Jersey on November 1, 1906. 

ORL ee ee 
M & V HOLD ANNUAL STOCKHOLDERS’ DINNER 


Top picture, officers and directors of the company. 

Seated, Ira Cole, vice-president and sales manager; 

Thomas G. Forbes, president; Harry S. Stark; Leroy D. 

Dixon, auditor. Standing, Paul L. Foster, assistant 

sales manager; Robert A. Stark, vice-president; Vernon 
G. Stark, treasurer; Lester E. Mittag, secretary. 


Second picture, branch office managers. Seated, left 

to right, W. C. Witte, Boston; George E. Dyson, St. Louis; 

H. A. Andre, Los Angeles; C. F. Leydig; San Francisco. 

Standing, W. G. Mittag, New York; C. N. Murray, 
Kansas City: W. G. Hurdle, Chicago. 


Third, the 50-year class of the “M & V” Long Service 
Club. Harry S. Stark, George E. Dyson, J. N. Jersey. 


Fourth, the 40-year class. Seated, S. B. Stalter, Ira Cole, 
Lorenzo Cole, H. O. Neer, W. T. Mead. Standing, R. A. 
Bullock, T. G. Forbes, Clarence Stalter, R. A. Stark. 


Fifth, the 25-year class. Seated, Herbert T. Janes, Rob- 
ert Doxey, Raymond P. Cole, Willis C. Witte, Miss 
Agnes Heusser, Thomas M. Terhune, Miss C. F. Hel- 
mich, William Holzenthaler, Charles Stalter, John F. 
Kent, Henry J. Mader. Standing. George Williams, Rob- 
ert Scharrenberg, William R. Hayden, William G. Born- 
horst, Lester E. Mittag, Randolph B. Haskell, William 
H. Ackerman, Charles Latterman. 


Bottom picture, 15-year class. Seated, Mrs. Marie A. 
Shay, Miss Rose Canissario, Miss Anna V. Patterson, 
Mrs. Elizabeth Gordon, Fritz Emerick, Mrs. Ida Alson, 
Mrs. Margaret Yeager, Mrs. Myra Barnes, Mrs. Anna 
Banta. Second row, Harry Paltauf, Vernon G. Stark, 
George Diller, J. R. Witte, John Martin, Charles Ratz- 
man, Lou Surridge, Herman Bleuler, Leroy D. Dixon, 
Jack Lyons. Third row, William Bernhardt, John Pilger, 
Robert Scharrenberg, Jr., Norman Stalter, Ed. Emerick. 
Peter Williams, Joe Besozzi, H. A. Andre. 
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Philadelphia, 
July, 27, 1943 


Weis Mfg., Co 
Monroe, Michigan 


Attention-Mr. H,C.McPike 
Gentlemen 

We have found that your 
Cell-U-Seal Guides have no 
competition They are priced 
right, do the job well, and 
are well accepted by our 
customers We very seldom 
sell anything else so what 
more could we wish. 


Very truly yours, 
HOSKINS COMPANY 
Tom Stage 
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CELL-U-SEAL 


Cellulose “Permanized” Proeess 


INDEXES 








e 
Here are 4, Reasons 







Thousands Eeonomize with 


CELL-U-SEAL 
INDEXES 


i. CELL-U-SEAL INDEXES last three or more times as 
long as ordinary guides - because cellulose impreg- 
nated and coated (an exclusive process) to withstand 
fingering wear. 
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CELL-U-SEAL INDEXES are basically superior 
Manila, Pressboard or Standard Grade Index Stock. 
. .. die cut four sides for clean, sharp uniformity 
. . . fully calibrated. 










CELL-U-SEAL INDEXES are cellulose edge-sealed 
as well as surface-sealed - to prevent the fraying and 
resultant breakdown common to unprotected stock. 













They are glasslike in appearance . . . glasslike in 
wearing qualities. 










.. . yet pliable as rubber: They retain their upright, 
prim and starched brightness for years. (A damp 


cloth quickly removes finger marks) 








CELL-U-SEAL INDEXES are QUALITY of the 
kind your best trade appreciates and seeks - quality 
at but a slightly higher price than regular indexes. 
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Cellulose ‘*‘Permanized’’ Proeess 


INDEXES 
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Tus. Vital Points Jor Life 


Full and 
Uniform 


Calibration! 1 Sis Manila is KR A FT! 
2. Ses 8-Point IS 8-Point! 


Every folder by Weis is Kraft —in the 
true and wanted color of Manila. 


Kraft, of long-fibre sulphate, has greater 
tearing and folding strength, longer life. 


Every Weis folder ‘‘calipers” fully and 
uniformly to the claimed point of thickness. 


Calibration is important! When what you 
order is measured in thousands of an inch, 
for longer life. 
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MONROE ff Cli MICHIGAN 


New York: The Weis Mfg. Co., 54-56 Franklin St. 
Chicago; Associated Stationers Supply Company. 
Boston: Adams, Cushing & Foster, Incorporated. 
Omaha: Carpenter Paper Company. 
Oklahoma City: Carpenter Paper Company. 
Fort Worth, Texas: Carpenter Paper Company. 
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Ex-Governor Charlie Regan, whose facial expres- 
sion seems to indicate that “something's cooking.” 
Roy C. Clarke, initial tournament chairman. 

Mr. Scott, Mr. Cowie, Arnold Bergwend, Bill Allen. 
Doug Roos, tournament photographer. 

Vic Andrist, Fred Geiger, Oscar Bertelson, C. A. 
Peterson. 

6. Ben Sonmore, Fred Luley, Harry Bergquist. 
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TRAVELERS AND STATIONERS COMPETE ON GOLF 
COURSE NEAR SAINT PAUL 
The annual golf tournament for the Twin City 
Stationers and the Northwest Travelers Club members 
was held August 27 at the Southview Country Club, 
South Saint Paul, Minn. Roy Clarke reports that the 
weather was perfect, that 33 men played golf and 
63 were present at the dinner. Ten prizes were 
awarded, all in war stamps. Competition between the 
stationers and the travelers was so close that a quar- 
ter of a point determined this year’s possession of the 
cup. When the statistics were finally figured the sta- 
tioners were declared winners. Because he turned in 
the best score for the stationers, Bob Roberts of Saint 
Paul will take care of the cup for the year. 


—_————0=a-- oe 


NAVY LIEUTENANTS AMONG 143 QUALIFIERS IN 

MONROE CALCULATING HIGH POINT CLUB 

Three Navy lieutenants are among the members of 
the 1943 Monroe High Point Club, honorary sales 
organization of the Monroe Calculating Machine Com- 
pany, Inc., having qualified in less than the regular 
twelve months’ period and before leaving their posts 
as Monroe branch managers for the duration, to enter 
their country’s service. 

Lt. L. L. Broome, formerly head of the Greenville, 
S. C., branch, who has made the club for twelve years, 
qualified on April 14. Lt. W. D. Hulburt, former Nor- 
folk, Va. branch manager, qualified March 31, and 
Lt. B. P. James, former Detroit manager, qualified 
May 15. Both are seven-year members of the club. 

Membership in each year’s High Point Club depends 
upon averaging 100% of quota for the twelve months 
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TWIN CITY STATIONERS GOLF TOURNAMENT 


7. Al Nordstrom, Larry Ackert, Herb Morgan, Herb 
Fall. 

8. Bob Roberts, Claude Allen, Al Sundberg, Mr. Olson. 

9. Mr. Brunner, Dick Gingland, Mr. Taylor, Henry 
Johnson. 

10. Mr. Armstrong, Charlie Regan, Ray Hammond, 
Hollis Stephens. 

ll. C. H. Berry, Ken Chase, Floyd Kongsvik, John 
Daugherty, Karl Kiesel. 


ending June 30. One hundred forty-three men in the 
Monroe sales organization qualified this year, accord- 
ing to the announcement just made by W. G. Zaeng- 
lein, head of the sales division at the company’s gen- 
eral offices in Orange, N. J. 

Twelve men won life memberships in 1943 by making 
their tenth club, nine of them having been members 
every year since 1934. Among those who have qualified 
for ten consecutive years are T. R. Kyle, manager of 





LT. BROOME 


LT. JAMES LT. HULBURT 


the company’s southwestern sales division, whose en- 
tire division has made quota for that period; G. B. 
Larsen, manager of the Portland, Ore. branch and 
president of last year’s High Point Club; Branch Man- 
agers L. A. Dumas of Houston, Texas; A. L. Jones of 
Huntington, W. Va.; H. S. Michener of Columbus, 
Ohio, and R. L. Sanderlin of Shreveport, La.; and 
Assistant Branch Managers W. M. Miller of Washing- 
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ton, D. C., Hugh Price of Houston, and C. R. Vernoy 
of Dallas, Texas. 

Branch Managers R. A. Winans of Brooklyn and 
T. R. Yoos of Philadelphia, and Assistant Branch 
Manager A. J. Zonnevylle of Newark, N. J., also at- 
tained life membership with this year’s qualification. 

+ Eien Se 


DINNER AND THEATER PARTY MARKS END OF 
VICTOR EMPLOYES’ SUGGESTION PROGRAM 


More than 200 Victor Adding Machine Company em- 
ployees attended a dinner and theater party on Sep- 
tember 2 to signal the close of the sixty-day employees’ 
suggestion program inaugurated in July. Winner of 
the $150 cash award for the month’s best suggestion 
was Edward Preston. During the span of the contest 





VICTOR ADDING MACHINE AWARD DINNER 


more than 800 suggestions were submitted by Victor 
workers, and well over 200 cash prizes awarded. 
Many of the suggestions submitted are still under 
consideration, and it appears that in the final an- 
alysis approximately one-third of the total will qualify 
for cash awards. 

Master of ceremonies for the event was M. S. Ban- 
doli, vice-president of the concern. The featured 
speaker was Lieut. Crawford of the Army Air Forces, 
who only recently returned to the United States after 
16 months’ service in the South Pacific. Credited with 
the sinking of two Jap cruisers, a destroyer and a 
transport, he had received ten decorations. Because 
of Victor’s production of war instruments for high 
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altitude bombing, Lieut. Crawford’s talk was of par- 
ticular interest. 

Following the dinner and the presentation of the 
award by A. C. Buehler, chairman of the board, the 
group viewed a special showing of the recent motion 
picture, “Bombardier.” 

ae EE See 
WINNIPEG STATIONERS HOLD 2ND TOURNAMENT 


The second annual golf tournament for the Station- 
ers of Winnipeg was played at Southwood Country 
Club on Tuesday, August 19. The excellent weather 
resulted in a very good turnout and several members 
who were unable to take part in the game turned up 
in time for the dinner. 

Charlie Nicholson (now a member of the hole-in- 
one club) won the low net which entitled him to play 
in the final for the “Luckett” Cup. Gus Wickberg of 
the Willson Stationery Company Ltd., also won a leg 
on the “Savoy” Cup. 

Prizes were donated by the Canada Carbon & Ribbon 
Company Ltd., and the Office Specialty Manufacturing 
Company. 

After the dinner, Jim Irvine, of the Willson Station- 
ery Company Ltd., acting as chairman, made the pres- 
entation of prizes. 

Arrangements for the final game are now under way 
and the date and place will be announced later. 


—___—- 9 
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RETIRES AFTER 47 YEARS OF SERVICE.—The speakers’ 
table at the recent “Old Timers” dinner given by the 
Globe-Wernicke Company, Cincinnati, in honor of Wil- 
liam B. Jones, retiring after 47 years of faithful service. 
During the evening President Sprott presented Mr. Jones 
with a wrist watch as a token of appreciation from the 
company and associates. Left to right, Herman Hammer, 
secretary-treasurer; J. S. Sprott, president; William B. 
Jones, guest of honor; Ralph Foster, factory superin- 
tendent; Harry Anderson, general sales manager. 
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AT THE SUMMER OUTING OF THE CLEVELAND STATIONERS CLUB 


There was no lack of entertainment and good fellowship at 
the recent outing of the Cleveland Stationers Club, where 
baseball, horseshoe pitching and the usual indoor sports 
were the indulgences for a very pleasant afternoon and eve- 
ning. Those in attendance, as seen in the above picture, were 
as follows: Front row, left to right. Jack Fecho, Mr. Huber, 
Elmer Kral, Bill Kane, “Tommy” Thompson, guest of Homer 
Weber, Homer himself, Frank Wint, Joel Smith, H. R. Colla- 
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mer, Bob Milne, Ted Hale, another guest, and (of all persons) 
Jack Fecho (?) again. Center row, left to right, Ron Frazier, 
W. F. Schmidt, Van Downs, Steve Stout, Dow Doudell, Earl 
Kochheiser, Art Eldred, Jack Clark, Ralph Bishop, H. Deck- 
man, Don Crile, Sid Glueck. Back row, left to right, Robert 
T. Clowes, Sam Gulliford, Chester Reynolds, Bill Hegenauer, 
Al Dorencott, another guest, Gus Konas, Bill Wirtshafter, 
“Sandy” Sanford, Larry Kral, Ronald Tope, and Eddy Katzel. 
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* No. 2061—Genuine 
Walnut top and panels. 
Beautiful turned legs. 
Handsome—but mod- 
erate in price. 


pz ... every man and woman who contrib- 


utes to the smooth, administrative operation of 








war plants, government agencies and military 
services, has a truly vital share in VICTORY. 
As a manufacturer of office desks, we point with 
special pride to the thousands of IMPERIAL 
DESKS that have gone into channels where 
their usefulness is harnessed to the war effort. 
We ask our dealers’ considerate cooperation 
during this period in which war needs must be 
served first. When peace returns, we will again 
strive to serve your requirements completely. 
Towards that end, Imperial Desk Company is 


charting its course. 
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LOWE NEW BROWNE-MORSE SALES MANAGER 


Announcement was made recently by the Browne- 
Morse Company of Muskegon, Mich., of the appoint- 
ment of Lee M. Lowe as general sales manager of the 
organization. 

The new appointee was graduated from college in 
1913 and spent the ensuing four years getting practical 
experience in structural steel with the Virginia Bridge 














LEE M. LOWE 

and Iron Company, Memphis, Tenn. He entered the 
Army in 1917 and following his discharge in 1919 was 
employed by the Wayne Steel Company, Erie, Pa., 
where he gained considerable knowledge of the making 
of open hearth steel. 

Mr. Lowe entered the steel furniture business in 1923 
with Macey Hall Company, Cincinnati, joining The 
General Fireproofing Company, Cleveland, a short 
time later. He first joined Browne-Morse in a sales 
promotional capacity in 1928, later becoming manager 
of the furniture department of H. C. Miller Company, 
Milwaukee, state distributor of Browne-Morse equip- 
ment and supplies. He returned to Browne-Morse in 
1937 as sales and technical engineer, covering the en- 
tire United States, a post he retained until his recent 
appointment to the sales managership of the company. 

———_ o—ee 
NEW PROMOTIONS ANNOUNCED BY KOH-I-NOOR 


Sam S. Clayton has been appointed assistant sales 
manager of the Koh-I-Noor Pencil Company and will 
make his future headquarters in Bloomsbury, N. J. He 
started his career with the old Tower Manufacturing 
Company, spent several years with Clark and Courts, 
Galveston, Tex., and later traveled for McMillan Book 
Company. Prior to joining Koh-I-Noor, Clayton was 
in the stationery business in New York, operating 
under the name Crossman and Clayton. For the past 
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five years he has covered the eastern sales territory 
for Koh-I-Noor. 

The post vacated by Clayton will be filled by George 
Davis Leonard, sales representative in the St. Louis 
territory for the past three years. A veteran of 25 
years traveling experience, Leonard has at various 
times represented Eversharp, Inc., W. A. Shaeffer Pen 
Company, Sanford Ink Company and L. E. Waterman 
Company. His new territory will consist of New Eng- 
land and the states of New York, Pennsylvania, New 
Jersey, Delaware, Maryland and the District of Colum- 
bia. 

Paul E. Gundacker, formerly connected with S. E. 
& M. Vernon, Inc., and with Wilson Jones Company, 
has been added to the Koh-I-Noor sales force. His 
new territory will include North Carolina, South Caro- 
lina, Georgia, Florida, Mississippi, Virginia, West Vir- 
ginia, Kentucky, Tennessee, Alabama and Louisiana. 

oe 
BROWN BROTHERS, LTD. ANNOUNCE SWEEPING 
EXECUTIVE AND DIRECTORATE CHANGES 

At a recent meeting of the board of directors of The 
Brown Brothers, Limited, Toronto, Canada, R. Norman 
Brown, president, announced his retirement as head 
of the 97-year-old concern. Mr. Brown has been with 
the company 48 years, serving ten years as vice-presi- 
dent. He has been active head of the organization 





J. H. CHIPMAN 


R. NORMAN BROWN 


since the death of his brother, T. Albert Brown, in 
1930. 

John W. Chipman, for several years vice-president 
and general manager of the company, will succeed Mr. 
Brown, who was elected chairman of the board of 
directors following the announcement of his resigna- 
tion. Alfred W. Daley, recently elected a director, was 
made vice-president and assistant general manager 
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Partial list of Old Town Products: STRATOSPHERE CARBON - SABLE CARBON - DOUBLE DUTY CARBON 
HI-TEST NOISELESS CARBON - OLD TOWN HERMETIC RIBBONS - OLD TOWN BRAND RIBBONS - CROWFOOT RIBBONS 





Old Town's facilities are at your Old Town makes outstanding 
disposal—just write on your let- inked ribbons and carbon papers 
terhead to: — for every use. 
in 
ent 
Mr. 
of RIBBON & CARBON CO. unc. 
na- Foremost Makers of Ribbons and Carbons for Every Use 
Was 
ger 750 PACIFIC STREET, BROOKLYN, NEW YORK, N. Y. 
943 


CHICAGO «= SAN FRANCISCO - LOS ANGELES - BOSTON - PITTSBURGH - KANSAS CITY - MINNEAPOLIS 
ST. LOUIS + DETROIT - NEW ORLEANS - BIRMINGHAM - ATLANTA - WASHINGTON - HOUSTON - DENVER 





at the same meeting. Mr. Chipman, a son-in-law of 
the late T. Albert Brown, has been vice-president of 
the Brown organization since 1930. He is also a second 
vice-president of the Wholesale Stationers Association 
of the U. S. A., vice-president of the Canadian Paper 
Trade Association and a director of the Chartered 
Trust & Executor Company. Mr. Daley, who started 
with the company in 1906, has been sales manager 
for the past several years. 

Donald B. Fisher, a grandson of Richard Brown, and 
in charge of the manufacturing department and Clif- 
ford G. Beatty, a son-in-law of the late T. Albert 
Brown, have been elected directors of the company. 


— ——-———___. 


VICTOR ADDING MACHINE ANNOUNCES DETAILS 
OF THEIR ACTIVITY IN WARTIME PRODUCTION 


The Victor Adding Machine Company in advertise- 
ments to be featured in Time, Newsweek and Office 
Appliances in October will announce the part the com- 
pany has been playing in wartime production—the 
manufacture of the famous Norden bombsight for the 
U. S. Army. 

As described by Francis Vivian Drake in his new 
book, “Vertical Warfare,” the synchronous bombsight 
is “an automatic fire-control instrument of uncanny 
reliability, which is able to plunge through a number 
of highly complicated equations and extract, faster 
than Einstein, the mathematically correct solution, 
that is, the exact point in space at which bombs must 
be released in order to hit the target below. This 
master brain is no bigger than a typewriter, and its 
weight can be computed in pounds, against the tons 
of weight involved in range-finding equipment used 
on ships.” 

Military leaders and civilian technicians are almost 
universally of the opinion that the bombsight offers 
one of the most difficult production problems of the 
present conflict. While the principle of operation of 
the bombsight is a military secret, the greatest prob- 
lem in connection with its production lies in the 
amazing accuracy of the different parts and the de- 
sign of the special machine tools capable of turning 
out these parts to minute tolerances. 

Men skilled in bombsight production maintain that, 
should the bombsight fall into the hands of the Axis, 
it would take them years to design and construct 
necessary machines for its production, to say nothing 
of making the instrument itself. 

In addition to their bombsight production, Victor 
has also designed and. built a number of other high 
precision instruments of war for use in connection 
with American bombers. 

- ot + 





Left, the unit as it appears with its sides expanded 
and placed on a simple foundation. Only a few min- 
utes are required to make the unit ready for use 
after its arrival. Right, an interior view of the office 
as it appears with sides expanded. Floor space and 
cabinets are ample for the needs of temporary proj- 
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OLD TOWN RIBBON & CARBON NEWS NOTES 

S. R. Freed, midwest manager for Old Town Ribbon 
& Carbon Co. Inc., 750 Pacific Street, Brooklyn, N. Y., 
recently completed an extended trip to the factory to 
confer with other company officials regarding plans 
for expanding the company’s dealer distribution in 
the middle western area. With increased facilities in 
Chicago Old Town is now able, from its complete 
warehouse stocks of merchandise in that city, to serve 
dealers more effectively and efficiently in the entire 
midwestern area. 

The Old Town Ribbon & Carbon Co. Inc. announces 
the appointment of Charles Fankhauser of Brooklyn 
as credit and traffic manager. Mr. Fankhauser’s back- 
ground includes experience in general sales promotion 
in both the domestic and export fields as well as 
experience with credits and traffic. 

extnmeiiisdiguiliiiiat ‘ 
MOBILE OFFICE UNIT SETS PATTERN FOR 
POST-WAR CONSTRUCTION PROJECTS 

The Palace Corporation of Flint and Saginaw, Mich.., 
outstanding manufacturers of factory-built homes and 
utility buildings, has for the past many months been 
in the enviable position of rendering a unique, but 
essential, service closely allied with the war effort. 
For to Palace goes the distinction and privilege of 
supplying the expansible mobile offices which have 
become integral units of every mobile housing com- 
munity operated by the Federal Public Housing Au- 
thority. These offices, which set new standards in con- 
venience and versatility, may well become the pace- 
setters for post-war offices on construction jobs, for 
harvesting crews and on many other temporary or 
traveling projects. 

Built on the same principle as the expansible houses 
that are transported like trailers but open out side 
sections to form full-sized homes, the new mobile 
office comes complete with bathroom, closets, filing 
cabinets, counters, heater and safe. It is transported 
folded into an eight-foot-wide center section that 
contains all permanent fixtures. Upon arrival at the 
site, the sides are unfolded to provide an additional 
large room on each side; when set up ready for use, 
the structure measures 22 feet long by 1914 feet wide. 

Three doors make it easy to plan convenient floor 
arrangements, while four-way ventilation and two roof 
vents provide plenty of circulation. Plans for post- 
war models call for double-wall insulated construction. 

Less than 200 man hours are required to produce 
each unit at the factory, obviating the difficulties of 
construction at overcrowded or isolated sites. The 
mobile office may be used many times simply by fold- 
ing the wings and transporting the unit over highways 
or by rail to new sites. 
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HOW THE PALACE MOBILE OFFICE APPEARS BEFORE BEING SET UP READY FOR USE 


ects for which the offices were designed. Inset, the 

mobile office unit, with sides folded, arrives at the 

site. Jacks are being placed under the corners. Pres- 

ent as well as post-war models are transported on 

their own undercarriages, and can be towed by 
ordinary passenger cars. 
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With shortages in almost every 
line, people want quality when 
they buy .. . That’s why, today 
more than ever, carbon paper 
users are asking for Carter’s 
Midnight. The distinctive Mid- 


night Sky design enables them 
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the non-curl paper that gives so 
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Smart retailers are 
checking their 
Midnight stock and 
placing orders 
immediately! 





| always ask my boss 


to buy CARTER’s 
Midnight Carbon Paper 








A single Midnight finish takes 
care of 75% of your carbon 
paper sales. Other Midnight fin- 
ishes are available for special uses. 





Carter’ 3% 


THE CARTER’S INK COMPANY, BOSTON, MASS. 
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SUCCESS! 


Attractive 
Discounts 


The reconstructed “TOLEDO” Tool Truck 
has turned into a huge success, being in great 
demand by plants with War Contracts. De- 
signed specifically to meet the requirements 
of all manufacturing concerns, large and 
small. 

These trucks are put to so many “time- 
saving” uses that they are real Economy 
Features in any factory. 

Made of special, tough steel they will with- 
stand rough usage, averting loss of valuable 
time making repairs. 

Stock styles are portable or stationary, 
with 2 trays or 3 trays, with or without 
drawer. 

Orders are easy to get if you contact the 
proper parties. They will furnish the neces- 


sary (AA-5 or better) priority certificates. 





No. 9460 with 3 trays 
Drawer is extra 


The “TOLEDO” Tool Truck 
An UHL STEEL Product 


Manufactured by 


The Toledo Metal Furniture Co. 
Dept. B-2 1100-1200 Hastings St. 
Toledo 7, Ohio 











62 





Office Appliances 
INFORMATION SERVICE 





UNDER THE EMERGENCY 


< 


(Continued from page 30) 


WBP EARMARKS PORTION OF FOURTH QUARTER 
PRODUCTION OF GOODS FOR CIVILIAN USE 

Pens and pencils and office supplies, including mark- 
ing devices, were among the types of goods covered 
by the War Production Board directive, issued on 
September 9, “designating a portion of the production 
of specified items for distribution through regular 
distribution channels to civilian consumers.” 

The directive was sent to the manufacturers of 
30 types of goods. It was designed to correct the weak- 
nesses of the original directive, issued several weeks 
ago, by which manufacturers were authorized to de- 
liver goods being produced under civilian steel quotas 
to the armed forces in cases where the military order 
carried an emergency AAA rating. 

The new directive, while not permitting manufac- 
turers to disregard preference ratings or WPB orders, 
provides that in cases where such ratings prevent the 
shipment of the specified percentage, the manufac- 
turer is instructed to notify the War Production Board 
immediately. The board will then permit the dis- 
regarding of ratings and War Production Board reg- 
ulations or orders to the extent necessary, or make 
whatever adjustments it considers necessary. 


© 
LIMITED TYPEWRITER MANUFACTURE RESUMED 


Authorization to industry to increase the manufac- 
ture of typewriters to fill Army, Navy, Maritime Com- 
mission and other war orders will be issued shortly, 
the War Production Board announced on September 14. 

The machines will be principally telegraphic key- 
board, wide-carriage and other special varieties needed 
for specific uses by these agencies. None will be avail- 
able for civilians. 

The manufacturing program covers the last four 
months of 1943 and the first three months of 1944. 
Production will be stepped up from less than one per 
cent of normal to approximately nine per cent for 
this period. 

In accordance with War Manpower Commission reg- 
ulations, manufacture will be confined to non-critical 
labor areas. 

o 


MEMBERS OF WPB’S VISIBLE RECORD EQUIPMENT 
COMMITTEE ANNOUNCED 


Among several WPB industry advisory committees 
recently named was an important body representing 
the office appliance field—the Visible Record Equip- 
ment Committee. 

Heading the group as Government presiding officer 
is George M. Chandlee. Committee members include 
Charles E. Attwood, Acme Visible Records, Inc., Chi- 
cago, Ill.; David Cameron, The McCaskey Register 
Company, New York, N. Y.; T. E. Miller, The Shaw- 
Walker Company, New York, N. Y.; William M. St. 
John, Yawman & Erbe Manufacturing Company, Roch- 
ester, N. Y.; A. H. Seares, Remington-Rand, Inc., 
Buffalo, N. Y.; J. S. Sprott, The Globe-Wernicke Com- 
pany, Cincinnati, Ohio, and Roy E. Wells, Art Metal 
Construction Company, Jamestown, N. Y. 
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Shaw-Walker 


Riss though the vital metals and machinery 
formerly used to fabricate Shaw-Walker steel 
time-savers are being used to produce “life 
savers” for our armed forces, today no business 
need be handicapped in its record keeping. 

It happens that most of the space-savers and 
time-savers developed by Shaw-Walker during 
the past 43 years always have been made of 
materials which are still non-restricted. For 
many essential items formerly made of materials 
that are now critical, we have developed substi- 
tutes. Therefore today, Shaw-Walker aids to 
management, steel equipment excepted, are 
available almost without limitation. 

While steel is at war Shaw- 


ia 
War F iles Walker is building filing 


cabinets of wood and plastic. The War File, 
in four grades, matches any steel file made by 
Shaw-Walker during the past 29 years—in 


height, depth and color. 
The Seven Finding 


Time-Saver syeccms forts 


and legal size papers, the Expandex 
System, the new three-way labor saving 










System and the Wobble Block, a draWer 
that speeds filing, are typical of the? Sk 
Walker time-savers that are helping bus 
to get the most out of every nyan-he 


Space-Savers :° creme, 


> 
space-saver guides and space-gaver record Card 
are three Shaw-Walker basi % that angdiep- 
ing business to save filing cabinet oe 

Every day more executives are tung 

Shaw-Walker.* Bhey are finding hape 
single source evelaped ‘Sdy 
keeping systerff*anenathienmne 
sories that will save fi 
speed office work. 
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LARGEST EXCLUSIVE MAKERS OF OFFICE FURNITURE AND FILING EQUIPMENT IN THE WORLD 
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IMPORTANT JOB! 


IS A MIGHTY 


® When the nation called, industry fully meas- 
ured up to the unprecedented demand for war 
materials. Naturally the administrative phase 
of war production assumed increased impor- 
tance and with its responsibilities multiplied, 
proper seating of office workers became a 
necessity. The great contribution of the office 


chair industry is a matter of record. 


Jasper Chair Co. is proud of its role in furnish- 
ing thousands of office chairs to government 
agencies and war industries. For the duration, 
we will continue to serve war requirements 
first and as rapidly as possible. When peace 
comes, it will be a pleasure to fill dealer orders 
with the same degree of cooperation that char- 


acterized our prewar service. 


In the post war period, greater possibilities 
than ever will open up for the efficient and 


comfortable seating of business men and 


women. Jasper Chair Co. and its dealers may 


well look forward to this day with confidence. 
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JASPER CHAIR CQ. 
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JASPER INDIANA 
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REPRESENTATIVES: 
W. Thomas (Southwest) James S. Fowls, (Southern W. H. Brown, (Chicago-Midwest) 
€ 3493 Peninsula Station 327 Sunset Drive North 6708 Glenwood Ave., Chicago 
ftona Beach, Florida St. Petersburg, Fla Phone ROGers Park 3644) 
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Geo. A. Litchfield, Sales Mgr. 


S. H. MacDonald, (West ) 
405 Orpheum Bldg. 
Seattle, Wash. 


R. J. Freeman, (Eastern) 
383 Madison Ave. 
New York, N. Y. 
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ERNIE SAYS: 


Suppose you know the Buying Program for the 
Procurement Division of the Treasury Department 


was stopped September 30th. 


Well, I am starting to get more repairs to keep 
my shop busy. I am putting the machines I have 
in good condition, and I will go after the rental 
business harder than I have ever before. Rentals, 
Repairs and Supplies will keep me going. 

US: Right! We do just that. But, don’t forget, Ernie, 
our “Invincible” 100 Platen, “Invincible” & “Ever- 
lasting” Ribbons & Carbon and use our Parts 
Catalog. 

ERNIE; You bet your life, Pl do just that. You won't 
catch me monkeying around with inferior platens, 
parts or ribbons and carbons, either. No sirree! 






The new AWMS 
Catalog is 
only complete 
Catalog of Type- 
writer parts! 


AMERICAN 


WRITING MACHINE STORES 


DIVISION OF REMINGTON RAND INC. 
115 WORTH ST. NEW YORK CITY 
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WACHTLER TO MANAGE OMAHA PRINTING CO. 
John A. Wachtler, secretary-treasurer of the Omaha | 
Printing Company, was named general manager of the | 





organization on August 16. He will continue as secre- | 
tary-treasurer, a post he-has held since April, 1939, © 
in addition to his new managerial duties. He has ~ 
been with the company for 27 years. 

Mr. Wachtler is an Omaha product, born and raised 

in that city. His chief interests have been directed . 

aici c 
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JOHN A. WACHTLER 


toward accounting, credits and management. A strong 
believer in both newspaper and direct mail advertising, 
he is an ardent proponent of interesting merchandise 
displays of stationery supplies and office furniture. 

In addition to his activities at the Omaha Printing 
Company, Mr. Wachtler is also prominent in local civic 
and business organizations. 

: picedineitinig ates 
HEALY NAMED TO U. S. CHAMBER OF COMMERCE 
SURPLUS PROPERTIES COMMITTEE 

E. B. Healy, president, Santa Fe Book & Stationery = 
Company, Santa Fe, N. M., is included among the | 
members of a special committee formed by the United 
States Chamber of Commerce to give immediate and 
continued study of the post-war problem of war-sur- } 
plus plants and supplies. ; 

In announcing (August 28) formation and member- 
ship of the new committee, the Chamber said: 

“Even before military operations reach their great- 
est intensity, the war agencies are finding that they 
have excess stocks of some kinds of war material and 
supplies. The accumulation of such stocks is inevitable 








| in a highly mechanized war. New weapons, redesigned © 
| facilities and necessary changes in the fighting man’s 
| equipment make obsolete the munitions and supplies 


the | utilization of the great special-purpose manufacturing 





previously in use. 

“As the war goes on and comes to a close, the 
problem of disposition of surplus property will be- 
come increasingly important. There will be the prob- 
lem, at the end of the war, of the proper and efficient 


plants.” 

Headed by Albert C. Mattei, a vice-president of the 
Chamber and president of the Honolulu Oil Company, 
San Francisco, the new committee was scheduled to’ 
hold an initial meeting September 9-10 in Washington | 
to make a preliminary survey of the problem. Mr.) 
Healy was unable to attend this preliminary meeting. 

The appointment of Mr. Healy to this committee 
is the second such honor to come his way this year. 
Previously he had been named to serve on the Do- 
mestic Distribution Committee. 

An ‘invitation has been extended to all business 
men throughout the country to bring to the attention 
of the Surplus Properties Committee problems tha 
are of particular concern to them. The committee’s 
full membership includes officers of companies en 
gaged in the production of raw materials, the manu 
facture of war supplies, industrial machinery and 
transportation equipment, the building and operation 
of ships, the manufacture and distribution of con 
sumer goods and financial institutions —B. J. 
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RIBBONS FOR SERVICE 


done is acknowledged as repeat orders pour in in 


These service ribbons acknowledge outstanding 


performance in action. 


On the home front, too, outstanding performance 
is recognized. The service of Pinnacle Typewriter 
Ribbons and Pinnacle Carbon Paper in keeping a 
tremendous volume of correspondence and records 
abreast of roaring production lines is appreciated 


by war industries. 


Thus when the “WELL DONE” signal is set by a 
Navy Flag officer at the close of a victorious action, 
his commendation echoes down through the indus- 
tries which have provided the materials for the 


men behind the guns. Pinnacle’s part in a job well 


Visit Our Booth at the National Convention—Chicago 


PINNA 


<7 Te weRmnit GR BIissv ox 


AND CARBON 
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increasing quantity. 

Because of their sharp legibility, Pinnacle Ribbons 
and Carbons assure clear originals and smudge 
proof carbon copies. Their splendid performance 
when the going is hardest assures longer wear, 
lower operating costs. 

Write for sales suggestions on these always depend- 

ae : I 


able wartime and peacetime products. 


Ga, | L U M B I A 
RIBBON & CARBON MANUFACTURING CO. Ine. 


Main Office & Factory—Glen Cove, L. I. N. Y. 
New York Sales and Export 58-64 West 40th St. 
Kansas City, Mo. Dwight Bldg. 
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OFFICE ECONOMY EXPERT NOW CONSULTANT TO 
HOUSE CIVIL SERVICE COMMITTEE 

On September 1, A. H. Stricker, General Electric ex- 
pert on office economy, joined the House Civil Service 
Investigating Committee as a consultant. The com- 
mittee, which is headed by Representative Robert 
Ramspeck of Georgia, is concerned not only in the 
paring of civil service rolls (which reached a new high 

















A. H. STRICKER 


of 3,000,000 persons last May), but also delves into the 
improvement of civil service methods and practices. 
By “putting the brakes” on additional hiring, the com- 
mittee has already effected Federal savings of approxi- 
mately $400,000,000 a year. 

Mr. Stricker is the creator of the “Stricker Plan of 
Office Operation” and author of “Seven Steps Toward 
Simplified Office Procedure.” OrFrFrice APPLIANCES takes 
considerable pride in being the first to bring to the 
attention of its readers details of his plan—a plan, we 
believe, which will play a major part in providing 
improved facilities to enable the office operator to do 
more and better work in less time through less fatigue. 
The Ramspeck committee is to be congratulated on 
obtaining Mr. Stricker’s services in their work toward 
developing improved methods in the various Govern- 
ment agencies for handling their huge paper work jobs. 


><? 


REMINGTON ANNOUNCES MANAGERIAL 
CHANGES 


C. B. Waters, general sales manager of the type- 
writer division of Remington Rand, Inc., has an- 
nounced the appointment of T. J. Webb as branch 
manager at San Francisco. He will replace Harold F. 
Ronan, who has been named assistant manager of 
the New York branch of the company. 

Mr. Ronan has been with the Remington organiza- 
tion since the close of the last war, in which he served 
in the Navy. For 15 years he operated in the capacity 
of senior salesman, being promoted to assistant man- 
ager of the New York office in 1936. The following 
year he transferred to Chicago as typewriter manager 
of that branch and continued there until 1940, when 
he went to San Francisco as branch manager at that 
point. Mr. Ronan was one of the leading salesmen in 
the New York territory for a number of years, and has 
been an outstanding success in both the Chicago and 
San Francisco posts. His return to the New York 
branch marks a definite upward step in his career 
with Remington. 

Mr. Webb is well qualified to assume the branch 
managership at San Francisco. He entered the type- 
writer business at approximately the same time as did 
Mr. Ronan, having served in the Army during the last 
war. He started as a salesman for the Noiseless Type- 
writer Company in San Francisco, and subsequently 
was transferred to the Denver office as its first man- 
ager. His success at Denver was repeated following 
another transfer to Portland, Ore. He returned to 
San Francisco after the consolidation of the Noiseless 
Typewriter Company with Remington. 
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STUAGUS 


WOOD CHAIRS 


No. 110-CA No. 140-CA 
STURGIS ARM STURGIS SWIVEL 
SWIVEL CHAIR CHAIR 


* * 


No. 222-FR HIGH BASE SWIVEL CHAIR 











No. 125-GL No. 175-GL 

SIDE ARM CHAIR SIDE CHAIR 
These new STURGIS Wood Chairs are different, smart, 
modern. 
They harmonize well with installations of Steel Office 
Furniture and are available in a wide range of color 
combinations, including oak or walnut stain. 
All the chairs are equipped with deep, saddle, comfort- 
able seats and form fitting backs. Upholstery is in 
either Genuine Leather or duPont Cavalon. 
Sold exclusively through Office Equipment Dealers 

Write FOR PARTICULARS 


STURGIS POSTURE CHAIR CO. 


M I 1'GAN 


STUR GI 
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CONSERVATION LINE 


Modifications and revisions have been made in 














the more popular Binder items in accordance 
with the steel conservation regulations applying 
4 to the Loose Leaf Industry. Three new catalogs 
are now available as follows: 





Visible Books—Catalog “G” 


New model with wood-back construction 
utilizing a minimum of steel—only 25% of 
pre-war styles. Both Automatic Shift and Non- 
Shift styles. A full range of sizes and capacities. 
Also our popular priced Junior line for smaller 
installations. 


Sectional Post Binders—Catalog “B” 


! Both End Lock and Top Lock—in all sizes and 
post centers, with optional grades of binding. 
New non-protruding post type which may be 
used in lieu of Compression Ledger and Chain 
Post Binders. 





Prong Binders—Catalog “D” 


Improved wood back construction in five ca- 
pacities—all sizes and several grades of bind- 
ing. Suitable for many types of records, cata- 
logs, price lists and other general distribution 


purposes. 


SOME PRE-WAR ——— 
BINDERS STILL AVAILABLE 


We still have a moderate inventory of Com- 
pression Back Ledgers, Chain Post Binders, 
Metal Hinge Post Binders, Catalog Covers, 
Ring Books, etc., made up prior to govern- 
ment restrictions. Send for ODD Lot 
Bulletin, 



































The C-€- SHEPPARD CO. 


** 4407 21: Street.» LONG ISLAND CITY. N.Y-+ 








DOWNING NAMED G-W SALES PROMOTION HEAD 
President J. S. Sprott of The Globe-Wernicke Com- 
pany, Cincinnati, O., has announced the appointment 


| of William Kesley Downing as sales promotion man- 


ager for the organization. Downing will be in charge 

















W. K. DOWNING 


of advertising, sales promotion and publicity. He has 
a background of 16 years sales promotion and adver- 
tising experience in the retail and advertising agency 
fields and is currently serving as vice-president and 


program director of the Cincinnati Advertisers’ Club. 
a 


U. S. MAP SALES LEAD CRAM LINE 

Early this year, The George F. Cram Company, 
Indianapolis, Ind., was literally swamped with orders 
for maps of the United States—one of a series of 41 
maps of United States, the world, and foreign coun- 
tries issued by this company under the title, “Modern 
Series Maps.” 

Requests for United States maps exceeded the total 
of maps for all other countries combined, it was stated. 
After analysis and research the reason became appar- 
ent. Service men and their families in the Army, 
Navy, and Air Forces were doing the preponderance 
of buying. Some of the men X’d the spot on the map 
indicating the locale where they were in training, and 
sent the map back home to friends and relatives. 
Others used the map for checking up different locali- 
ties for various training camps, forts, airdromes, naval 
stations, and so on. Still others bought their map to 
carry with them overseas. 

The result was, and is, that the United States map 


| far outsells any other map sold to service men. The 
| map is 32 x 22 inches in size when open, and is bound 
| for convenience in folders 4% x 9 inches to fit the 
| pocket. It is printed on heavy paper in full colors. 


Principal cities are indexed with key to locations. 

Populations of states and U. S. possessions are shown 

alphabetically. Cities over 50,000 are also shown alpha- 

betically; over 100,000, numerically. Latest United 

States (1940) census figures are quoted. 

i 
FT. SMITH STATIONER NAMED LIFE MEMBER OF 
SALVATION ARMY ADVISORY BOARD 

Louis Cohen, president of Ft. Smith Office Supply 


House, Ft. Smith, Ark., was recently awarded a life 
membership to the local Salvation Army Advisory | 
Board, a body on which he has served continually for © 


25 years. The award was presented by Major H. W. 
Young, who has served 30 years with the Salvation 
Army. 

Other civic activities of Cohen include five years 
as director of the Chamber of Commerce, four years 
as disaster chairman of the Red Cross, 20 years as 
chairman of the Jewish charity fund, 35 years as secre- 
tary of the local B’nai B’rith lodge, member of the 
USO board of the Salvation Army and Jewish Welfare 
board, director of the Boy Scouts and chairman of the 
citizens’ committee to raise the appreciation fund for 
soldiers of Camp Chaffee for work during the flood 
last spring. 
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Actual photo- 
graph <f Frank- 
fort Office Sup- 
ply Company’s 
profit-making 
Quink window 
display. 









DISPLAYS BOOM BUSINESS ON QUINK 
the only ink containing SOLV-X 


UINK IS BIG BUSINESS! One billion letters a month 
going to and coming from the armed forces alone have 


GET VOLUME AND PROFITS : ego on ink or rete pre 0 he ar = Quink 
is riding the crest—it’s the nation’s largest-selling brand. 
ON QUINK NOW! 


The secret of its tremendous popularity is sole-x—the remark- 
923 Display Offer i 
# ae Quink 
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able, pen-protecting ingredient available only in Quink. People, 
aware of wartime pen shortages, want ink that safeguards pens. 
Complete with 2 Quink with solv-x ends gumming and clogging. It prevents cor- 
Quink and colorful, sales-getting rosion of metal and rotting of rubber . . . cleans pens as they write. 
window or floor display stand, se im Thousands of retailers are setting new ink sales records by fea- 
this represents just one of the — b turing Quink in mass displays. Big Quink profits await you, too. 
attractive offers on Quink. Give Quink mass display . . . watch it sell. 
#923 Display Stand FREE Write for details of new profit-making offers and free display 
material. The Parker Pen Company, Janesville, Wis., and Toron- 


gross Parker 


eeereeeeeeeeeee 








2 gross Quink (list) $48 00 ‘ 
Cost to, Canada. 
(Freight allowed) For V - - -—Mail, new “Micro-film Black” Quink. Pho- 
tographs perfectly . . . ideal for every writing use. Quink 


comes in 7 permanent colors: Micro-film Black, Blue- 

Black, Royal Blue, Green, Violet, Brown, Red. 2 wash- 

able colors: Black, Blue. 15¢, 25¢ and up. Also available 
in pints and quarts. 
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| parker Quiévek 


The only ink containing pen-protecting solv-x 
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- wttl still save 
JACKSON QUALITY! 


e We have infinite faith in the future of America. It gives us 
new courage to look forward to post-war days when industry 
will return to peaceful pursuits. Undoubtedly, there will be 
changes in the design of desks as there will be in other manu- 
factured products. What physical appearance the “Desk of 
Tomorrow” will take, is anyone's conjecture. However, we are 
sure of one thing . . the quality of Jackson Desks will remain 
unchanged .. their sturdiness . . their functional advantages 


can be counted on TODAY—TOMORROW—and ALWAYS. 


JASPER OFFICE FURNITURE CO. 


JASPER, INDIANA 


REPRESENTATIVES 5. R. Evans, 421 Hampton Court, Athens, Ga 
Howard Maley, 115 Tarbell Ave., Bedford, Ohio 

L. H. McDaniel, 2718 Cockrell Ave., Ft. Worth, Tex 
Bedford, Ohio 


James H. Davison, Hotel Figueroa, Los Angeles, Cal 
Marion V. Follin, 220 Fairbanks Rood, Riverside, Ill 
George B. Wray, 130 W. 42nd St., Room 819, New York Charles L. Pettibone, 
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Loox FOR A SENSATION 
IN POST-WAR OFFICE 
SEATING COMFORT 





...-BOLENS 
ORTHOPEDIC 
CHAIR ACTION 


At Bolens today, a famous ORTHOPEDIC 
SURGEON is guiding research and designing 
engineers to a new idea in Office Chair design 
..» New Scientific Chair Action so far advanced 
that today’s finest posture chairs will be recog: 
nized as definitely “pre-war”. 


“Orthopedically Correct” will be an important 
sales feature when these new Bolens Chair Irons 
can be put into production on post-war seating. 
It will mean tremendous progress in new chair 
design — and new working efficiency and com- 
fort in every office. It will offer a new scientific 
approach to office chair selling never before 
available to the Office Supply Dealer. 


This is promise that will be a reality — for 
your profit — after “V-Day”. Watch for it. 
@ 
“ORTHOPEDICALLY CORRECT" 
BOLENS SYNCRO-TILT CHAIR ACTION 


BOLENS PRODUCTS CO. 


PORT WASHINGTON, WIS. 





74 








MELIND OPENS NEW CHICAGO PLANT 
The Louis Melind Company, manufacturers of mark- 


_ ing devices, has announced the opening of their new 
| plant on the Northwest side in Chicago. The new struc- 


ture is said to be the largest plant in the world de- 


| voted exclusively to the manufacture of inks and 





NEW MELIND PLANT IN CHICAGO 


rubber stamp pads. Other production facilities of the 
company will remain at the home plant, 362 West 
Chicago Avenue, Chicago. 

The new plant is said to be the last word in re- 
inforced concrete, fireproof construction. Columns are 
spaced 50 feet apart, permitting unusual flexibility of 
space layout. The movement of stock from one floor 
to another will be facilitated by the use of electric 
trucks and a special freight elevator. 

All executive work of the company will continue to 
be handled at the Chicago Avenue plant. 


a 

FIRST EDITION OF PENN-MAR-VA NEWS, THE 

TRAVELER, DISTRIBUTED TO MEMBERS 

September 15, 1943, was an important day in 
Penn-Mar-Va history, for on that date appeared 
the first edition of the Penn-Mar-Va Traveler, the 
new mimeographed news bulletin of the club. The 
first edition consisted of eight pages, all packed 
with news of the whereabouts of members and latest 
bits of information from the various corners of the 
Penn-Mar-Va realm. 

Of particular interest was the front page of the 
Traveler, laid out by Stan Woodruff. The heading, 
printed in red and blue, consists of the name of 
the paper displayed in the center, while down either 
side are arranged the names of the officers of the 
club. Near the center of the page is pictured in 
blue the figure of a typical drummer of the early 
part of the twentieth century, the reproduction of 
an original drawn by the daughter of “Pete” Peter- 
scn, close friend of Ray A. Williams. Tom Stagg, 
of the Hoskins Company, Philadelphia, furnished the 
paper for the premiere number, while Ed LaGasse 
of Victor Safe & Equipment Company donated the 
stencils used. 

The Penn-Mar-Va Travelers are to be congratu- 
lated on the initiative shown in getting out their 
own news publication, with a special bouquet being 


| due Editor Ray A. Williams for a fine beginning. 


All members and friends of the organization are 
requested to send news items to R. A. Williams, 
506 Devon Road, Upper Darby, Pa. 


9 
ALLEN HEADS GLT CHRISTMAS COMMITTEE 
Benny Allen of American Pencil Company was 
selected by President Hy Linden of the Great Lakes 
Travelers Club to head up this year’s Christmas com- 
mittee. A Christmas party has been an important 
feature of the club’s yearly program. Always in addi- 
tion to entertainment for the members, donations are 
made to some local charitable organization. 
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Zw B. P. says: 
°B&P Columnar Books 


have all these Special Features” 


@ Rag Content Paper . . . Containing 25% @ Ruling Features . . . Rulings in very great 
new white rag content, the high grade, heavy ___ variety, from 2 to 36 columns, with accurate 
white ledger paper in these books is extra strong uniformity, and guide lines that simplify posting. 


and durable, making it possible to preserve rec- @ Bound in Finest Grade Book Cloth. 


ords for centuries. Equally important, it has a 
YQ Laminated Boards proofed against warping. 


& Back and Corners of Genuine Leather. 


better writing and erasing surface. Look for. the 
watermark “Manhattan.” : 


Figuring Books are used in the same capacity as Columnar Books, but the paper and 
binding are not the same high quality. The price is considerably lower, too. Handy for 
jotting down figures in pen or pencil. 

This is just one more example of how Boorum & Pease has anticipated the record-keeping 
requirements of America’s business for over 100 years. You can always rely on Boorum & 
Pease to help you keep a step ahead of the needs of your customers. 


gOR EVERY RECORp 





auger ane 2 


4 Way to xEEP 37° 


GENERAL OFFICES: 84 HUDSON AVE., BROOKLYN, N. Y. 
BOSTON: 29 OTIS ST. * ST. LOUIS: 115 SO. 8TH ST. * CHICAGO: 538 S. WELLS ST. 
NEW YORK CITY SALESROOM: 349 BROADWAY, N. Y. 
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AVAILABLE 


THE R. C. ALLEN 3699 
CAPAC'TY $10,000,000.00 
9 Columns _ Direct Subtraction Hand Operated 


-and accurate adding machine incorpo- 
such Allen safety factors as Visible 








Ree Dials, “Automatic Clear Signal and Red Print 
- Subtraction. This model may be purchased on 
- VPB 1688 or government orders. 8 and 10 col- 
P Bee n hand pnerated, are also available. 
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Not that precision is anything new to the R. C. Allen 


organization. That precise craftsmanship which is now 


applied to making intricate aircraft instruments 
has always been a prime reason for the superior 
performance of R. C. Allen Business Machines. 


RC. Alken, 


* MACHINES 


KEEP YOUR R. C. ALLEN MACHINE IN GOOD CONDITION 


It is worth all the care you can give it. Have it serviced regularly by an R. C. 
Allen factory expert. Look for his name in your ’phone book, or write us 


R.C.Allen 


Business Machines 


ALLEN CALCULATORS, INC 
AVE N W. GRAND RAPIDS, MICH 
© 
Makers of World Renowned Business Machines 
10-Key Calculators - Portable and Standard Adding Machines - Book- 
keeping Machines - Cash Registers - Statement Machines - All-Purpose 
Office Machines, Electric or Hand Operated 
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PASSED AWAD 


WILLIAM W. S. CARPENTER 

William W. S. Carpenter, president of the Sanford 
Ink Company, Chicago, died at his home, 210 South 
Elmwood Avenue, Oak Park, Ill., on September 19. He 
was 75 years old. 

Born in Bridgeport, Conn., on February 29, 1868, he 
moved with his parents to Chicago while still a small 
lad. He applied for work, and got it, at the Sanford 
Manufacturing Company at the age of ten. Thus be- 
gan a career of 65 years with one company, a span of 











THE LATE WILLIAM W. S. CARPENTER 


service during which he climbed from his first job as 
general utility boy through every department to reach 
the presidency and general managership 20 years ago. 

Though his formal education terminated with the 
fourth grade in grammar school, young Carpenter 
never gave up the idea of a well-rounded education, 
completing his schooling through evening study and 
attendance at classes offered by the Y.M.C.A. To the 
knowledge of old-timers in the industry, Mr. Car- 
penter’s 65 years with Sanford stands unparalleled. 

An active Rotarian, member of the Oak Park Coun- 
try Club, Chicago Athletic Club and Union League, 
he was always keenly interested in the activities of 
the National Stationers Association. 

Surviving are his widow, Viola Mary Phelps Carpen- 
ter; two sons, Russell P., a Sanford director, and 
Thomas P., member of the Knox College board of ad- 
missions; and a daughter, Mrs. Mary Lofgren of Oak 


Park. 
+- | 


LUCIUS WHEADON BRIGHAM 

Lucius Wheadon Brigham, secretary-treasurer of 
Eversharp, Inc., Chicago, died August 26 at his home 
in Woodstock, Ill., following an illness of more than 
two years. He was 50 years old. 

In addition to his executive position with the pen 
company, Mr. Brigham was a member of the board of 
directors of the Chicago Association of Credit Men. 

He is survived by his widow, Martha, and two sons, 
Lucius, Jr., and Donald. 


+ 


LESLIE LELAND LOCKE 

Leslie Leland Locke, one of the nation’s foremost 
authorities on calculating machines, a retired teacher 
of mathematics and writer of several articles on 
mathematical topics, died at his home at 950 St. 
John’s Place in Brooklyn, N. Y., August 28. He was 
62 years old. 

Born in Grove City, Pa., he was a direct descendant 
through his paternal grandparents of both Ralph 
Waldo Emerson and Lord Nelson. He was educated at 
Grove City College, where he was awarded his master’s 
degree, and did post-graduate work at Pennsylvania 
State, Cornell and Columbia universities. 

During his teaching career, which extended over a 
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All Wood Portable 


TYPE-STAND 






Made of selected 
hardwood. Tops 
are five-ply ve- 
neer. 26 inches 
high. Tops 14x 
17'/, inches. 


Two inch easy 
rolling casters as- 
sure utmost por- 


tability. 


Finished in office 
furniture dark 


No. 550W olive green. 


$Qo00 list less 


discount 


Here is a stand designed and constructed for ENDUR- 
ANCE, EFFICIENCY and ECONOMY. It features a 
sliding leaf that ejects from either side and adds 
12 inches to top when opened. Twin staggered dowel- 
ing used throughout. 


Shipped set up, ready for use, individually cartoned. 
Shipping weight 15 Ibs. 





Ever Handy Tray 


A THREE TIER TRAY THAT 
EVERY OFFICE CAN USE 


Ideal for sorting 
and distributing. 


Sloping trays hold 
papers firmly. 


Cutouts create 
greater effi- 


ciency. 





No. 3T 


YOUR CUSTOMER WILL APPRECIATE THIS $4400 LESS DEALERS’ 
ITEM TO REPLACE BUILT-UP TRAYS. DISCOUNT 


- + ORDER TODAY - - 
METALSTAND COMPANY 


1615-1625 MELON ST. PHILADELPHIA, PA. 
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Users of special purpose en- 
velopes demand QUALITY. 
Here are the big three parade 
leaders—available without 
delay—with built-in quality 
by QUALITY PARK. 





Ye AIRWAY EXPRESS TYPE 


Double top 
and bottom 
for safety. 
Easy-sealing 
super-gum 
wide flaps. 
Brown Kraft, 
two weights. 
5 sizes. 
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SAFETY ENVELOPE 
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mailing 
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valuable 








papers. 
14 sizes, 
flat or 
expanding. 
Safety fold 
under flap. 





TWO COMPARTMENT 


Combination Catalog and Letter Envelope 
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rete 











a _ 


samples, prices, and catalog. 


* SOLD THROUGH DEALERS ONLY 


ENVELOPE COMPANY 


Factory Chicago Office and 
Warehouse 
564 W. Monroe Street 
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period of 45 years, he held posts at Sunbury (Pa.) 
Academy, Michigan State College, Adelphi College, 
Maxwell Training School for Teachers, Brooklyn Col- 
lege and Brooklyn Technical High School. Among his 
outstanding writings were “Ancient Quipu, Peruvian 
Knot Record,” “History of Mathematics,’ numerous 
articles on calculating machines, and mathematical 
topics written for Collier’s Encyclopedia, Mathematics 
Teacher, Scripta Mathematica and Mathematics 
Monthly. 

Mr. Locke was a member of the Pennsylvania Na- 
tional Guard for six years and for three years served 
with the Ninth Coast Guard Artillery. During the 
First World War he was a sergeant at Camp Zachary 
Taylor and attended field artillery officers’ training 
camp. He was a member of several organizations, 
including the American Legion and Commonwealth 
Masonic Lodge. 

He is survived by his widow, Alberta Palmer Locke, 
and a daughter, Lt. Dorothy Brown Locke. 


+ i 


PERCY R. MILLER 

Percy R. Miller, vice-president and sales manager 
of The Macey Company, furniture manufacturers of 
Grand Rapids, Mich., died of apoplexy at his home, 
3655 Cascade Road, S. E., on August 18. He was 61 
years old. 

Mr. Miller was a native of Cincinnati, moving to 
Grand Rapids some 37 years ago. He had been associ- 





THE LATE PERCY R. MILLER 


ated with The Macey Company for the past 33 years, 
serving for the past 15 years in the post he held at 
his death. 

A graduate of Harvard University, Mr. Miller was 
also a member of York lodge, F. & A. M., De Witt 
Clinton consistory and the Shrine. He was an active 
sportsman and held memberships in both the Kent 
Gun Club and the Creston Rod and Gun Club. 

Surviving are his widow, the former Edytha Pren- 
dergast and two daughters, Mrs. Maurice H. Houseman 
of Grand Rapids and Mrs. William Curtise of Dallas, 


Tex. 
+ > fb 
RICHARD WILLIAMS 

Richard Williams, office appliance sales and service- 
man of Stellarton, Nova Scotia, died there recently 
after an illness of four weeks. He was 74 years old. 

Born in Stellarton, he moved as a young man to the 
United States, where for many years he was associated 
with the Burroughs Adding Machine Company in Chi- 
cago. Several years ago he went on the retired list 
and returned to Stellarton, where he established him- 
self in the office appliance maintenance business, 
covering Pictou and Colchester counties. 

Surviving are his widow, one daughter, Florence, 
and two brothers——WJM 

+ i | 
NICHOLAS J. JACQUIN 

Nicholas J. Jacquin, founder of Jacquin and Com- 
pany, Peoria, Ill., and a resident of that city for nearly 
55 years, died September 9 at St. Francis Hospital, 
October, 1943 
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Wig coo fT WO COLOR 


FOR USE ON ANY SPIRIT OR LIQUID DUPLICATOR 





Two colors, vividly contrasting, 
make your forms or memoranda 
easy to read and understand—in a 
flash! This new feature is a real aid 
to efficiency! 

By giving the employee a strong 
visual aid in picking out the vari- 
able notations on a form or requisi- 


tion, you lessen his errors and speed 
his performance. 

With Uni-Master you can put 
two colors on a blank sheet in a sin- 
gle hectograph run! No extra work, 
no extra attachments, no skilled 
labor required. The cost is small — 
the results are an eye-opener! 


Send for \f...— UNI-MASTER SAMPLES AND 
DETAILS OF THIS NEW 
PANAMA-BEAVER IDEA 


MANIFOLD SUPPLIES COMPANY 


(MAKERS OF PANAMA-BEAVER CARBON 
PAPERS AND INKED RIBBONS) 


UNI-MASTER DIVISION 


AVENUE 


° BROOKLYN 


17, 


N.Y. 
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following an illness of several months. He was 79 
years old. 

A native of Metamora, Ill., he moved to Peoria in 
1889, where he established the business bearing his 
name in the 300 block of Main Street; the store has 
remained in the same block ever since. 

Mr. Jacquin was a prominent member in Masonic 
circles, holding memberships in [Illinois Lodge No. 
263, A. F. & A. M.; Peoria Chapter No. 7, Royal Arch 
Masons; Peoria Commandery No. 3, Knights Templar, 
and Mohammed Temple, Shrine. 

Surviving are his widow, with whom he had cele- 
brated his golden wedding anniversary last year; five 
sons, Homer S. and Wentworth C. of Peoria, Edwin N. 
of Champaign: Paul B. of Mokena, Il., and Lucian B. 
of Peoria, now in the U. S. Army in Texas, and seven 
grandchildren. 

+ - + 


OWEN A. TEAGUE, SR. 

Owen Addison Teague, Sr., vice-president of The 
Schooley Printing & Stationery Company, Kansas 
City, Mo., died of a heart attack August 31 at his home 
at the Ambassador Hotel. He was 65 years old. 

Born in Indiana, Mr. Teague moved to Kansas City 
as a young man. He spent a number of years in the 
employ of the Joseph D. Havens Printing and Station- 
ery Company, later entering the printing business for 
himself under the firm name of Teague and Mason. 
Later he worked for the Schooley organization for a 
time, after which he became office manager for the 
Indiana Silo Company. He returned to the Schooley 
company some 17 years ago and had been vice-pres- 
ident for the past 12 years. 

Mr. Teague was a past master of Temple lodge, A. F. 
& A. M. and a past high priest of Orient chapter, 
Royal Arch Masons. He was also an active member 
of the Executives Club of Kansas City. 

He is survived by his widow, Mrs. Esther Kassen 
Teague; a son, Owen A. Teague, Jr. of Tulsa, Okla.; 
a brother, Walter D. Teague of New York City, and 
two grandchildren, Julia and Robert Teague of Tulsa. 

+ - |; 
MAURICE R. LANDES 

Maurice R. Landes, president of the Polar Manufac- 
turing Company of Philadelphia, died August 31, fol- 
lowing an illness of two years. Death resulted from a 
condition brought about by an attack of pneumonia 
some time ago. He would have been 61 years of age 
on September 19. 

A lifelong resident of Philadelphia, Mr. Landes 
was well known to the stationery and office furniture 
trade throughout the United States. He was the 
founder and sole owner of the Polar Manufacturing 
Company, established in 1912. An active member of 
the National Stationers Association, Mr. Landes also 
belonged to the Shrine, Consistory, F.A.M. Lodge 
No. 135 and the Cedarbrook Country Club. 

Noted for his integrity and congeniality, Mr. Landes 
will be greatly missed by all who knew him. 

He is survived by his widow, Mabel T. Landes; a 
son, M. Reiff, now in the PT Command of the U. S. 
Navy; a daughter, Mrs. William Leopold; two grand- 
children, two brothers and five sisters. 

+ + + 
H. T. SHILLING 

H. T. Shilling, president of the Fort Pitt Typewriter 
Company, Inc., 644 Liberty Avenue, Pittsburgh, Pa., 
died August 19 at Albuquerque, N. Mex., where he had 
resided for several years for his health. He was 
54 years old. 

H. T. Shilling and his brother, W. R. Shilling, started 
the Fort Pitt Typewriter Company in a small fourth- 
floor room of Pittsburgh’s Bakewell Building in 1911. 
Three years later the firm was moved to a ground floor 
location on Fourth Avenue, where the business oper- 
ated 15 years. The next shift was to a five-story 
building at 644 Liberty Avenue, present home of the 

company. During the company’s 32-year existence, the 
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“FROM THE HALLS 


of MONTEZUMA 
TO THE SHORES 
of TRIPOLI” 


% Since 1917, your Acco Fastener has been 


* 


active with every branch of the Armed 
Forces of Our Country—- Army, Navy, 


Marines, Coast Guard and Air Corps. 


It has been in Design and Construction, in 
Maintenance and Repair, in Training and 
on Active Duty. It has been with the Serv- 
ice and Supply, with the Paymaster and 
around the Conference Table—Now .. . 


Drafted Again! 


Today, “From the Halls of Montezuma” 
to far-flung spots embracing every con- 
tinent and the Seven Seas, the Acco 
Fastener is on active duty. Years of plan- 
ning, training and experience have made 


it an old swashbuckler. 


Your Acco Fastener will be back—soon, 
we hope—with all the lads and lassies.’ It 


will be a great day! ... 


In the meantime, ask for ACCO sub- 


stitutes. 


AC C @ 


PRODUCTS, 


Inc. 


39th AVENUE and 24th STREET 


LONG ISLAND CITY, N. Y. 




















































































PEERLESS STEEL 
EQUIPMENT CO. 


PHILADELPHIA 


WRITE FOR sii 






UNRUH AND HASBROOK ore 








82 


original typewriter business has been augmented by 
the addition of bookkeeping machines, duplicators, 
cash registers and adding machines. 

Though Mr. Shilling remained as nominal head of 
the business until his death, he had been inactive 
during the last few years. No immediate changes in 
the operating policies of the firm will be effected. 

The deceased, who had no children, is survived by 
his widow and his brother, W. R. Shilling. 

————0 =o 
PARKIN APPOINTS LYNN VICE-PRESIDENT 


Harry W. Parkin, president of the Parkin Printing 
& Stationery Company, Little Rock, Ark., has an- 
nounced the appointment of Jack T. Lynn as vice- 
president and director of sales for the firm. Mr. Lynn 
will take over his new post October 1. 

For the past 18 years the new executive has been 
identified with insurance circles in the Midwest. Until 

















JACK T. LYNN 


1933, he was associated with one of the large insur- 
ance companies in an executive capacity in Little 
Rock, moving to St. Louis at that time to assume the 
post of superintendent of agencies for the General 


| American Life Insurance Company. He was made vice- 


president in charge of agencies for that organization 


| in 1939, resigning his position recently to join the 


Parkin firm. 

Though interested in another successful business in 
Little Rock, Mr. Lynn’s entire time will be devoted 
to the expansion of the Parkin organization’s sales 


| policies. 


—_———o—e 
AIGNER EMPLOYEES ENJOY MUSIC 


When changes were made a few months ago in the 
location and arrangements of the offices of the G. J. 
Aigner Company, Chicago, a public address system with 
outlets reaching all parts of this office and factory 
was installed. This made possible the broadcasting of 
music from records at designated intervals. During the 
ten-minute rest periods in the morning and afternoon 





| and for half hours at lunch time and between shifts, 
music is broadcast. A library of over 200 records has 


been accumulated. The rest period broadcasts are of 
the quiet, melodious type, but employees have indi- 
cated a strong preference for modern, snappy stuff 
during the half hour periods. Many of them have 
loaned records to the company for the broadcasts, 
indicating employees’ approval of this music idea. 
————o7—= 2 —_ 
PANCOAST JOINS FIRM OF SCHUSTER AND WARD 


Howard Pancoast, for many years salesman for 
Columbia Ribbon & Carbon Company, has assumed a 
financial interest in the firm of Schuster and Ward, 
stationers, 324 South Jefferson Street, Chicago, Il. 

Pancoast has covered metropolitan Chicago for 
Columbia, and has also spent considerable time in the 
Oklahoma territory. His experience in large and small 
communities, and particularly in the duplicator field, 
should prove of considerable value in his new con- 


| neetion. 
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QUALITY sticks in a man’s mind... 
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Long after he forgets the 
price, a man remembers the 
quality of what he bought— 
that’s why Bates Numbering 
Machines, and the other Bates 
Office Helps have made such 
a place for themselves in the 
business world. 

War production has 
taken a large part of the 
Bates manufacturing ca- 


pacity—so much that until 
the war is over we can- 


not possibly meet the full 


Bates List Finder 
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demands forall Bates Products. 

These are days for conserva- 
tion—days when it is more im- 
portantthanevertokeep Bates 
Products in top condition; 
for everything that speeds up 


business speeds up Victory. 











Bates Stapler 


Bates Numbering Machine 
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SKILLED CRAFTSMANSHIP 


The constant will of an organization to do a better job is not created 


by one man’s brilliant leadership or a few mens executive management; 


but rather, it is the result of every worker's willing determination to 


produce only the finest products, designed to uphold a tradition of 


excellence — not to meet a competitive price! 
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ADVERTISING CLINIC FOR DEALERS 
(Continued from page 28) 
what the file will do for him or her, how much time 
and money it will save, how easy it makes whipping 
together a last-minute meal, and so forth. To use a 
very old advertising adage—sell the sizzle, not the 
steak. 
ik * ” 

All Makes Typewriter Co., Inc. (Omaha): One of 
the most effective sales-circulars we have seen in 
months is the broadside recently issued by this com- 
pany. About 17”x22” in size, the piece folds down 
to 414”x10”, and is sent as a self-mailer, without an 
envelope. Using the headline, “Hard-To-Get Merchan- 
dise,”’ the circular presents a variety of items, from 
staples to fluorescent fixtures, in an exciting manner. 
The layout is patterned after department store adver- 
tising, with big, bold captions and prices. Everything 
about the circular suggests the idea of an honest- 
to-goodness sale. It is easy and quick to read. We 
imagine it’s something a majority of the mailing list 
would keep handy for future reference, even if they 
didn’t have need of anything at the moment. More- 
over, there’s a good plug for turning idle equipment 
into cash that should have netted results. We suggest 
you try to get a copy of this circular for use as a 
guide in planning a sale circular. 


ca * * 


Grand Stationery & Supply Co. (Yonkers, N. Y.): 
Here’s a dealer who doesn’t miss an opportunity to 
put his name before his customers. He encloses blot- 
ters and other stuffers with every bill and statement. 
That sounds very elementary, we know, but you’d be 
amazed to learn how few dealers follow this profitable, 
economical practice. No extra postage, addressing or 
envelopes—the material goes along scot-free with the 
bill or statement every month. The dealer’s blotters, 
however, aren’t as good as they could be. Fundamen- 
tally, blotters are reminder advertising. They must, 
therefore, be so different, or beautiful, or useful that 
they make a definite impression on the receiver and 
make him want to keep them handy. We suggest you 
try dramatizing various stationery supplies in an 
unusual way, using photographs and startling head- 
lines to catch and hold the eye. Grand also issues an 
alphabetical list of supplies available at its store, but 
defeats the retention-value of the list by stencil dupli- 
cating it on a legal size sheet of paper. It would be 
far better to print it in an attractive way, either as 
a wall chart, about 5”x8”, or as a wall calendar. This 
would insure greater utility and improve its chances 
for being kept handy. 


* * * 


Maverick-Clarke (San Antonio, Tex.): Reproduc- 
ing manufacturers’ ads, as they appear in OFFICE 


APPLIANCES, and using them as mailing pieces, is a 
very neat idea, and one which this company is cap- 
italizing on fully. Mr. A. Eisemann, vice-president of 
the company, writes: “You will note that we have 
merely changed the wording on the advertisement to 
appeal to the buying trade rather than the dealer, 
litho-printing two full page manufacturers’ ads as 
run in recent issues of the OFFICE APPLIANCES maga- 
zine. 
reproduction method and distribute several thousand 
monthly with our statements. These little insert fold- 





| 


In this way, we obtained a very inexpensive | 


ers are quite effective. We run them on light paper | 


SO we can put in other inserts as well.” 
true that half-tone illustrations lose some clarity in 
the process of offset printing from the published ad, 


While it is 


| 


the result still is entirely adequate. Most important, | 
it provides an economical way to produce profession- | 


ally skilled mailing pieces every month, either 

enclosure with bills and statements, or 
mailing pieces in themselves. 
Saving Money on Offset-Printing 

Next time you prepare a circular for offset produc- 
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for | 
aS Separate | 


tHE STORY 1S TOLD of an opera singer who one day in praec- 
tising scales reached that pinnacle of human vocalizing—high E. 

With an audible snap, a crystal wine-glass on a nearby shelf 
broke into a dozen pieces! 

That's the story, and given just the right conditions, it might 
be possible . . 

But Dictaphone is not interested whether or no such “marginal 
notes” of ultra-high frequency can actually break glassware. In 
fact, we filter them out. Our main task is to record and reproduce 
the spoken word clearly and intelligibly so that secretaries may 
understand it without strain or fatigue. 


THE HIGH 


THAT SHATTERED 


A WINE-GLASS 





What kind of speaking voice best conveys complete clarity of 
meaning to those who hear it? 

That is a special scientific problem which engrosses the atten- 
tion of the sound engineers in the Dictaphone Research Labora- 
tories at Bridgeport, Conn. In solving it they have literally 
dissected and reassembled thousands of voices, with intelligibility 
always their goal. 

Such activity bears fruit today as Dictaphone dictating equip- 
ment works overtime in war industries and Government offices— 
speeding mountains of paper-work, saving time for busy men 
and recording war-thinking with crisp accuracy. 

The experience gained in such research has been placed at the 


disposal of the armed services and war industries, The Dicta- 


phone electrical recording equipment, developed and perfected 
under the stress of war’s imperative, will in the peaceful years 
to come be ready to serve the needs of all business as never before. 


Dictaphone Corporation, 420 Lexington Avenue, New York 17, 


N. Y. 
DICTAPHONE 
rs A DICTATING AND 
RECORDING EQUIPMENT 
The word DICTAPHONE is the registers « Corporation, makers of dictating 
othe equipment bearing said trade-mark 


nes and soun ‘ ne reproducing 
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| tion, get your complete estimate from the printer. 





| Also ask him to estimate the cost of offsetting the 


piece, if you furnish a complete “paste-up.” Then 
ask a local typographer what he would charge to set 
the type, make-up the form (leaving appropriate 
room for illustrations, if any) and give you a repro- 
duction proof of the entire form. This reproduction 
proof can be supplied to the offset printer, who then 
has nothing more to do than to “strip-in” the illus- 
tration negatives. Thus, you save on the printer’s 
cost of handling the setting of type (since few offset 
printers set their own), paste-up and art charges. 
Additionally, if you have any reverse “shots” (where 
the type appears white on black) you can furnish 
the printer with a negative photostat, and save the 
cost of a negative made by the printer. 
a 

THIRD GENERATION ENTERS KRILOFF BUSINESS 

For more than 20 years the Kriloff family have 


| been active in the stationery field in Chicago. Now 
| a new member of the family steps into the picture— 
| Don Kriloff, 17-year-old student at Riverside Military 


| Academy, 


A secretary makes an error and breaks out in tears—an | 


accountant bungles an account—the boss ruffles his hair or 


pounds the desk—the whole office develops a case of nerves. 


An exaggerated case, perhaps, but inaccuracies and _ ill- 


temper are office hazards which should be avoided. They are | 


often caused by a physical condition—but don’t recommend a 


doctor or a vitamin ration. Check up the E. Q.* of your cus- 


tomer’s office chairs. If a chair is uncomfortable, it can cause | 


nerve fatigue and interfere with clear thinking. 


Sheboygan Chair Company Chairs have a high E.Q. They 
are designed for comfort, convenience and efficiency that helps 
maintain full-time production in office or drafting room. The 
sturdy qualities of our chairs have made them in demand for 
the military service, but we shall continue to serve you as best 
we can, and always, you may be assured of that high quality 


which has been typical of Sheboygan Chairs for 75 years. 


Recommend Sheboygan Chairs to your customers. Our 
diamond trade-mark is a symbol of quality—assurance of cus- 


tomer confidence and dealer satisfaction. 


*Efficiency Quotient 











SHEBOYGAN CHAIR COMPANY 


Designers and builders of good chairs since 1868— 
for homes, offices, schools and institutions 


SHEBOYGAN, WISCONSIN 





who devotes his vacations to helping 
streamline the business founded by his father. 
L. I. Kriloff, the father, is the most active member 





THREE GENERATIONS OF KRILOFFS.—Active in the 
stationery field for more than 20 years, the Kriloff family, 
owners of Kril Office Products, 170 West Monroe Street, 
Chicago, are now represented by three generations. 
Left to right. Don, 17-year-old son of L. I. Kriloff, and a 
student at Riverside Military Academy; L. I. Krilotf, ac- 
tive in forwarding the company’s expansion; and I. 
Kriloff, father and grandfather of his business teammates. 


of Kril Office Products, 170 West Monroe Street, Chi- 
cago, and has been devoting considerable time to 
the expansion of the firm’s mail order business. 

I. Kriloff, “dean” of the family and grandfather of 
Don, has been extremely active in the field for more 
than a score of years. He expects to leave the industry 
shortly and looks forward with pleasure to retiring 
to his new home and orchard near St. Petersburg, 
Fla., where he will devote considerable time to the 
raising of citrus fruits. 





Ome 
GREAT LAKES TRAVELERS ISSUES NEW ROSTER 
The Great Lakes Travelers Club, Inc., has just dis- 


| tributed to its members a new roster of membership 


as of August 1. Included in the attractive booklet is 


a list of the officers, committees, directors, past presi- 


dents and honorary members. One of the features of 
the new roster is a members’ honor roll containing the 
names of 11 Travelers now in the armed services. 

The organization, with 134 members comprised 
chiefly of manufacturers’ representatives, is one of the 
largest of its kind in the country. Its members cover 
the Fifth and Sixth Districts of the National Station- 
ers Association, including the states of Illinois, Mich- 
igan, Indiana, Ohio, Kentucky and West Virginia. 

The chief purpose of the Great Lakes Travelers is to 
promote more friendly relations and greater co-opera- 
tion between dealers and manufacturers representa- 
tives in building up the stationery industry. Regular 
weekly luncheons are held every Friday at 12:30 P. M. 
at the Sherman Hotel, Chicago. 
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T wasn’t easy to convert to an entirely different 
] material when steel and aluminum were restricted 
by W. P. B. for military uses only. But our engineers 
came forth with Postindex Artwood Books, Cabinets 
and Vertical Posting Units to the great satisfaction of 


all users of visible index equipment 








In fact, we've had letters from many nationally-famous 
war manufacturers complimenting us on the smooth 


efficiency of operation of today’s Postindex Artwood Files. 


There is still no metal available for office equipment and 


no one, at this date, can tell when there will be. When 





“We're greatly pleased 
with the way Artwood 
Cabinets are functioning 


that time comes the all-metal cabinets offering the high- 


est degree of space-saving compactness will return. 


In the meantime, the built-in quality of Postindex Art- 
wood; the quiet, smooth operation; the good appearance 
and high-grade, permanent finishes can be offered to all 
customers with assurance of high value and full oper- 


ating efficiency. 



































The Postindex Progressive (Charting) Signal shown above, can 


be applied to any recording operation in which variations 
P y & Of 


from a desired standard are to be sharply signalled for quick, 
visual analysis. For example: PRODUCTION STATUS... 
INVENTORY CONDITION . .. SALES QUOTA PERCENT- 
AGES . . . BUDGET CONTROL. 


ART METAL CONSTRUCTION COMPANY 
JAMESTOWN, NEW YORK 


Sostindex V;isthle Files 


A DIVISION OF 


» Art etal » 
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sé qe | HIGGINS INK CO-SPONSORS SCHOLATIC AWARDS 
FOR 15TH CONSECUTIVE SEASON 
No _ | The Higgins Ink Company, Inc., Brooklyn, N. Y., 
| has announced its participation as a co-sponsor for 
e the fifteenth consecutive season of Scholastic Art : 
available! Awards, an art contest which has contributed much : 


to the art education of the nation’s 17,000,000 high 
school students. The contest, which will reach its 
twentieth birthday in 1945, is supervised by Scholastic, 


\\\ | i/ [1 J A a high school weekly with a circulation of 240,000. 

\ \\ VYf The project has come a long way during its 18 years, ' 
\ ZA and has achieved unusual success in expanding high ; 
Zo school art activity. This year, because of the unusually : 


high number of competitors, it will be necessary for 
‘ous Scholastic to conduct some 25 regional preliminary 
en high schoo] art exhibitions. These regional shows are 
held in the nation’s leading department stores, such 
as R. H. Macy & Company, New York; Carson, Pirie, 
| Scott & Co., Chicago; Frederick and Nelson, Seattle; 
| Stix, Baer and Fuller, St. Louis, and many others. 
The Scholastic contests cover all phases of art, such 
as ceramics, sculpture, weaving, costume design, oil 
painting, music, poetry, literature, and so on, most of 
which are sponsored by manufacturers of articles re- 
lating to the specific fields. The contest is operated E 
on a strictly non-commercial basis, entrants not being 
required to purchase anything or even use the material 
of the company sponsoring specific divisions of the 
contest. 

Higgins Ink has always sponsored the drawing ink 
section of the contest, termed “The Higgins Memorial 
Awards,” in memory of Charles M. Higgins, founder 
of the organization. The drawing ink section consists 

of projects in mechanical drawing, freehand drawing 
In Safes eee with colored inks, freehand drawing with black inks 
| and the new division, cartooning. All of these divi- 
sions are grouped according to age and training. The 


ST & FE L | grouping, carried out under the advice of the edu- 
| cators who form the board of control for Scholastic, 


prevents freshmen from competing with seniors or 
* J 

















those receiving only a few hours of art education 
per week from competing with students of technical 
schools. Thus handled, the grouping makes the con- 
test fair to all. The contest is judged annually in the 
| Carnegie Museum in Pittsburgh. 

Total prizes in the contest include many scholar- 
| ships and thousands of dollars. In the drawing ink 
In Hollywood, every star has a | division, sponsored by Higgins, prizes will consist of 

| several scholarships in outstanding art schools, and 
"stand-in" whose job is to substitute 30 cash prizes ranging downward from $25 for first 
prize to $10 for third prize winners. Certificates of 


in case of need. Steel for Safes has | excellence will also be awarded to all students win- 





- ” ning prizes or honorable mention. A complete set of 
never had a "STAND-IN." We know | Higgins American waterproof drawing inks or a copy 
. | of “Cartooning,” by Gene Byrnes, according to the 
of no adequate substitute for fire- | project, will be awarded each winner of an honorable 
proof steel safes. We're confident mention in the drawing ink division. 

Folders describing the contest have been distributed 
| by Higgins to the nation’s supervisors and teachers 
: : : of art and mechanical drawing, and similar mailing 
essential material out of which the pieces with sales promotional tips on the merchan- 
. - oh dising of Higgins products in connection with the 
Fireproof "Safe of Tomorrow" will be | contests to 42,000 dealers. 


too that steel will continue to be the 


| 6 ee — 


built. ial 
. | ARMY OFFICER DEVISES CLIPLESS METHOD OF 


FASTENING PAPERS TOGETHER 
Today . . . STEEL for BULLETS | A simple method for fastening clippings to check 
sheets has been devised by one of the officers in the 
Tomorrow . . . STEEL for SAFES public relations office at Camp Swift, Tex., where the 
use of paper clips is forbidden in the campaign to 
save metal. 
By the new method the clipping is neither pasted 
nor clipped to the check sheet. When check sheet 
forms are being mimeographed, lines two inches long 


and a quarter-inch apart are ruled on the stencil 
MEILINK iia SAFE Al where the clipping is to be placed. A razor blade cuts 

Fs along the lines, leaving a band a quarter-inch wide. 
CHICAGO sce) @a>lemme)o ile) NEW YORK The clipping is slipped under this band and held 
securely.—_GET 
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EBERHARD FABER 


Leadewshifr IN FINE WRITING MATERIALS SINCE 1849 
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If it's a Red Feather Sten- 
cil, used with Red Feather 
Duplicator Ink, you are sure 
to have Impressive Impres- 
sions—copy that is clean, 
sharp and durable. 


The Red Feather line is a 
Red 


Feather products create 


real profit line. 


their own repeat demand. 


We can now make prompt 
Modern 


duction methods permit 


deliveries. pro- 


immediate shipments. 


RED FEATHER 
PRODUCTS, LTD. 


Manufacturers 
431 BUSH STREET 








LONDON NOTES AND NEWS 
(Continued from page 48) 


capital of their own. The more a country passed 
from economic backwardness to economic forwardness 
the more it could buy. Britain was one of the most 
completely industrialized countries in the world, and 
she was America’s best customer. “More and better 
customers all over the world,” that was the objective 
of the co-operation he would like to see between the 
business of Britain and the business of the United 
States. 

On August 24 Mr. Johnston was a guest of the 
honorable officers of the London Chamber of Com- 
merce. Among the matters discussed was the method 
of disposing of the huge stocks of materials and manu- 
factured goods that would be in the hands of the 
various governments at the end of the war, and the 
conversion of the great government-owned factories 
to the purposes of peace. Mr. Johnston emphasized 
that the prime problem in securing the future of trade 
and industry was to get the goods to the people. 

This is a point of view also stressed by the Office 
Appliance Trades Association in its negotiations with 
the Board of Trade.. 


———_—___ 9-9 ——_ 


KRUMWIEDE COMPLETES DECADE WITH AIGNER 

On September 17, Elmer Krumwiede rounded out 
ten years of service on the staff of the G. J. Aigner 
Company, Chicago. Known for his aggressive, ener- 
getic sales work, Mr. Krumwiede has made a fine 
record in his ten years connection with Aico Products. 


meee Genre 


SCHUELKE JOINS CHICAGO DEALER 


Fred G. Schuelke, who for 31 years was connected 
with the Chicago office at Underwood Typewriter Com- 
pany and later Underwood Elliott Fisher Company, 
has recently announced his affiliation with the J. L. 
Macon Office Machines Company, 941 North State 
Street, Chicago, as manager. Upon his retirement 

















F. G. SCHUELKE 


from the UEF organization he received a number of 
interesting offers from manufacturers and dealers. 
He found the Macon proposition most in line with 
his desires. 

Mr. Schuelke was employed first by the late D. M. 
Alkire and for 15 years served as an assistant to 
George McClellan. When Mr. McClellan passed away 
F. C. Snow made Mr. Schuelke manager of the type- 
writer division of the UEF Chicago office. 

Mr. Macon has been engaged in office appliances for 
about 17 years, part of that time as assistant sales 
manager of Victor Adding Machine Company. Four 
years ago he established his own business, which has 
grown rapidly. With Mr. Schuelke taking over the 


| responsibilities of management Mr. Macon is free to 
| give more time to constructive 


SAN FRANCISCO, CALIFORNIA. | 


ideas for further 
expansion of his business. 
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so MILLION DOLLAR PUBLICITY 
Hi WHICH COSTS YOU NOTHING 
AND COSTS US NOTHING 


ey SELL THE LIBERTY FOR YOU! 


WAR TAX 


RECORDS 
NEEDED NOW MORE THAN 
EVER UNDER NEW TAX LAWS 





‘om- 
any, 

* ; 

tate Here’s the really COMPLETE War Tax Record that offers your customers every essential 
me feature. Original, genuine LIBERTY WAR TAX RECORD provides for EVERY FEDERAL 


AND STATE TAX NEED .. . and covers ALL essential business records. Protected by 6 
U. S. Copyrights. Nothing else quite like it. 


Place samples of all War Income Tax Records side by side. 99 times out 
of 100 your customers will choose the LIBERTY, irrespective of price. 


WHO BUYS THE LIBERTY... AND WHY? 
Merchants and professional men of all kinds buy LIBERTY WAR TAX RECORDS to have 


a simple, easily kept record of business income and expense, and to avoid tax penalties 


and overpayments. The LIBERTY is a sure REPEATER. Once used, always used. 








26 year established retail price 


te FREE SELF DEMONSTRATORS $600 
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FOR WINDOW AND COUNTER USE Improved 1943 Edition 
. M. Strictly up-to-date! 
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des ORDER THROUGH YOUR JOBBER OR DIRECT 
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INSTITUTE ACTIVE AT 
NSA CONVENTION 


Last month’s issue of this Maga- 
zine contained much news of 
interest to all Office Furniture 
Dealers. Some of the most inter- 
esting of this news related to the 
work of the Institute. The item 
of most immediate importance is 
the Institute’s participation in 
the National Stationers Conven- 
tion in Chicago. 


The Institute has taken space on 
the exhibit floor to meet all of you 
who attend the Convention to dis- 
cuss problems of mutual interest. 
We are certain that you will not 
only appreciate this opportunity 
to exchange ideas, but you will 
enjoy the interesting display 
which has been designed for our 
space. 


In addition to these personal dis- 
cussions, I have been invited to 
take part on the Convention Pro- 
gram. Wednesday, to discuss some 
of the subjects which concern 
Manufacturers and Dealers alike. 





INSTITUTE ANNOUNCES 
RESEARCH PROGRAM 


We are sure that you are im- 
pressed with the announcement of 
the Institute’s program of re- 
search and development of post- 
war office furniture. As pointed 
out in last month’s advertising, 
this research has a threefold pur- 
pose from which the Office Work- 
er, the Dealer, and the Manufac- 
turer will all profit. The project 
is the result of many months of 
planning and deliberation on the 
best means of counteracting the 
natural post-war slump, for lack 
of demand for office furniture 
which faces all of us unless the 


market is stimulated by a pro- 
gram of concentrated research. 
The Institute recognizes the prob- 
lem and has assumed the respon- 
sibility for this work. 





RETURNING CARTONS 
BENEFIT DEALER 
AND MANUFACTURER 


We are pleased to report that 
Dealers throughout the Country 
have answered our appeal for con- 
servation of cartons by returning 
this material to their shipper. In 
a very limited degree, this has 
helped to relieve the serious paper 
shortage, but the most important 
result has been in helping your 
manufacturer to maintain more 
prompt shipments to you in spite 
of frequent delays in shipments 
of new cartons. 


The Order which will limit our 
use of cartons, has not yet been 
issued but it is obvious that our 
quota will be considerably below 
our requirements. Consequently, 
we must rely on your co-opera- 
tion in this matter in order to 
avoid delay in shipments due to 
lack of cartons. 





PD-1A TROUBLE 
CONTINUES 


Our Members and Dealers con- 
tinue to report that many WPB 
Field Offices still refuse to accept 
and rate PD-1A Applications for 
office furniture. If you have any 
difficulty along these lines, I sug- 
gest that you forward this infor- 
mation to me and I shall be glad 








to report it to the proper authori- 
ties here in Washington. 





END USE INFORMATION 
STILL URGENT 


End Use data is becoming more 
important and we request that 
you give this your utmost atten- 
tion. In cases where details are 
not available, it will help consid- 
erably if you place the name of 
the purchaser on your order be- 
fore mailing it to your Manufac- 
turer. 


The following are a few examples 
that may help you in understand- 
ing the proper classification of 
End Use information. If the desks 
are being shipped to some branch 
of the Air Corps, then the classi- 
fication would be “Aircraft”; but 
if the shipment were for the 
A.B.C. Bomber Co. for use in 
their offices, then the designation 
would have to be A.B.C. Bomber 
Co.—90% Army and 10% Navy 
or whatever their records indi- 
cated. Furniture delivered to a 
shipyard would take the Navy or 
Maritime symbols only if it were 
installed on shipboard; otherwise 
it would be shown as John Brown 
Shipyards, Inc.—80% Navy and 
20% Army. Orders for delivery 
direct to the Armed Services or 
Government agencies should be 
marked with the name of the 
branch or agency. 


Secretary 





OFFICE FURNITURE INSTITUTE 





American Security Building 











WASHINGTON 5, D. C. 
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NEW ENGLAND TRAVELERS CLUB NEWS 

At an executive meeting of the New England Travel- 
ers Club held June 30 in the office of Al Coelln, Ray- 
mond E. Fletcher of National Blank Book Company 
and Tom O. Cole of General Fireproofing Company 
were elected to membership in the club. The resigna- 
tion submitted by Gordon Walker was not accepted 
unanimously, and his name was placed on the Service 
Honor Roll of the club. 

* * ~ 

The fall quarterly meeting of the club was held 
at the Commonwealth Country Club on September 22. 
The afternoon was devoted to golf, with the feed (just 
sandwiches) being dispensed to the hungry crowd at 
6:30. The business meeting was called at 7 P.M. 

* - * 

P. Gordon Walker, of the pencil sales department of 
Joseph Dixon Crucible Company, has joined the Army 
and is stationed with an engineer combat division at 
Camp Carson, Colo. 

Joe Howe, formerly buyer for the stationery depart- 
ment of C. F. Hovey Company, Boston, is now a full- 
fledged member of the United States Navy. 

Capt. Lester I. Fox, Army Medical Corps, reported 
missing some months ago, has now been reported by 
the War Department as a Japanese prisoner of war. 
The club extends deep sympathy to Mr. and Mrs. Fox, 
with the hope that he may soon be exchanged. 

* ~ * 

The Stork Department of the Netclub reports the 
birth of a ten pound son to Past President and Mrs. 
Ted Bracken. Born April 19, the new arrival has been 
named Theodore Lane Bracken. 

Also reported was the arrival of twins, a boy and a 
girl, to enliven the home of Mr. and Mrs. John R. 
Hosking, Lawrence, Mass. The club extends hearty 
congratulations to the Hoskings on the happy event. 

> * of 

Second Vice-President George Slater has left the 
sales staff of the Eagle Pencil Company to accept a 
traveling position with the Boston Blue Print Company, 
Boston, Mass. He will cover Connecticut and western 
Massachusetts for his new connection. 


I 
EUREKA SPECIALTY PRINTING TAKES TO AIR 
Eureka labels, products of Eureka Specialty Printing 

Company, 11 West Forty-second Street, New York City, 

were featured in spot announcements in conjunction 

with 15-minute news reports by Mark Toby over WEVD 
from September 14 to 30, inclusive. The announce- 
ments were aired twice daily, at 7:00-7:15 A.M. and 

8:45-9:00 P.M. 

Station WEVD, New York, has a potential listening 
audience of over 16 million people, and reaches 47 
well-populated counties in New York, New Jersey, 
Connecticut and Pennsylvania. 

The announcements featured two of the most popu- 
lar Eureka labels, No. 71 Office Labels and No. 800 
Mounting Stickers. Listeners were also reminded to 
ask for other books of the Eureka line at five and ten- 
cent stores, and stationery and department stores. 

I - 

COLUMBIA REVAMPS SALES ORGANIZATION 

Increased demands for Columbia products and calls 
to the armed services have made necessary several 
sales force changes in recent months, according to 
F. R. Nichols, vice-president of Columbia Ribbon & 
Carbon Manufacturing Company, Inc., Glen Cove, 
Long Island, N. Y. 

Vermont, western Massachusetts, and eastern Con- 
necticut are now being covered by Alfred P. Fisher, 
who succeeds Charles W. Fisher (no relation), now 
Stationed at Aberdeen Proving Grounds, Md., as an 
artillery expert. Eddie Purinton, who formerly serv- 
iced central Pennsylvania, has been transferred to 
Philadelphia and environs to provide for increased 
service demands of growing business in this area. A 
part of Purinton’s central Pennsylvania territory is 
now being covered by Franklin Potterton. 


OFFICE APPLIANCES, October, 1943 














Every true American feels that he wants to 


have a part in helping to win the war. 


When it's all over he wants to feel that he did 
something—be it great or small—something, 
toward the supreme effort that is being made 


to bring about a permanent peace. 


We, at Corry-Jamestown, feel grateful that 
we are having a small part in this great effort, 
and if you, our ''Steel-Age" Dealers, have pa- 
tience and keep faith with us, you too, will 


have had a part. 


Truly, without confidence in future business re- 
lationships, such as we have enjoyed with you, 
our job of "‘all out" production for the U. S. A. 


would be a much more difficult one. 


We're glad you are sharing a part with us.... 



























FOR VICTORY 


Buy United States 


CORRY, PENNSYLVANIA 
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NEW YORK OFFICE MACHINE DEALERS MEET 


The first meeting of the fall season was held by 
the Office Machine Dealers Association of New York, 
Inc., at the Hotel New Yorker, Tuesday, September 14. 

During the meeting, Nick Fucci, president of the 
association and president-elect of NOMDA, tendered 
his resignation as head of the local group in order 
to devote more time to his new duties as president 
of the national organization. Mr. Fucci thanked the 
members for their co-operation and earnestly re- 
requested their continued support in his new post. 

Vice-President Irving R. Ritchie will take over until 
the regular elections are held in December. 

One of the important subjects discussed during the 
meeting was the advisability of submitting inventories 
as requested by OPA. It was strongly suggested by 
one of the members that the association place its 
facilities at the disposal of the OPA in obtaining this 
information promptly. 

Regarding the post-war purchase of typewriters 
from the Government, it was suggested that dealers 
should be permitted to buy back typewriters in pro- 
portion to the number of machines sold to the Govern- 
ment. 





AT THE GREAT LAKES TRAVELERS AUGUST OUTING 
Top picture, seated: A. F. Sutton, Reliance Pencil Co.: 
Bill Tynan, S. S. Stafford, Inc.; Eldon Just, Just & Son. 
Standing: Charlie Jones, C. L. Barkley & Co.; George 
Cormack, Wilson Jones Co.; G. O. Stevens, Stevens 
Maloney & Co.; Ray Eichenlaub, Service Steel Products 
Co.; Duncan Conklin, Boorum & Pease Co. 
Middle picture, seated: Harry Burbery, Commercial 
Staty. Co.; George Tapner, Industrial Tape Corp.; Al 
Church, Horder’s, Inc. Standing: Jim Bradley, Higgins 
Ink Co.; Erle Steinbeck, Erle Steinbeck & Associates; 
Charles W. Ziesk, Stevens Maloney & Co.; Tom Gil- 
lice, Rockwell-Barnes Co.; Jess Peck, Springfield Staty. 
Co., Springfield, Ill.; Ed Manning, Stein Bros. Mfg. Co.: 
J. L. Johnston, Chandler’s, Evanston; Bill Durchslag, 
Stevens Maloney & Co.; Herb Walsh, Ace Fastener. 
Bottom picture, front row: Elmer Krumwiede, G. J. 
Aigner Co.; Harry Balch, Quality Park Envelope Co.; 
Proctor Gilbert, Sears Roebuck & Co. Second row: 
Jack McWilliams, Eberhard Faber Pencil Co.; A. Kutok. 
Chandler's, Evanston; Benny Allen, American Pencil 
Co. Standing: Hugh Burras, Cless O. Burras Staty. Co., 
Oak Park; C. H. Law, Boorum & Pease Co.; A. C. Van 
Horn, Eberhard Faber Pencil Co.; Bill Cox, The Carter's 
Ink Co.; Hy Linden, Ace Fastener Corp.; Leo Stein, 
Stein Bros. Mfg. Co.; A. P. Franz, Franz Staty. Co.; 
Parle Cooley, Bates Mig. Co.; S. W. MacDonald, 
Commercial Staty. Co. 


(The story of this event appeared in September.) 
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Every single week—52 times a year—in Life, Liberty, 
Saturday Evening Post or Time—there is an interest- 
ing, outstanding Dixon Ticonderoga advertisement to 
catch the public eye. That advertising works for you 
—when you display Ticonderoga prominently in your 


store. 
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.) PENCIL SALES DEPARTMENT 98-J10, JOSEPH DIXON CRUCIBLE CO., JERSEY CITY, N. J. 
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The three dozen years that Browne-Morse have devoted 


to making and marketing filing supplies really mean 
something. They deliver the assurance, backed up by a 
lifetime of experience, that you are getting the best 


available quality under all citcumstances 


BROWNE-MORSE 


Company 
Muskegon Michigan 





Sas ee ee 


take a tip 


from me.. 











Today: wood files, After Victory: steel files. Always: the best files. 
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OFFICE LAYOUTS 
(Continued from page 19) 


for the tenant is amortized over the life of the lease, 
and the cost of work done by the landlord is reflected 
in the annual rent paid by the tenant. 

Importance of Working Drawings and Specifications 
—When the landlord takes over the responsibility of 
preparing his premises for a new tenant, it is naturally 
to the tenant’s advantage to see that the detailed 
working drawings and specifications outlining this 
work are embodied in the leases. This eliminates con- 
troversies as to the extent of the work, extra costs on 
the part of the landlord and the tenant, and best 
insures a happy tenancy. 

We have had too many instances where reference to 
thousands of dollars’ worth of work have been speci- 
fied in two or three paragraphs as part of the lease. 
Without the aid of detailed plans and full specifica- 
tions, this work is often questionable, and it has been 
our responsibility to frame a mutual understanding 
petween the landlord and the tenant. 

Detailed Office Layout Recommended—tIn order to 
do a thorough job of the leasing negotiations, it is 
necessary that the detailed office layout be prepared 
before the working drawings and specifications are 
completed. I urge firms to eliminate controversies and 
extra costs and insure a happy tenancy by preparing 
the detailed layout, including working drawings and 


specifications, before signatures are affixed to the lease. | 


Creating the Office Layout 


When the American Cyanamid Company 
from twenty-four floors in the Ruppert Building to 
five floors in Rockefeller Center, 
to aid. In creating the office layout, we first surveyed 
the twenty-four floors occupied in the old quarters, 
taking the following steps: 

Equipment and Machinery Survey—Surveys of the 
present office layouts were necessary to gain full 
information as to the equipment and machinery used 
by the organization, and to determine the space re- 
quirements for carrying out the office operations. 
These surveys were in blueprint plan form (14” to 
10” scale) showing equipment, names of departments 
and individuals and other necessary information. 


Flow of Work Conferences—In conference we gained 


an understanding of the flow of work as it related to 
equipment and machine surveys. 

Schematic Layouts—After gaining an understanding 
of the equipment and machines used and flow of 


work requirements, several line drawing layouts of | 


the new office space were submitted for consideration. 

Detailed Layouts—After approval of one of the line 
drawing layouts, conferences were held with the 
various department heads to arrive at the final place- 
ment of equipment and machines in the new office. 
The template layout was used during these confer- 
ences to help the department head to visualize the 
equipment and machines as they could best be adapted 
to the fixed outline of the new building space. 

Template Layouts—The template layout consists of 
cardboard reproductions of equipment and machines 
used in the office layout, reproduced to the scale of 
4%” to 1’ and placed on the building outline. The 
building outline is mounted on a board which will 
take map tacks to hold the templates in place after 
an equipment layout is approved. 

Final Layout (template layout)—-After conferences 
with the various department heads and approval of 
executives, the final layout shows the location of all 
machines and equipment, electric outlets necessary 
for machines, and telephones. 

Incorporated in the final layout are known office 
planning standards of desk and aisle spacings, best 
arrangements for the rest rooms and other factors. 

The office layout at this stage, whether in blueprint 
or template form, is only a plan. The next step is to 
1943 
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“FUSSY” BUYERS’ 
FIRST CHOICE 


Let your most exacting customer 
test Nev-R-Kurl Carbon Paper on 
his own work. It will quickly dem- 
onstrate its own superiority. It’s no 
idle boast it will meet every claim 
made for it. Nev-R-Kurl's three-year 
record of reliability has made it the 


first choice of the “fussy” customer 





and the dealer seeking steady 


profits from repeat sales. 














Absolutely a non-curling Car- 
bon paper. Lays flat when it’s 
hot, humid or cold. 


Never trees or wrinkles when 
inserted into machine. Smudge- 
less. 


Actual experience and tests 
show 35%, to 50°, more copies 
obtained from each sheet. 


FEATURE 


Special tab (shaded) 
and corner cut enable 
operators to separate 
all carbons from copy 
e sheets with one pull. 





Universal because same sheet 
is efficient on standard or 
noiseless typewriters, billing 
or bookkeeping machines. 








192 MILL STREET 
| an Os OUn s I am Oe 0 


LAPHILLIPS 
President 





97 








RECORD CARD FILING — USE 


DERMA-BILT 


THE STA-TITE COMPRESSOR 
The Sta-Tite Compressor is positive in 
operation and will hold cards in file 
even if drawer is inverted. is only 
3%” thick and removable without the 
use of tools. 


All record cards should be filed with QUICK reference as a primary 
object. PERMA-BILT Filing Equipment was designed by practical 
Office Appliance Men with the object of obtaining the greatest 
efficiency—MAXIMUM filing capacity in the MINIMUM amount 
of floor space. The drawers are made of selected hardwood and 
are constructed with interlocked corner joints and have slotted 
All cabinets are standard size, 37'/,” wide by 24!/2” 


and we can supply any combination of standard drawer sizes. 


IMPORTANT 


FEATURES 
a 


NEW STA-TITE 
COMPRESSOR 


SECTIONAL 
INTERLOCKING UNITS 


bottoms. deep 


MADE OF 
SELECTED HARDWOOD 


FINISHED IN 
STANDARD OFFICE 
GREEN 


WRITE FOR DETAILS AND PRICES 


PERMA-BILT EQUIPMENT CO. 


HANNA BUILDING . CLEVELAND, OHIO 


DERMA-BILT 
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| for equipment in the new office showed a designed 





| clearly understood. 


| 


decide upon furnishings and certain physiological 
factors. 

Furnishings and Physiological Factors 

In an office installation recently completed, furnish- 

ings and physiological factors were handled as follows; 

Furniture and Files—This firm had acquired q 


- 





variety of manufacturers’ furniture and files over qa” 
period of years in its old office space, and during the’ 
move to new quarters, the executives approved stand- 
ardization of equipment. The furniture was divided) 
into three classifications, decorative design for majo 
executives; a more conservative line for sub-execu-| 
tives; and a square-edged, commercial grade of furni- 
ture for general office clerical workers. 

Various manufacturers’ files were replaced with one 
manufacturer’s type and color, so that specification 


replacement and was the ultimate in standardization 
in equipment. 
Lighting—Lighting was standardized by using a lu- 
minous globe type fixture for all major, sub-executive 
and private offices, and using fluorescent units for the 
general and clerical offices and corridors. In thig) 
installation the landlord furnished building standardg 
fixtures without cost to the tenant. 
Partitions—Permanent type, plaster wall partitio 
were used in executive offices, reception rooms and) 
corridors for circulation about the office space. Re-) 
movable type partitioning was employed in area 
where future expansion needs could best be anticl~ 
pated. This occurred in the accounting and ordea 
divisions of the office. 
Inter-communicating Systems—It was found desir) 
able to install an inter-office communicating system) 
to supplement the telephones and a study was made 
of how the various systems on the market would adapt 
themselves to the particular requirements of the firm) 
A system was installed which combined the earphones 
microphone, and loud speaker type instruments. 
Atmosphere—Through color combination of wa 
paint in a warm grey tone and floor covering in 
rust tone, a dignified office atmosphere was achieved 
This made an ideal color combination as background) 
for the walnut furniture. 
Floor Covering—Standardization in floor covering’ 
was achieved by using carpet in certain major execu) 
tive offices, linoleum in sub-executive offices and gen-| 
eral offices, and rubber terrazzo designed flooring for) 
corridors and reception rooms. f 
The many other factors of acoustical treatment 
ventilation, air-conditioning, window treatments, de-) 
sign of special equipment, rooms, and so on, were) 
given due consideration in carrying out the office) 
layout. ; 
When consideration had been given all these details 
for completing the layout, we then recorded the ap- 
proved plans through working drawings and specifi- 
cations in order to secure estimates for carrying out 
the work. 
Working Drawings and Specifications 
Working drawings outline location and quantity o 
various materials. Specifications outline the method} 
of installation and the quality to be used. | 
Working Drawings—Working drawings are usual 
prepared to the scale of 14” equals 1’, showing location) 
and type of partitions, electrical layout and control 
radiator locations or ducts for the distribution of tem=) 
pered air, ventilation and air-conditioning layouty 
telephone locations, water coolers and wash basins. | 
Specifications—Specifications refer to and describe) 
the projects outlined in the working drawings and inj 
addition describe the floor covering, moving servicay 
telephone installations, and so on. 
Proper working drawings and specifications makey 


the extent of the work clearly known to the owne “7 


and the contractor, and there is, therefore, fairnes 
in bidding, since the labor and materials required are. 


Estimates—-With the selection of approved bidders! 
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A beautiful new product—not a make-shift, wartime substitute. 
Made without an ounce of metal—ingenious plastic lock arches— 
patent applied for on unique construction. 

There will be enough bases of all sizes—enough to take care of 
the requirements of all regular Success dealers. Refills lithographed 
in two colors. 

Remember . . . the steel formerly used in Success Calendar Stands 

defeat the Axis. 


ORKS, TAC. 


MILWAUKEE, WISCONSIN 
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OFFICE 


War teaches us all a new lesson in APPRECIA- 
TION. Every man and woman who spends long 
hours at a desk, acquires an awakened awareness 

. a new found respect for this business furni- 


ture. 


During peace time, we accept the presence of 
certain commodities so casually. It isn't until 
the needs of war spotlight autos for example, 
do we fully understand their essential function. 


And so it is with office desks. 


So long as the production front constitutes an 
integral part of our war effort, Jasper office desks 
will play the role of "silent partner’ in our quest 
for VICTORY. And when peace comes... 
Jasper Desks will accept their new responsibility 


likewise in stride. 


THE JASPER DESK COMPANY 


1876-1943 OUR 68th YEAR 


JASPER, INDIANA 
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SPEED-UP WAR PAPERWORK 


with Wozt Filing Systems and Supplies . 
oe _ ead | co a 


STRAIGHT-LINE Filing Systems Led 
1 Drawer System, A-Z 25 4.70 VIZ -TAB 


3 Drawer System, A-Z 40 885 | "CASTIC TAB FOLDER 


WITH THE 
4 Drawer System, A-Z 80 18.95 ‘TAB:that CAN'T HIDE’ 
Ready-to-install Others to 2000 = =< 








‘cuaioamh 










PLASTIC INDEX TAB G’STRIPS =< cut 5 pos, 8.75 per 100 
85.00 per 1000 
8 = cut 3pos.or 9.75 per 100 
color for Straight-Line 95.00 per 1000 
30ft. pe READY INDEXED SETS 
z 12 Months 1.35 per set 
1 to 31 3.45 per set 
49 States 5.40 per set 
A-Z 25 2.50 per set 
A-Z 40 4.20 per set 











GRAY PRESSBOARD GUIDES 


Letter size 144 or % cut 6.50/C 
Legal size 14 or % cut 8.50/C 
25-point with bottom rod tab 


Brat 


RedRope File Pockets & Wallets 














DuroFilm Folders 





11 X 8% 2.75/doz. 
Album of 10 3.45 


STEELTAB Folders | 


Indestructible Vision-angled tab 
with blank inserts, 1” gusset 

Letter size 5tabs across 22.90/C 
Letter size 3 tabs across 24.00/C 
Legal size 5 tabs across 27.75/C 


AeZ 11 X 81% 85c/set 









SteelTab GUIDES 
Letter Size 
5-tab  15.60/C 
3-tab 16.95/C 
Legal Size 
5-tab 18.50/C 


Get our Catalog and Samplekit. 


rf MANUFACTURING CO. 


1945 E. Kirby Ave., Detroit,]] Mich. 
Leaders in Filing and Indexing Equipment for 19 years. 
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to estimate on the work (including checking the quali- 
fications of the contractors—whether they are author- 
ized dealers, what their labor affiliations are, and so 
on) proper competitive estimates can be secured for 
carrying out the work. 

After submitting all bids for executive approval, the 
next step is to supervise the completion of the work. 


Preparation of Offices and Moving 


Preparation—After selection of the lowest approved 
bidder in each of the individual fields, contracts are 
awarded, with specified completion dates for each in 
order that there might be harmonious completion of 
the entire work. Sometimes it is necessary for a “Clerk 
of the Works” or a “Job Supervisor” to be constantly 
overseeing the preparation and equipping of the new 
premises. This expedites the approval of shop draw- 
ings, certificates of payment and better co-ordinates 
sub-contractors on the job. 

Sometimes it is the tenant’s responsibility to do all 
the work in preparing the new premises, and at other 
times he is obliged to co-ordinate the work which is to 
be done at his expense with certain work which the 
landlord may agree to complete. Close supervision is 
necessary in either case because the many small de- 
tails of preparing the office layout require daily co- 
ordination of all trades involved. 

Moving—After completion of the layout, the move 
to the finished offices is the next step. It is here that | 
the zoned and numbered moving plan serves to elimi- | 
nate confusion. By zoning sections of the floor in a 
particular color and designating room numbers in 
color zones and numbering each piece of equipment 
for its exact location in the new office, moving is 
greatly simplified. 

The tagging of furniture, properly related to the 
blueprints of the moving plan, aids in the efficient 
supervision of the move. When each piece of furni- 
ture leaves the elevator, it is delivered to the color 
zone of the floor wherein the room number is located 
and the equipment is placed in its exact position in 
relation to the other equipment. 

The final moving plan is really the original detailed 
office layout, including the necessary moving informa- 
tion, after it has been thoroughly checked with the 
original equipment surveys of the old quarters. Confu- 
sion and annoyance is done away with and the move 
can be scheduled for an evening or a weekend. Em- 
ployees can commence work on the following working 
day. 


Extra Services 


Extra services can best be illustrated through a re- 
cent office layout for the Lord and Taylor department 
store in New York City. After approval of the layouts 
special pieces of furniture were designed for the thirty 
accounts receivable clerks which aided them in their 
work. These were a receptacle for the receipt of work 
to be done and another for the filing of completed 
work. 

Other instances of specially designed fixtures are 
stock brokers’ wire rooms, shipping counters, storage 
and vault shelving, safe interiors, and the special study 
which is given to standard furniture in adapting it 
to an office installation. 

There are many opportunities for creative work in 
solving the many problems of planning and equipment 
in a company’s layout. From this brief outline I hope 
you appreciate the office manager’s responsibility in 
a difficult field. 


———¥—— 


SCHELL TYPEWRITER SHOP CHANGES OWNERS 


Wilbur F. Schell, formerly connected with the Schell 
Typewriter Shop, 1120 South Calhoun Street, Ft. 
Wayne, Ind., has announced that he is no longer con- 
nected with the business. His interests in the firm 
have been disposed of to R. F. Meyers and T. W. Boas, 
former employees. 
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Visit our Display at 
NATIONAL STATIONERS CONVENTION 
Cuicaco, Itt. 
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Zenith 


Colorful display 
card, size 9" x 
1234”, helps you 
sell Wearever 


Zenith. 
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HUNDREDTH ANNIVERSARY OF NATIONAL 
BLANK BOOK COMPANY 


(Continued from page 34) 


despite the sharp decline, expansion continued, capi- 
talization was increased from $150,000 to $900,000, and 
an office was opened in Chicago during the ebb year 
of 1921. By 1929 the sales force had more than 
doubled and sales gradually increased to the $3,100,000 
figure of the peak year of 1920. Important contribut- 
ing factors during the decade were the adoption of 
Hammermill papers, “metal-hinge” and “fibre-back”’ 
improvements in the ring book, the addition of ma- 
chine bookkeeping supplies to the National line, the 
“Aladdin” ledger and the advent of visible record- 
keeping. By the end of the decade increased space 
was again necessitated and preparations for meeting 
the demands of the thirties for a greatly increased 
tonnage output were provided by still another addi- 
tion to the original factory. 


The Third Generation 

Richard P. “Dick” Towne, son of Frank B. joined 
the organization in 1924, and thus the third genera- 
tion of Townes entered the National picture. Made 
production manager shortly after his advent, he was 
responsible for several improvements in production 
routine and routing that resulted in the speeding up 
of deliveries and considerable saving of both money 
and time. A portion of 1926 and 1927 were spent by 
him in revamping the procedures in the company 
branches. In 1927 he was elected assistant treasurer 
of the organization. With Elmer E. Cornwell, who 
started as a biller in 1914 and came up through the 
ranks to the post of sales manager, Richard P. was 
largely responsible for the establishment of the mer- 
chandise department, which continues to be an impor- 
tant factor in the company’s progress. 


Upward in the Thirties 

The four year period, 1929-1933, when all American 
industry was “punch-drunk” and groggy, proved to be 
another trying period for National. Sales skidded from 
$3,100,000 down to $1,600,000, men had to be released, 
and machines stood idle. It was a “tough” period for 
business as a whole and National was no exception. 
The answer, and a highly effective one, was the com- 
pany’s entrance into the chain store field. Nearly a 
quarter-million dollars was spent in refitting the plant 
for mass production, making possible the handling of 
products for Woolworth and, at the same time, pro- 
duction of other lines at a lower cost than had been 
previously possible. 

The period since the depression has been marked 
by the introduction of such outstanding National de- 
velopments as ‘“Stanite” covers, the ‘“end-bound”’ 
feature, “ring-folio,” the “lock-booster” device, ‘“metal- 
holed”’ sheets, and coil binding. The success of these 
features has been attested by the fact that National 
sales in 1941 reached a total of $4,100,000 and in 1942, 
another new high of $4,750,000. The Century Year 
1943—-despite war limitations, may reasonably be ex- 
pected to top all previous sales records in National 
Blank Book Company history 

-or 
M-B-P APPOINTS TWO MEN BRANCH MANAGERS 

A veteran of 18 years service with Miller-Bryant- 
Pierce, Robert Mayer has been appointed manager of 
the company’s branch in Birmingham, Ala. Prior to 
receiving his new promotion, Mayer worked the In- 
diana territory, with headquarters in Indianapolis. He 
expects to be joined in Birmingham by Mrs. Mayer 
in the near future. 

Richard “Dick” Ford, who opened the Miller-Bryant- 
Pierce Company factory branch in Birmingham two 
years ago, has been named to the managership of the 
Houston, Tex., branch. He succeeds Curtis Weeks, who 
resigned to enter the Maritime Service 
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WANTS TO HELP YOU 
SELL SUPPLIES 


HAVING “clerk trouble” in your sup- 
plies department? You can get plenty of 
help in training them from Wabash if you 
handle "Supreme Supplies." There's sup- 
porting literature on every system and 
major item that will create sales for you. 


THE WABASH CABINET CO. 
—a\ WABASH, INDIANA 


Ask for free Sales Manual 








THE WABASH CABINET CO. 
142 E. Water St., Wabash, Ind. 


Please send me your new "ABC 
of Filing" with more details on 
the Wabash Line . . . and sales 
franchise, if it's still open. 

Name 


Address ............. 
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Program of the VW.S.a. Chicago | : 
Convention; to which membors of | | 
the trade in (Chicago odtend a ' 
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t.... National Stationers Association’s choice of Chicago 


for the meeting place of its Thirty-Eighth Annual Conven- 
tion affords the Chicago Trade the pleasure of again welcoming 
convention attendants to the Midwest’s central market place, 
where the stationery business has long been one of the city’s 
important industries. The products manufactured in the Chi- 
cago area are extensive in volume and variety, constituting a 
considerable percentage of the utilities required in office opera- 
tion. 

The particular purpose of the convention, termed the second 
wartime council, is the development of plans for the best means 
to promote the war effort and at the same time supply office 
utilities to all general business which contributes to the same 
end, and to consider the post-war problem. To the objectives 
mentioned the enterprise and ingenuity of producers and distribu- 
tors have made great advance during the past year. The ideas im- 
pelled by the situation have more than “duration” value. Though 
conceived in the emergency, many of them have permanent quali- 


ties. In fact, the “must” of war conditions has speeded develop- 
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SPEAKING for the 
commercial stationers of 
Chicago, I believe I can 
safely say that never in 
the history of the indus- 
try has an NSA Conven- 
tion program been so 
Jaden with good speak- 
ers the problems 
facing the 
fraught with difficulties. 


nor 
retailer so 


Let us hope, however, 
that many of these prob- 
lems will be erased from 
the horizon during the 
three-day assembly. 
There is 
time problem in 


no leisure 
Chi- 
cago, for aside from 
visits to various manu- 
facturers who assure 
you a hearty welcome, 
the city offers a host of 


possibilities for cultural 


or recreational diver- 
sion. The commercial 
stationers join in bid- 
ding you a most cordial 
welcome. 

PAUL BOLTEN, 
President, Globe Furni- 


ture & Stationery 


Company 





MR. BOLTEN 


ON BEHALF of the 
stationery manufac- 
turers of the Chicago 
area, I welcome you to 
our city and to the 
Thirty - Eighth Annual 
Convention “Cracker 


Barrel War Council” of 
NSA. 


The 


unusually 








fine program and the 
host of outstanding war- 
time exhibits will, no 
doubt, consume most of 
your time. Too, many of 
you will have state As- 


sociation meetings to 
attend while the con- 
vention is in progress. 

The only difficult de- 


cision to make concern- 
ing your leisure time 
will be the elimination 
of many of the enter- 
tainment possibilities, 
which in Chicago num- 
ber in the hundreds. 
May your brief visit 
here be the source of 
many pleasant memories 
to carry home. 


GEORGE AIGNER, 
President, 
G. J. Aigner Co. 





I TAKE this oppor- 
tunity, on behalf of the 
office machine manufac- 
turers of the area in and 
around Chicago, of wel- 
coming you to the Thir- 
ty-Eighth Annual NSA 
Convention, deemed by 
many to be the most im- 
portant in the history of 
the Association. Those 


in the office machine 











been far-reaching 
changes in office furni- 
ture since Pearl Harbor, 
and we all look forward 
to a return to normalcy 
as soon as Victory 
brings peace once more. 

W hile the convention 
will undoubtedly con- 
sume most of your time, 
there may well be sev- 
eral hours in which you 
will be able to enjoy 





division of the industry MR. BANDOLI MR. LUND 
are already apprised of Chicago's beauty spots. 
the many ramifications effort to call on as many AGAIN it’s NSA _ And,I assure you, there 
of wartime regulation, manufacturers as you | ConventiontimeinChi- are many of them. And 
some of which we trust can possibly fit into | cago, and I know I plan to visit at least one 
may be ironed out be- your schedule. I can | speak forthe entire con- or two of our factories 
fore the convention personally assure you | tingent of office furni- while you are here; 
closes. of a warm welcome. ture manufacturers in_ you'll be welcome. 
In your spare time M.S. BANDOLI, the Chicago area when C. H. LUND, 

during the convention, Vice-President, Victor I say, “Welcome, Sta- Vice-President, 
please make a special Adding Machine Co. tioners.” There have O.C.S. Olsen Company 

ment of some things that might not have appeared for years 

under other circumstances. 

Chicago’s part in developing the office equipment industry, of 

which the stationery business is such an outstanding division, 

has made the city and the Chicago area a market center whence 
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a tremendous volume of stationery products finds its way 


throughout the country. Here was the place of origin of a num- 


ber of mechanisms, systems, and other manufactures embodying 


new functions which greatly facilitated the administration of 


office routine and established permanent economies for the world 


of business. 


General attractions in Chicago are many and appealing, the 


cultural factors being extensive. 


And 


those who remain for 


time to look in upon any of the manufacturers in the city and 


vicinity will be graciously received. 


For 


convenience, names, 


addresses and telephone numbers are listed below. 





Acme Visible Records, Inc 

Aigner, G. J., Co. 

American Binder Co. 

American Photo 

Ames Supply Co. 

Associated Stationers Supply Co. 

Autocopy Inc. 

Automatic Pencil Sharpener 
Div. Spengler Loomis Mfg. Co. 

Bankers Box Co., Inc. 

Barkley, C. L., & Co 

Boynton & Co. 

Business Efficiency Aids 

Clemco Desk Mfg. Co. 

Codo Mfg. Corp. 

Commonwealth Publishing Co 

Continental Ink Co. 

Cotterman, I. D. 

inmck, A: B., Co. 

Doppelt, Charles, & Company 

Ellingsworth Mfg. Co. 

Farber, Louis H. 

Feldco Loose Leaf Corp. 

Hanson Scale Co. 

Hedges Mfg. Co. 

Heyer Corp., The 

Imperial Methods Co 


Ink Specialties Co., In 
Johnson Chair Company 
Markilo Co. 

Meilicke Systems, Inc 
Melind, Louis, Co. 
Meyer & Wenthe, Inc. 
Olsen, O. C. S., Co. 
Photo Materials Co. 
Precise Developments Corp 
Rapid Office Devices, Inc 
Rockwell-Barnes Co 
Royal Metal Mfg. Co. 
Sanford Ink Co. 
Shipman-Ward Mfg. Co 
Speed-O-Print Corp. 
Stark Calendars, Inc. 
Stationers Clearing House 
Stein Bros. Mfg. Co., Inc 
Vail Mfg. Co. 

Van Dyke Industries 
Victor Adding Machine Co 
Vogel-Peterson Co. 

Wells Office Furniture Co 
Wilson-Jones Co. 

Wonder Lock 
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Laboratories, Inc. 


122 S. 


503 S. Jefferson St. 


Merchandise 
Loomis St. 


1593 
28 N. 


Mart 


564 W. Randolph St. 


229 S. Jefferson St 


466 W. Superior St. 


58 E. Washington St. 


536 S. Clark St. 
517 S. Jefferson St 


1725 N. Bosworth Ave. 


4339 Lee St., Skokie 
4401 W. North Ave. 


509 S. Franklin St 
542 S. Dearborn St 
544 W. Lake St 
155 N. Union St. 


720 W. Jackson Blvd 


412 N. Orleans St. 
200 S. Peoria St. 
30 E. Congress St. 
116 W. Illinois St 
525 N. Ada St 
2931 Wentworth 
911 W. Jackson 
750 S. Circle 
Forest Park 
531 S. Laflin St 
4401 
3633 S. Racine Av 
3566 N. Clark St 


362 W. Chicago Ave 


30 S. 
2529 W 


Jefferson St. 


Loomis St. 
LaSalle St 
Wacker Dr 


28 N. 
135 S. 
35 E. 


175 N. Michigan Av 
846 W. Congress St 


325 N. Wells St 
53 N. Michigan 
25 S. 


me ¢ 


231 S. Green St 


900 E. 95th St. 

2559 W. 2ist St 

3900 N. Rockwell St 
1801 N. Wolcott Ave. 


412 S. Wells St 
3300 W. 
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W. North Av 


C 


C 


Moffat St 
1323 S. Michigan Ave. 


c 


Av 
Dearborn St 
334 S. Jefferson St 


Michigan Ave. 


Ave. 
Blvd. 


Ave.. 


C 


Franklin Blvd 
53 W. Jackson Blvd 


Harrison 5133 
Wabash 3881 

Superior 5356 
Monroe 6646 

Franklin 1946 
Franklin 6760 
Superior 6407 


Randolph 4612 
Harrison 3577 
Wabash 4570 
Brunswick 3676 
Skokie 1227 
Spaulding 7400 
Harrison 3250 
Webster 4572 


Haymarket 3532 
Monroe 7460 
Superior 3251 
Haymarket 1722 
Webster 3217 
Whitehall 6410 
Monroe 6585 
Calumet 4246 
Haymarket 7521 


Austin 2152 
Monroe 6188 
Spaulding 7400 
Yards 1140 
Bittersweet 3730 
Superior 1811 
Monroe 1363 
Humboldt 3543 
Victory 6521 
Monroe 6646 
Andover 5621 
Randolph 6830 
State 5010 
Monroe 2088 
Delaware 1090 
Dearborn 1686 
Webster 3402 
Monroe 8226 
Haymarket 4488 
Regent 1810 
Rockwell 3142 
Keystone 8210 
Brunswick 6740 
Harrison 1106 
Van Buren 7400 
Harrison 4232 
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CA MAJ. ALBERT J. STOWE 
Com. for Economic Devipt. Army Staff Hdars. 
Washington, D. C. Washington, D. C. 


THIRTY-EIGHTH 
NSA CONVENTION 
PROGRAM 


HEN the gavel of President E. B. Healy raps fo! 

order at the opening of the Thirty-eighth annual 
convention of the National Stationers Association on 
Monday, October 4, at 1:30 P.M., one of the most 
momentous conclaves in the history of the association 
= will be officially under way. 











WALTER GARDNER | 
Keystone Steel & Wire Co. 
Peoria, Ill. 

















fo 7, 





GEORGE C. BRAINARD 








E. B. HEALY 


Several pre-convention activities and meetings, 


how 


Santa Fe Book & Staty. Co. 


Santa Fe, N. M. is : 
the Grand Ballroom of the Palmer House. Or 


a meeting of the Executive Committee, with 
Healy presiding, will be held at convention 
ters. At the same time, some of the more 





I 
lu 


ever, are to be held prior to the opening session in 


1 Sunday 
President 


1eadquar- 


sty mem- 


General Fireproofing Co. 
Youngstown, Ohio 





bers of the association will be concentrating on 


their 


tee shots 


at the pre-convention NSA golf tournament 


held at Olympia Fields, south of Chicago 


The Monday Program 

The “President’s Breakfast” for the Executive Com- 
mittee and Board of Control will be held, as usual 
in the Crystal Room of the Palmer House on Monday 
October 4, at 8 A.M. Following breakfast, the Board 
of Control is scheduled to meet in executive session 
At 8:30, the doors of the Exhibition Hall in the Palmer 
House will be thrown open, announcing the opening 
of the Exposition, Business Show and War Exhibit 









s a8, 





—— Registered delegates will gather in the Grand Ball 

W. E. STOCKETT, JR. room at 1:30 P.M. for the first business meeting. Afte1 

Stockett-Fiske Co., Inc. appointment of the budget, credentials, necrolog} 
Washington, D. C. nominating, declarations and special committees 

ee ident Healy, Santa Fe Book & Stationery Compar 


will read his annual report 


i 


Scheduled speakers on the Monday afternoon 


ram include: 


on the subject, “Organized Business Faces Post-Wa1 
Mr. Gardner will address the group on behalf of the 
Committee on Economic Development 

George Brainard, president of The General Fire 
. 

4 


T 
i 
ne 
i 


~~ rT 


proofi I 
chief of Machine Tools Division, War Production Board 
outlining the office equipment industry’s post-wa1l 
outlook 
John A. Gilbert, president of OFFICE APPLIANCE 
speaking on “The Essentiality of the Stationer.” 
Charles V. Sinisgalli, manager of R. P. Andrews Com 





WOODSON P. WADDY 
Everett Waddey Co. 
Richmond, Va. Turn to page 118, please) 
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Walter Gardner, general sales manager, Keystone 
Steel and Wire Company, Peoria, Ill., who will speak 


npany, Youngstown, Ohio, and former 








C. V. SINISGALLI 
R. P. Andrews Co. 
Washington, D. C. 





H. G. HORDER 
Horder’s, Inc. 
Chicago, Ill. 
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VISIT the WELLS BOOTH W-10 


To you Stationers who visit the N.S.A. Convention in Chicago } 
—October 4th, 5th, and 6th—Wells extends a hearty welcome. ; 


You are cordially invited to make Wells your headquarters. 


To every office equipment dealer from coast to coast—Wells 
offers sincere thanks. We value your friendly relationship 


now... we shall strive to justify your good will in the future. 


MANUFACTURERS ee CHAIRS «§ DESKS e FILES e TABLES 


OFFICE 410-12 SOUTHE 
WAR Fonarrone If WELLS ST 
COMPANY Jin ek Ge 
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Here’s “INL i] 
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in building S-A-L-E-S! 



























































Lary’ 
Y tnfe 
Here is the ideal typewriter and utility table for the 
business office. It’s strong .. sturdy . . solid . . will 
not buckle. It features 2 leg braces . . metal corner 
braces and easy rolling casters. A “‘must” in every 
dealer’s stock. Write or wire your order today. 
f ’ Specincations 
Top 20” x 16 13/16” thick: 2—814” leaves; 37” x 16” over all; 1 4 squ 
legs; 214” apron; 26 3.” high over all. Oak, green, walnut finish Shipped 
KD—4 to carton weight, weight 130 lbs. 
No. 3670—List Price, each $15.00 
ES 
ares 410-12 SOUTH 
unurTuRE Pf) a gs ON ee 
aivanr CHICAGO 
MANUFACTURERS « CHAIRS « DESKS ee FILES © TABLES 
j 
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Those three little lines typed on his order mean that this dealer will get his shipment 
of Liberty Boxes many weeks in advance of a regular stock order. To be sure, he has a 


stock order in our plant now ... and he'll get it in due time. This is just a “fill-in.” 


He has already delivered the order to his WAR PLANT CUSTOMER from his stock 





and sent this “fill-in” order to us immediately. Because it is definitely classified as a 
WAR PLANT ORDER with the plant identified by name, we can give it preference in 
shipping. In this way the dealer is partially maintaining his present supply of Liberty 


Boxes until his regular stock order comes through. 


May we suggest that you follow this practice. It means you'll get much faster delivery on 


all Liberty Boxes sold to \ AR PLANTS. 


If you have not already received our Bulletin No. 687 covering 


complete details on this subject, write for it at once. It is important. 


Lthewy STORAGE BOXES 


The National Standard for 25 Years 





BANKERS BOX COMPANY 536 SOUTH CLARK ST. CHICAGO 5, ILL. 
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industry and Government are working 
day and night for Victory. .. It's a big 
job and, despite many problems, it's 
being done well. With time far too 
precious to waste, nothing is more im- 
portant than having facts— visual facts 
— instantly and accurately available, 


for better planning and control. 


Acme VISION Record Systems will 
give you “‘fact-power” control! 

And everyday, in War Plants, the Armed 
Services and Government Departments, 
Acme Visible Record Systems are prov- 
ing that their use saves time—execu- 
tives’ time in using the records as well 





as clerical time in keeping the records. 


ACME VISIBLE 


Visualize for Victory 





with 









Descriptive literature is available: 
PURCHASE AND PERPETUAL INVENTORY RECORDS— 
ask for booklet Ne. 387. . . PRODUCTION CONTROL 
RECORDS — ask for booklet No. 417... CMP ALLOTMENT 
RECORDS— ask for booklet No. 440... MANNING TABLES 
AND REPLACEMENT VISUALIZATION — ask for bulletin 
No. 1938 ... WAR RECORDS (various kinds) — osk for 
“MANUAL OF 304 ‘USE-TESTED’ ACME WAR RECORDS.” 


RECORDS, INC. 


‘ii 


122 SOUTH MICHIGAN AVENUE e CHICAGO 3, ILLINOIS 
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FILING EQUIPMENT | 


Built for a Purpose 


BOYCO FILES FOR EVERY FILING NEED 


Tabulating Card Files age: eae bis 
Be YCO Pabulating Card Files are the most practical ol all ie 4 
of this type of equipment on the market. Designed to give no oo ms ew a 
years of active service and to allow for the storage of the iissaiiiss q a=? r 
greatest number of cards in the least amount of space. oe = ‘= 
BS = ag ao Ee a = mt 
2 
TT = 
The actual photograph on the right shows four ao aaa foot _ 
* & — — 
drawer units being built up into stacks of 32 drawers , oa gg 
o [-@- 2-5 
Index Card Files oes ma =o Bs 
, ; i ake 
Boyco Index Card Files can be stacked in the same manner rote -.. - sok 
as the Tabulating units. Manufactured in one. two and a rai Ss 
four drawers. Two lengths. 15” and 24”. Ls _ Serie 
For Card sizes 5x3, 6x4. 8x5 and 9x6. ao S&S = 
“ _— 
.— 
‘* ‘* — 
Single Drawer Letter and Legal Files & 
BOYCO Letter and Legal Files can be stacked into units ee 
up to any desired height. These Files are practical for A 
active use and can be used as storage Files as well. a 
é r r . ie soe im 
~. - a 


TWO NEW BOYCO FILES 





Four Drawer Units for Filing Checks. a 
See Our Display of Filing 


Four Drawer Units for Driver License Cards. Equipment during the Chi- 
cago War Conference, 


BOYCO DESK TRAYS Space 402-A. 


[wo erades. Boyco Regular and Boveo DeLuxe 
Boveo Desk Trays are manutactured in two sizes. 
Letter and Legal. Genuine Walnut. Genuine Mahog- 
any. Plain Oak. Imitation Walnut. Imitation Mahog- 
anv and Olive Green finishes. 


ALL BOYCO FILES ARE EQUIPPED 
WITH OUR PATENTED FOLLOW BLOCK 


Get acquainted with the BOYCO LINE 


of Filing Equipment 





It's positive, works eas- 


f ily is re able. 
Manufactured by a 


BOYNTON AND COMPANY 


1725-45 North Bosworth Street Chicago 22, Illinois 


FOR OVER 65 YEARS MANUFACTURERS OF QUALITY PRODUCTS IN WOOD 


SEE OUR REPRESENTATIVES AT THE NATIONAL CONVENTION 
C. STUART GOLL R. B. DISHMAN A. C. LAMPKIN 
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CHICAGO 


WE EXTEND A CORDIAL INVITATION 


To All Dealers Attending the 


N. S. A. WAR COUNCIL 1943 
At Chicago, October 4, 5, 6 


To visit the Wilson Jones Plant—the largest of its kind. * You 
will be interested in seeing our plant in operation; renewing 
old acquaintances; most of all, we should like you to meet 
our personnel. * Drop a line beforehand or come to our Con- 
vention Booth and we will arrange to bring you to the plant. 


your letter to the attention of 


Fred D. Pitt, President 


WILSON JONES Co. 


3300 Franklin Blvd. Chicago 
ELIZABETH CHICAGO NEW YORK 
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“DURATION” 


Sales 


FOR YOUR FILING 
SUPPLY DEPARTMENT! 


Buy these Four Dependables. 


rescription 
ip 


Sell these Sales Stimulants 





“TIP-TOP” 
WOOD DESK TRAY 


Oak or Walnut Finish 
No. 172!|—Letter Size. No. 1722—Legal Size 
Made of selected wood that will not warp—rigid lock 





WOOD TRANSFER FILES oe ore ee eae 
Now Equipped With Rollers and Follower Blocks STACKING SUPPORTS 
PRICED FOR A TRANSFER JOB Made of a heavy gauge metal 
QUALIFIED FOR A FILING JOB Black Finish. Grip firmly on tray 
No. 1821 Letter Size No. 1822 Legal Size 
Olive Green Finish 
STORAGE CASE 
FOR INDEX CARDS 
Made of heavy chipboard, outside covered with - 
agate paper. Easily stacked DAN DY 
AGATE CARD TRAY 
with Pinch Type Follower Block 
Made of extra heavy tough fibre board. Outside covered with 
black and white agate paper. Many outstanding features 
fr r ot WRITE FOR THE NEW HEDGES CATALOG NO. 143 
= C ( be ~*~ [ LAINIcC AT AITN 1 IDA\ 
f) ~~ W'S oS MANUFACTURING COMPANY - 
2951 WENTWORTH AVE : 
HICAGO « JLLINOIS ° 
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l 
1] AGAIN 
| WE WELCOME THE OPPORTUNITY 
'S. TO MEET OUR FRIENDS 
ts | DURING THE CONVENTION 


OCTOBER 4-5-6 





a SEVENTY-FIVE YEARS 
z of conscientious effort underlie the 
| PRESTIGE and INTEGRITY 


of our products and policies 





North Aisle Exhibition Hall 





JOHNSON CHAIR CO. GCLEMCO DESK MFG. CO. 


CHICAGO 39, ILL. 






















L. S. CROWL. 
Blade Prtg. & Paper Co. 
Toledo, Ohio 





HARRY C. ANDERSON 
The Globe-Wernicke Co. 
Cincinnati, Ohio 











R. D. LATSCH 
Latsch Brothers 
Lincoln, Neb. 














J. J. REINECKE 
Wood Office Furniture 
Institute 
Washington, D. C. 
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CONVENTION PROGRAM AND SPEAKERS 
(Continued from page 109) 


pany, Washington, D. C., who will address the assembly 
on the subject, “A Stationer Thinks Out Loud.” 

As an added feature, Major Albert J. Stowe, personal 
representative of General George V. Strong, Assistant 
Chief of Staff and Head of Military Intelligence, will 
speak on a subject of unusual importance 

The Monday afternoon session will close with the 
annual reports from the treasurer, William E. Stockett, 
Jr., Stockett-Fiske Company, Inc., Washington, D. C. 
and the auditor, Woodson P. Waddy, Everett Waddey 
Company, Richmond, Va. 

Following the adjournment of this session, the Ex- 
hibition Hall will be open until 10:30 P.M 


Tuesday Morning 


Early morning activities scheduled for Tuesday in- 
clude special breakfasts for the Ohio, Indiana and 
Michigan stationers, held in private dining rooms, 
Numbers 5, 6, and 7, respectively 

The general session will convene at 9:30 A.M. in 
the Grand Ballroom, where the morning will be de- 
voted to the NSA Institute of Industrial Opinion, pre- 
sided over by Chairmen E. B. (Dick) Healy, J. E. Con- 
lon, and Charles P. Garvin. NSA consultants for the 
session will include Harry Horder, Horder’s, Inc., Chi- 
cago, Ill.; Charles M. Marshall, past president, NSA, 
Ivan Allen-Marshall Company, Atlanta, Ga. In addi- 
tion to these men there will be a number of other 


consultants 


Tuesday Afternoon 


Tuesday afternoon has been set aside for Dealers 


and Manufacturers’ Conferences, both of which con- 


vene at 1:30 P.M. The Dealers Conference, meeting in 
the Grand Ballroom, will be presided over by Willis 


Lowe, vice-president, Distributors Division of the NSA. 


Discussion leaders for the session include the follow- 
ing speakers 

Woodson P. Waddy, vice-president, Everett Waddey 
Company, Richmond, Va., and past president of NSA, 
will speak on “Local Associations.” 

A. G. Frost, president, Esterbrook Pen Company, 
Camden, N. J., and vice-president, Manufacturers Divi- 
sion, NSA, will address the dealers on “Limitation 
Order on Fountain Pens and Mechanical Pencils.” 

Richard B. Vail, president, Vail Manufacturing Com- 
pany, Chicago, Ill., will speak on “Staples and Small 
Metal Items.” 

George G. Holt, assistant general sales manager, 
W. A. Sheaffer Pen Company, Ft. Madison, Iowa, will 
talk on “Fountain Pens.” 

A number of other discussion leaders will also take 
part in the program 

(Turn to page 129, please) 


Waa 





GEORGE HOLT A. G. FROST 
W. A. Sheaffer Pen Co., Esterbrook Pen Co. 
Ft. Madison, la. Camden, N. J. 






CHARLES M. MARSHALL 
Ivan Allen-Marshall Co. 
Atlanta, Ga. 


mn — 





. R ICHAR D B. VAI a 
Vail Manufacturing Co. 
Chicago, Ill. 








R. A. JONAS, JR. 
Oxford Filing Supply Co. 
Brooklyn, N. Y. 


RALPH B. PFLEEGER 
Pfleeger Business Equip- 
ment, Inc. 
Utica, N. Y. 
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Thomas Groom & 


Boston, Mass 


District No 





GEORGE R. HAYES 





THOMAS STAGG 
The Hoskins Co. 
Philadelphia, Penna. 

1 District No. 3 


c. P. HANES 

The Office Equipment Co., Inc. 
Tampa, Fia. 
District No. 4 


Co., Inc 

















Regional Governors 
National Stationers 


Association 
1942-1943 














ARTHUR FONTAINE 
Decker’s, Inc. 
Anderson, Ind. men 
District No. 5 4 





CHARLES REGAN 
Globe Publishing Co., Inc., 








Roberts Prtg. & Staty. Co. 


HOMER JACQUIN 
Jacquin Co., 
Peoria, It. 

District No. 6 


of Ralph B. Pfleeger, Pfleeger Business Equip 
Y., governor of District No. 2, appears on the 


the pictures of other convention speakers 






























JOHNNY WRIGHT 
Story-Wright Printing Co 


E. G. HOPPER 
Intermountain Prtg. & Staty. Co. 


LEONARD B. WILCOX 














South St. Paul, Minn Hutchinson, Kans Tyler, Tex. Grand Junction, Colo. 
District No. 7 District No. 8 District No. 9 District No. 
J. L. COOKE E. H. WOBBER LOUIS CARACCI 
Cooke Stationery Co Wobber’s, Inc., The Nor-Wood Co., 
Salem, Ore San Francisco, Calif. New York, N. Y. 
District No. 11 District No. 12 District No. 13 
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the amazing case of 
Stebco portfolios.. 





* 
BETTER BUY 
BONDS! 


The success of STEBCO is no mystery—for twenty- 
five years Stebco has been first in its field: 


First with zippers—first with turned Watch for these advertise- 








edges—first with modern construc- 
tion—first with plastics. And make 
no doubt of it: we are first with 
a national advertising campaign. 
A campaign launched through 
the columns of FORTUNE, LIFE, 


ESQUIRE and NATION'S BUSINESS. 


231 SOUTH 
GREEN STREET 
' F ao 


S. MFG. 


ments on Stesco! They will appear 


regularly — silent salesmen of 


STEBCO portfolios and briefcases 


which travel straight to millions of 


customers in every copy of these 


They will 


precondition your post war market. 


influential magz azines! 


co. Ma 
bot ag OO ILLINOIS ~S 


N < E a 8 
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Another War when SANFORD 


is again delivering merchandise 


of Outstanding Quality / 





Please call at We have an 


SANFORD‘S interesting 
Booth No. W-17 Post-War 
at the Idea! 
Convention 





DEALERS everywhere are responsible to their customers for buying 
the best merchandise possible for the money. When you buy and sell 
SANFORD’S you are giving them an Ink GUARANTEED to last for the 
life of the paper on which it is written... an Ink about which it is 
consistently said: “Sell them SANFORD’S and avoid complaints; it 
always works properly in any pen.” 

TIME is the yardstick which measures the ability of a product to vindi- 
cate the claims made for it. TIME has proven the superior qualities of 
SANFORD’S Inks better than could whole laboratories of technicians 
or staffs of ad-copy writers. Its testimonials are in the files and strong- 
boxes of a hundred thousand banks. insurance and county offices. Behind 
the SANFORD label stands more than three-quarters of a century of 
experience. performance and service. Chance is eliminated if its made by 


SANFURU INA CUMPANY 


CHICAGO NEW YORK 
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Note, above, how easily and naturally Rock-a-File is swung open. 


The effort required, even when compartment is fully loaded, is 
negligible. And in busy filing departments, all Rock-a-File com- 
partments may be left open all day, since an open compartment 
does not affect the full visibility and accessibility of the ones above 


or below. Thus, energy and time are enormously conserved. 


* * + 


®@ At right, Rock-a-File indexes are clearly visible—accessible with- 
out stretching. No tugging to lift out stubborn overstuffed folders 
simply slide them out sidewise. No rods needed. Folders and 
contents automatically jogged into alignment by act of closing 
Rock-a-File. No exposed mechanisms to soil clothing 
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been overdue for years. 


Gentlemen, this ts it! 


This is Rock-a-File, the safest, most com- 
pact, most accessible, most space-conserv- 
ing, most muscle-saving, and the MOST 
SENSIBLE file yet devised. 


MPROVEMENT in filing equipment— 


I basic, far-reaching improvement—has 


Rock-a-File 


meets every filing requirement better. 


Rock-a-File is the painstakingly engi- 
neered, thoroughly service-tested product 


of filing specialists whose experience cov- 


ers the whole span of modern filing. 


SEE ROCK-A-FILE 
AT BOOTH No. 1! 


e Rock-a-File will be 
exhibited to the indus- 
try at the Stationers’ 
War Conference, Pal- 
mer House, Chicago, 
October 4, 5 and 6. Be 
sure to visit the R-B 
Booth! It’s Number 1! 
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Rockwell-Barnes Company presents Rock-a-File as the truly mod- 

ern answer to the vexing drawbacks of conventional filing. 
Tipping Hazard Banished Forever 

Never, even with every compartment fully loaded and opened, is a 

Rock-a-File overbalanced. The center of gravity remains well inside 

the cabinet. Tripping over an open lower compartment is virtually 

an impossibility, since the projection is relatively slight. 

The muscular effort saved by Rock-a-File in a busy day’s usage is 
tremendous. Fewer openings and closings—and each one far easier. 
Folders are slid out sidewise instead of lifted at arm’s length. 
Folders, indexes and guides last longer, hold their shapes better. 

10% to 50% of Floor Space Saved 
With building alterations costly and often impossible, Rock-a-File’s 
space economy is a priceless advantage. It derives from the rela- 
tively small projection of the Rock-a-File compartment when swung 
out, plus the fact that Rock-a-File makes use of areas where drawer- 
files are impractical—places such as alcoves and corridors. 

See Rock-a-File at the Chicago War Conference, or write for full 


information. Rock-a-File prices are strictly competitive with con- 


She Kock a File 


@ Similar in principle to the larger letter and 


ventional types of files. 


legal size Rock-a-File, the Card File is avail- 
able in both single and double models, in 
standard 3 x 5, 4 x 6 and 5 x 8 card sizes. It 
opens at the flick ofa finger, keeps cards jogged 
and orderly, demands only approximately half 
the desk room of a drawer file of like capacity. 


Enduring wood cabinet work—green finish 





standard— natural wood finish custom models. 


ROCKWELL-BARNES C 
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Rock aFile/ 








@ Letter and legal size Rock-a- 












Files, of strong and handsome 
wood construction, are avail- 
able in the popular combina- 
tions including the 4-tier model 
illustrated. For full details of 
the Rock-a-File line—models, 
prices, shipping weights, ca- 
pacities—write for literature. 
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KEEP PENDING 
DATA 









AT YOUR 
FINGER TIPS 












BARKLEY /2ZiUc TAB 
Eon Dei 5! 


Many of your customers need these 
desk sets to speed their daily work. Quo- 
tations, cost, discounts, vital information, 
taxes and any other filed data can be 
kept at their fingertips. 


The Barkley Tab Desk Set is perfect in 
more ways than one—easily seen, since 
each tab is magnified in size and makes 
finding easier; relieves eyestrain; full 45 
range visibility; smooth edges, no torn 
papers or cut fingers. 


The folders are Redropo of 18 pt. red 
rope stock that withstands long and hard 
wear. Furnished with 75 special printed 
and plain inserts for personal selection. 


Write for complete details of 
this newest of filing tab de 


veiopments today 








OFS Pas 37.0 51.4 7 2) Ge. an ©: OF 


ESTABLISHED 1921 


Manufacturers of Filing Supplies 
$17 S. JEFFERSON STREET CHICAGO, ILL. 








TIME 


MARCHES 
—~_ sag 


TYPEWRITERS— 
like other machines are growing 


older. 
NEW TYPEWRITERS— 
are not available for replacements. 


therefore the demand for service on 


old machines becomes greater. 


SAVE TIME— 
by doing a first class job with guar- 


anteed genuine replacement parts. 


SPEED 
YOUR 
SERVICE 





2 
Sea ie. 


DEPEND ON AMES and 
KEEP “EM TYPING 





Ames Supply Company 


564 W. Randolph St., Chicago 





37 Murray St., 583 Market St., 
New York AGENCIES San Francisco 
IN 


1905 Commerce St PRINCIPAL CITIES 11 Pryor St., 








Dalias Atlanta 








BUY MORE WAR BONDS 
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STEEL HAS GONE TO WAR! 


Automatic Pencil Sharpeners will be back. 
Right now, there’s another job. Their plant is very 
busy making precision Ammunition . . . lots of it! 
That Ammunition must be “just so” .. . every 
projectile perfectly formed to very accurate speci- 
fications. American lives can depend on one cer- 
tain piece of Ammunition flying straight and true 
to the mark! 

That’s why Automatic Pencil Sharpeners 
cannot be manufactured now .. . but they will be 
back. They will be the same fine Sharpeners as 
always . . . leaders in precision quality . . . in long- 
life service . . . in doing their own particular job 


ai wt ; 
efficiently! Buy Bonds for Victory! 


4 > 


PENCIL SHARPENERS 
will be back 














he 


New Cutters for Auto- 
matic Pencil Sharp- 
eners can now be ob- 
tained from your 
dealers. 


AUTOMATIC PENCIL SHARPENER CO. 
Div. of Spengler-Loomis Mfg. Co., CHICAGO, ILL, 
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Toa make better Carton Copies, 
We suggest le Typisls our... 


Cher. 


Patented 


“CARBON GRIPPER” 
(a flexihle backing sheet) 





THREE important features: 

1. Save wear on Old and New Platens. 

2. Produce sharper, cleaner copies. 

3. Accurate and quick insertion of forms in 
typewriter. 


“To imsuve clean, strong copies . . . USE THIS 
MS RN Nae 
Codo 
nenese There is a 


Carbon Gripper 
backing sheet in 
each box of 
our NEW 
SUPER-TREATED 


Typewriter Carbon 


Cache eeoripper” © 





Purchase a box of our SUPER-TREATED 
carbon paper and be convinced. Send that 
order today. Samples of Carbon Grippers 
may he had on request. 


Cod»- QUALITY QUALIFIES 


There is also a Codo “Carbon-Gripper” backing sheet 
in each box of Super-Kote and Keen-Rite carbon 
paper. 


€ G MANUFACTURING CORP. 
ian 


529 South Franklin St., 270 Lafayette St., 
Chicago New York 


Factory; Coraopolis, Pa. 
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Your customers are waiting 


for the Sensational New 


PAY ROLL 
TAX INDEX 





Model No. PX430 


Rapidly and accurately determines 


WITHHOLDING TAX 


Every employer is a prospect because the 
Rapid Pay Roll Tax Index is: 


TIME SAVING— 


A twist of the wrist produces exact tax—Saves time 
—Large easy-to-read figures insure accuracy. 


PRACTICAL— 


Occupies but 6 x 10 inches desk space—precision 


construction—solid wood cabinet, handsomely 
finished. 
PERMANENT — 


Will not become obsolete when tax rates change— 
simple to insert new charts. 


NIVERSAL demand for this universal index — 
comes complete with wage bracket and 
exact computation charts for all pay periods. 
Only one item to stock. Here is the first ap- 
pliance for all employers—and the real profit 
maker for alert dealers NOW. Rapid Pay Roll 
Tax Index is a non-priority device — you sell it 
without restrictions. Stocks on hand for immedi- 
ate delivery. Order your sample today — be 
the first to offer this permanent, needed time 
saver to your customers. 


RAPID OFFICE DEVICES, INC. 


135 So. La Salle Street, Chicago 3, Illinois 
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Victory is in “Sight” 
and Good Sight is always 
assured by 


VAN DYKE 
FLUORESCENT 


America is going to work harder than ever this fall 
and winter to put the finishing touches on the Axis. 
That means long hours at benches, drafting boards 
and desks under artificial light. Let's make it our 
business to see that the workers secure the maximum 
help from proper illumination. Sell VAN DYKE 


Fluorescent and contribute to war work efficiency. 





Walnut Wood Base. 








Wood Uprights. 


No. 1000 


Adjustable shade. 


Instantaneous man- 
ual type, switch 
and ballast. 








i ide oi te) Teng Sy 
Se spd 





THE LAMP OF A 1000 USES! . A $a table ¢ 
M i ccm 
Model No. 1280 


1280-A 





NO ORDER FILLED WITHOUT PRIORITY 





VAN DYKE INDUSTRIES 


21st and Rockwell Sts. Chicago, Illinois 
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You Have 
a Date! 


WITH THEQW. 
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Visit the Justrite booth 
D-1. at the War Counci 
Palmer House, Chicago, o1 


October } oo, ana { \ 
warm welcome will awal 









vou there ind so 





( handise 





Illustrated is a Just 
rite Date a popular 


item now being fur- AY 
nished to dealers, in \ B 
\) 


limited quantities, with A 
Write Q 


out priority lor 


details 







Justrite office supplies, daters—numberers—stamp 
pads—inks—rubber type office outfits—index tabbing 
and dozens of other items are as sought after as—well, 
a date with a pretty girl or a fur coat, depending upon 
your taste. 


All Justrite merchandise is produced with meticu 
lous care so that dealers offer it with confidence t 
their customers. 

Magazine advertising, last year, was placed in 
odicals totaling well over five million in circulation. 
This year, with radio and newspaper advertising 
added to the schedule, more and more of your cus- 
tomers will insist on Justrite office supplies. 


LOUIS MELIND COMPANY 


NEW YORK CHICAGO LOS ANGELES SAN FRANCISCO 
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CHARLES P. GARVIN 
Chairman, 
National Committee 








J. E. CONLON 
Chairman, 
Chicago Committee 


CONVENTION COMMITTEES 





EDWARD L. LITTLE 
Chairman, 
Banquet Seating 








R. B. VAIL 
Chairman, 
Ladies Entertainment 
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National Convention Committee 


Charles P. Garvin, general chairman. 

E. B. Healy, Santa Fe Book & Stationery Co. 
Harry Tehan, Higgins Ink Co. 

Willis E. Lowe, E. L. White & Co. 

Fred O. Fenne, Associated Stationers Supply Co. 
J. E. Conlon, Rockwell-Barnes Co. 

L. S. Crowl, Blade Printing & Paper Co 

Edward L. Little, Wabash Cabinet Co. 

Harry L. Nichols, Weis Manufacturing Co 


Chicago Convention Committee 


J. E. Conlon, Rockwell-Barnes Co., chairman. 
Eldon Just, Just & Son. 

G. O. Stevens, Stevens, Maloney & Co. 

R. B. Vail, Vail Manufacturing Co. 

Alvin Johnson, Globe Furniture & Stationery Co. 
Homer Jacquin, Jacquin & Co. 

Herbert J. Walsh, Ace Fastener Corp 

George C. Holt, W. A. Sheaffer Pen Co 

John A. Gilbert, OrricE APPLIANCES. 

Harry Balch, Quality Park Envelope Co. 
Maynard Westring, Mid City Stationers. 

Fred Pitt, Wilson-Jones Co. 

Hy Linden, Ace Fastener Corp. 

Russell P. Carpenter, Sanford Ink Co 

C. H. Johnstone, Wallace Pencil Co 

Tom Gillice, Rockwell-Barnes Co. 

Karl Kiesel, Carter’s Ink Co. 

Harry Burbery, Commercial Stationery Co 
Fred C. Schaefer, Sanford Ink Co. 

A. R. Skibbe, Associated Stationers Supply Co 








EARL COLLINS 
Chairman, 
Hotel Committee 


PEYTON BARKLEY 
Chairman, 
Golf Committee 


OFFICE 





HARRY TEHAN 
Chairman, 
Exhibits Committee 





Cc. H. EVERLY 
Chairman, 
Publicity Committee 
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Chicago Publicity Committee 
Charles H. Everly, OFFICE APPLIANCES, chairman. 
Wm. J. Dalton, William Dalton Co. 
John Smythe, Geyer’s Stationer. 
A. J. Markelz, The Book Shop. 


Chicago Committee for Ladies’ Entertainment 
R. B. Vail, Vail Mfg. Co., chairman. 


Chicago Ladies Committee 
Mrs. E. R. Lund and Mrs. Peyton Barkley, co-chairmen. 
Mrs. Walter Snelling. 
Mrs. Clark Roland. 
Mrs. William Cox. 
Mrs. Hy Linden. 
Mrs. Gordon Kickels. 
Mrs. Harry Fellowes. 
Mrs. Harry Short. 
Mrs. Harry Pinch. 
Mrs. Grenville Davis. 


Golf Committee 
Peyton Barkley, C. D. Barkley & Co., chairman. 


Housing Committee 
Earl Collins, Rockwell-Barnes Co., chairman. 


National Convention Staff Officers 
Rose Cushman, National Stationers Association. 
Edward L. Little, Wabash Cabinet Co. 
Harry Tehan, Higgins Ink Co. 
Harry Nichols, Weis Mfg. Co. 
George Wheeler, OFFICE APPLIANCES. 
Exhibit Committee 

Harry Tehan, chairman. 
Fred O. Fenne. 
Harry Nichols. 

National Publicity Committee 
C. P. Garvin, chairman 
C. H. Everly. 
Wm. Donnelly. 
Rose Cushman. 

Banquet Seating Committee 
Edward L. Little, chairman. 
Ray Eichenlaub. 
Tom Gillice. 
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CHICAGO’S IMPOSING SKYLINE FRONTING GRANT PARK AN 
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D LAKE MICHIGAN.—Photo by Kaufman-Fabry, Courtesy 


Chicago Association of Commerce 


CONVENTION PROGRAM AND SPEAKERS 

(Continued from page 118) 
Division, NSA, as presiding officer, assisted by J. W. 
Tamany, vice-chairman, Manufacturers Division, NSA. 
A highly interesting program has been prepared for 
this conference. President Healy and General Man- 
ager Garvin will address the group, and there will be 
a discussion of a revival of the Manufacturers’ Advis- 
ory Committees, as well as a number of other items 
of current interest. 


Wednesday Morning 


The general session which opens in the Grand Ball- 
room at 9:30 A.M. on Wednesday morning will have 
as its presiding officer, Walter C. Guy, vice-president, 
Post-War Industrial Division, NSA. Speakers and 
topics on the program are as follows: 

Carroll Wilson, secretary of the committee, will 
speak on “The Committee on Economic Development.” 

L. S. Crowl, president, The Blade Printing & Paper 
Company, Toledo, Ohio, and vice-president, Stationer- 
Printer Division, NSA, will talk on ‘Printing.’ 

Harry C. Anderson, sales manager, The Globe- 
Wernicke Co., Cincinnati, and president, National Fed- 
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eration of Sales Executives, will address the assembly 
on “The Post-War Challenge to Sales Management.” 

R. D. Latsch, president, Latsch Brothers, Lincoln, 
Neb., and vice-chairman, Distributors Division, NSA, 
will talk on “Simplification.” 

R. A. Jonas, Jr., Oxford Filing Supply Company, 
Brooklyn, N. Y., will give his observations on “Filing 
Supplies Post-War.” 

Wednesday Afternoon 

The closing session of the convention will be cailed 
to order in the Grand Ballroom by President Healy at 
1:30 P.M. Following the presentation of the Clegg 
Trophy and the Hansell Membership Cup, Robert 
McKee, of the National Broadcasting Company, will 
speak in behalf of the American Red Cross. 

Other speakers on the final session include John 
J. Reinecke, secretary, Wood Office Furniture Insti- 
tute, Washington, D. C., who will talk on “Wood Office 
Furniture,” and Ralph B. Pfleeger, president, Pfleeger 
Business Equipment, Inc., Utica, N. Y., and governor, 
District No. 2, NSA. 

The Thirty-eighth Annual Convention will close with 
reports of the various committees. The annual banquet 
will be held in the Ballroom at 6:30 Wednesday 


evening. 





“ 


Olympia Fields Country Club, just south of Chicago, again the scene of the N. S. A. golf tournament. 
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Identification 
Card Holders 






ae . ~ ee On the production 
its front 





Ticket Holders 


On the war front 


Aico Products are used by these 


Aico Products are used by these 
branches of our military forces: 
U. S. A. Quartermaster Corps 
U. S. A. Ordnance Corps 
U.S.A. Air Force 

U. S. Navy 

U. S. Marine Corps 


Through the stationers, bookbinders and 
printers of the nation, AICO products 
are being distributed to practically every 
division of our military forces, to every 
essential industry producing the materi- 
als vital to the successful prosecution of 
this war for freedom. 


AICO is proud of the service it has 
been able to render the government and 
essential war industries through its loyal 
dealer organization, helping to speed the 
vital record keeping operations needed 
for the gigantic task of winning this war. 


essential Industries: 

Airplane Manufacturers 

Steel Industry 

Oil Industry 

Ship Building Industry 
Communications Industry 
Transportation Industry 

Maritime Tool Industry 
Automotive Industry 

and practically every other indus- 
try mobilized into our gigantic war 
production program. 


War Department 


Some of the great industrial leaders doing essential war production being 
supplied with AICO products by AICO Dealers: 


KAISER E. i. DU PONT NEMOURS FORD 
CONSOLIDATED VULTIE CATERPILLAR D. O, JAMES 
DOUGLAS AIRCRAFT LE TURNEAU J..S., STEEL 

NORTH AMERICAN AVIATION NASH KELVINATOR HIGGINS 
CONTINENTAL MOTORS BUICK REMINGTON ARMS 
PHILLIPS PETROLEUM INLAND STEEL CHRYSLER 
STANDARD OIL CUTLER HAMMER CARNEGIE 


G COMPANY 


CHICAGO 7, ILLINOIS 


J ATQONER 


503 SOUTH JEFFERSON STREET 


WORLD'S LEADING MANUFACTURERS OF INDEXES AND INDEX TABBING 


130 OFFICE APPLIANCES, October, 1943 











se 


ar 








aes Sr 


Pe, eee 


ELCOME 


to all 


attending the 


N. S. A. CONVENTION 


Charles Doppelt and all his associates extend 


a Warm welcome to all they friends Atte nd 
ing the N. S. A. Convention and greetings 
to all those unable to be 
Present conditions as to the Vi ADILIT' 
m¢ rchand se are too Wel! known to req if 
] 1 ] 1 
comment. But we think all our friends know 
that in gratitude for the good will always 
1! ‘ ] ] 
shown to us, we wlll continue to ado our best! 
. ae : 
for them 1n these difnict 1€S 
1 1 
Our post-war plans pre vide for a bigger and 
, : , , i. i 
petter line than ever. Wi LOO} forward 
that time when w can meet every wisn 
need oft our customer friends 


CHARLES DOPPELT & CO. 


Fine Leather Goods 
412 N. Orleans St. Chicago 10, Ill. 
Opposite Merchandise Mart 
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NATIONAL STATIONERS 


WELCOME 
TO CHICAGO 











We are happy to welcome our many friends 
and customers to the 1943 National Sta- 
tioner War-time Council. 

As usual our space in the Exhibition Hall 
is yours to use as a meeting place. Mem- 
bers of our organization will be on hand 
to make you feel completely at home. 


Please plan to pay us a visit. 


May we discuss further with you the 


sales and profit potentials of our line of 





BUSINESS FORMS 


Our new catalog, designed for you and 
your customers, can play an important part 
in your immediate sales plans and help to 
build a steadily increasing volume of post 


war profits. 


ASSOCIATED STATIONERS SUPPLY CO. 


DISTRIBUTORS 
FOR 
MANUFACTURERS 


229 SO. JEFFERSON ST., CHICAGO 6, ILL. 
Telephone)FRAnklin 6760 
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STARK DESK CALENDARS 


NOW IS THE TIME TO ORDER 
FOR 1944 


An 
Outstanding 
Line With 
Real Selling 

Features 
and 
Best of All 


At Kroal Proptt Producer 


Printed in two colors, RED and BLUE on quality 
bond paper with maximum writing surface. Priority 
ratings on Metal Stands essential. Stands “adele will 
not be sold separately. 
















Write at once 


for catalog. 


STARK 


CALENDARS, INC. 


525 S. Dearborn St. 
Chicago 5, Ill 


New York Office 
321 Broadway 
Phone COrtland 7-9779 





















—with A-l-J Priority 
Ratings can now get 


LOOSE LEAF COVERS 


—with their built-in metal fasteners and 


metal eyelets. 


A Big Labor saver in the bindery 
A sizeable Money-maker for you 


A Real Customer friend-winner 


FREE Samples mailed promptly on re- 
quest. Pin this ad to your letter-head for a 


complete set of sales-winning samples. 


ELLINGSWORTH MFG. CO. 


fed ite Velo ma SE), fell) 





yielemeleltii. Mite) if We} 1334 
TELEPHONE © HAYMARKET 1722 
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Mfr's. Rep. 
30 E. Congress S Chicago, il. 


St., 
‘Brings the » er 
c= fo the Factory!” 
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WE BUY-SELL 


A Service to Help Stationers 
Maintain Balanced Stocks 


@ Commercial Stationers are invited to submit lists of 
items they wish to sell. We in turn will offer it to other 
dealers and pay you promptly for merchandise sold. All 
merchandise remains property of the dealer until sold 


unless other arrangements are made. 


e Our terms on sales are net cash upon delivery of 
merchandise to your store for examination. Our close 
margin prohibits cash discount. All goods on hand 


available for examination in warehouse. 
@ Sales to dealers only. 


e Let us help you to reduce items overstocked or build 
up on goods that are short. Investigate our service. It 


is used to definite advantage by many dealers. 


Elmer Krumwiede, Proprietor 


THE STATIONERS 
CLEARING HOUSE 


334 S. Jefferson St. + Chicago 6, Il. 
Phone Monroe 8226 
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Branch Office & Shasieaa y 


Room 1593 | | 
Merchandise Mart Building | 
Chicago, III. | 
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OCS OLSEN CO 
CHICAGO ILL 
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We extend a cordial welcome to dealers attending the National 
Stationers War Time Conference. 

It is profitable to “Get Together” for present conditions are a 
challenge to the ability of us all. 

We demand a lot of ourselves these days so our customers won't 
demand too much of us. 


Dependability Counts 










Moot 


OFFICE FURMITURE 


01.0.8. OLSEN COMPANY 


2527 Moffat St. 








Co-Managers 


Chicago 47, Illinois 



























NEW “WOOD” LOCKER UNIT 


Au focop Y ACCOMMODATES 12 IN 5 FT. 
) CLEANSING The new hardwood ond plywood 


in both single and double (back 
to back) units that accommodate 
either 12 or 24 persons in every 
5 running feet. Double locker 
reom capacity and save valuable 
floor space for productive use. 
Provide each employee with a 
spaced coat hanger, an individual 
ventilated hat shelf i 
and a 12 in. x 12 
in. lock box for 
, lunch, microm- 
omeve “ ‘ eters, drawing in- 
struments or per- 
sonal effects. 





6 oz. tubes, 
V/> or | lb. 


cans 















PETERSON Wardrobe 
Equipment is provided 
for factory, shop and 


cs 

c grr 
_  EANSING CRP" 2 
ee 





office——comprises a com- 








Removes Hectograph, Mimeo 
and other Duplicating Ink 
Stains, oil, grease, etc. 
THE CHOICE OF BUSINESS: Bethlehem Steel Co., Timken, 
R.C.A., Inland Steel, Crane Co., Ryerson, and many other well 
known firms use Autocopy cleansing cream. These large com- 
panies have means and facilities for testing all materials and 
supplies they buy. They put to use only those thingsewhich pass 

the test and prove satisfactory. 

AUTOCOPY cleansing cream acts effectively and instantly, 
is pleasantly scented—keeps the skin soft and smooth. ORDER 
12 TUBES TODAY: we'll enclose price list and quantity dis- 
counts, opening a channel of extra profitable business for you. 


AUTOLOPY Incorporated 


466 West Superior St. CHICAGO 















Write for Catalog 


1823 N. Wolcott 


plete line of single and 
double faced locker units, 
wardrobe racks and non- 
tipping (6 or 12 place) 
costumers. Keep wraps “in 
press”, dry and sanitary 
—exposed to air and 
light. No crumpled hats 
or soggy lunches in 
stormy weather. Prompt 
delivery. 


and Dealer Propositions 


VOGEL-PETERSON CO. 
“The Checkroom People” 


Ave., Chicago, U. S. A. 
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He Who Stops 
Being Better 
Stops Being Good 


wT 


That is why we so earnestly strive to 
better every relationship we have 
with every customer and to also im- 
prove even the most minor service 


which we have the privilege to render. 


Shipman-Ward Mfg. Co. 


THE DEALERS’ QUALITY SUPPLY HOUSE 


> 
: 
s 
» 
- 
- 
= 
i 
2 
> 
s 
s 
' 
- 
» 
: 
325 North Wells Street . Chicago ; 
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Members and Visitors 
Welcome to the 
N.S.A. Convention 


A visit to our factory will be of mutual 
advantage. We would like to show you 
how PREMIER TRIMMING BOARDS 


are made. 












Protected by 
U. S. Patent 
No. 2,256,606 


Many of America's leading war industries give unqualified 
endorsement to Premier Cutting Boards. With this evidence 
of customer satisfaction, we believe it is to every stationer's 
advantage to investigate the profit possibilities of the 
Premier line. 


Please Note: Premier Cutters sold on priorities only. 


PHOTO MATERIALS CO. 


1323 S$ Michigan Ave. CHICAGO, ILL. 
Representatives 


Fred Deutsch 3525 Southwestern eo & & & 
Bivd., Dallas, Texas—Texas and Okla. Eighth St., 
Milten Stone, 30 Church St., New rR. € Mich., Ohio 
York City, coverin New York. 2523 W. 109th PI Chicago, ti! 
Marry Henkel, 6200 Castie Dr., S. Lichtenstein 1228 Locust Ave 
Philadeiphia, Pa 


W. Zeagier, 1709 W 
Los Angeles al 
i 





Oakiand, Cal 


SELL MEILICKE CALCULATORS 
The Modern Method of Figuring 


PAYROLL, INTEREST, DISCOUNT, -LUMBER, COAL, FREIGHT 
AND MANY OTHER CALCULATIONS 


No levers to pull. No 
keys to punch. No tedi- 
ous figuring. No errors. 
Just copy the answers 
tabulated in convenient 
form. Sold on 10 day 
free trial basis. Nation- 
ally advertised! Write 
for details nowl 






Simply tip 
the card 
and copy 


3468 N. Clark St. 


Meilicke. Systems, Inc. chicsso, ill. 








: r : nets and Shelving, in Of- 
=P fices, Vaults and Store 
ai | _ rooms. 

Li | Made of Oak and Birch, 
Bianals in a variety of heights 

rT and styles, with wheels 
ie 1 ett | ind Automatic Safety 

| Rra 

rakes 








ROLLING STORE LADDERS 
“A” Type Ladders ° Library Ladders 


For use with Filing Cabi 


Defense plants use 
Rolling Ladders. 





Send for Folder and 
prices and go after 
some of this business 





“at 
— Manufactured by 


Il. D. COTTERMA 


4535 N. Ravenswood Ave. 
CHICAGO 








MARKILO 
CELLULOID PRODUCTS 


Loose-leaf envelopes, punched; card-cases, any 
size; menu covers; factory record protectors; tag 
F holders; bill-fold envelopes; stamp containers, etc 
/ j \ Made of acetate (flame resistant) transparent 









, cellulose. We build to fit your particular need 
f? Write us for details 
Markile Company, Mfrs. 


3633 8. Racine Ave. Chicago, U. S. A. 














Have You | 


a Friend—o. business acquaint- 
ance who might like to keep in touch 
with equipment by reading 
Offige Appliances? If so, send us the 
address and business and we will 
a sample copy with our com- 


1 . 
nN OTT r= 
r 


> Y ~ 
name 
sena 


pliments. 


THE OFFICE APPLIANCE COMPANY 
600 WEST JACKSON BOULEVARD, CHICAGO, U. S. A. 
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ACES VEW WARTIME MODEL 


Built according to 
Ace’s rigid specifi- 
cations by preci- 
sion engineers and 
skilled workmen. 
Finest available 
materials. A sturdy, 
long-life machine. 
Smooth, easy, de- 
pendable opera- 


tion. 





Sold only through dealers with qualifying priority ratings. 


ACE FASTENER CORPORATION, 3415 N. ASHLAND AVE., CHICAGO 


Stop Petty Thefts 


No. 10 WONDER [OCK does everything the or- 


dinary lock can do—plus many things 
no other lock has ever done before. 
Instantly applied and will securely lock 
every kind of a drawer, file or door, 
(See Illustration}. Also made to pro- 
tect the contents of show cases. No 
holes to drill—no nails or screws, no 
tools required. Two drawers may be 
; . . secured with one WONDER [OCK by the 
List Price $2.50 use of brace plate furnished. 


Every store, office, factory and home a prospect. Used by U. S. govern 
ment. Write at once for price and full particulars 








Prompt Shipment 


PPT Te ee ts 
VVONDER /OCK $8 W. JACKSON BLVD., CHICAGO, ILL 


RANSON 
POSTAL SCALE 


Modern—Efficient 


> The fastest working mail scale 
Accurate to the fraction of an ounce 































P Shows exact postage instantly on 

computing dial—air mail—first class 

and merchandise—-no figuring 

> Automatic—no beams or weights 

to adjust. Will pay for itself in a J" 

short time with postage saved 3 
See your jobber 

ASK FOR BULLETIN No. 5 


Hanson Scale Co. 








525 N. ADA ST., CHICAGO 





MAGIC FLOW 


An Excellent 
Duplicating Ink 
Duplicating Stencils 


Correction Fluid 


CONTINENTAL 
INK COMPANY 


569 W. Van Buren St., Chicago 
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Juma Savor 
FILE 


e Non- priority wood 
construction 

e Two Drawer — Top 
opens completely 


"Two - Way" Com- 
pressor and Guide Rod 


Letter and Legal Size; 
Olive Green Finish 


Desk height 30!/,” 


e Shipment week or ten 
days. 


No. MF500G—Letter 
pO ee $27.00 List 


No. MF600G—Legal 
a ee re $29.00 List 


F.O.B. Rockford, Ill. 


BUSINESS EFFICIENCY AIDS 


P. O. No. 258-J Skokie, Ill. 

















POCKET SEALS oF QUALITY 





The “ALUMINUM” Pocket Seal 


UNCONDITIONALLY 
GUARANTEED 


“BEST SELLER” for 40 YEARS 


THE NOTARIES FAVORITE 








The “OFFICIAL” Pocket Seal 


REALLY EMBOSSES 
HEAVY PAPER 


A CORPORATE SEAL 
POCKET SIZE 





FURNISHED IN 3 SIZES 








FREE LEATHERETTE POCKET CASE with EACH SEAL 





MANUFACTURED BY 


MEYER & WENTHE, Inc. 
Established 1854 
Dependable Service for 87 Years 


30 SOUTH JEFFERSON STREET, CHICAGO, ILLINOIS 








PLACE YOUR ORDER WITH YOUR LOCAL 








MARKING DEVICE DEALER 
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Feldco is alert to changing conditions 


We applaud the war-time | ———. 










conference at the 


PALMER HOUSE 


Chicago, October 4th, 5th, 6th 
where we will hold open house for all of our 
friends in our own suite of rooms. 


- 


Feldco Writing Kit 
Here are beauty and utility combined in a kit that's 
attractive as it is practical. Only 7” x9!/.” when 
closed, yet contains large center blotting pad (remov- 
able) 36 sheets beautiful white laid finish paper and 
24 envelopes, to match. 

Comes in assortment of 6 brilliant colors, individu- 
ally boxed and wrapped-cartoned 72 and 144. Kits 
are made of soft finish, finest quality imitation leather. 


Feldco Zipper Ring Binders 


will soon be ready for distribution as in the past. Feldco 
convenience, smart appearance and quality manufacture 





are known the country over. 





FELDCO LOOSE LEAF CORP. usmcitinors st 











PAPER TRIMMERS INK 


OUT TO TRIM THE ENEMY Our 45 years’ experience in the 


pesto setttie(olitta- Me) MMe the) iCaecetete, 
inks enables us to offer you the 


War production comes first. Our facili- Riclvaituels ohiainableeny- 
ties are engaged 100°/ in war work. We where. 

. ° Our PREMIUM INK is a high 
are doing our part to help win the war Bois black ink that has the 
as speedily as possible. ; properties of Quick Drying and 

* Minimum Penetration into the 

The situation is temporary. When the = ® paper. The finest ink made for 

; ‘I : “4h, Ee first class stencil duplicating 

war is won we will again supply you wit we: eotarle 

even finer PRECISE PAPER TRIMMERS e:;" sco} BULLETIN INK fills the need for 

ff a jet black ink where price is 

than before, and be glad to care for your sg: = aa apa cg 
needs as we have in the past. Just now, minimum of cost. 

it's Yours for Victory. All inks manufactured under the personal 


supervision of Fred B. Canode. 
INK SPECIALTIES CO., INC. 


AMERICAN PHOTO LABORATORIES, INC. 531.S. LAFLIN STREET . . . . CHICAGO, ILL. 


28 N. Loomis St., Chicago 7, Ill 
* > “SATISFACTION GUARANTEED OR YOUR MONEY BACK’ 


Procise DEVELOPMENTS CO. 


SUCCESSORS TO 
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STILL MARCHING 


Along The Road To Victory 





@ That was a year in which we met severe trials 
with the same indomitable spirit shown by our 
forefathers in the troublous times of °76. Vie- 
tory would come to us, we knew, but our flag 
had not yet begun its triumphant march forward. 


Now, in this year of °43 our efforts are being 
crowned with success—a success that comes from 
the coordinated resources of all our people and 
all our industries. 


The vital tools of management continue to be the 
stationery industry’s important contribution to 


VAIL 
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900 EAST 95th 











the winning of the war. In the foremost ranks 
are Vail Products—doing the job for which they 
are designed, doing their part in the march along 
the road to victory. 


The need for paper fastening devices is so great 
that preference in delivery must go to war activi- 
ties. Under the circumstances we ask for our 
dealers’ continued cooperation in understanding 
that such war needs rank first. The time cannot 
be so far distant when Vail Products will again 
be available in full quantities to all accredited 
dealers. 


MANUFACTURING COMPANY 


ST., CHICAGO, ILL. 
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FLOOR PLAN OF EXPOSITION SHOWING BOOTH LOCATIONS 


Exhibitors at N. §S. A. Exposition 


A [—J 
Ace Fastener Corp. . Chicago, Ill. A-6 Industrial Tape New Brunswick, N. J.1-7 
Acme Visible Records, Inc. Chicago, II! W-27 Jasper Chair Company Jasper, Ind. tb wine ee 
Agency Paper Co. ...New York, N. Y JJ Johnson Chair Company Chicago, Ill. 5 J-3 and 4 
Aigner, G. J., Co. : Chicago, Ili. W-8 and 9 
American Crayon Co. Sandusky, Ohio 401-B K 
American Lead Pencil Co. Hoboken, N. J. F-2 and 3 
Art Specialty Co... , .... Chicago, Ill. H-6 Kahn, David, Inc North Bergen, N. J 6 
Art Steel Sales Co., Inc.. New York, N. Y Jj-1 Koh-I-N Pp f i BI b se 
Associated Stationers Supply Co. Chicago, Iil w-3 oor eRe e., Se a 
Autopoint Co Chicago, Ill B-1 M 
B Mashek, Frank, & Co Chicago, Ill. 403-A 
May, J. L., Co New York, N. Y. F-7 
Bainbridge, Kimpton & wpe Inc.New York, N. Y 1-1 Merriam, G& C, Co. Springfield, Mass. 1-2 
Bankers Box Co. Chicago, i. W-24 and 25 Melind, Louis, Company Chicago, i. ; D-1 
Bates Mfg. Co..... East Orange, N. J E-2 Mittag & Volger, Inc Park Ridge, N. J. G-2 
Best Pencil Co., Richard Irvington, N. J. H-7 Minnesota Mining & Mfg. Co. St. Paul, Minn. G-1 
Blade Printing & Paper Co Toledo, Ohio D-4 Moore Push-Pin Co. Philadelphia, Pa. H-5 
Boorum & Pease Co. Brooklyn, N, Y W-1 and 2 Morris, Bert, Company Los Angeles, Cal. w-18 
Boynton & Co. Chicago, Ill 402-A Murray Engraving Co Chicago, Ill. c-4 
C N— OP) 
C-Thru Ruler Co Hartford, Conn H-3 National Blank Book Co. Holyoke, Mass. A-1 and 2 
Carter's Ink Co. Cambridge, Mass F-1 Oxford Filing Supply Co. Brooklyn, N. Y. C-2 and 3 
— a yey A ' ee a ey Parker Pen Co Janesville, Wis. W-22 and 23 
olumbian Ar orks, Inc. ilwaukee, is. - lity Park Envel ‘ St. Paul, Minn. w-l 
. Columbia Ribbon & Carbon Co. Glen Cove, L. |., N. ¥.C-5 ee sd osteas 
Cramer Posture Chair Co. Kansas City, Mo A-7 
Cardinell Corp Philadelphia, Pa 403-B R 
Rand McNally & Co. Chicago, Iil. w-4 
D Reyburn Mfg. Co. Philadelphia, Pa. E-4 
Robinson Mfg. C . Westfield, M kata D-7 
Dennison Mfg. Co. Framingham, Mass...W-15 and 16 ee aoe 7 chionen * op 1 
Diebold, Inc. Canton, Ohio W-12 and 13 Rowl WA Arlinaton Heiaht i.W- 
Dixon, Jos., Crucible Co. Jersey City, N. J W-21 ares > Compony rlington Heights, Ili. ad 
Do/More Chair Co. Elkhart, Ind. C-6 and 7 
Downey, C. L., Co. Hannibal, Mo W-6 and 7 Ss 
Sanford Ink Co Chicago, Ill. W-17 
E Sengbusch Self-Closing Inkstand Co.Milwaukee, Wis. 1- 
: Sheaffer, W. A., Pen Co. Ft. Madison, lowa 3 
Eagle Pencil Co. New York, N. Y B-3 Southworth Company W. Springfield, Mass.W-26 
Eaton Paper Corp Pittsfield, Mass G-6 and 7 Speed-O-Print Corp Chicago, Ill. C-1 
Esterbrook Pen Co Camden, N. J E-3 Stein Bros. Mfg. Co Chicago, Ill. F-4 
Eversharp, Inc. Chicago, Ill. E-5, 6 and 7 Sturgis Posture Chair Co. Sturgis, Mich. G-3 
Superior Type. Co Chicago, Ill. H-1 
Faber Pencil Co., Eberhard siielide N.Y E-1 U v 
, re Tia : Universal Paper Products Co. Chicago, Hil. B-4 
Finch & McCullouch Aurora, Ill. G-4 ond 5 Victor Safe & Equipment Co. N. Tonawanda, N. Y..F-5 and 6 
G Ww 
Globe-Wernicke Co., The Cincinnati, Ohio W-26 Waterman, E., Company New York, N. Y. 1-4 and 5 
Graff, Geo. B., Co. Cambridge, Mass W-19 Weber, F., Company .Philadelphia, Pa. H-4 
Gregory Fount-O- Ink Co. Los Angeles, Calif... D-2 Webster, F. S., Company Cambridge, Mass. W-20 
Weis Mfg Co. Monroe, Mich. AA 
H Wells Office Furniture Co Chicago, Ill. w-10 
Wessel Company, Inc Chicago, Ill. B-5 and 6 
Hano, Philip, Company, Inc Holyoke, Mass A-4 and 5 Wilson Jones Co Chicago, III. 4 and 5 
Heyer Corporation Chicago, Ill B-2 
Higgins Ink Co. Brooklyn, N. Y 2 Z 
Hotchkiss Sales Co. Norwalk, Conn A-3 
Hunt Pen Company, C. Howard Camden, N. J Ww-14 Zephyr American Corp New York, N. Y. H-2 
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CHICAGO 


A Center of Commerce and Art 


HEN Chicago began its career as a pioneer outpost over a century ago 

there was little to indicate that it was destined to become a city of nearly 
three and a half million people, with commercial and cultural contacts through- 
out the world. Today it stands with the hand of welcome extended to visitors, 
offering numberless places of entertainment and cultural interest Museums, 
art galleries, schools, stores, theatres, broadcasting studios, churches—regardless of 
interest or inclination, Chicago has something for the visitor. 

In the division of commerce and industry, Chicago serves through its more 
than seven thousand factories, many of them greatly expanded in response to 
war demands. Numerous office utilities were conceived and developed in Chicago. 
For years it has been one of the great market places for office equipment and 
supplies, as well as a production center. In its dual role as a market and a source 
of supply for thousands of commercial stationery items, Chicago is a natural 
NSA convention city 


Note.—-Pictured above is one of Chicago’s business canyons, LaSalle Street, looking south to the 
Board of Trade Building 


139 








* * * * * * 


MISSING::: 
but in ACTION! 


Absent from the N. S. A. Exhibit 
Hall this year but actively doing our 
part to assure future shows is The 
Miami Systems Corporation. Every 
available energy is being concentrated 
on the production of essential contin- 
uous form printing. We know that you, 


our fellow members and jobbers, con- 


cur with us in this resolve. 


Our present job is to serve you and 
your customers as expeditiously as pos- 
sible, utilizing to the fullest our de- 


pleted ranks and substituted materials. 





-— eS es 


Manufacturers of continuous form 


' 
' 
i 
' 
! 
printing sold thru stationers. i 
' 
' 
' 
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The MIAMI SYSTEMS CORPORATION 


- 2735 Colerain Avenue, Cincinnati, Ohio te 





140 





Seen and Heard 


in Southern California 


By J. Edward Tufft 
1719 Fremont Ave., South Pasadena 


Signs of the Times.—Vacations are over and every- 
one is back at work. Those vacations, while not spent 
boisterously nor in long trips in many instances, were 
nevertheless badly needed to quiet unsteady nerves. 
The year has been a busy and an unusual one. Con- 
ditions have been different than ever before in the 
business world but everyone has stood the strain and 
most have come through in pretty good shape. Most 
vacations were spent at home where diligent work in 
Victory Gardens counted toward the nation’s food 
supply. 

A noticeable help in increasing the available supply 
of used adding and calculating machines of all kinds 
has been the completion of large contracts. This con- 
dition has released machines for smaller firms where 
they have been badly needed. 

The fact that business is settling to a more steady 
keel is still increasingly evident. Taken on the whole, 
business never was better. That is the story from 
Los Angeles. 7 aa 

Gets Steel Cash Boxes.—Herbert F. Brown of the 
Brown Shop, 190 East Colorado Street, Pasadena, says 
he recently received, much to his surprise, an assign- 
ment of 100 metal cash boxes, all at least three 
years old. “We are also digging up stock we scarcely 
knew we had,” says Mr. Brown, “real hidden merchan- 
dise. It gives us a thrill nowadays to dig up metal 
items. Referring to that assignment of metal cash 
boxes, it really was the best group of that kind we 
have had in years.” 

Charles Brenter, an important figure in the activi- 
ties of the Brown Shop for a considerable time, is al- 
ready laying plans for the post-war period. It is well 
to be thinking of the after-the-war days right now, 
Mr. Brentner says. aa 

Too Busy to Move.—C. E. Anderson, proprietor of 
the Anderson Typewriter Company, operating stores in 
Pasadena, Glendale and Long Beach, says that while 
the new Pasadena location has been practically ready 
for some time he has not had time to move from the 
present location. He hopes to be moved next month. 
however. 

Business right now is mostly defense and govern- 
ment business, Mr. Anderson says. That is true in all 
three stores. Help is so scarce that Mrs. Anderson 
has been pinch-hitting while girl employes have been 
taking vacations. One son, Donald, helped with main- 
tenance work during his vacation. 

A young man, LaVerne Lawhead, has recently been 
added to the force. This young man, 19 years old, was 
a sailor on a destroyer but was injured with shrapnel 
and suffered from concussion but has been released 
from the hospital. He went into the service at the 
age of 17. The destroyer was literally blown out from 
under the crew near Guadalcanal. Lawhead received 
an honorable medical discharge. 

Service Work Increasing.—Service work showed a 
decided increase for the Crown City Typewriter Com- 
pany, 38 North Raymond Avenue, Pasadena, during 
the months of July and August. At a rule summer 
months are slow, but not so this year. Gus Trefzger 
says his son Robert, who passed the Army A-12 test 
more than a month ago, is still waiting for his assign- 
ment but expects it soon. 

or ae 

Busier Than Ever.—Mrs. M. G. Randall, owner and 

manager of the Pasadena Stationery Company, 45 East 
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MANPOWER 


we can he 4p pou solve thts 
TOC 











Lys _— ; ; 
na Payroll “deadline” only a few hours away ... comp- work. If your office is undermanned, if fatigue 
ree troller waiting for important data . . . someone’s and strain are wearing down the office workers 
ely . - * . . . . 
se leaving for Washington and needs a lot of figures you have, if your figure work is running behind, a 
tal ... billing is late... and the monthly report must Monroe representative can help you. 
sh . » preaidient’s desk ; .. 
we be on the president's desk tomorrow! He can show how Monroe simplicity can inake 
Sounds familiar?...obviously a question of Man- inexperienced help productive in less time. He can 
vi- 249 . . . ‘ : : 
31- power, and it’s a Monroe wartime job to help you. analyze your figure routine to find simplifications 
ell Monroe machines and the expert figure services and short cuts. And if additional Monroe equip- 
Ww, : , ; : 
that go with them are helping thousands of of- ment is required, he will explain how we are pre- 
of fices to carry this greatly increased load of figure pared to cooperate with you. 
ae A timely example of Monroe’s special wartime 
ile : 
dv services is the new book 
he , .¢ . . 
“y MONROE SIMPLIFIED METHODS 
FOR PAYROLL CALCULATIONS 
n- 
all ... ask your nearest Monroe office to explain it; 
_ or send in the coupon. 
en 
n- Your Monroe machines are now more vitally 
- important than ever. Keep them operating at 
as peak efficiency through regular inspections by a 
- trained Monroe specialist under our Guaranteed 
he Maintenance Plan. 
m , . 
ed The nearest Monroe branch awaits a letter or 
telephone call from you. 
a 
n- = _—_———_— cm _—— — = 
ng IN OF | Monroe Calculating Machine Co., Inc., Orange, N. J. 
er | Please send information concerning Monroe Sim- 
er * ‘ . . ifi Me « >. Calculations. 
at Machines for Calculating, Adding, Accounting | plified Methods for Payrell Calculation 
ie ° ° ° | Name..... Pe 
| ss 
Because of skill, precision and long experience in designing ' Company... eeeeeecseecncsssetseseeeceenenetnnanneerecreneceescennaneseenanaen 
and manufacturing Monroe machines, our plant was selected , [YD jr ie er 
id for the development and production of special war equip- | 
st ment requiring unusual exactness and accuracy. i ___ tonnenginndesietnoeenrrscmensduseainocter seers wees Sie eaeey ees ketene paresaes ae 
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A “FULL MEASURE” 
lakes on New Meaning! 


First ... there is a ‘Full Measure” of responsi- 
bility on our part towards our country’s war 
efforts. We shall continue to give priority to 


essential wartime seating requirements. 


Second .. . there must be a “Full Measure” of 
value in every chair Jasper Seating Co. turns 
out. Necessarily, substitutes have been intro- 
duced in place of critical materials—yet we 


hold firm to our high standard of quality. 


Finally . . . there is a ‘full measure” of re- 
sponsibility on our part to serve the best inter- 
ests of our dealers. If at times we seem tardy 
in this direction, we ask your indulgence. These 
are difficult days but we shall strive to give you 


chairs as quickly as conditions permit. 











Height of Back, 16 
Eq ped wit} Ca er 


JASPER, 


Jasper Seating Company jxoiana 
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Colorado Street, Pasadena, says this is one of the 
busiest summers in the history of the store. More in- 
side help has been employed this season than in any 
corresponding period for many years. 
* * ~ 

Freeman Has New Man.—J. A. Freeman and Com- 
pany, 35 South Los Robles Avenue, Pasadena, reports 
the best summer the firm has had in its many years 
of business. A new man, Paul Boatwright, formerly 
with Remington Rand, Los Angeles, has been added 
to the force as an accounting and adding machine 
service man. Mr. Boatwright began work August 6. 
He had been with Remington Rand for 15 years. Be- 
cause of the large volume of service business the 
force has been increased to six, Mr. Freeman reports. 

a *” x 

Mac’s Relative Promoted.—Dudley Shean, nephew of 
Mr. and Mrs. D. L. McBride (“Mac the Penman’”’), 
Pasadena, one of those seven relatives reported in the 
July notes as being in the service, was recently made 
a sergeant in the Medical Corps, engaged in laboratory 
work in Australia. A son-in-law, Major Albert Stevens, 
is now in Tennessee in charge of a battalion of colored 
troops. He is already due for promotion to the rank 
of lieutenant-colonel. 

Mac and his wife spent about half of the month of 
August on a vacation. 


* 


Strait in Signal Corps.—Richard Strait, who was 
with A. C. Vroman, Inc., Pasadena, for six years, is now 
in Louisiana where he is connected with the signal 
corps of the armored tank division of the Army. 

Business at the store (new location. 1271 East Colo- 
rado Street) is exceptionally good, the management 
reports, but it is difficult to get help. 

co x * 

Memmott Joins Army.—Ralph Memmott, well-known 
Los Angeles typewriter mechanic, who has been with 
Underwood Elliott Fisher for three years, has gone 
into the Army. Mrs. Memmott will remain in Los An- 
geles. * * * 


Anderson’s Son in Advanced Training.—Ray E. An- 
derson, son of R. C. Anderson, owner and manager of 
the Business Appliance Company, 509 South Spring 
Street, is now taking his advanced basic training as a 
flyer. He will complete this work in November and re- 
ceive the commission of a second lieutenant. The 
young man recently graduated from the training 
course at Chico, Calif.. where he did eight months 
work. He has had, at this writing, 109 hours of solo 
flying and is thrilled with aviation work. 

* * od 

Aldine to Enlarge.—The Aldine Printing Company, 
232 South Spring Street, is prepared to open its Christ- 
mas card store in an adjacent store building about the 
middle of October. After the Christmas season this 
room is to be retained and used as the home of the 
new office supply department. One store will thus be 
made out of the two and the floor space enlarged 
to four times what it has been. A new line of social 
stationery and greeting cards will be added, followed 
by office furniture a little later. 

Gilbert Feinstein, who has been home on furlough, 
has completed his visit and gone back to army service 
at Camp Belvoir, Va., where he is waiting for assign- 
ment. Herbert Fine, who has been at Wendover, Utah, 
is due for a visit home on furlough soon. 

E. P. Hambly, manager, says business continues good. 

Finds Business Steady.—The Friden’s Calculating 
Machine Company, 328 West Eighth Street, Los An- 
geles, finds business much more general this year 
than in any year previous to the war. 

Russell and Kathryn Nordgren, nephew and niece 
of Miss Ruth Pierson, secretary of this company, have 
both gone into the service, Russell in the Army and 
Kathryn as a nurse. Russell has not yet been assigned. 
Kathryn has signed up for foreign service. Their 
home is at Sturgeon Lake, Minn. Kathryn took train- 
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“Allied” Jor Victory 
\ ¥ 








YOUR PATRONAGE 
HAS MADE POSSIBLE THIS 


MARION 


The photograph above depicts one end of our new general 





offices—a part of our big plant-expansion program, in which 
greater space and improved facilities are being made avail- 
able for production. 

Our rapid expansion is due entirely to your increasing patron- 
age—a reflection of Allied quality and value. Our greater 
facilities will make possible still further product-development 
to merit a continuance of your good-will. Thank you! 


Write for catalogue, prices. 


Allied Carbon & Ribbon Mfg. Corp. Al ALLEN 


CARBON & RIBBON & RIBBON MFG. CORP CARBON € RIBBON MFG CORP 


165 Duane Street, New York, 13, N. Y. 165 DUANE STREET 
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DOMORE CHAIR COMPANY, INC., 501 FRANKLIN ST., ELKHART, INDIANA 
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ing in the Swedish Hospital in Minneapolis prepara- 
tory for her work. 
es ” * 

Smaller Firms Need More Adding Machines.—The 
Loe Angeles Adding Machine Company, 1000 South 
Hill Street, finds the demand for adding machines by 
smaller firms increasing rapidly because of the addi- 
tional amount of detail necessary in bookkeeping 
today as compared with former days. The demand for 
machines far exceeds the supply. Inasmuch as some 
big contracts have been completed a supply of ma- 
chines has been released, but these are quickly ab- 
sorbed by these smaller firms. 

* ~ * 

Peirce on Tour.—T. F. Peirce, proprietor of the 
Pacific Desk Company, 1031 South Hill Street, left in 
September on a tour in the interest of Optimist Inter- 
national, of which he was recently elected president. 

Harry B. Ryan, sales manager, returned in Septem- 
ber from a three-weeks trip which took him to Chi- 
cago, Grand Rapids, Jasper, Ind., and Burlington, Ia. 
He found business good every place he went. 

* * . 

Mechanics in Demand.—As elsewhere, skilled me- 
chanics are much in demand in Los Angeles, an in- 
stance being the keen demand for men to work on 
late model Burroughs bookkeeping machines expressed 
by the Southern California Adding Machine Company. 
With this company bookkeeping machines are now the 
major items. The boys say they could always use more 
machines and more mechanics. 

Plastics Safes Sell Well.—The Atlas Desk and Safe 
Company is finding its new plastic safes selling readily, 
according to the manager. 

Thomas Goes East.—R. A. Thomas, manager of the 
Grimes Stassforth Stationery Company, 737 South 
Spring Street, left September 15 with the intention of 
attending the national convention in Chicago. He 
plans to go on to New York and expects to be gone 
about three weeks. 

Carl Grimes, Jr., son of the late Carl Grimes, who 
was president of the firm until his death a year ago, 
has recently landed in North Africa. He is with the 
United States Army. 

Has Model Rental Form.—R. C. Anderson, proprietor 
of the Business Appliance Company, 609 South Spring 
Street, has worked out a practical application form 
for new rental customers. The form is simple, and yet 
presents all conditions and has space for all needed 
information. It saves a lot of time talking, and ex- 
planations. Mr. Anderson states that it is not neces- 





TYPEWRITER RENTAL APPLICATION 
BUSINESS APPLIANCE CO. 
509 S. Spring St TUcker 1158 
TYPEWRITERS RENTED — Only Portables and Standard Class C 
Models—(Without Rationing Certificates). 
MONTHLY RENTAL RATES—(in advance) 
Models—$3.09. 


Portables and Class C 


referenc “es 


DEPOSITS ON TYPEWRITERS—Loca! residents, witt 
$5.00. Persons without references— $35.00 to $55.00. 

Dep sits will be refunded when machine is returned on due 
date, subject to deductions for overdue, rent, delivery and 
pick-up charges, and damage to machin 

DELIVERY AND PICK-UP CHARGES 50c to $ 
IRE ARNs Aechines. ail) bi tented to wincrs: Pasents 
tives over 21 years of age, should rent machines f 
KIND OF MACHINE PREFERRED 
NAME ADDRESS PHONE 
EMPLOYED BY ADDRESS PHONE 
PLEASE GIVE THREE REFERENCES BELOW 
NAME STREET PHONE 
NAME STREET PHONE 
NAME STREET PHONE 
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When © Limitation Orders are rescinded 














after the war, and K0H-I-NOOR Drawing 
PENCILS | become available to everyone, 
there \ won't be any new designs 
or new models. 


Pencil users \ will be chiefly inter- 


ested in the ° life of a pencil — its uni- 


form quality —its ability to pro- 


duce clear, smooth and sharply 


defined lines. 


KOH-1-NOOR will continue as it has 


done for more than 50 years, to de- 


liver the same fundamental quality 


that has made it one of the best Drawing 


Pencils that money can buy. 


SEND FOR BOOKLET No. 18 


KOH-I-NOOR Drawing 
PENCILS are available 
in 17 degrees of 
uniform hardness — 
smartly packaged — 
one dozen to the 
container. 





NO. 930 AVIATOR COLORED PENCILS—A complete range 
of smoeth working colors. Ideal for rendering, 
photo coloring, map work, etc. At your dealer 
in single colors or sets of 12 or 24 assorted colors. 


_ The RIGHT pencil for the RIGHT job 


KOH-I-NOOR PENCIL COMPANY, INC 
BLOOMSBURY. NEW JERSEY 
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THE ONES 
THAT GET AWAY 


All who hunt and fish have stories to tell of 
the big ones that get away. "A five pound 
bass broke the leader; those pheasants flew 
just as | was climbing through the bushes.” 


Total war has upset the ordinary routine of 
business completely. Volume continues to 
set new records, yet some folks say busi- 
ness is terrible. Distributors have plenty of 
orders but no merchandise. Manufacturers 
cannot satisfy the needs of the distributors. 


Many customers seemingly neglected and 
forgotten in the turmoil build a resentment 
against firms which cannot fill their frantic 
orders. When no explanation is forthcom- 
ing the indignant customer becomes one of 
those that get away. Customers are known 
to have easily forgotten names of firms, 
brands, trademarks. These, too, are the 
ones that get away. 


Of necessity our regular dealer merchandise 
is off the market. As much as we should 
like to, we are unable to take care of 
dealer requirements. But we aim to keep 
in touch with all our good friends whose 
loyal support has made our business pos- 
sible. And just as soon as victory is won 
and metal is available you may look for 
something new in “Andy units of steel." 











person-Hickey Co. 





INC. 


GENEVA 
ILLINOIS 


sandy si 
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| sary to use this form in the case of old reliable 


rental customers. 
* “ ” 


Club Continues Meeting.—The Golden State Travel- 
ers’ Club is continuing its regular monthly meetings. 
A good attendance shows up at each supper, according 
to Blake Lockard, secretary. 


Latsch Brothers, stationers and office outfitters at 
1124 O Street, Lincoln, Nebr., have purchased the 
entire stock and equipment of the George Brothers, 
also of Lincoln. The newly-acquired stock and all 
appurtenances, including the Lincoln Stamp and Seal 


. 




















LATSCH BROTHERS’ STORE IN LINCOLN 


Company, operated by George Brothers as a separate 
company, will be transferred to the Latsch Brothers’ 
O Street address. This branch of the printing busi- 
ness consists largely of fine automatic embossing 
machines and other up-to-date equipment. The four- 
floor building now occupied by the Latsch Brothers 
will be completely remodeled to accommodate the new 
stock and material. 

George Brothers entered the stationery field 49 years 
ago near Thirteenth and O streets, and Latsch brothers 
some 22 years later. Thus, the purchase combines the 
forces of two of the older firms in the city. Virtually 
all the trained personnel of the George organization 
will be retained by the new owners. 

—— > —___— 

THREE ACQUIRE INTEREST IN NARCUS BROS. 

Elias S. Grace, Max L. Grace and Louis Golden have 
acquired an interest in Narcus Bros., stationers and 
office outfitters, 24 Pleasant Street, Worcester, Mass., 
Louis W. Narcus, president of the firm, announced 
recently. 

Elias S. Grace has been associated with the com- 
pany for the past 15 years, Louis Golden for the past 
20 years. Max L. Grace has been affiliated with the 
office furniture industry for the past two decades. 

No immediate changes in plans of operation of the 
company are in prospect, Mr. Narcus stated. 
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HARTER 
Wood Chairs 


Yook Like 


HARTER 
Steel Chairs 











N DESIGN and finish Harter Wood 
Chairs — for fine offices—resemble the steel lines. This applies to 
both posture and conventional chairs. 


The Harter Posture Chair—No. W-35—illustrated in the cen- 
ter at the right, has all the Harter posture features, including self- 
fitting adjustments. The seat is well cushioned and comfortable. The 
back rest gives positive support. 

At the right above is the W-1510, an arm chair similar to the 
arm chair in the Universal Suite, except as to materials. The W-1520, 
shown at the right below looks like the Universal side chair. 


Harter is cooperating to the fullest extent in war work. Steel 
chairs for general distribution are not being produced. At the same 
time Harter is planning for the future. When vital war materials are 
again available Harter will present chairs ——advanced in design — 
smartly styled in steel. 


(Notice: Whenever possible please send priority ratings with orders. 
They are needed for scheduling shipments and securing war materials.) 


HARTER CORPORATION, STURGIS, MICHIGAN 


New York, 354 Fourth Avenue @ Chicago, 14 East Jackson Boulevard 


WAS BUY UNITED STATES WAR BONDS WHS 


* 


w-35 
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are BOTH important 


to the war effort! 


It’s still true that a chain is as strong as its weak- 
est link. In total war, every job must be well 


done. 


We all know how important it is that the armed 
forces function efficiently. Let’s not overlook 
the responsibility of other participants in this 


all-out drive for VICTORY. 





4 desk for every office need 





INDIANA DESK COMPANY 


JASPER INDIANA 
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“JOB & PROFITS” IN THE POSTWAR PERIOD 

On Monday, September 13, the United States De- 
partment of Commerce made public a profusely illus- 
trated handbook called “Community Action for Jobs 
& Profits,’ designed to help local communities 
throughout the country to strengthen their economic 
foundations in readiness for the postwar era. 

“Jobs & Profits” is aptly named, for it is an “action” 
guide for the use of alert local leaders in promptly 
working out plans to take inventory of community 
assets, needs, and potentialities and aggressively put- 
ting them into effect. 

It is not based on mere theory, but on actual accom- 
plishments in 487 different communities, mostly of 
moderate size, scattered over the country, which 
adopted a somewhat similar program before the need 
for postwar preparations became imperative. 

The statutory function of the U. S. Department of 
Commerce is—‘‘to foster, promote and develop the for- 
eign and domestic commerce of the United States.” 
“Jobs & Profits” carries out that function by present- 
ing to the business men of the nation practical ways in 
which domestic commerce—business—may be fostered, 
promoted and developed. 

Assistance Offered by D of C 

Field offices of the Department of Commerce—and 
the headquarters office in Washington—will do every- 
thing within their means to assist local communities 
in putting this up-to-the-minute program into effect. 
However, the Department is limited both as to per- 
sonnel and appropriations and the major spade work 
must be done by local communities. 

The Chamber of Commerce of the United States has 
offered full co-operation through local chambers and 
the Committee for Economic Development, now organ- 
ized in approximately a thousand communities, has 
done likewise. All other business groups are cordially 
invited to participate in this community-development 
program. 

It is aimed to have this program in active operation 
in 2,000 moderately-sized communities and towns by 
the end of 1943. Through the co-operation of member- 


chambers of the Chamber of Commerce of the United | 


States, the Field Service of the Department of Com- 
merce will seek to cover local communities already 
organized for this program. The Committee for Eco- 
nomic Development has approved “Jobs & Profits” in 
nearly 1,000 cities. The program outlined in the hand- 
book is simple and easy to use. It can be undertaken 
by any organization of businessmen who will carry out 
the necessary fact-finding surveys. 


Guide sheets are provided to simplify surveys. Com- | 


munities are cautioned not to attempt to do every- 

thing at one time, but to choose lines of activity which 

promise best results locally—and to push them hard. 
Adopt the Work Pile Plan 

An activity urged upon all communities participating 
in the program, however, is the adoption of a Work 
Pile Plan. This is a survey based on the belief that 
practically every business firm, from the smallest re- 
tail store to the largest factory, knows of certain ex- 
penditures for repairs, modernization, expansion or 
conversion which it will probably make after the vic- 
tory is won. Many of these firms will know of one or 
more job openings which they will have when the 
manpower problem is no longer acute. Jobs & Profits 
tells how to conduct such a survey. 

Another suggestion advanced is that everybody in 
the community —consumers, retailers, wholesalers, 
bankers, manufacturers and business men in general 
—‘“build reserves of ideas and money for the postwar 
period.” 

The importance of present business is stressed in 
“Jobs & Profits,’ which points out that the greatest 
single aid to postwar jobs for returning fighting men 
and other citizens will undoubtedly be the “soundest 
possible business structure during the war.” Continu- 
ing, it says: 

“It is the present towns, the present business or- 
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HELP KEEP EM FLYING 


As the voice in the control tower or 
the wig-wag on the flight deck makes 
for efficiency in flight operations, so 
do GRAFFCO Signals speed the flow 
and direct the course of operations in 





business. 


CELLUGRAPH SIGNALS 


There are not nearly enough 
GRAFFCO Signals and MAPTACKS 
now to go around. Our plant, though 


pushed to capacity, is not able to 
cope Ww ith demand. Distribution to 
the armed forces and essential in- 


dustry, in which a majority of our 
dealers is assisting, naturally takes 


g 


annem eideeies priority. That accomplished, we bend 
, every effort to the equitable fulfill- 
ment of our customers’ needs. 


Meanwhile improvements and re- 
finements in GRAFFCO products con- 


4) m Byles tinue to make them leaders in the 
a i : . 
- om field of speeding office system. 


NU-VIZ SIGNALS 




















7 7 
ei’? 


MAPTACKS 





SIGNALS for OFFICE SYSTEMS 


GEORGE B. GRAFF COMPANY 


64 Washburn Ave. Cambridge 40, Mass. 
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Fine,’ because they are strong, smooth, accu- 
rately graded and economical. These char- 
acteristics are the result of more than 50 years 
of experience manufacturing fine pencils. 


Waker. of Fire Yincils since (869 
General Pencil Company 


JERSEY CITY NEW JERSEY 
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ganizations and present businessmen who will form 
the basis for any sound free enterprise system of the 
post-war period. 

“The best way business can plan to be strong next 
month or next year is to keep next month and next 
year in mind, while doing everything possible to build 
a sounder, stronger organization now. So it is with 
post-war planning. 

“Despite boom wartime conditions, business must be 
constantly vigilant to keep expenses in line, to strive 
for higher productivity at lower cost. These precau- 
tions can lessen the severity of postwar readjustments, 
and help make additional jobs possible after the war.” 

“Jobs & Profits” tells a most convincing story of com- 
munity improvement along many lines. The 100 or 
more illustrations speak for themselves, some of them 
showing how the whole appearance of communities or 
parts of communities have been changed to make 
them more attractive and of greater service to the 
local trading area. 

Available to Businessmen on Request 

Local chamber-members of the Chamber of Com- 
merce of the United States have been sent copies of 
“Jobs & Profits” from Washington headquarters. Simi- 
larly, the field organization members of the Commit- 
tee for Economic Development have received copies 
of the publication. An enrollment coupon, inserted in 
the book, requests that the coupon be returned to the 
Department of Commerce by those communities which 
adopt the program so they may be sent material de- 
scribing successes in other cities and towns. 

Additional guide sheets for individual use, a store 
modernization check-sheet, selected references on 
postwar planning, developing business in the local 
community, civic planning, and other helpful materials 
are available from field offices of the Department of 
Commerce. 

“Jobs & Profits’ has been published in a limited edi- 
tion for business and community leaders. Requests 
for copies of the handbook are invited from accredited 
business organizations and businessmen. Field offices 
of the Department of Commerce have copies of both 
the original publication and supplementary material 
for distribution and will supply them promptly on 
request. 


- 0 2 
CARTER’S ANNOUNCE NEW CARTONS AND COLOR 
NAME CHANGES FOR FOUNTAIN PEN INKS 

In order to tie in the larger sizes of fountain pen ink 
with the popular 15 and 25 cent sizes, The Carter’s 
Ink Company has recently added cartons to their quart 
and pint sizes. Sizes from gallons down to small desk 
bottles are now available, the company has announced. 

Also changed were the name of six colors to cor- 
respond with those which have proved popular in both 
the 15 and 25 cent sizes. No. 661, formerly called Mid- 
night Blue, becomes American Blue; No. 571, now 
termed Permanent Red, will be sold in the future as 
Hunting Red; No. 71, Washable Black, becomes Raven 
Black; No. 41, Sunset Violet, will be marketed as Tulip 
Purple; No. 51, Sunset Green, has been renamed 
Forest Green; and No. 521, Sunset Brown, is now 
termed Beaver Brown. 

The new cartons will carry the same pictorial treat- 
ment as those used on the smaller sizes, the panel on 
the carton indicating the color of the ink. Bottle labels 
have been re-designed to match. 


sscenscilpillliiatibaeasisatieas 

TOPE TAKES OVER TUCKER OFFICE SUPPLY 

The Tope Book & Office Supply Company, 132 North 
Broadway, New Philadelphia, Ohio, has purchased the 
Tucker Office Supply Company, 225 West High Avenue, 
of the same city. 

Keller E. Nixon, proprietor of the Tucker firm for 
the past four years, has accepted a position with the 
Metropolitan Life Insurance Company. 

The stock and equipment from the Tucker store will 
be moved to the Tope store by the new owners. The 
Tucker Printing Company will continue to operate at 
the old address. 
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“| Its A Matter Of 
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Shipping War Orders 


be 
ve 


: FIRST! 


or 


“4 FROM CAIRO TO ALASKA .. . from New York to Australia 

1e . .. wherever you find Allied military establishments you're apt 
to find chairs manufactured by us. Add to that the accelerated 

\- demands of American war industry and you'll find the answer 

: to a question that's probably been uppermost in the minds of 

: our dealers. 

- Why can't we get chairs? 

: It isn't a matter of production! We've made more chairs 

| since Pearl Harbor than we have in any similar period in our 

M forty year history. Still, some of our valued dealers haven't been 

: able to get deliveries on orders. Why? 

‘ Simply because the war has imposed restrictions on us... 

- to deliver, first, orders with high-rated priorities. 

S 

d Those dealers who have been able to extend these priorities 

S ° ° * 

" have, of necessity, been given first call on our production. 

1 

n Those dealers, located outside of military or war production 
areas have found "the pickin's mighty slim" at times. 

R 

; This is not a matter of choice with us! It is a situation brought 

. about by Hitler, Hirohito and (the late) Mussolini. 

. Until "V-Day", then, we must all do business with a full under- 

2 standing that 

1 

’ ; t 

lts a matter o 

1 e on 

shipping war orders 

V 


FIRST! 








-| High Point Bending & Chair Company 


SILER CITY, NORTH CAROLINA 
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TABULATING CARD FILE 5 x 3 CARD FILE 
20 drawer unit for cards 10 drawer 
7%"" x 3," 20 compartments 
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6 x 4 CARD FILE 
8 drawer 
16 compartments 





BLUE PRINT CABINETS 


Made in sectional 5 drawer units for easy and 
positive stacking. Drawers 2” high glide on maple 
slides. Each drawer is equipped with a holding 
strip in the rear and a hinged holder in front. 
In olive green and walnut finishes. 


No. 1030 No. 1040C 34” flat cap 
5 drawer unit for sheets No. 1040B 4” Base 
to 36” x 24” 


No. 1030C 34” flat cap ng rope 
No. 1030B 4” Base 5 drawer unit for sheets 
No. 1040 collides 
5 drawer unit for sheets No. 1050C 3,4” flat cap 
to 42” x 30” No. 1050B 4” Base 





FILING EQUIPMENT OF WOOD 


PTR Specerncoen nt 
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8 x 5 CARD FILE LEGAL FILE 
7 drawer 1, 2, 3, 4 and 5 drawers in 
14 compartments letter or legal sizes 


Responding for the demand for steel sav- 
ing furniture NEW ENGLAND has pro- 
duced a line which embraces items 
many manufacturers have not even at- 
tempted to make in wood. Our organiza- 
tion of wood craftsmen have followed 
the same fine standards of cabinet mak- 
ing which they have used for many 
years. Thus it is only natural that users 
reaction should be very favorable and 
the demand for these units tax our pro- 
duction facilities. 


All NEW ENGLAND furniture is made of hard woods 
—made right in our own shops under our own con- 
trol. You will find many evidences of "NEW ENG- 
LAND’S” know how whenever you examine any unit 


closely. 


If you have experienced difficulty in obtaining these 
items in wood write today for complete information. 


New England Woodworking Co. + 512. 137th Street, New York, N. Y. 
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NEWS NOTES FROM DISTRICT NO. 8 





By Gene Mitchell 





The end of August brought sadness to the hearts 
of many of the dealers and travelers of our industry 
in the passing of our dear friend Owen Teague, vice- 
president of Schooley Prtg. & Staty. Co., Kansas City, 
on August 31. Owen was a real gentleman at all 
times, an able executive and a loyal friend. The 
industry, as well as the Schooley organization, will 
miss him greatly. The 8th Region has lost one of its 
most enthusiastic supporters and leaders. Those of 
us in attendance at the 8th Region meeting last 
spring will recall the enthusiastic greeting extended 
Owen upon his election to the lieutenant governorship. 

aa ~ ~ 

Among the Midwest Travelers partaking of the hos- 
pitality of the Northwest Travelers at the Twin City 
Golf Party at St. Paul on August 27th, were Bob Val- 
leau of Leopold Desk, Fred Schaefer of Sanford Ink, 
Ed Cooper of McMillan Book Co., Bill Smith of Ace 
Fastener, Dick Gingland of Esterbrook Pen, Lew Win- 
gert of General Pencil, Claude Allen of General Fire- 
proofing, Karl Keisel of Carter’s Ink, and your corre- 
spondent. oe es 


Mrs. Gene Mitchell and daughter, Betty Lee, spent 
two delightful weeks at the Nicollet Hotel in Minne- 
apolis in August, while the husband and father was 
there on business. Betty Lee was returning from ten 
weeks at Camp Lake Hubert, Minn., and she and her 
mother were shown a most enjoyable time by the 
wives and families of many of the Twin City dealers 
and travelers. 

* aa * 

Word has recently been going the rounds that both 
Associated Stationers Supply Company and Sanford 
Ink Company have called their road men into their 
offices and plants to aid the manpower shortage and 
speed up the shipment of delayed orders. Another 
case of the real service of the traveler to his dealers. 
* . * 

Art Pfister, former Smead Mfg. Company repre- 
sentative and past-president of Midwest Travelers 
Club, was transferred September 1 to Randolph Field, 
Texas, to complete his flying instructions. Art has 
been in training school at the University of Minnesota, 
and at the flying school at Rochester, Minn. 

* + * 


R. C. Moore, Columbia Ribbon & Carbon Co., and 
our genial secretary-treasurer, was seen around Minne- 
apolis in August and reported he had, just prior to 
that, been discharged from a Kansas City hospital 
following a serious illness. It is rather tough for the 
treasurer to be confined that way as it leaves no one 
to send him flowers from the Club. 

* * * 

Deepest sympathies of the traveling fraternity go 
to Mr. and Mrs. Carl Lang, formerly of Binney and 
Smith Company, Chicago office, who lost their two 
sons, 8 and 13 years of age, during the polio epidemic 
in August. The older son contracted the illness from 
his brother while attempting to revive him through 
artificial respiration which he learned in his scout 
training. He died just 48 hours after his brother had 
passed away. 

Bill Smith was seen by undercover men in Minne- 
apolis entertaining three charming ladies at dinner 
in the Minnesota Terrace Room and again at the Cov- 
ered Wagon. After a great deal of detective work on 
the part of several visiting travelers, it was learned 
that one of the “youngsters” was the widow of Bill’s 
late “father,” Joe Hildreth, who is justly proud of her 
youthful 77 years. 

Frank Miller, a former Midwest member, represent- 
ing Wallace Pencil Company, is now an active member 
of the Northwest Travelers Club and headquarters in 
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“They re pushing those ships through so fast 
something had to happen” 


1 \ our hands are busy, too, putting Sloane 
craftsmanship once lavished on our fa- 
mous furniture into ship furnishings, joiner 


work, and glider wings. These contracts for 


the Army, Navy and Maritime Commission 


will keep us too busy to handle wholesale ac- 
tivities until after the war. But the experience 
we're getting now means that we'll cope with 
your problems even more skillfully...then! 





We«eJ SLOANE 


Contract Division 


575 FIFTH AVENUE « NEW YORK 


CLEP TTTT y 
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Stool No. S-32R Illustrated 
Adjustable 28” to 32” 


Stool No. S-28R Adjustable 
28” to 32” 


Stool No. $-24 without foot 
rest Adj. 20” to 24” 


Stool No. S-21 without foot 
rest Adj. 17” to 21” 
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EASY 


ROYAL Rf. CHAIRS 


SINCE 1699 








Chair No. 40/1P Illustrated 
adjustable 17” to 21” 


Chair No. 400P similar ex- 
cept seat swivels at fixed 
height of 18 inches 


























Chair No. 401P-32R Illustrated 
Adjustable 28” to 32” 


Chair No. 40/P-28R adjustable 
24” to 28” 


Chair No. 401P-25 without foot 
rest Adj. 2!” to 25” 











ROYAL “EASY FITTING” Posture Chairs are designed to: 


A. Relieve pressure on the base of the spine. 


B. Support the back where it needs support -- at the 


waist line. 


C. Assist the body to maintain a correct physical balance. 


D. Contribute to the War Effort, not only in promoting 
good health but reducing to a minimum the use of 
critical materials required by the Armed Forces. 


YOUR INQUIRIES INVITED 


ALLY E 4 


154 





Minneapolis, representing the same firm. 

Billie Schmiederer of Buxton & Skinner P. & S. 
Company, St. Louis, returned to his desk September 1 
after vacationing in and around Chicago for two 
weeks. He and Mrs. Schmiederer visited the families 
of their son and their daughter. 

* « 7: 

Mr. and Mrs. F. K. Adams spent a day visiting in 
Minneapolis on their way home from a fishing party 
at Lake of the Woods, Ontario, in late August. While 
there, Mr. Adams visited the stores and offices of 
Farnham Staty. & School Supply Company, and Miller- 
Davis Company and renewed old friendships. Mrs. 
Adams and Mrs. Gene Mitchell meanwhile window- 
shoped Nicollet Avenue, after which the Adams’ en- 
tertained Art Walker and the Mitchells at lunch. 


os oe. 


The presidency of the Great Lakes Travelers Club 
must be quite a lucrative position. The incumbent, 
Hy Linden, recently purchased a beautiful summer 
home on the southern shores of Lake Michigan. We 
are hoping for an invitation (and gas coupons) before 
cold weather. 


* * * 


A recent letter from Sgt. Pete Masterson, formerly 
of Acco, locates him “somewhere in Sicily.” Pete states 
his health is excellent and his new little black book 
really a daisy—if one can pronounce the names. 


* * * 


Stratton Terstegge of Binney & Smith was seen 
making the rounds in St. Louis and Kansas City in 
September. He reported a fine collection of orders and 
fond hopes for shipments. 

om * + 

The Midwest is going to be missing our good friends 
Matt Dillon of Associated and Fred Schaefer of San- 
ford while they are engaged in helping out at their 
respective plants, but we will be looking forward to 
their eventual return to the road. 

* * - 

Here’s hoping we all will meet each other at the 
Palmer House in Chicago at the “Cracker Barrel” 
meeting of NSA in October. Make your trip there pay 
its way by visiting and buying in the exhibition hall. 
Bring plenty of priorities. 

. ~ ~ 

Walter Ruedy of S. G. Adams Company returned 
to his desk September 7 following a nice vacation, most 
of which was spent strengthening his muscles cut- 
ing grass and encouraging his Victory Garden. 


* * * 


Several St. Louis dealers and travelers spent a very 
pleasant weekend in September at the club of Binks 
Weingaertner, Egyptian Stationery Company, Belle- 
ville, Ill. The club is located on a large, beautiful 
lake about 40 miles from Belleville. Among those pres- 
ent were Bill Schmiederer, Walter Ruedy, Frances 
Adams, Al Bartens, Izzy Voda, Gil Duer and Gene 
Mitchell. * * * 


Dealers and manufacturers who have lost sales 
people to the services should ask Roberts Printing 
and Stationery Company, of Hutchinson, Kan., for a 
copy of a letter that firm recently mailed to the cus- 
tomers of one of their salesmen who had just an- 
swered the call. That letter is really a masterpiece 
and brought them great results. 

It is interesting, also, to note that Leonard Wilcox 
and Bill Bond, of Roberts Printing & Stationery Com- 
pany, recently purchased the one-third interest in 
that business formerly held by the third partner, Herb 
Hanna. Mr. Hanna plans to remain with the firm in 
the capacity of outside salesman. These three men 
have built a fine business these past several years 
and richly deserve continued prosperity. All three 
were formerly salesmen for the Hutchinson Office Sup- 
ply and Printing Company, owned by the late George 
Hausam, and embarked on this venture with little 
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PRONTO 


FIBRE BOARD FILES 






LETTER SIZE No. E210 
$2.25 


Carton Price 





$1.50 


Carton Price 


FOLLOW BLOCKS 
40 
ADDITIONAL 


MADE FOR 
ANY SIZE 
FILE 









Save Steel to Throw at the Gas 


While America’s mammoth industrial might 
concentrates on war production, steel is a 
vital material. Keeping records is vital, too. 
So, we Americans are using every substitute 
material we can. This is why so many dealers 
are selling PRONTOS in such large numbers 
and thus solve the vital record keeping prob- 
lems of their customers. 


When PRONTOS are used all records are 
always at finger tips for drawers glide 
smoothly in and out of the case. Made of 
275 lb. test corrugated board reinforced by 
steel, PRONTOS will stand the abuse all 
storage files receive. PRONTOS can be 
interlocked into solid batteries as high and 
as wide as needed. Every drawer in the 
stack is easy to reach and drawer contents 
instantly available. No shelving is needed. 
Finished in olive green. 


PRONTOS will save your customers much 
time and trouble. Take a tip from other 
dealers and concentrate some real sales effort 


on PRONTOS. Why not begin today? 
& 


LEGAL SIZE 
No. E510 f 








Carton 


SANITARY BASES 
for all size files Price 


2: 


A Size for Every Record 








FREIGHT BILLS SALESCHECKS CLAIMS 
CHARGE SLIPS 5 x 8 CARDS RECEIPTS 
JOB TICKETS 4 x 6 CARDS METER STUBS 


Manufactured under one or more of the following patents 2061485, 
2110556, 2139520, 2181918, 2225958, 2275322, 2277155 


Prices in Denver and West of the Rockies 20% Higher 


PRONTO FILE CORPORATION 


349 BROADWAY NEW YORK, N. Y. 


EE ESS TIRE sR 
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AMERICAN INDUSTRY 


engages every day with hindrances 
to Victory .. . it deserves 
the best in all of its equipment! 


NEW INITANA 
secretorve LHATRS 


present a war time guide to office chair quality, 





invaluable to dealers in discharging their re- 
sponsibility to industry in this one of many 
matters of routine information, orderly conduct 
of affairs and competent administration and 


coordination. 


Our present office chair series features wooden 
swivel adjustable as to seat height, with tilting 
action for executives and bumper strip for sec- 
retarials. The chairs are available in quartered 
oak, birch walnut or birch mahogany and are 
up to pre-war standard in every way except 
that metal has been almost entirely eliminated 


from the construction. 


Although our responsibility in giving first place 
to supplying our armed forces and the great 
industrial plants supporting them is generally 
——— recognized among our distributors, we refer to 
it continually because it so powerfully affects 
our shipments. All distributors should indicate 
on their orders any priority to which they are 
entitled. This cooperation is most sincerely ap- 


preciated. 






No. 1001 


NEW INUTANA CHAT CO. 


JASPER, INDIANA 
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other than a lot of ambition and ability. Their success 
is apparent by their fine retail store, nice printing 
plant, high grade lines of merchandise carried and 
enviable business record. 

* . * 

The several Midwest Travelers covering Illinois and 
knowing the Jacquin Company of Peoria extend to 
Bill and Homer Jacquin their deepest sympathies in 
the loss of their father on September 10. Nick Jac- 
quin was one of the pioneers of this industry in cen- 
tral Illinois, a kind friend of the travelers, and an 
excellent business man. His passing will be mourned 
by his many friends and associates. 

* oF co 

Cliff Halverson, Midwest Press & Supply Co., Sioux 
Falls, S. D., reported to the Navy at Boston, Mass., 
September 15. He expects to be awarded an officers 
commission immediately. 

Congratulations to Lang and Gfeller of the Junction 
City Office Supply Co., Junction City, Kas., on the 
new, beautiful store recently opened. These gentlemen 
are enjoying a nice business in and around their 
home town and are a fine addition to the list of 
good, live stationers in the state of Kansas. 

* * * 

Al Traudt, purchasing agent at Latsch Brothers, 
Lincoln, Nebr., is another naval recruit. Al reported 
early in September. 


* * * 


A letter just received from the Midwest Travelers 
president, Jack Ellis, stationed at the Marine base at 
San Diego, Cal., states he is expecting his sergeant’s 
stripes within a few weeks. Jack’s address appeared 
in this column recently and letters from his friends 
will be appreciated. 


* * * 


Dan McDougall, Stationers Loose Leaf Company, re- 
ports while on a trip south in September, he met Art 
Falk, formerly of Miller-Davis Company, Minneapolis, 
now a sergeant at Salina, Kas., and an instructor on 
a B-24 bomber. He reports a very interesting life 
over the sea as well as high over land. Art asked 
to be remembered to all the Northwest Travelers and 
dealers. Art is being transferred immediately; his 
new address will be: c/o 611th Squadron, 400th Bom- 
bardment Group, Alamogordo, N. Mex. 

* * aA 

Mr. Winfield White, manager Southwestern Station- 
ery & Bank Supply Company, Ponca City, Okla., left 
the middle of September, with Mrs. White, for a ten- 
day vacation. “Winnie” left the business in the hands 
of his able colleague, John A. Smith. 

a * ao 


Cecil Jones, the new vice-president of Western 
Lithographing Company, Wichita, Kan., is set up ina 
new executive private office on the second floor of his 
firm’s building, where he still sees the boys as they 
come along. Cecil is planning a pheasant hunt with 
friends in South Dakota jvst as soon as the birds 
will permit him to look for them. Here’s hoping the 
writer reaches Wichita soon after Cecil’s return. 


peel ae 
HOSKINGS MOVES TO LARGER QUARTERS 
New and spacious quarters and a complete stock of 
stationery and office supplies, office furniture and 
equipment, art supplies and a picture frame depart- 
ment now greet the shoppers of Lawrence, Mass., when 
they enter John R. Hoskings’ new store, 512-14 Essex 
Street, just five doors away from the old location. 
Mr. Hoskings has spared no expense in making the 
new store, both in stock and appointments, one of 
the finest of its kind in the entire state. The re- 
moval marks a fitting climax to several years of 
excellent service to patrons in the Lawrence area. 
In addition to being one of the outstanding busi- 
ness men of Lawrence, Mr. Hoskings has found time 
to devote to civic activities. At present he is vice- 
president of the Lawrence Kiwanis Club and secretary 
of the advisory board of the Salvation Army. 
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How To Get Along 


With 
Your Wartime 
Typewriter 
USE 


—GRAND-— 
PRIZE™ 


TYPEWRITER RIBBONS and 
CARBON PAPER 


Whether your typewriters can outlast 
the duration with ease . . . or whether 
they are old and decrepit . . . you'll get 
the cleanest, sharpest work by using these 
super-quality “GRAND PRIZE” products! 


In war work, too, "GRAND PRIZE” Car- 
bon Paper and Typewriter Ribbons are 
setting records for performance. Over 50 
per cent of our production now goes to the 
armed forces, the Federal government, 
and war industries! 








BUY MORE 
WAR BONDS NOW! 


PACIFIC CARBON and 
RIBBON MFG. Company 


J. FRANCIS O’CONNOR, Pres. 











Head Office and Factory: 
1451 Harrison Street, San Francisco 3 
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Sull Auatalle.... 
AMERICA’S FINEST LINE 
bye 


Same 
~ 
‘% 

















USE 





With much Gift Merchandise disappearing from the 
market, Money becomes a most desired and appro- + 
priate gift. Currency Gift Envelopes dress up the * 
bill or check and remove the cold, commercial angle -* 
of the gift. 


You will find that there is a fast-growing sale for 
this container—and few have it. The Justrite Line 
has 10 Holiday numbers and one each for “‘Con- 
gratulations’’ and ‘Best Wishes.” 


ASSORTMENTS AND PRICES 
To Retail At 5c per Set 


Set includes inside Currency Envelope and matching 
outside envelope for mailing. 


* 

Assortment No. CR-30-——50 Sets lag 
6 each of Five different Holiday Designs. * 

10 each of ‘’Congratulations’’ and ‘Best Wishes” 

Designs. a 


Assortment No. CR-31—100 Sets 


10 each of Eight different Holiday Designs. 
10 each of ‘Congratulations’ and ‘Best Wishes” 
Designs. 


Assortment No. CR-32—250 Sets 


20 each of Ten Holiday Designs. 
25 each of ‘Congratulations’ and “Best Wishes” 
Designs. 


WRITE FOR SAMPLES AND DEALERS DISCOUNTS 


he fistrite L 
7 Ss re Cue 4 


Norther States 


> 9 
¥ 
ENVELOPE COMPANY z 


Chicago Saint Paul 








SAN ANTONIO NEWS NOTES 





By B. C. Reber, Correspondent 





When the present Victory Bond Drive is completed, 
and a summary is made of those who have partici- 
pated, it will be found that those engaged in the 
business equipment field and the retail stationery 
business have taken a prominent part. There is not 
a firm in this city, large or small, nor a branch office, 
that has not had representatives in the field doing 
their bit in making the quota; and there is not a 
firm nor branch whose employees have not subscribed 
more than 90 per cent. 

E. P. Haye, branch manager for L C Smith & Corona 
Typewriters, Inc., who is always prominent in any 
drive or movement, is active in this drive, heading 
the team of which he is a member. 

J. Andrew Smith of J. Andrew Smith Company, is a 
major in the drive, and his ability is best expressed in 
the results of those under his command. 

The Clegg Company, Paul Anderson Company, and 
Maverick-Clarke all have men in the field and are 
backing up their efforts with good results among the 
workers. 

* * * 

A sharp decline in the demand for office furniture 
and business equipment is reported by local dealers, a 
decline which is attributed to the fact that the pre- 
paredness program of the Government is completed. 
Such sales now are replacements or an occasional 
desk or machine when some new work is started. At 
the same time, little business has come from private 
industry with the result that sales for the third 
quarter will be well below those for the preceding 
two quarters. 

” + > 

Local stationery stores are doing a good business in 
wrappings for Christmas packages. Strange as it may 
seem, sales for September will be the largest in many 
years, and similar returns are predicted for December. 

* * * 

Frank C. Hall, local manager for Underwood Elliott 
Fisher, will go to New York soon to attend a two-week 
conference to be held at the home office. Ross Maddox, 
service chief, will be in charge during Mr. Hall’s 
absence. 

+ *” + 

Three additions have been made to the retail sales 
staff of Paul Anderson Company. They are Mrs. Martha 
Pritchard, Miss Betty Thorne and Miss Lela Frances. 
Miss Thorne is daughter of Mr. G. S. Thorne, manager, 
and Miss Frances has been employed to work after 
school and on Saturdays. 

Miss Janet Anderson, daughter of the owner, has 
returned to school after spending the summer in the 
store. 

> + + 

Joe Huebner of the service department of the local 
branch of Burroughs Adding Machine Company has 
returned from the factory at Detroit where he at- 
tended the firm’s service training school. 

* * * 


Amos Grimsinger, formerly associated with a busi- 
ness equipment firm of this city, has joined The Clegg 
Company, as salesman in the east Texas district, 
succeeding Manse Wood, who has retired because of ill 
health. 

Ross J. Sibert of this firm has returned from a 
vacation spent in the country, Jack Shinn, pressroom 
foreman, has returned from a few days spent in 
Houston, and L. B. Clegg, founder and owner of the 
business, has returned from a vacation spent in Min- 
nesota. Incidentally, Mr. Clegg brought back some 
real fish stories concerning the catches made. 

Misses Carolyn Stevens, Dorothy Adams and Shirley 
Denson have joined the retail sales staff of this firm. 

Success of the bond drive locally may be attributed 
in no small part to the good work of Mr. W. C. (Bill) 
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GOOD NEWS FOR YOUR CHAIR STARVED CUSTOMERS 


WALNUT CHAIRS 


ompt shipment 





for pt 
without 


Now, you can obtain walnut chairs for 
prompt delivery, without priority! Here 
is the story: 

Thousands of choice walnut trees are 
being felled each month, to be cut into gun 
stocks. But not all the lumber is sufficient- 
ly wide or thick to be used for that purpose. 
Gunlockes’ have been able to purchase a 
substantial quantity of the extra lumber, 
and have built it into fine office chairs that 
meet the usual rigid quality standards. 

A considerable stock of chairs is already 
on hand. Consequently, prompt shipment 
can be made on most patterns, and 
priorities are not required. : 

Send in your order now because orders 
will be filled in the sequence they are 


received. 






BACK THE ATTACK 
BUY WAR BONDS 


Gov". H. GUNLOCKE CHAIR COMPANY 


WAYLAND, N. Y. 
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@ Sculptured out of the rock of the Black 

Hills are the portraits of four famous Ameri- 

cans . . . Washington, Jefferson, Roosevelt 

and Lincoln. Just as the rock itself will 

endure forever, so will the memory of these 

men who have played such an important 
CHIEFTAIN SUITE role in American history. Their quality en- e: 
° No. G560 dures forever. w 
a ee ee ee Se one eee Quality is a sacred trust and the Hoosier R 
Desk Co. does not accept this fact lightly. H 

All during this war period we’ve spared no 
effort to maintain quality ... we've zeal- a 
ously guarded the high standard of our é 
merchandise. The trade can now and always c] 
rely on the intrinsic merit of Hoosier Desks. fi 
As Allied Victory approaches, it becomes cl 
more and more necessary to expend every “ 
ounce of energy towards winning the war. _ 
If our dealers do not receive Hoosier Desks i 
as promptly as they would like. they may th 
exact satisfaction from knowing that the w 
delay springs from the urgency of providing ci 

war needs first. 
C 
2000 SERIES tu 
No. 2560 B 
This line meets the modern demand for office A 
furniture, having added utility value and J 

streamlined appearance. pl 
Vi 
W: 
tr 
Y 
in 
se 
BUILT TRUE CLEAR THRU—HOOSIER DESK COMPANY, JASPER, IND. - 
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Clegg, who was a member of the executive committee. | 


Mr. Clegg will be remembered for the good work 
accomplished while he was president of the N.S.A. 
Fletcher Rabb served as salesman in the drive. 
~ 7 * 
M. R. Allen of the Central Typewriter Company, 
has returned from a trip to Monterrey, Mexico. 
+ al 


*~ 


G. L. Davis, local manager for Royal Typewriter | 
Company, has shown good judgment by employing two | 


ladies to serve as sales representatives for Roytype 
products. Miss Dorothy Traweek has just joined the 
organization and is in charge of sales in the northern 
half of the city. Mrs. Barbara Chambers, a recent 
addition, is in charge of sales in the south half. 

* * ok 


Mrs. Frank Kuse, chief clerk at the local branch of 
Remington Rand, Inc., has returned from a trip to 
Austin where she visited her mother-in-law. Mr. Kuse 


is in the service. 
—->-—— 











NEW KRILOFF EXECUTIVE. —Joe J. Roth, recently named 

sales manager of the Kril-Office Products organization, 170 

West Monroe Street, Chicago, Ill. He was formerly Chicago 
manager for Pronto File Corp. and Cole Steel Equip. Co. 


a 
FUCCI NAMES EXECUTIVE COMMITTEE 
DIRECTORS 


Recently appointed director members of NOMDA’s 
executive committee by President Nicholas H. Fucci | 


were the following: James J. Sheehan, Providence, 
R. I.; Clarence E. Bush, Washington, D. C., and Samuel 
Hutter, New York, N. Y. 

The executive committee of NOMDA, organized to 
act promptly on many matters of association impor- 
tance, is normally comprised of eight members, in- 


cluding five officers of the association—the president, | 


first vice-president, treasurer, executive secretary and 
chairman of the board—and up to three members 
appointed by the president from the board of directors. 


The personnel of the committee, as now constituted, | 
includes Nicholas H. Fucci, Dorr B. Doane, Leo W. | 
Adler, Harry Turner and Irwin Vincent, in addition to | 
the director members named above. The committee | 


will serve until the next annual convention of the asso- 
ciation next summer. 
* <> 
CONTROLLERS INSTITUTE RE-ELECTS BURBOTT 
In a three-day conference of the Controllers Insti- 
tute of America which ended September 22, E. W. 


Burbott, controller and assistant treasurer of the | 


A. B. Dick Company, Chicago, was re-elected vice- 
president of the organization and John C. Naylor, 
vice-president of the Pet Milk Company, St. Louis, 


was named president, succeeding T. C. McCobb, con- | 


troller of the Standard Oil Company (New Jersey). 

The conference, held at the Waldorf-Astoria in New 
York, was almost wholly devoted to wartime problems, 
including renegotiation of contracts, post-war re- 
serves, Federal reports, withholding taxes, ration ac- 
counting and manpower. 
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The Yellow Box Line of “Minute-Savers”’ 
Speeds War Production Now 





















Winning the war comes first —so our war 
industries and armed services get top preference 
today for the Yellow Box Line. 

In our wartime industries paper clips keep 
important papers in order, help to speed the in- 
creased paper work. Fasteners, pins, thumb tacks 
and staples— they, too, have many minute- 
saving parts to play. No defective items to cause 
delays. Many war users of the Yellow Box Line 
today will mean customers for you in the postwar 
period. 


A Complete Variety of Sizes and Types 
Pins Clips Fasteners Thumb Tacks 
Staples Hooks 


and related items 


Distributed by Quota Allotments 





Se 709.5: sr = ad a 
The Home of the Famous Y ellow Box Line 


OAKVILLE 





COMPANY 


Division of Scovd!l Manufacturing Company 
WATERBURY, CONNECTICUT 








NEW YORK CHICAGO SAN FRANCISCO 
In Canada: BROWN BROS., LTD., TORONTO 2 
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ay Comes 
whenT 


BE READY! 


SELL OUT THE STOCK NOW ON 
YOUR SHELVES. CLEAR OUT THE 
OLD...BE READY FOR THE NEW! 








FOU 


INSTA 


The inventor is 
readying new things 
for you. 
Today, right now, 
we have beautiful 
new merchandise for 
ou. Brilliant ma- 
erties and jet black 
sets...double and 
single. ree 
with 14-K solid gold points of America’s finest 
quality and workmanship. Your customers will 
o for them, and stay your customers. We 
now. The daily response is proving it. 


All sets are rationed until 
war restrictions are lifted. 
No restrictions on ink. 


Get ready ! Get ready ! Get ready! 
For that big call for new merchandise. 
Buy Bonds! Buy Bonds! Buy Bonds! 


And the great day will be here before you know it. 


WE ARE BUYING BONDS! WE ARE GETTING READY ! 


Copr. Gregory Fount-O-Ink Company, 1943 


GREGORY FOUNT-O-INK COMPANY 


BOULEVARD 
CALt?t# OR Bea 
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Industry Members Now Serving With the 
Armed Forces of the United States. 


Sydney R. Price, M.S.M., joint managing director of 
L C Smith & Corona Typewriters Limited, London, 
England, is seeing service in World War II as a war- 

















SGT. MAJOR SYDNEY R. PRICE 


rant officer (company sergeant major) of the Home 
Guard Company. This is not the first world conflict 
for Price, for he is also a veteran of World War I. 
The accompanying photo was taken at his desk at 
the company headquarters in London. 


Carlyle Harmon, sales representative for Roberts 
Printing & Stationery Company, 26 South Main Street, 
Hutchinson, Kan., has entered the nation’s armed 
service. The Roberts organization has assured its cus- 
tomers that he will return to the company just as 
soon as the war is over. In the meantime, full and 
regular commission on all business from his terri- 
tory will be paid to his family. 


Lt. William F. Mallen, USNR, formerly a portable 
representative of the Royal Typewriter Company in 





LT. WILLIAM F. MALLEN 


Cleveland, is now seeing service in the Navy “some- 
where in the Pacific.” Mallen, of course, cannot 
divulge his whereabouts, but states that he is based 
in beautiful country, where heavy Marine shoes, thick 
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BACK THE ATTACK 
Buy War Bonds 


Ready to Meet 


=) > All Transfer 


Style A Lid Cover 
Type Transfer Case 


Demands for Transfer Equipment this year are going to impose a 
severe burden on many office equipment dealers and agents. No steel 
transfer cases have been manufactured since April 1, 1942. Wartime 
shortages of lumber and corrugated board have reduced substantially 
the number of these units available. 

The Style A Lid Cover Type Transfer Case has been extremely 
popular with “Y and E” buyers for years. The case is made of wood 
and heavily reinforced with cambric, giving it a firm, solid frame. 
Extra heavy jute board cover is also cambric reinforced. Bottom 
grooved to accommodate bottom guide extension. Style B is a port- 
able, easy to carry case that is ideal for offices where continuous 
method of transferring is used or where volume of transferred cor- 
respondence is not large. 

“Y and E” super strong wood transfer cases have unusual strength, 
rigidity and durability. Miter lock corner construction eliminates 


weaving or side-sway . . . can be stacked evenly and safely. 














“Y and E" 


Case 






Style B 
Transfer Case 


We suggest that you get 
your order in at once for 
these items as well as for 
*Y and E” Folders, Guides, 
Cards, Labels, etc., so 
that you can meet the big 
demand that awaits all 
holders of the “Y and E” 


Franchise. 


YAWMAN\? FRBE MFG.(O. 


1015 JAY STREET 
FOREMOST FOR MORE THAN SIXTY 
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Wood Transfer 





THE TALE OF THE CRYSTAL* STENCIL 










No Type- oe. 
pecsucecan 





No dct § 
(TOTP 








No Feed- Roller ——* 
@GGGREEGE 








Sharper Cleaner 
Impressions 


(TOOL 











KK ccanweire CRYSTAL STENCILS 
have revolutionized stencil cutting! The top Crystal Sheet that 
protects the typewriter completely eliminates type-filling ... 
type-cleaning...feed-roller swelling ...chop-outs! 


The result: SHARPER and CLEANER impressions—saving of 
time—longer life for your typewriters. Compare KLEANWRITE 
CRYSTAL STENCILS! One trial will convince you of their 
superiority. 


*Reg. U.S. 
Pat, Off. 


Now Available in Cellulose and Non-Cellulose 


ATTENTION DEALERS: Some exclusive territories are still 
available ... Write today for samples and information on our 
Exclusive Dealership Plan! 



















LIN0ON LO 


DENVER 2, COLORADO 
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socks, shorts, and a short-sleeved shirt with open 
neck constitute his decidedly informal uniform. 
E EE 
Walter H. Lewis, USNR, formerly a portable repre- 
sentative for the Royal Typewriter Company, has been 
commissioned a lieutenant in the Navy. He is now 





LT. WALTER H. LEWIS 


stationed at the Naval air station near Hutchinson, 
Kan., as a photographic officer. Originally assigned 
to ground school as power plant instructor, he in- 
herited the photo officer billet as a result of his 
predecessor’s assignment to another post. 














* GOLD STARS « 


in the Industry's Service Flag 











Reported killed in a recent plane crash was Lt. R. K. 
Edwards of the Army Air Forces. Lt. Edwards, a 
former standard machine salesman for the Royal 





THE LATE LT. R. K. EDWARDS 


Typewriter Company’s Philadelphia branch, had com- 
pleted a furlough only a few days before the accident. 
His business associates and friends of the Royal 
organization and his many friends throughout the 
office equipment industry join in extending their 
deepest sympathies to his family. 

SE ci cc 

BEN PENN BUYS NEW BUSINESS HOME 

Ben C. Penn, of Ben C. Penn & Son, office machine 
dealers of Greenville, Miss., has announced the pur- 
chase of the France Building, 226 Washington Avenue, 
Greenville. 

The new building, which will become the new head- 
quarters of the Penn organization after the war, is 
of gray pressed brick and glass, with a 27-foot frontage 
and 70-foot depth. It was built in 1930. 

CHICAGO RIBBON AND CARBON MAKER CHANGES 
NAME AND LOCATION AFTER 40 YEARS 

The M. B. Cook Company, for 40 years Midwest 
distributor of typewriter ribbons and carbon paper at 
one location, 508 South Dearborn Street, Chicago, has 
announced its removal to larger quarters in the Igoe 
Building at 600 West Van Buren Street. C. J. Leonard, 
president, announced at the same time that the name 
of the organization will be changed to Panama-Beaver, 
Inc. The concern is a sales division of Manifold Sup- 
plies Company, of Brooklyn, N. Y., and covers most 
of three states—TIllinois, Indiana and Wisconsin. 
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EVERYTHING 
4 


NATIONAL 
EXECUTIVE 
DESKS 
ARE 
BACK AGAIN 


SEE THEM 
AT THE 
FURNITURE MART 
IN CHICAGO 


Dealers attending the 
Stationers’ Convention 


are cordially invited 


or write 


NATIONAL DESK COMPANY 


HERKIMER, N. Y. 
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Buy War Bonds and Stamps 
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GRIPTITE 


j 


The Wartime 
Successor to \ 
Rubber Bands 





GRIPTITE Bands are a definite 
need in every office. 

They are easily applied; quickly 
removed. 

They hold papers such as can- 
celled checks, deeds, mortgages, 
insurance policies, vouchers, and 
other documents neatly com- 
pressed. 


They are manufactured in 14 


lengths—6” to 54” long. Order from your 


Stationer or write 
They can be used over and over direct for sample 
again. and prices 


Rochester Wire-O Binding Co. 


108 MILL STREET ROCHESTER, N. Y. 











plete informa- 
tion. 


Covers are 
of heavy blue 
leatherette stock; 
pages numbered; 
spiral binding en- 
ables book to lie 
flat at all times 


Technygraph ce 








A NEW QUALITY PRODUCT 


Wi a _ 
Wins tu 


















Be sure to look tn- 
to this systematic 
and protective fil- 
ing method ; insures 
utmost safety for 


stencils, at low cost 


2 SIZES 


~ 
for 50 and sf Kez ‘2- 24472 


100 STENCILS ™~ 


20” long, 10” wide; 
index page standard 
on both sizes; produc- 
tion record page for 
each stencil allows 


ce for com- 


Send today for 
descriptive folder. 


TECHNY, ILLINOIS 
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FILE STENCILS 


CHRISTMAS LETTER TO A LONELY HEART 





The Dearest, Nearest Christmas Gift 





Note.—For the following stirring statement we are 
indebted to the Eaton Paper Corporation. It is a chal- 
lenge to all of us with relatives or friends in the armed 
services to write the right kind of Christmas letter. 

Millions of American boys will be far from home this 
Christmas, in strange, new surroundings. Some will 
spend a listless, unhappy day in army camps; others 
will be herded on troop trains or convoys bound for 
“destinations unknown”; still others will be fighting 
through the grim horror of actual battle. Though 
they and we realize the necessity for this suffering and 
separation, our knowledge will not ease the sorrow 
and heartache of being apart, for the meaning of 
Christmas and the memories it evokes will be too 
vivid, too real for us to deny. For fighting men, espe- 
cially, the violence and tragedy of their present world 
will contrast poignantly with their remembrance of 
the happy, peaceful Christmases of other years. 

To diminish their loneliness is the duty of all of us 
here at home. The gifts we send will be tokens of 
our thoughtfulness and will probably fulfill the few 
material needs a soldier has. But no gift, no Christmas 
dinner can allay the loneliness of his heart, the needs 
of the spirit. To bridge this gulf of separation, to 
reach the soldier’s heart, to bring him cheer and com- 
fort and love—write a letter! 

Write a keepsake letter, one that he can cherish 
and treasure and reread through the lonely holidays 

. a letter that will bring him an awareness of 
home, a host of pleasant memories, and a strong sense 
of faith in the future. Though your letters may usually 
avoid the sentimental, don’t hold back the words of 
love, devotion, and reassurance this Christmastime. 
Think of the soldier to whom you're writing, of what 
you’d tell him if you were with him, and then write 
everything your overflowing heart dictates. Make your 
letter intimate, make it sound like you—and it wil! 
speak to him as if you, yourself, were present. Fill it 
full of the joy, the sights, the smells, the memories 
of other Christmases and your man-in-service will 
be transported for a few blissful moments to where 
his loved ones wait for him. 

As in all letters to a fighting man, your first thought 
will be of him .. . will this help his morale? ... is 
this the news the way he wants to hear it? Because 
he’s away, does he want you to spend your day alone 
and unhappy ... or rather does he want your day 
to be spent as much as possible like the days he 
remembers, knowing, of course, that you miss him 
and think of him constantly? Would he prefer a 
whining complaint of a rationed Christmas dinner to 
an amusing account of an excellent “ersatz” turkey? 
Would he like to hear that the family is not exchang- 
ing gifts because of the terrific taxes—or should you 
tell him that expensive “luxury” gifts are being re- 
placed by war bonds, but that everyone will have 
presents of some kind under the tree on Christmas 
Eve? 

Write letters that begin “Remember when” .. . send 
him smudged, but loving notes from the children in 
the family circle . . . send him snapshots of friends, 
family, familiar scenes—any memento that will make 
him feel you’re sharing your Christmas with him. 

What your fighting man away from home needs is a 
renewed knowledge of how much you at home are 
thinking of him, of how you are supporting him on 
the home front, of how carefully you are preserving 
the traditions he’s fighting for. All this you can do 

. in a letter. 

Remember, too, that Army and Navy nurses, WACS, 
WAVES, defense workers—all who are away from home 
waging our battle in one way or another—need the 
same encouragement and solace as the fighting men. 

Today, when the spirit of Christmas—peace, good- 
will toward men—the very foundation of our belief 
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What will you look for in you 
POST-WAR LINE of FILING SUPPLIE 





YOU WILL LOOK (for streamlined progress in design — 
YOU WILL LOOK for improved papers and boards — 


YOU WILL LOOK not only for new processes in manufacture to step up 
quality and appearance and reduce costs, but also for new developments in methods, 


to increase speed and efficiency in tomorrow’s offices. 
In short, you will look for today’s visions made real. 


These matters are already of deep concern to us. We are preparing to offer the 
stationer an improved line of filing supplies—-with Oxford Pendaflex, once 


more available for all, leading the procession of post-war filing progress. 


OXFORD FILING SUPPLY CO. 


340 Morgan Ave., Brooklyn, 6, N.Y. ¢ 125 So. 8th St., St. Louis, 2, Mo. 


Onova 


 PENDAFLEX 


*REG. U.S. PAT. OFF 
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FAULTLESg 


Owing to the utmost importance 
of the meetings ... pertinent to 
today's problems ...and the high 
caliber of talks to be offered 
at this year's get-together of 
The National Stationers War Time 
Council ..... 

....we respectfully urge all 
Faultless Dealers to attend these 
meetings and thus obtain full 
advantage of the aid offered 
the dealer in the conduct of his 
business, under today's unusual 
conditions ... 


OUR HEADQUARTERS WILL BE 
ROOM 1550 .. PALMER HOUSE 


STATIONERS LOOSE LEAF CO. 


MILWAUKEE 1, 524 N. Broadway 
NEW YORK 3, 114-116 E. 13th St. 
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and hope in a better world to come, is so obscured 
in a world at war, make a special effort to keep your 
personal, intimate world of friends and family a haven 


of love and kindness . . . through letters. 


iat Np RNR 
M. GABE ESTABLISHES OWN BUSINESS 

Moe Gabe, formerly general manager of the Idl 
Manufacturing and Sales Corporation has sold his 
interest in that firm and is now operating independ- 
ently under the name of the Gabe Manufacturing 
Company at 141 West Fortieth Street, New York City. 
Mr. Gabe, who was associated with Idl for about 14 
years, is well acquainted in the stationery specialty 
field. 


= en 
FIFTH UNIT IN UTILITY RETAIL STORE GROUP 

On Monday, September 13, the fifth unit in the 
Utility Supply Company’s group of retail stores was 
opened at 16 West Jackson Boulevard, Chicago. Marvin 
Wolf, head of Utility’s retail division, was on hand to 
help Store Manager R. G. Krelle and several store 
salesmen receive visitors. Souvenirs were distributed, 








UTILITY SUPPLY’S FIFTH STORE.—The new store, the 
fifth Chicago unit of Utility Supply Company, follows 
the same basic motif as in preceding units. Above, an 
attractive corner of the new Jackson Boulevard store, 
showing the gift bar and a section of the greeting card 
department. Below, the light, airy impression that 
greets the visitor entering the front door of the store. 


but, more important, over a thousand customers 
entered the store on opening day and not a sale 
was lost. 

Like other Utility stores, the fifth unit is equipped 
with blond wood fixtures, giving an attractive, light 
colored effect to the ensemble. Including stockroom 
space in the basement, the total area occupied is 3500 
square feet. Near the entrance is a “gift bar,’ which 
proved exceptionally popular on the natal day of the 
store. Down the center is a long open display counter 
flanked by show cases and shelves for exhibiting and 
stocking various types of merchandise, including fic- 
tion books, fountain pens and personal stationery, 
loose leaf, drafting materials, filing supplies, rubber 
stamps, and leather goods. At the back is a specially 
designed cabinet for legal blanks. Because the drawers 
are without sides, less space is required for the com- 
plete cabinet. 
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POLAR 


carries on 


Before passing to the great he- 
yond, the late Maurice R. Landes 
charged us with the continuance 
of this business—a monument to 
his genius, industry and fair 
minded policies. 


We, who have served with Mr. 
Landes these many years, accept 


this trust determined to carry on. 


While mindful of the present upset 
conditions and their attending dif- 
ficulties, we wish to assure all 
POLAR customers that this organ- 
ization will continue to serve them 


faithfully now and in the future as 


in the past. 
H. M. GETTY 


General Manager 


POLAR MANUFACTURING CO. 


325 N. 13th ST. 
PHILADELPHIA 7, PENNA. 
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CHAIRS 


TABLET 
ARM-CHAIRS 


FOLDING 





All styles Folding 
Chairs. Tablet 
Armchairs—ideal 
for classrooms, 
cafeterias, etc. 


Factory Stools. 


PROMPT SHIPMENT 


out of New York stock or direct from factory. 
Don’t turn down chair inquiries— 
Write us for prices and details 


ADIRONDACK CHAIR venga 


1140 BROADWAY, NEW YORK 1, 














An Active Ally 


on the 
Production Front 


MUTSCHLER'S long experience in styling and building 
SAMSON directors room and office tables for discriminating 
business men has supplied the vital “KNOW HOW” that 
enables them to produce sturdy tables fast for Uncle Sam 

- . not only to serve the war winners of today. but as well, 
the peace makers of tomorrow. 


Write for complete descriptive Catalog. 


MUTSCHLER BROS. CO. 


U.S.A. 


NAPPANEE, INDIANA, 











CARD UPRIGHTS 


223 

6x4 

8x5 
Tabulating 







A full line of card files is offered in all standard sizes. 
Smooth working side suspension, heavy duty wood con- 
struction, standard green finish. Also— 


Legal and Letter Sizes 


2-drawer 3-drawer 4-drawer 


All made of the same excellent construction. 
The demand for this merchandise is great. Write for 
particulars. 


BUSINESS EFFICIENCY AIDS 


Makers of “TIME-SAVER” Office Equipment 


P. O. Box 258-J Skokie, Illinois 




















When You're Asked 





CAN YOU GIVE THEM? 


Conditions are changing daily. Are YOU keeping pace with 
them? Timely information will help you plan sales, act de- 
cisively, push profitable items, keep your stock up to date. 

"The information your Service Bureau gave us was just 
what we needed and placed us in a position to secure addi- 
tional business that otherwise we could not have gotten.” A. 
R. Taylor Co., Memphis, Tenn. 

OFFICE APPLIANCES brings you the latest styles, news and 
trade gossip every month. The Service Bureau helps you 
gain information, lists and data gratis, almost impossible to 
gain elsewhere at any price. 

Ask for FREE copy of OFFICE APPLIANCES and subscription rates. 


OFFICE APPLIANCES, 600 w. Jackson Bivd., Chicago 
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War industry has turned to Cardineer as the 
emergency answer to speedier record-finding 
and posting. It saves 40% in work hours. It 
lowers costs—one Cardineer unit houses 6,000 
cards, within easy reach of the operator’s 
fingers. It is portable—roll it in the safe at 
night, or from desk to desk during the day. It 
can be ordered and shipped now. It’s Diebold’s 
answer to Industry’s need for speedy record 
keeping with maximum accuracy. Some dealer 
territory is still open. Write for details. 


ae Soe 


DIEBOLD, INCORPORATED e CANTON, OHIO 
Formerly Diebold Safe & Lock Company 
Branch Offices in Principal Cities 
PRODUCERS OF METHODS EQUIPMENT AND OFFICE ACCESSORIES 





Cardineer’s handy removable wheel 
segments allow easy division of work. 


ASK FOR YOURS 
Booklets in time-money saving ore 
free as follows; check and pin on your 
letterhead: Inventories 1, Costs 0, 
Payroll and Personne! (), Piont and Equip- 
ment (), Purchases (J, Production (1). 


‘DIEBOLD ROTARY FILE 
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2222 west CLYBOURN | 


We in the stationery trade are frankly facing the facts, 
when the NSA announces its annual gathering as the "Sta- 
tioners War Market Place." 


The facts, nowever;, nold much encouragement for us in 
our business and, We feel, for you jin yours. 


Manufacturers as a whole nave aemonstrated true Amer 
ican ingenuity in supplyin& the needs of their customers 
-- urgent needs, essential to the success of the war 
effort -~ from available materials. 


In our own line we have peen fortunate, after con 
siaerable effort, in reproducing most of our peace-time 
items through the use of satisfactory substitute materials 
_- so that there need be 1ittle interruption in the flow 
of this merchandise to your customers- , 


With you, we have weathered a previous major war and 
several depressions. Looking pack, We are confident that 
the same ingenuity and resourcefulness will again lead 

the trade as 4 whole -~ and our own business as well -~ to 
even greater success in the post-war period. 


We have always had faith in the established stationery 
trade, and we nave proved that faith by strict adherence 
to our well-known merchandising policy: 


After the war, we 100k forward to giving you the new, 
interesting products which are now in the incubation 
stage, and to rendering superlative service which will 
help you forget quickly the unavoidable delays and annoy 
ances of doing business in wartime. 


To the regards ana best wishes conveyed nerein, we 

should like to add a nearty personal greeting @- at our 
booth at the Stationers War Market Place- This is your 
invitation on 1 Te ever needed one ~~ to be sure that 


you stop and see US- 
ye ane 


president 
sengbusch Self-Closing Inkstand Co. 


Booth |-6, Stationers War Market Place 
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PACIFIC NORTHWEST NOTES 





By C. M. Litteljohn 





A. Dolhanyk, who has iad 15 years background of 
experience with the Burroughs Adding Machine Com- 
pany, has recently announced a new office equipment 
service in Seattle’s north end, the A.B.C. Sales & Serv- 
ice Company, of which he is the manager. The 
new concern specializes in adding, bookkeeping and 
calculator service as well as equipment sales—with a 
host of office machines on hand at its establishment, 
set up at 6836 Twenty-first Avenue, N. E. 

* * * 


Vogue for less noise in office machine operation and 
the making of typewriter operation well-nigh sound- 
proof has emphasized sale of numerous accessories for 
deadening or “killing” clatter, such as Kil-Klatter 
hair pads and felt equipment featured at some of 
Seattle’s typewriter shops. Desire to eliminate as much 
noise as possible followed in the wake of extensive 
sale of new noiseless machines prior to Pearl Harbor, 
and has resulted in the current pushing of sidelines 
and non-critical accessories that may be sold while 
typewriters themselves are not available. 

* * * 

Thomas Minor Pelly, president of Lowman & Han- 
ford Company, Seattle, left in mid-September for a 
business trip to the East. He was accompanied by 
Mrs. Pelly, who will visit her mother, Mrs. Boyd Taylor, 
of Washington, D. C., and other relatives in Connecti- 
cut on this early autumn journey. 

*~ * a 

Building greater interest and patronage with “to- 
morrow’s citizens” and customers, the Olympic Sta- 
tioners at First and Laurel Streets, Port Angeles, 
Wash., are featuring books for children, and stocking 
and displaying children’s dictionaries, help-books, 
animal stories and Walt Disney characters. The new 
items will round out and complement its various sta- 
tionery stocks to meet the younger generation’s wants 
at school-reopening time. 

” * *” 

Prompt Printers & Stationers of Second Avenue 
near Marion Street, Seattle, are backing the WAVES 
recruiting drive and lending yeoman support to the 
campaign to get women into the Navy. Window-pieces 
and placards “contact” feminine passersby in this 
office area, urging them to join this naval service 
pronto. oe « 


As an aftermath to their summering at the Country 
Club, the Thomas Pellys of Seattle have moved to 
their town house for the winter. 

* * * 

Several thousand dollars were recently voted for 
new office equipment in the city comptroller’s office 
of the County-City Building, Seattle, when the Seattle 
city council, in executive session, approved $51,115 
emergency appropriations. This included outlay for 
equipment for the city comptroller, who will, at 
the same time, secure new “help” for this office 
equipment. 

* * ” 

A. J. Houle, who demobilized his typewriter sales 
and service store on Seneca Street, Seattle, recently, 
is now handling the typewriters for Seattle’s vast 
“port of embarkation.” During the First World War, 
Mr. Houle was severely injured when a truck in which 
he was riding crashed through a shaky bridge in 
France, dropping him and his companions from a 
great height. eS. gate 


Spun from the presses of Binfords & Mort, Portland, 
Ore., recently was the attractive volume containing 
the story of “Sacajawea of the Shoshones,” by Della 
Gould Emmons of Tacoma, Wash., formerly of Seattle. 
It is the account of the beautiful 17-year-old Indian 
maid, Sacajawa, who traveled for a year and a-half 
with Capt. William Clark and Capt. Meriwether Lewis 
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Tables for Post War 


% ST. JOHNS TABLES are helping win the 
war today and will help win the peace in 
the important post war days ahead when 
America must provide jobs for the boys 
when they come marching home. 


% Send today for the ST. JOHNS catalog for 
the complete information and details of 
their office tables and use them in making 
your plans for the post war period. 


BACK THE ATTACK 
WITH WAR BONDS 


No. 24 Table Description: 


% Selected Northern Oak in 
Office Golden or School Brown 
Finish. Top is 7%” thick, Legs 
2144” square. 





Sizes: 


27 x 48 inches 
27 x 60 inches 
30 x 72 inches 


St. Johns Table Company 


Chicago Office: 666 Lake Shore Drive, Chicago 
New York Office: 206 Lexington Ave., N. Y. C. 




















GRAPHIC 
GELATINE 
ROLLS 


In over thirty years GRAPHIC Duplicator 
rolls have earned an enviable reputation 
for their outstanding quality, recuperative 
powers, uniformity and dependability. 
Made of fine materials they keep their fine 
copying qualities over a long period. For 
all makes of duplicators. 


HECTOGRAPHS AND REFILL 


composition in attractively lithographed 
containers. Two and four surface Oak 
Frame duplicators in five sizes. 


GRAPHIC DUPLICATOR CO. 


473 BROADWAY NEW YORK, N. Y. 
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INVESTIGATE 
THE MERITS OF 


ROBERTS 


. 


The Quality five action, all steel 
and nickel, Numbering Ma- 
chine. 







% Capacity for ten wheels. 


% Priced competitive to ordinary ma- 
chines of four and less actions. 


% UNCONDITIONALLY 
GUARANTEED. 


Your large discounts give you a 
real incentive to sell these units. 


The 
ROBERTS NUMBERING MACHINE CO. 


694-710 Jamaica Avenue Brooklyn, New York 


Western Distributor LOUIS MELIND COMPANY 
362 W. Chicago Ave., Chicago, Ill. 593 Market St., San Francisco 











No. 380 A. C. 





No. 380 R. C. 


Two New Chairs 


By BRIGHT 


BRIGHT Craftsmen have produced these two numbers to comply 
with present war-time restrictions of the use of strategic metals. 
The new swivel used on the revolving chairs is smooth, easy and 
positive in action and adjustable for height. 

Customed in full accord with the BRIGHT tradition for fine crafts- 
manship, which enhances the natural beauty of fine woods and 
beautiful, long-lasting leathers of your own choice. Made in 
mahogany, walnut or oak 


These BRIGHT numbers are receiving ready acceptance every- 
where. Order samples for your floor today. 


BRIGHT CHAIR CO., INC. 


127-133 BLEECKER ST. NEW YORK, N. Y. 
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on their historic expeditions into the wilderness of the 
Pacific Northwest, last frontier claimed from the 


Indians. 


* - * 


Trick and Murray, printers and stationers of Seattle, 
have placed a strong bowling quintet in the field this 
season to bowl with the best from engraving, printing 
and paper houses in the Ben Franklin Bowling League. 
The members consist of representatives from all 
branches of the graphic arts in Seattle. 


- >? 
BOORUM & PEASE DONATE 100,000 SMOKES TO 
ARMED FORCES OF THE UNITED STATES 


Combat troops in five different battle areas through- 
out the world will be well supplied with cigarettes for 
a time, at least, thanks to the generosity of the Boor- 
um & Pease Company, of Brooklyn, N. Y., makers of 
loose-leaf and bound book equipment for more than 
100 years. Recently, the company gave 100,000 ciga- 
rettes to be shipped to the armed forces in active com- 
bat in various parts of the world. 

A personal expression of thanks for the company’s 
thoughtfulness and generosity has been received from 
the War Department, it was recently announced by 
John W. Tamany, president of the company. 








a 
WHITE STAR ADDED TO DIEBOLD “E” PENNANT 


A. J. Roos, president and general manager of Die- 
bold, Inc., has announced that the Diebold plant has 
been honored with the white star award from the 
office of Undersecretary of War Robert Patterson. 

The white star award added to the Army-Navy “E”’ 
pennant at Diebold’s denotes the continuation of pro- 
duction, quality, War Bond-buying, lack of absenteeism 
and ride-sharing that won the original award on 
August 31, 1942. Diebold employees will continue to 
wear the lapel pins given them a year ago. All new 
employees since the original presentation and up to 
August 28 were given lapel pins in recognition of the 
part they have played in maintaining the honor. 


TICONDEROGA 


A FINE AMERICAN PENCIL WITH A FINE AMERICAN NAME 


BUY MORE WAR BONDS 





SALWAYS FAITHFUL - 


NEW DIXON WINDOW POSTER.—Eye-compelling and action- 
laden is this powerful new merchandising piece recently re- 
leased by the Joseph Dixon Crucible Company in promoting 
the TICONDEROGA pencil. The illustration has the true battle 
flavor, and well it should, for it emanates from the versatile 
brush of Captain Vic Guinness of the United States Marine 
Corps. In the background is the sturdy shadow of one of the 
first “leathernecks” who fought around Ticonderoga 168 years 
ago. The poster is lithographed in nine brilliant colors and 
is reproduced in two sizes, 22 x 3434 inches for windows and 
ll x 17/4 for counters. 
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OFFICE CHAIRS 


NOW AVAILABLE WITHOUT PRIORITIES 


Here’s good news for the office chair dealer: While we are 
still working on war contracts for chairs, we have completed 
many of them. This leaves us in better position than we have 
been in the last two years to supply our dealers and agencies 
with TAYLOR office chairs and we can now take orders with- 
out priorities. This is your opportunity to get new stock and 
dress up your floor to take care of the present live demand. 
We urge that you send in your orders promptly to take 


advantage of the good services we are now able to give you. 


Of course there is still a shortage of lumber and man-power 
so with your orders send priorities if you have them as they 


will naturally have preference on delivery. 


No. 8850% In addition to taking care of our regular dealers and agencies, 





we are interested in inquiries from territories that are open. 
One of the most popular in the Taylor line, 
this posture typewriter chair has every ad- 
justment required to fit the chair to the 
individual operator—tall or short, slender 
or full figured. Raising or lowering is Write for the streamlined TAYLOR 
accomplished by the self-lubricating ‘ 
TAYLOR Wood Screw Swivel. The back 
is tilted by a convenient hand screw and . . ots 
the back rest raised or lowered by quick war-time catalog. 
simple adjustment. Seat and back rest are 
upholstered in Brown or Green fabric and 
seating comfort assured by soft two inch 
cushion. Available in quartered oak. birch, 
in oak finish and birch in green, mahogany 
or walnut finish. 


The‘Taylor Chair Company 


BEDFORD, OHIO, U. S. A. . FOUNDED 1816 
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WELCOMES YOU TO 


BOOTHS J1 and J2 


at the PALMER HOUSE, CHICAGO, OCTOBER 4-5-6 











ART STEEL SALES CORPORATION 
300 East 145th Street New York, N. Y. 
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PRICE INCREASE OF TYPEWRITERS 
IN PROCUREMENT CAMPAIGN 
SHOULD BE RETROACTIVE 


By J. W. DENSFORD 


Chairman, 
Legislative Committee, 
National Office Machine Dealers 
Association 


HEN the War Production Board decided to stop 

the manufacture of new typewriters and use the 
plants and material for the production of other 
articles, it was believed that enough good typewriters 
could be purchased from the public to meet the re- 
quirements of the Army and Navy. The stock of ma- 
chines not more than seven years old in possession of 
wholesale and retail dealers and also owned by the 
typewriter manufacturers was frozen. All such type- 
writers were to be sold to the Government and an 
arbitrary price was established at approximately the 
trade-in allowance figure. 

The responsible dealers of the country were offered 
a contract to become purchasing agents for the gov- 
ernment. They were to buy machines from commercial, 
private and public users, including schools. An appeal 
was made by radio, press and addresses to the public 
to sell 25 per cent of the typewriters in use to these 
contract dealers, who were to ship them to Govern- 
ment warehouses and service stations. Several hun- 
dred thousand typewriters were so purchased and 
shipped. 

Those engaged in the typewriter business at the 
time complained that the price fixed was inadequate; 
that the plan was not practical; that war activities 
would bring on a demand for new machines far be- 
yond the stock pile; that experienced and informed 
typewriter men were not consulted, and that the idea 
was impractical and would throw the industry into 
confusion. Developments in the past year and a half 
have proven that it did just that. 

In time the proper government agency employed 
prominent and capable typewriter men to head up 
the campaign. Among them were W. G. Turquand and 
James P. Ward, who brought order out of the chaos 
in so far as the plan could be worked out. 


On January 14, 1943, the Treasury Department an- 
nounced an increase in price for machines to be pur- 
chased. The increase was about $6.00 per machine, 
but the new price was not made retroactive. Because 
many large users of typewriters and some dealers and 
schools had refused to sell any of their stock on the 
old price basis not enough typewriters were being 
purchased to supply the needs of the Army and Navy. 
Typewriter men complained that the new price was 
still not enough, but an intensive campaign was begun 
to acquire as many machines as possible. 

The fact that those who sold their machines early in 
the campaign because they thought it was the patri- 
otic thing to do found themselves penalized to the 
extent of about $6.00 per machine has developed into 
a sore spot. Those who refused to accept the first 
offer and held on eventually got more than the seller 
who wanted to help the Government. It is claimed 
this is unfair and unjust, and a vigorous protest is now 
being registered with the Procurement Division to 
make the price retroactive. The Treasury claims it 
does not have the legal right to re-open a purchase 
contract and pay the seller more than agreed to and 
accepted some months previous. But the Office Ma- 
chine Dealers Association claims that the Treasury 
Department fixed the arbitrary price on an unsound 
basis and should have the legal authority to right a 
wrong. 

Many of the typewriters sold came from public high 
schools—most of them in fact—and the typewriter 
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STAMINA IS A “MUST” 





Certainly no popular sport demands endur- 
ance and the ability to “take it'’ more than the 
good old American game of football. Coaches, 
players and spectators all realize “stamina is a 
must." 

Stamina is also a ‘must’ in carbon papers 
and inked ribbons . . . and for that reason "U.S." 
products are a popular choice! Nearly a half 
century of research and experimentation back- 
grounds "U.S." products . . . and has made 
them "'second to none!” 

Hundreds of dealers are featuring the "U.S." 
line and profiting nicely. It would be a real 
pleasure to send you full details. 


U. S$. TYPEWRITER RIBBON MFG. CO. 


Filbert at Tenth Street, Philadelphia, Pa. 
Established 1895 
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GIVE YOUR STOCK A ‘‘LIFT’’ 


Nationally advertised, these new Amfile Albums sell 
on sight. Make attractive counter and window dis- 
plays. 

The smoothly woven binding, gayly colored, lends a 
country air to an otherwise sophisticated album. 
Black paper mounts, plastic binding rings. 

Scores of uses in offices, shops, homes—for presenta- 
tions, photographs, testimonials, prints, etc. 

Three convenient sizes: 5x7” $1.75 retail, 8x 10” 
$2.50, 11x 14”, $3.50. 

Free Catalog of Amfiles for Reels, Slides, Negatives, 
etc. 








AMBERG FILE & INDEX CO. 9eca” duane “pivd.. “Kankakee, iii- 
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TRACE MARK FEC US PAT OFF 


STATIONERY 
PRODUCTS 


T the STATIONER’S WAR TIME 
COUNCIL in Chicago we look forward 
to greeting our many Guild members. 

Right now it is not considered mutually 
beneficial to extend New MemsersuipPs but 
we'll be glad to tell you of our present and 
Post War activities. 

We long with millions of others for the 
day when individual interests can again be 
served but in the meantime our unselfish ef 
forts must be devoted to supporting our fight 
ing men to whom we owe our freedom in the 
greatest land on earth. 


ESTABLISHED 1922 


Stationers’ Guild of America 


GIRARD TRUST BLDG., PHILADELPHIA 











BASEBALL! 


The All-American Game! 





EXCITING! NEW! Pocket Edition 


in Genuine Leather Case. 


Also—Cribbage, Checkers, Backgammon, Goal, 15 Puzzle, 
Yap, Rolly-Bowly, Victory, Golf-Dice, Chin-O-Check and 


Solitaire. 
IMMEDIATE DELIVERY! 
A welcome gift for men and women in the service. 


Circular sent on request. 


The Evan Johnson Co. Division of 
Grand Rapids Loose Leaf Binder Co. 


10-16 Logan St., S.W., GRAND RAPIDS, MICHIGAN, U. S. A. 
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dealers are, in some cases, being charged with the 
unfair treatment. In protection of their own good 
faith and relations with the schools, these dealers now 
want this extra $6.00 paid to all who supplied ma- 
chines to the government prior’ to January 14, 1943. 
The National Office Machine Dealers Association has 
appointed a committee of prominent typewriter men to 
carry on the fight. Working with president of the 
association, N. H. Fucci, of New York City, and the 
attorney for the association, Charles J. Krause, Jr., 
also of New York City, it is hoped to get Congress to 
give the Treasury Department authority to correct 
this obvious mistreatment. Each typewriter man in 
the country has been asked to write to his congress- 
man and senator to enlist support. Many large con- 
cerns, schools and colleges are participating. State 
school superintendents, on behalf of the public schools, 
are also in the fight. 

Hon. Lyle H. Boren, fourth district congressman 
from Oklahoma, has agreed to introduce a bill in 
the current session of Congress and an active effort 
will be made to obtain favorable legislative action. 
I take the position that if the price was not to be 
made retroactive, it should not have been changed 
at all. 

ee ee 
NEW BRUNSWICK OFFICE OUTFITTERS 
PROMINENT IN FIELD OF SPORTS 

Both partners in the firm of Lewis and Nugent, 
Moncton, N. B., are active in local sports circles, 
but from somewhat different angles. Victor Lewis, 
one of the partners of the six-year-old office machine 
and supply firm, is a veteran left-handed pitcher and 
was on the roster of several Halifax teams prior to 
locating in Moncton. When the lack of a field wrecked 
baseball plans for 1943 at Moncton, Lewis did not 
suspend his pitching, but joined a team at Amherst, 
N. S., commuting between towns for each game. 

In an effort to remedy the lack of grounds for 
baseball and other outdoor sports at Moncton, both 
Lewis and Nugent have been leaders in a campaign to 
provide a field, fully equipped. Plans call for the 
use of the field for baseball, softball, hockey, skating, 
track and soccer. Jack Nugent has been taking a lead- 
ing role in this movement. 

The partners recently met with a setback in their 
effort to establish a sports base, the owner of a 
piece of land suitable for the purpose setting a far 
higher price and terms than could be financed. But 





AN EFFECTIVE ROYAL WINDOW IN DAVENPORT.—One of 
the most unique window displays in the Davenport area in 
recent months was this well-planned window in Royal's 
branch office in the lowa city. The display was arranged by 
Miss Dorothy Thompson of the Davenport staff. The soldier 
and sailor on either side of the Roll of Honor were con- 
structed from Roytype ribbon and carbon boxes, with the 
heads being sketched by Miss Thompson. A red, white and 
blue color scheme added to the window's effectiveness. 
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/ HL EApQuarters: 
for office equipment “tomorrow”’ 


— these walls men and machines are today turning 
out war materials—in huge quantities—at record-breaking 


speed. 


Also behind these walls engineers are putting the finishing 
touches on the plans which will again enable you to meet the 


huge demand for high quality equipment at moderate prices. 


ALL-STEEL-EQUIP COMPANY . 610 JOHN STREET 


INCORPORATED ¢ AURORA, ILLINOIS 
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Your Customers can’t 
heckle this Hecto... 
because 


IMPERIAL 
HECTOGRAPH 
CARBON 


ae ee 





Pa eta aR eit i 


Tas, nace 


. ©. clean 


Ca ema ate ip 


Here at last — an honest product that does 
everything your customers expect of a quality 
Hectograph carbon. Sold at an honest price which permits economies for the consumer and 


liberal profits for the Dealer. 
IMPERIAL MEDIUM—Produces as many as 500 crystal-clear copies. Unmarred by carbon specks. Can be used a 
number of times before discarded. 


IMPERIAL INTENSE—Produces brilliant, colorful impressions. Ideally suited for Noiseless Typewriters which require 
heavier touch. Wears down evenly without "breaking 


up" common to ordinary hecto. 

IMPERIAL MARATHON—A long run, sharply writing 
Hecto carbon. Its impression is more medium than 
intense. Capable of marathon performance, retaining 
clarity and easy-to-read legibility. 


5 


It goes without saying... . 


that the PEERLESS KEY-IMPERIAL policy of Dealer 
Protection applies to IMPERIAL HECTOGRAPH as it 
does to all our products. No behind-your-back "deals" 
of any kind. Write for samples and price schedule. 
Do it today to avoid shipping bottlenecks. 





PEERLESS KEY-IMPERIAL MFG. CO., INC. 


General Office & Factory: 401-407 Mulberry St., Newark, N. J. 
NEW YORK OFFICE, 321 Broadway 


Manufacturers with the dealers’ viewpoint 


DETROIT, 37 Linden St., River Rouge, Mich. @ CHICAGO, 179 W. Washington Street @ LOS ANGELES, 528 S. Spring Street 
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E. A. MEAD RETIRES TO CALIFORNIA VINEYARD 

Last April E. A. Mead, president of the Mead & 
Wheeler Company, Chicago since its inception in 1909, 
decided to retire as soon as arrangements could be 


made. With J. A. Wheeler, his business associate for | 


the entire 34 years, he worked out a plan that per- 
mitted severing connections with the firm last month 
and journeying to California. He is now established on 
his raisin vineyard 12 miles out of Fresno. 

Just before leaving Chicago on September 7, Mr. 
Mead was the guest of honor at a farewell dinner 





E. A. MEAD 


J. A. WHEELER 


attended by 18 employees and associates. He was 
presented with a beautiful clock as a memento of his 
fellow workers’ regard. Mr. Wheeler functioned as 
toastmaster, assisted by M. A. Mowat. 

Except for the absence of Mr. Mead, the firm’s 
personnel remains unchanged. The official family is 
now as follows: John A. Wheeler, a 34 year veteran, 
president and treasurer; Edward A. Tyre, 28 years of 
service, vice-president; Mervyn O. Mowat, 22 years, 
vice-president; Harold Watt, 28 years, secretary; 
Charles Kurzdorfer, 25 years; H. D. Long, 30 years, 
and Ralph Millard, comptroller. Miss Elizabeth Helderle 
continues to head the office and home decorating de- 
partment, which has been in her charge for 15 years. 

Both Mr. Mead and Mr. Wheeler were trained in the 
ranks of Library Bureau. Mr. Wheeler was also con- 
nected with the Macey Company as Chicago salesman. 
They established their business in 1909 at 40 North 
Dearborn Street. After 18 months they moved to an 
East Randolph Street location, and used the adver- 
tising slogan, “Chicago Public Library Across From Us.’ 

In 1916, the business was moved to 35 South Wabash 
Avenue, the removal occurring on the day that Mr. 
Mead left to attend the National Stationers Asso- | 
ciation convention in Atlanta. For the 


location, and then was moved to the present address, 
1022 South Wabash Avenue. 

In the same year a retail office furniture business 
in Kansas City was purchased and placed under 
the management of John A. Marshall, who had been a 
member of the Chicago sales staff for some years. 
two years this enterprise was operated as a branch 
store and was then taken over by Mr. Marshall, who 
still conducts the business under his own name. 

In April, 1932, a branch store was established at 
610 South Michigan Avenue. Two years later it was 
discontinued and all activities concentrated at the 
1022 South Wabash building. 


- —- 
CHANGE IN ROBERTS PARTNERSHIP ANNOUNCED 

Leonard B. Wilcox, of Roberts Printing & Station- 
ery Company, Hutchinson, Kan., has announced a 
change in the ownership of the organization. Wilcox 
and William T. Bond have purchased the interest of 
Herbert S. Hanna, who has been a member of the 
partnership for the past ten years. 

The business will continue to operate as in the 
past, with Mr. Hanna remaining with the concern as 
a sales representative. 
OFFICE APPLIANCES, 
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next five | 
years the business prospered at the South Wabash | 
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Copy RIGHT CopyYHOLpER 


The TILTING, TWO LEVER 
Ball Bearing, Lifetime 
Copyholder with Unrivaled 
EQUI-PRESSURE Paper Grip 
3s 
FOR MODERN, FRONT-VISION 

Line for Line Copying 
A Necessary Adjunct to 
Every Typewriter 
e 
SIX MODEL WIDTHS 
to Meet All Transcribing 
and Copying Needs 
2S 
ASSURES MAXIMUM SPEED 
and Precision; Saves Eyes, 
Backache, Time MONEY! 


DEALERS— 


if YOU did not receive our an- 
nouncement dated Sept. |4th, write 
it is of special interest 
“office 


for it now. 
to all Dealers who sell 
supplies." 


Front-vision, line by line copy- 
holders are doubling the capacity 
of ‘scarce' typewriters in every 
busy office . . . a timely article 
for Dealers to push now! 


Current model tllustrated above. 


MFG. CORPORATIO 
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Instantly with- 
00 rEL FILE SIGNALS 


“Ammunition” is anything that hastens Victory. Time 
saved in clerical work is high-power ammunition. Impor- 
tant time savings can be made by using Cook’s Steel 
File Signals on cards and ledger sheets to segregate 
groups of facts for quick reference. In 12 non-chip colors 
for all filing systems. Card of samples on request. 


The H. C. Cook Co., 14 Beaver St., Ansonia, Conn. 
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PAPERS 
pioumeren RIBBONS 


Made right—Priced right 
—Sold right. Here’s a 
ribbon and carbon prop- 
osition you can turn into 
real profit. You can al- 
ways count on our co- 
operation. 


EXCLUSIVELY for 
DEALERS “~ STATIONERS 


Complete details on request 


ALLEN & COMPANY 
DEPT. Mm 
11-13-15 Vandewater St., 
New York, N. Y. 
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INDELIBLE OUTRITS 


—our 
No. 100, equipped with type, or 
our Monogram Set furnished with 
ink and dry pad to be used with 
a name stamp supplied by your- 
self—will be in constant demand 


for the duration. 


Qulton SPECIALTY CO. 


200 Fifth Avenue, New York 10, N. Y. 
Factory at Elizabeth, 1, New Jersey 




















CHRISTMAS GIFTS FOR SERVICEMEN OVERSEAS 

What soldiers, sailors, Marines and WACS serving 
overseas want for Christmas was reported September 8 
by the Office of War Information on the basis of 
data supplied by overseas “Yank’’ correspondents, offi- 
cers newly returned from various theaters of war, the 
Army Exchange Service, the Army Post Office, the 
Army Censorship Office and the Naval Postal Affairs 
Section. 

More than the most elaborate gift, soldiers will 
welcome newsy, cheerful letters from home and recent 
photographs or snapshots of family and friends. A 
short letter from friends is worth a hundred Christmas 
cards, according to men interviewed by “Yank.” Many 
would like a new picture of wife, sweetheart or parent 
not larger than pocket-size and encased in a water- 
proof folder, as pictures the men took with them are 
the worse for wear. 

The soldiers themselves emphatically say they do 
NOT want: cigarettes, assorted commercial packages 


| of goodies, elaborate shaving kits, or food, except for 


a well-packed fruit cake. 
Food—a popular gift to men overseas last Christmas 
—is with a few exceptions “a waste of space and a 


| deep disappointment,” according to servicemen polled. 


| The Army Post Office points out that no perishables 


will be accepted for overseas mailing. 
Hints to Christmas buyers from soldiers overseas 
are expected to cut down on the sending of unneces- 


| sary gifts, to conserve valuable cargo space and pre- 
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vent the dissipation of the current supply of needed 
civilian articles: 

Do not send articles available locally at the Post 
Exchange or nearby cities. 

Avoid duplication of gifts by checking with rela- 
tives and friends. (Many soldiers quote bitter experi- 
ences of receiving four or five sewing kits, six sub- 
scriptions to the same magazine, or dozens of pounds 
of hard candy.) 

Articles should be compact and durable, so that 
when troops move, gifts will not have to be left 
behind. 

Another basic principle which should govern the 
sending of gifts is voiced by the Army Exchange 
Service: 

“Think of the fellow you’re sending it to and what 
his tastes are. Put some thought into your gift. Take 
trouble. Send love rather than poor quality. The 


| articles you send have got to be able to take it.” 


The Army Post Office cautions: 

“Remember a ton of weight may be resting on your 
Christmas parcel. Keep that in mind when you wrap 
it. Remember, too, that the heat in the hold of ship 


may reach 130 degrees.” 


Soldiers in different combat areas do not want the 


| same articles. What may be a fine gift to a soldier 
| in New Zealand may be useless in North Africa. There 
| are a few gifts, however, which soldiers in any combat 


zone will welcome: cigarette lighters “that will light 

in a strong wind,” shockproof, waterproof wrist 

watches, hunting or Boy Scout knives and small, in- 

expensive cameras with an ample supply of film. 
Censorship on Films 

(The Army Censorship Office warns that lilm may 
be sent overseas only if contained in the manufac- 
turer’s original package, with the seal unbroken and 
showing no signs of tampering. Although some soldiers 
requested phonograph records of the latest swing 
tunes, military security prohibits the mailing of rec- 
ords because of the possibility of concealed messages.) 

Some General Suggestions 

Here are a few general guides on gifts from the 
Army Bxchange Service: 

“Leather rots quickly in hot, damp climates. Don’t 
send leather picture-frames or leather writing sets to 
the South Pacific. They won’t hold up. Canvas or 
cloth is better for hot, damp climates.” 

The Post Exchange carries all necessary, basic items, 


| and where there is no Post Exchange, the men get a 
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SPEEDWAY PUNCH No. 72 has steel SPEED “Swingline’’ STAPLER Model 








cutting dies and tempered metal springs SPLLD. 3-C has the famous wide-open staple 
mounted on a hard wood base. It has the channel for easy accessibility and all of 
SPEEDWAY paper support and adjust- om the most important “Swingline” features. 


able gauge, light touch lever, hand safety + Py, qt © The base is of wood, and the cap of 
feature...also receptacles for punchings. Onoce of oF plastic, but all working parts are metal. 


: machines that are meeting every y practical test...Offering typi ic 
: _ superior wore peaalen their e ency a . 
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MODEL 1400-\ 








MODEL 1440-¥V 
MODEL 1471-V2 


MODEL 1350-V 


of the 
CRAMER FAMILY 








CRAMER POSTURE CHAIR CO. 


KANSAS CITY 6, MO. 


1205 CHARLOTTE ST. 
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gratuitous issue of soap, razor blades, toilet equip- 
ment, tobacco and candy. Temporary shortages at 
some Post Exchanges are quickly met. For instance, 
some of the first troops in North Africa pined for 
chocolate, but by July, nine tons of chocolate, espe- 
cially treated by the Quartermaster Corps to resist 
the heat, had been shipped to this area. 

Even where cigarettes are most heavily rationed, 
the men are allowed a pack a day. In India, the 
ration is 10 packs a week. Cigar-smokers, however, 
may welcome an extra supply of their favorite brand, 
for in some areas, there is a ration of 10 cigars per 
man a week. 

One item which, according to the Army Exchange 
Service, “is worth its weight in gold” is canned, 
vacuum-packed peanuts. Most of the articles which 
the Army Exchange Service listed as wanted by 
soldiers such as fountain pens, lead pencils with extra 
lead, writing pads, cigarette lighters and the like 
tallied with those desired by soldiers polled by “Yank” 
reporters. 

As for the WACS, returning officers stress: sheer 
stockings, girdles, glamorous bathing suits, and rubber 
caps, garter belts, round garters, cosmetics, gloves, 
underwear that launders easily, hairpins, bobby pins, 
safety pins, bedroom and shower slippers, towels and 
wash cloths, starch, soap chips and non-inflammable 
cleaning fluids. Small sewing, manicure and shoe 
shine kits are also in great demand as well as articles 
of metal such as tweezers, manicure scissors, dog-tag 
chains, and identification bracelets. Wrist-watches 
and cameras with film also are good. 

Men in the Navy differ only slightly from the Army 
men in what they would like their Christmas parcel 
to contain, notably foot powder, saddle soap and sun 
lotion. The Navy also asks for checkerboards and 
backgammon games, an item not mentioned by sol- 
diers. Small, folding picture frames, photographs and 
snapshots, handkerchiefs, hard candy packaged in tins, 
shoe shine or shaving kits, billfolds with space for 
identification card, pocket knives, cigarette lighters 
and clothes brushes complete the list. 

Marines in the Pacific, asked what they wanted, 
answered: shockproof watches, pen and pencil sets, 
hunting Knives, pocket-size books, cigarette lighters, 
stationery and photographs. 

Finally, civilians often forget that the shortages 
they may experience may not be true of servicemen. 
There is the story of the officer in North Africa who 
for several’ weeks had been getting a certain tinned 
meat for breakfast, lunch and dinner. His wife’s 
Christmas parcel, beautifully wrapped, also yielded 
tinned meat. 

Send Gifts Not Obtainable in Soldier’s Locale 

The Red Cross says the principle to go on is that 
soldiers want a delicacy they can’t obtain. Red Cross 
Christmas gift boxes for overseas hospitals and out- 
posts where soldiers won’t be able to have a com- 
munity Christmas will include a fruit bar, notebook 
and calendar, small bridge pencil, sugar-coated choco- 
lates, hard candy drops, a package of chewing gum, 
two packages of cigarettes and a pack of playing 
cards or a game. 

Brigadier-General C. S. Adams of the Army Post 
Office stresses that word from home, something per- 
sonal such as a photograph, is more appreciated than 
anything else. There is the incident of the plane which 
arrived in Iceland, its cargo space filled with water- 
melons but no mail. Keenly disappointed, the men 
could hardly touch the watermelons. 

General Adams points out that a package will reach 
the soldier—if it is properly wrapped, properly ad- 
dressed and mailed on time. He asks the public to 
remember, too, that no perishable matter, no intoxi- 
cants, and no inflammable materials, including 
matches and lighter fluids, can be accepted for mail- 
ing overseas. 

The Army Post Office expects to handle 10 to 15 mil- 
lion Christmas parcels between September 15 and 


OFFICE APPLIANCES, October, 1943 











166 Wlasion Shut 


\ See 





A GOOD MOVE! 


We’re all settled now in our more convenient, 
larger San Francisco quarters. Our facilities for 
rendering fast service and quick deliveries are 
better than ever. Keep our new address in mind 
when you want fast action on “Old Dutch Line” 
Inked Ribbons and Carbon papers. 


WATERS & WATERS BRANCH 


e ST. touts: S33 tees Stee 
@ SAN FRANCISCO: 788 Mission St. 


BURLINGTON, NEW JERSEY 











ZNEOTECM 


DESK, TABLE AND COUNTER TOPS 








BOOST SALES AND PROFITS 
LOST ON RESTRICTED ITEMS 


Dealers are selling more than ever. It is used 
everywhere, and every top sells many others. 
Start new customers by placing tops on 10 
day approval, at our risk. 


a 


PROMPT SHIPMENT AND 
NO PRIORITY REQUIRED 


————$__$< 


SEND FOR NEW PRICE LIST 


* 
: ¢ sTANOS FOR QUALiTY 


GRAND RAPIDS ® MICHIGAN 
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REUCWS 
RUBBER 
ROLLERS 


Cant-Slip is in demand today to keep aging type- 
writer rollers in good working order. It stops 
paper skidding. Cant-Slip offers you a good profit 
and guarantees satisfaction. Order Cant-Slip to- 
day and display it. Write for free advertising aids. 


LANT:SLI 


ULAR OTP 


INSTANTLY 


Dealers everywhere are reporting increased sales 
of Clarotype. It creates repeat sales and increases 
profits for you. The handy dauber prevents spat- 
tering. Feature this national leader. Write today 
for liberal discounts and free advertising aids. 


BOTH PRODUCTS ARE NON-INFLAMMABLE 


THE CLAROTYPE CO., INC. 


16-L HUDSON STREET NEW YORK 13, N. Y. 
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9944/100% PERFECT 
IS NOT ENOUGH 


In a minutely planned 
and executed War 
‘where movements must 
dovetail, orders have 
to be transcribed 100°, 
perfectly. Impartial 
tests have proven 
Standard tested Cylin- 
ders to be leaders in 
clarity, strength and 
clean-cut grooving. For 
the instructive story of 
these tests write for 
your copy of ‘The 
Voice of the Dictating 
Machine.” 


DICTAPHONES 
EDIPHONES 


STANDARD 
RECORD COMPANY 


104-114 South Fourth Street, Brooklyn, N. Y. 
Cable Address: Stanrecord 


For 














186 





October 15—the only period in which overseas gifts 
will be accepted without an official request from the 
recipient. The Navy anticipates six million packages 
as compared to last year’s million gifts, and although 
it has no ban on the sending of packages, warns that 
gifts for sailors, Coast Guardsmen and Marines must 
be mailed before November 1 to arrive on time. 

Due to the efficiency of the Army Post Office, only 
one out of a hundred Christmas parcels mailed on 
time last year arrived late. Christmas parcels may be 
delayed for a number of reasons. Packages may have 
to be repacked and rewrapped—at centers set up for 
this purpose—they may have to wait on convoys, or 
be held up at various points because the addressee has 
changed stations. 

When Christmas parcels are mailed during the Sep- 
tember 15 to October 15 period, the Army Post Office 
will sort them out according to the distances to be 
traveled. Last year, parcels to India—about a 100-day 
journey—were given priority on convoys, while those 
to London left last. From the hold of a ship, packages 
may then travel in mail trucks under enemy attack, 
by native runners hauling the mail on their backs 
through jungle or in the Far North by dog-team. 

There is no waiting on the delivery of Christmas 
parcels. The chances of a soldier’s change of station 
are too great to risk non-delivery. Within a combat 
zone, mail moves with Class I supplies, ranking with 
food and medicine. If food and supplies are delivered 
to some isolated unit only two or three times a week, 
the mail goes forward daily anyway. (Commanding 
officers have often reported that the men are at peak 
pitch after a mail call.) When troops are in combat, 
the mail is delivered personally each night by the mail 
clerk in charge. In Sicily, men were getting their mail 
on the beachheads right after they had landed. 

While families and friends of men in the armed 
forces are wrapping their overseas Christmas gifts, 
servicemen are selecting gifts, too. The Army Exchange 
Service makes it possible for soldiers overseas to order 
gifts for those at home. Most Post Exchanges have on 
hand a catalogue of Christmas gift suggestions, which 
include: flower corsages and bouquets, perfumes, toilet 
sets, manicure sets, dolls, sets of toy dishes, stuffed 
toy animals and candy. The soldier must order his 
gift by code number before October 1. All orders are 
then wired to the United States and the folks back 
home get their Christmas parcels, too. 





NEW CHICAGO OFFICE OF AMERICAN BINDER 
COMPANY.—Under joint management of Joseph Pearl 
and Molly Marcus, The American Binder Company of 
New York City has opened the office shown above in 
Room 1593 of the Merchandise Mart, Chicago. Among 
the lines on display, some of which are on hand for 
fall delivery, are the following: photo frames, writing 
cases, photo albums, small leather goods, military gift 
items, stationery specialties, and genuine leathers in 
six colors. Because of the extra time required to handle 
orders and to make deliveries, this office was opened 
for the benefit of customers in the Chicago territory. 
The managers urge early placement of orders for holi- 
day requirements. 
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You'll find it a great meeting. Never have there been more vital problems 
facing stationers. Never have the men in charge of planning organized a 
more helpful session. A worth-while Convention is in the bag. 


We'll be expecting you at the booth marked “Dennison.’”’ There'll be a 
cordial welcome; and, no doubt, a good idea or two to carry back home. 


So plan to come in for a talk. A recently completed survey of one thousand 
stationers has given us plenty of cues and we’ve compiled quite a number of 
interesting and instructive slants on how the answer to many a wartime 
question can best be worked out. 


+ 
Dennison FRAMINGHAM, MASS. 
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Complete + 
Year's : 
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Only 
$2 





N 


6. 


~l 
. 


8. 


9, 


10. 


TO YOUR CUSTOMERS 


Complete TAX SERVICE With This Record 


Now Gives You QUICKER PROFITS! 





Check These 10 Essential Features 


FREE Regular Tax Research Bulletins sent 
periodically to keep taxpayer posted on latest 


tax changes and developments. 
Simple, accurate, complete one-page weekly 
cash record. 


276 legal deductions—the longest list ever 


published. An exclusive, copyrighted feature. 


Weekly payroll Record, with special columns 


for deductions for withholding taxes, etc. 


Social Security Record for each employee 


covering full year. 
Model filled-in page makes it easy to under- 
stand and to follow—no bookkeeping knowl- 


edge necessary. 


Detachable Yearly Summary Sheet at end of 


book for user’s tax advisor. 


Start any time—Conveniently planned to be- 


gin record on any date of the year. 
Full instructions with each record. 


Provides complete information needed for 


making tax returns. 
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ERE’S a sales “natural”—the amazing tax rec- 

ord service that stationers sold by the thou- 
sands last year and will sell even more heavily now! 
You will sell the new 1944 DOME SIMPLIFIED 
WEEKLY TAX RECORD faster than ever before 
because now every copy entitles its owner, FREE, to 
all Regular Research Tax Bulletins issued by the 
Dome Tax Research Division—clear, easy-to-under- 
stand advice on all changes and developments during 


the tax year. 


This is the only 5 in 1 Service in the United States! 
The Dome Publishing Company offers your custom- 
ers this 5 in 1 Service at an amazingly low price. 

(1) Payroll record with column for all tax deduc- 
tions (Required by Law) 

(2) Social Security account 
(Required by Law) 

(3) Income and Expense Record (Required by 
Law) 

(4) Free Tax Service by a noted C.P.A. 


for each employee 


(5) Longest list of legal deductions published (276 
items of deductions) 


This unusual record is simple, complete, reliable. 
No knowledge of bookkeeping needed! Only a few 
minutes a week keeps it up-to-date. Special features 
built right into the book by Nicholas Picchione, 
C.P.A., tax consultant and leading authority, assure 
an absolutely complete and accurate record—a week- 
to-week itemization as dependable as an account- 


ant’s report! 

Two exclusive features—1) Copyrighted list of 276 
Legal Business Deductions and 2) Detachable, yearly 
Summary Sheet ready to be transferred to tax return 
—make this the tax help accountants call “the great- 
est aid to small business ever devised.” Now, with 
Regular Tax Research Bulletins, the Dome Record 
is more helpful—more saleable than ever! Order this 


sales leader today! 


ORDER THROUGH YOUR JOBBER 


or direct from 


BAINBRIDGE, KIMPTON & HAUPT, INC. 


218 Greenwich St. New York 8, N. Y. 
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PLANNING FOR LEGITIMATE POST-WAR DISTRI- 
BUTION OF CONSUMER GOODS 


Planning now to confine the post-war distribution 
of manufactured consumer goods within legitimate 
trade channels is urged by Arthur L. Garniss, execu- 
tive vice-president of the New York Council on Retail 
Trade Division, Inc., in a comprehensive analysis 
(Sept. 4) of the causes and effects of trade diversion. 

Trade diversion practices unfair to the established 
retailer, deceptive to the consumer and arising from 
careless or loosely enforced selling policies as well as 
from the highly developed techniques of wilful 
diverters, interrupt the smooth flow of goods to the 
consumer and cost the nation’s legitimate retail busi- 
ness upwards of $2,000,000,000 a year, he declares. 


Manufacturers’ Competition with Retailers 

Distribution methods nullifying the manufacturer’s 
obligation to the retailer and hoodwinking the con- 
sumer are listed by Garniss as including cases of 
manufacturers or wholesalers who knowingly misuse 
their legitimate function to compete in consumer 
sales with retailers, the manufacturer who sells his 
products to another employer who sells to his em- 
ployees products other than his own (except safety 
devices), or one who subsidizes, directly or indirectly, 
retail facilities conducted on his premises by his 
employees. 

Also, direct sales solicitation by manufacturers, the 
practice of preferential and discriminatory discounts 
involved in manufacturers’ selling their products to 
each other, or of manufacturers or distributors special- 
izing in discounts on nationally advertised merchan- 
dise, and distributing ‘courtesy cards” introducing 
consumers to self-styled “wholesalers.” 

Suggesting that measures to correct trade diversion 
evils may be more effectively left to the voluntary 
efforts of manufacturers and retailers than to govern- 
ment intervention, which he says is certain to follow 
if business fails to solve its national problems, Garniss 
declares that the basis for sound post-war distribution 
lies in long-range planning by representative leaders 
of the manufacturer, wholesaler and retailer groups. 


How to Stop the Abuses 

Such planning, he indicates, should seek: Voluntary 
commitments by established retailers to clean their 
houses; restoration by consumer goods manufacturers 
of sound sales policies predicated on distributing their 
products essentially through “retailers performing nec- 
essary services;” voluntary decision by manufacturers 
to cease those unlimited forms of buying or selling 
which are competitive to the retailers of their own 
products, and recognition by manufacturers of the 
obligation of enforcement when and if they place 
their merchandise under fair trade contracts. 

Too much latitude, according to Garniss, has at 
times been given to the definition of a retailer by 
some manufacturers and distributors in trying to 
justify sales to certain outlets. In general, he says, 
manufacturers who have maintained a high quality 
standard in their retail representation have agreed 
on this definition: “A retailer, regardless of his size 
or type, is one who carries representative stocks for 
the convenience of the public, truthfully represents 
his merchandise in his advertising and at the point 
of sale, renders necessary services, maintains a pay- 
roll, pays rent or taxes, respects laws and observes 
the principles of fair competition.” 


Trade Diversion Problem 

“The vital importance of the trade diversion prob- 
lem,” he asserts, “is measurable only by the impor- 
tance to the nation of a sound, healthy retail distri- 
bution system. While the estimated billion dollar 
annua] diversion is important in itself, sound thinkers 
among manufacturers, bankers, publishers, insurance 
and real estate men will recognize that the damage 
such loss of volume can do to an industry cannot be 
measured alone by the actual paper figure. Efficiencies 
in operation, prevention of failures, improvement of 
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Computes All Withholding 
Taxes Instantly 


Single-Window Telatotal gives withholding tax for all salaries up 
to $200, in $5 and $10 units, tax figured to 5c for all 16 classifications 
Retails at $12.90. 

Double-Window Telatotal gives withholding tax for all 16 classifi- 
cations to the penny. salaries up to $100. Retails at $19.90. 


Anyone who can read figures can easily and quickly figure ALL 
taxes of EVERY WORKER with Telatotal. No charts, rulers or other 
time wasting gadgets. Operated with either hand. Used by lead- 
ing firms for large and small payrolls. 


Investigate now and capitalize on the demand for simplified tax 
computation. 


BUSINESS EFFICIENCY AIDS 


Makers of “TIME-SAVER” Office Equipment 


P. O. Box 258-J Skokie, Illinois 

















When 
You Are 
Asked 
to 


Supply 
Silk 
Ribbons 


you will have to state that silk is being used for 
parachutes and other war equipment, leaving no 


surplus for typewriter ribbons. 


BUT 


You can confidently suggest the new BUCKEYE 
DICTATOR cotton ribbon as a remarkable substi- 
tute. both for standard or electric machines. 


Ready now, after months of exhaustive prepara- 
tion and testing. Send for sample. 
The 


Buckeye Ribbon & Carbon Co. 
Cleveland, Ohio 
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WARSHAW inos 
CARDS 

Obtaining your normal stocks 

of index cards isn't so easy to- 

day. We urge you to watch 

your inventory very closely. 

Try and give us a little more 

time than you do under normal 

circumstances. We will do 

everything we can to take care 

of your requirements. 


WARSHAW Index Cards are 


still the same excellent “buy.” « 
Made of good quality stock on 
our full automatic machinery eo 


guaranteeing uniformity of rul- INDEX CARDS 
ing and margins. Full rotary GuMMED INDEX TABS 
cut, these cards are always MENDING TAPE 
clean cut without fuzzy edges.  "ROTEX STICKONS 


THE WARSHAW MFG. CO., INC. 


1 MAIN STREET BROOKLYN 1, N. Y. 








NUCHAFT 
QUALITY 
LINE 


TELEPHONE 
TABLES 


WALNUT OAK 
MAHOGANY 








No. 51. Telephone Table 
Size 16x20x30 inches 


Waste 
Haskets 


a Complete Line— 
Exclusive in Design 
covering a complete 


Price range. 





No. 51 


NUCRAFT Furniture Products 


503 Monroe Ave., N.W. Grand Rapids, Mich. 
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properties, increases in wage rates and many other 
gains are made impossible by the diversion of this 
tremendous volume of business. 

“If on the basis of retail estimates it requires one 
employee for each $7,000 in sales volume, this billion- 
dollar volume channeled through retail outlets would 
employ about 143,000 people. As it has been estimated 
that to distribute this billion-dollar volume through 
these unsound and unsatisfactory methods requires 
about one-tenth this number of people, the net loss 
in employment is tremendous. 

“Because of this loss to retailing, many other parts 
of our economy are greatly affected. For example, 
retailing spends about four per cent of its gross sales 
in newspaper and other printed advertising. At this 
rate, a billion dollars in lost retail volume means a 
substantial loss to the advertising industry, as very 
little advertising is associated with diversion practices. 

“Real estate and real property taxes are direct losers 
as a result of trade diversion. This billion-dollar 
volume brought back to established retail distribution 
could mean greatly increased real estate occupancy. 
Furthermore, a considerable loss is sustained by fed- 
eral, state and local governments through the common 
avoidance of tax payments associated with these 
practices.” 

While the post-war period, with its huge accumula- 
tion of surplus war stocks, will obviously present its 
peculiar dangers to accredited distributors, as after 
the last war, Garniss expresses belief that it is, 
nevertheless, a golden opportunity for manufacturers 
and distributors to redefine their policies and reform 
their practices. 

He further believes this is the time to develop 
sound retail principles for the introduction of new 
products as well as the reestablishment of old trade 
names. The necessity for promotion, display and 
explanation at the point of sale, he says, should serve 
to strengthen the retailer’s position against sub-rosa 
infringements.—BJ 

sneinaieialailiai 

KOH-I-NOOR MOVES N. Y. OFFICE TO JERSEY 

The Koh-I-Noor Pencil Company, Bloomsbury, N. J., 
has announced the removal of their New York office 
from 373 Fourth Avenue to Bloomsbury. A small office 
will be maintained in New York for the salesmen in 
the New York area. 

The company has requested that all future corre- 
spondence be addressed to the Bloomsbury office. 
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OUR WAR-TIME JOB * * * 


We are proud of the record our company has earned through efficiently serving 


companies who have been awarded the... 






ARMY - NAVY 
“Ey 





« doing everything humanly possible to serve our 
he duration. Hours of labor mean nothing to our 
organization—if you (our customer) heve been served properly 


LET’S ALL GET BUSY AND DO OUR PART FOR “ViCTORY” 


(ode Staton Ping 


17 South Charles Street (41 #tDwooo) 














MORALE BOOSTER.—Subject of much favorable com- 
ment was the above advertisement of the Modern Sta- 
tionery & Printing Company, 17 Charles Street, Baltimore, 
Md., ‘which appeared in the Baltimore Sun Sunday and 
Monday, September 5 and 6. Calling attention to the 
activity of the company in serving industries which have 
received the Army-Navy “E” Award, the advertisement 
is designed to serve as a definite “morale booster” for 
other stationers serving manufacturers in the war effort. 
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Doten-Dunton office furniture embodies a half century 


of continuous development and leadership in distinc- 





Whether the result to be achieved is expressed in 


Doten-Dunton line affords appropriate selections in 


distinctive designing and quality construction. 


Our fifty years of continuous experience in translating 


commercial character into wood enables the dis- 


Manufacturers 





91 FEDERAL STREET, BOSTON, MASS. 
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tive suites and commercial wood furniture products. 


terms of richest elegance or dignified simplicity, the 


DOTEN-DUNTON DESK COMPANY 


Distinctive 


and Commercial Furniture 








Embodying a half century of continuous development in distinctive suites 


and commercial wood office furniture 


criminating dealer of today to offer the unquestioned 


best in wood for the executive office. 


Doten-Dunton products are particularly adapted to 
meet the strong, continuing demand of war industries 
and other establishments which can offer suitable 
priorities. Later they will be available to help satisfy 
the enormous pent up desire for quality furniture 
refinements for the business home, which is the office. 


*The picture shows one of several suites installed in the Bank 


of America, San Francisco, by the RUCKER FULLER DESK CO. 


Banking, Executive, 





FACTORY—CAMBRIDGE, == MASS. 



















Are You Acquainted 
with the Ben. Franklin Franchise 
an? See our repre- 
National Sta- 
's 1943 War 
use, Chi- 


usive. 


Protection Pl 
sentative at the 
tioners. Association 
Conference, Palmer Ho 
o, October 4 to 6 incl 
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NEWEST NOTES IN STATIONERY SELLING 

A striking commentary on these parlous times is 
the “Crackpot Correspondence” stationery currently 
featured by extensive sales promotion at John W. 
Graham & Co. (“If It’s Made of Paper We Have It’) 
in Spokane, Wash. To its long-established stationery 
slogan therefore may be added “If It’s New We Have 
It,’—for the old-time store keeps abreast of the most 
modern notes in stationery. 

The spacious Graham store, located at 707-711 
Sprague Avenue and at 708-716 First Avenue in the 
metropolis of east Washington, makes headlines of its 
diversified stationery these war days—especially the 
newest letterheads with a silly symphony or Walt Dis- 
ney touch. There has been assembled in the depart- 
ment within the highly departmentized stationery 
house an extraordinary group of well-related items. 

Amidst the array of new stationery are correspon- 
dence cards, for those who do not wish to write too 
much; books of writing, which contain attractive 
deckle writing paper, etched sheets and cards of six- 
teen original etchings; and its stationery of man-sized 
proportions for “private correspondence.” 

As to the latter, there are patriotically colored red, 
white and blue boxes of stationery to capture the eye 
of the serviceman, or of those who would send him 
writing materials. And there is extra fine social sta- 
tionery in the special group. 

Yet topping the collection in point of interest are 
the “crackpot letterheads,” as they are called, which 
catch the eye of all beholders. As Graham’s store 
headlines the nutty note paper, which it sells in a box 
for $1.25,—‘“strictly insane, positively daffy, 100 per 
cent zany noteheads, with 32 envelopes to match.” 

Everybody seems to like the bizarre and the little 
bit queer, so the nutty noteheads have been attracting 
plenty of attention at the stationery counters of the 
large pioneer establishment of the Pacific Northwest. 

In further explanation the Graham company pro- 
motes the stationery in the following fashion: 

“The box contains four each of eight daringly dizzy 
and delightfully delirious designs—just what you need 
to write to your friends, relatives, enemies, rich Aunt 
Gussie,—and don’t forget Cousin Louie, Pfc.” 

Sales promotion and advertising takes a brand new 
tack behind this special modern group of stationery 
lines which is as new as post-war planning.—CML 
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JUSTRITE WINDOW DISPLAY AT CROCKER’S.—Featured in 
this striking window display at the H. S. Crocker Company in 
San Francisco are Justrite office outfits, cloth marking kits and 
stamp pads, all products of Louis Melind Company, Chicago. 
Two Melind-sponsored ads incorporated in this display tell 
of the important part played in the war effort by American 
stationers. John Ofsenek, manager of the Crocker store, was 
responsible for the layout of the window. 
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THE LOSER: 


“Tomorrow never comes” 


THE WINNER: 


“Tomorrow id the day 
Im planning for today” 
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An exchange of ideas on our busi- 
ness of the future will be of mutual 


benefit. Let's get together. 


TYPEWRITER PAPERS 


Booths G6—G7, N.S.A.’s War 
Council, October 4th, 5th, 6th 
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AUTOMATIC COIN WRAPPERS 


Stationers! It’s your Line. Exclusively! 
‘Steel-Strong’” Products are sold through Stationers and 
Office Supply Dealers only. We have no retail salesmen to 
pirate your customers and cash in on your missionary work. 


Write for liberal discounts and sales help on: 


Lead Seals 

Seal Presses 

Teller’s Moisteners 
Manual Coin Counters 
Currency Racks 
Wrapper Cabinets 


Coin Wrappers 
Bill Straps 

Coin Bags 
Currency Bags 
Draw String Bags 
Métal Clasp Bags 
Night ame maa Bags Sorting Trays 
Linen Shipping Tags Coin Storage Trays 

Downey Change Trays 


THE C. L. DOWNEY CO. HANNIBAL, MO. 
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DARNELL CASTERS 


Ash for New 192 Page 
DARNELL MANUAL 





DARNELI. CORP. LTD., 60 WALKER ST.,NEW YORK,N.Y. 


LONG BEACH, CALIFORNIA, 36 N. CLINTON, CHICAGO, ILL. 








We can make immediate 
shipment of 


NUTYPE 


TYPEWRITER 
TYPE CLEANSER 
lways a large stock on 


and. ... No priority neces- 
sary. Order some today. 


Walter G. Gies Company 


Manufacturers 
Crownsville, Maryland 
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“Follow the Flag” To VICTORY 


ACTION MAPS that Follow the Daily Tide of Battle 


Beautiful World Map on pin board in bottom 
of box. Map of U. S. Possessions in top of 
box. Couslete with 176 flags of war- , 
ring nations. A splendid outfit to A 
use in keeping up-to-date with 
the Allies on their march to 
Victory. 


Will Sell On Sight 
ONLY $1.00 


Every family with children 
of school age, or with a man 
in service wants one. So will 
others. Order direct from ad 
or send for special circular. 


THE GEORGE F. CRAM COMPANY, 






INC. 





Maps, Atlases, Globes since 1867. 730 E. Washington St., Indianapolis 7, Ind, 
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WORKING FOR 
MORE OUTPUT 
PER TYPIST 


Busy with War work, we still 
supply parts and service, to 
speed your typing. 


THE DAWN MFG. CORP. 


DIVISION OF THE 


HALL-WELTER CO., 
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in ROCHESTER, N. Y. 





| New York City, 


OFFICE MANAGEMENT CONFERENCE IN NEW YORK 
The major problems confronting office managers 
today will be comprehensively analyzed in an Office 
Management Conference sponsored by the American 
Management Association, at the Hotel Pennsylvania, 
October 28 and 29, according to an 
announcement by Henry E. Niles, the association’s 
vice-president for its office management division. 
Office problems centering about manpower, methods 
and procedures, compensation, post-war planning and 
related subjects will be analyzed during the two-day 
session, it was stated by Mr. Niles, who is secretary of 
the Baltimore Life Insurance Company and Chief of 
the Field Organization Branch of the Office of Price 


| Administration. 


Details of the conference program have been com- 
pleted by the association’s office management planning 
council, Mr. Niles said, and authoritative speakers to 
discuss each of the principal program topics have 
been selected. 

The program outline for the two days follows: 
Thursday morning, October 28: 

Chairman: Henry E. Niles 

The Office Manager’s Job Today—Henry E. Niles 
Procedures Under Wage Stabilization—A repre- 
sentative of the National War Labor Board 

Job Evaluation and Compensation Problems — 
(Speaker to be announced) 


| Thursday afternoon, October 28: 


| 
| 





Friday afternoon, 


A New Interview Technique—(Speaker to be an- 
nounced) 

Induction Methods Reducing Turnover—(Speaker 
to be announced) 

Applying the TWI Program to the Office—Sterling 
W. Mudge, district director, Training Within In- 
dustry, War Manpower Commission, New York City 

Friday morning, October 29: 

Two concurrent sessions: 

I. Gearing Office Operations for Greater Output: 
Methods and procedures for Office Efficiency— 
(Speaker to be announced) 

Standardization of Record Forms—I. A. Herrmann, 
office manager, Servel, Inc., Evansville, Indiana 
Punch-Card Methods in Payroll Work—Edward N. 
Hay, personnel officer, The Pennsylvania Company, 
Philadelphia, Penna. 

II. Case Stories in Office Morale: 

Non-Financial Incentives—T. Stanley Vanneman, 
assistant general auditor, The Chesapeake and 
Potomac Telephone Companies, Washington, D. C. 
Office Discipline Policies— (Speaker to be an- 
nounced) 
Handling Grievances—Kenneth O. Warner, direc- 
tor of personnel, Office of Price Administration, 
Washington, D. C. 
An Attendance Bonus Plan—Carl G. Baumes, office 
Manager, R. Wallace & Sons Mfg. Co.,Wallingford, 
Connecticut 

Friday luncheon, October 29: 

Chairman: Henry E. Niles 
Control Techniques in Office Services and Rou- 
tines—(Speaker to be announced) 

October 29: 

Chairman: Coleman L. Maze, Professor of Manage- 
ment, New York University, New York, N. Y. 
Office Procedures and Customer Relationships— 
(Speaker to be announced) 

Down-to-Earth Post-war Planning for the Office 
(Panel): Coleman L. Maze, chairman 
E. H. Conarroe, director, management service, 
Policyholders Service Bureau, Metropolitan Life 
Insurance Company, New York City 
Dr. Donald Davenport, chief, Employment and 
Occupational Outlook Branch, Bureau of Labor 
Statistics, United States Department of Labor, 
Washington, D. C. 
(Other panel members to be announced) 

Members of the planning council who formulated the 

conference program include, in addition to Mr. Niles: 
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YOUR 
IS IN 


“THE 


Never was it so vital to build and build construc- 
tively — today’s new contacts, new businesses 
and expanding demand will place you in a position 
to do the fine, efficient, thorough-going job which 
will be demanded in the days ahead. 


And if you have placed your confidence in a manu- 
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FUTURE 
LINE 


SUCCESS 
TO BUILD ON” 





facturer who has always enjoyed the dealer’s con- 
fidence—a concern which is known as “‘A Dealer 
Organization’’—then quite certainly you may look 
forward confidently to the future. On this basis, 
Security has won its reputation—you will find 
that theirs is quite truly A LINE TO BUILD ON. 






DELIVERY is a paramount 
feature today. Illustrated at 
the left are a few items of 
Security’s popular Wood 
Line — obtainable for im- 


mediate shipment. 


SECURITY STEEL EQUIPMENT CORPORATION - AVENEL-N-J 
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Manufacturers of Rotary Stencil Duplicators, and Supplios 





RD WAR LOAN DRIVE - 
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BACK THE ATTACK—BUY MORE BONDS! 
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E. H. Conarroe, director, management service, Policy- | 


holders Service Bureau, Metropolitan Life Insurance 
Company, New York; Allen Everett, McKinsey and 
Company, New York; Norman C. Firth, managing 
editor, Dun’s Review, Dun & Bradstreet, Inc., New 


York; L. A. Griffin, general office manager, Johns- | 
Manville, New York; Mrs. Zalaine S. Hull, training | 


department, Sperry Gyroscope Company, Brooklyn, 
New York; Coleman L. Maze, Professor of Manage- 
ment, New York University, New York; John Mitchell, 
vice-president, Uniform Printing and Supply Division 
of Courier-Citizen Company, Chicago; W. E. Tarr, 
general office manager, The Studebaker Corporation, 
South Bend, Ind.; and P. G. Wharton, general auditor, 
The Atlantic Refining Company, Philadelphia. 


—_—_ o-oo 


RETAILERS ON ADVISORY GROUP FOR CON- 
SUMERS GOODS DIVISION OF OPA 


A group of 55 representatives of retail business, | 


together with six representatives of consumers and of 
organized labor, were invited to advise with the direc- 
tor of the Consumer Goods Division of the Office of 
Price Administration on retail price control of prod- 
ucts other than food, it was announced September 11 
by the OPA. 

The group was named by the division director, 
Reagan P. Connally, who after his recent appointment 
by OPA General Manager Chester Bowles, laid aside 
his duties as president of the Interstate Department 
Stores to assume his OPA post. Mr. Connally hopes 
to obtain from the group the fullest possible informa- 
tion of the reaction of retail business and the vublic 
to OPA methods of retail price control for consumer 
goods. 
advisory committees which have been appointed by 
the Price Administrator to represent specific industries, 
the group or council is similar to other informal 
groups upon which OPA has depended in keeping in 
close touch with industries, or broader fields of busi- 
ness operation. 

In addition to the over-all council of more than 60 


Distinctly different from the formal industry | 


members, Mr. Connally expects to set up similar and | 


smaller groups in each OPA region, which will clear 
their findings with the main body and with him. 
Retail businesses which find they do not have ade- 
quate representation in the council for their particular 
interests are asked to communicate with the director. 


Approximately a dozen sub-committees will be 
formed from the membership of the main group which 


will make special studies of price control in retail , 


stores and businesses of various types, such as chain 
stores, independent retailers, mail order houses, and 
in stores doing varying volumes of business. 


The first meeting of the main council was held 
by Mr. Connally in Washington on Wednesday, Sep- 
tember 15. Its first project was to gather and report 
to OPA data on the strengths and weaknesses of 


current retail price control as they appear to retail | 


businessmen, to consumers, and to the representatives 
of organized labor. These findings by the council 
and its affiliated committees will be given full con- 


trol regulations in the retail field. At the first meet- 
ing, the permissible scope of activity of the Council 
under the anti-trust laws was explained. The De- 
partment of Justice has been advised of the forma- 
tion of the council and has been requested for an 
opinion on this subject. 

OPA has stated previously that, while holding retail 
prices at the line of September 15, 1942, as directed 
by Congress, it expects to consider an over-all price 
control regulation for retail stores covering non-food 
items, which will simplify compliance for business and 
for the public. The first step toward that goal is to 
obtain full information and recommendations from 
the trade and from consumers through the help of 
the group named. 
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11 West 32nd Street, New York, N. Y., PEnnsylvania 6-0588 





SIGHTLY COPY RACK | 


holds your copy up 
so you can see it. 











Typists like it for 
accuracy and speed 
with less fatigue. 


Retails for $2.50 


($2.75 on West Coast) 
Folder and dealer discount on request 
Shipments from stocks in Louisville and San Francisco. 


FRANKLIN TABLE COMPANY 


2020 Village Drive, Louisville 5, Kentucky 
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HEADQUARTERS 
for fine leather 


UPHOLSTERY 


EHRLICH UPHOLSTERY WORKS 
520 West 42nd St. * New York, N. Y. 
































KEEP 'EM TYPING 


sideration by OPA in simplifying existing price con- | 


The War Production Board has greatly restricted the sale of typewriters 
and other indispensable office machines. Every means must be taken to 
keep existing machines, especially the type and platens, in the best possi- 
ble condition. 


You can help your custom- 
their 
machines by selling them 
the SPEED-MO TYPE 
CLEANER with the auto- 
matic finger tip control 
which saves fluid and pre- 
vents evaporation. There 
is no dirt; no daubing or 
spattering. Fluid is al- 
ways clean. 


WRITE TODAY FOR CATALOG 
“O. 141 AND FULL DETAILS: 


RIVET-O MFG. CO. 
96 Jason Street 
ORANGE, MASS. 








EEE Ee 


sneer errr: 












“SLOPPY cory" 
ike +nis 
om nogiectsh cot 


fr }. 












TEMPO Film Stencils produce 
cleaner copies. The FILM molds 
and holds every letter in place, 
eliminating type-filling and 
cut-outs of loop letters. 











Write for TEMPO’S Trial Offer 


MILO HARDING COMPANY 


436 West Pico Boulevard, Los Angeles, Calif. . 
617 Commonwealth Annex, Pittsburgh, Penna. 








At Lt ; haere > 4) 4 3.00 | : : 
Least Thon ‘ — 1 80 1 00 j 





For Use With 
Tax Bracket 
(Gov't table) method 


For Quick Profits Sell FOR WEEKLY PAYROLL—MODEL A. 


VICTOR Use when pay period is once a week, whether 
employees are on hourly rate or weekly salary. 


TAX COM PUTER for Semi-monTHLY PAYROLL — 
MODEL B. Use whenpay periodistwiceamonth, 


Figures Withholding Taxes instantly whether employees are on hourly rate or salary. 
FOR MONTHLY PAYROLL—MODEL C. 


and accurately Use when employees are paid once a month. 








| 





fe, Write for Literature Price, any model, $3.90 List. 
THE VICTOR SAFE & EQUIPMENT CO., INC. 
NORTH TONAWANDA, NEW YORK 


CONSUMER APPROVED PRODUCTS SOLD ONLY THROUGH DEALERS 
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SCHOOL ARTS . 


CATHOLIC SCHOOL JOURNAL «+ 


SCHOOL SHOP . 
PENCIL POINTS’ °* 


AMERICAN ARTIST * 
THE OFFICE « 


F O 4 YO U M r. D EA LE R: Steady advertising such as this helps YOU sell 


more Higgins products. It is one of our 1943 series running in: SCHOLASTIC « INDUSTRIAL ARTS 
THE DRAFTSMAN 
THE ARTIST 


PRODUCTION ENGINEERING » MECHANICAL ENGINEERING and 50 engineering college publications. 
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ELECTRONS AT WORK 


The world is putting Electrons to work in myriads of new 
devices. For 63 years electrons have “worked” for the users 
of Higgins American India Inks. 

The carbon particles in Higgins India Inks are reduced to 
a definite micron size at which the kinetic energy of the mole- 
cules may overcome the force of gravity. The polarized particles 
“push” one another around thus maintaining an eternal 















HIGGINS. 
MERIC AN sO 
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graph showing Brownian 


in Higgins 


movement 


American India Inks 


ITEMS THAT LEAD TO PROFITS 


Higgins American India Inks are 
uniformly black and settle less 
during storage than any simi- 
lar product manufactured. Yes, . 
electrons have been working ‘ 2S= HL 
for Higgins users for 63 years. 






Brownian Move- 
the major reason 
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G-E Electron- 
ic Lighting 
control unit, 
mounted on 
wall panel. 
Courtesy of 
N General Elec- 
4 tric Company 











































HIGGINS E\b COLIN. 


271 NENTH SL. BROORTYN SN.) 


Specialties for Ready Sale — Prompt Delivery 








PREST-O-PRINT 
Victory Model Duplicator 


A "Natural'. for Offices, Churches, Organiza- 


tions, Restaurants, Schools. 
x * * 


co eater 


Easy to Use 
* * * 
Simply ''Press-to- 
Print’ 

* * * 

Kit includes Stencils 
and Supplies 
* * * 
Uses Standard 
Stencils 
* * * 


No Moving Parts 
$24.75 List 








BAINBRIDGE VICTORY FIBRCAN 
Quality Baskets for Every Purpose 


Hardened Fibre—will not crack or dent—Strong 
—Attractive. 
* * * * * 


Two Colors: Brown and Green 
x * *& * * 


A FEW OF THE SIZES 


V—Hgt. 15” 
Top Diam. 12” 
Bot. Diam. 10” 


2 
9 V—Hgft. 20” 


Diam. 12” 
10 V—Hgt. 30” 
Diam. 12” 





C110 V—16” x 30” and 16” x 36” 
18” x 30” and 18” x 36” 
20” x 30” and 20” x 36” 











Founded 





1845 
218 Greenwich Street 
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Many More Items to Fill the Gaps the War Creates 
a BAINBRIDGE, KIMPTON 


An 
Expanding 
& HAUPT, Ine. Service 
New York, N. Y. in 1943 
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DAYTON STENCIL 
WORKS CO. *exic™ 





MASONITE 


CLIP BOARDS 


METAL CLAMP 


Complete Line of Stationery 
and Mimeographing Supplies 


Pengad Mfg. Co. 


Pengad Bldg. Bayonne, N. J. 
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BILLFORM “PROCESSED” 
CARBON PAPERS 


Each sheet of Storm’s “BILLFORM PROCESSED” 
carbon papers is specially processed to make it curl 
resistant. Each sheet is therefore easier to handle. 
Each sheet lasts longer. Each sheet will MAKE new 
friends, permanent friends for you. 












The “Complete Line” 


CARBON PAPERS: Cleangrip, Whitedge, Clean Pull, 
Cameo, American, Reliance, Storms Pen and Pencil 
Carbons, in all weights and finishes. CARBON ROLLS: 
Tailor’s Marking. Photo Offset, Billing Rolls for Elliott 
Fisher Machines, Billing Rolls for Burroughs Posting 


Machines, Register Rolls, Tally Rolls, Teletype Car- 
bonized Rolls, Rolls for Elliott-Addressing Machines, 


INKED RIBBONS: Stormtex, Cameo, 
tibbons for Addressograph Multi- 


Special Rolls. 
American Reliance, 
graph, Speedaumat, etc. 


H. M. STORMS CO. 


561 GRAND AVENUE BROOKLYN, N. Y. 








Try our Type Cleaner in Your Office 
and See How It Compares. 


Sample Sent Upon Request 


Martens Type Cleaner 
7 West 29th St. New York City 


THE PERFECT FLUID AND PATENT APPLICATOR 
bis Vanne Dou acheage 
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RITE-RITE MFG. CO. * DOWNERS GROVE, ILL. 


SUBSIDIARY OF JOSEPH DIXON CRUCIBLE COMPANY 
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" Allin th r : 
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same hoat; «#349 
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£& 
x Have you ever heard of a more , + 
exasperating position fora pro- 
gressive company to be in— to have more business than they can 
* handle? Yet almost everybody these days is in the same boat. + 


Please be assured that we realize you want more of our Push-Less 

+ Hangers, Metlhed Maptacks and Push Pins than you're getting, and * 

that you'd like them faster, too. s 
, . . 4 top in fora 
But a high percentage of the materials from which these products P fe * 
are made have gone to war. We can only do our best under the visit with us at 
emergency conditions we’re faced with and hope that it won’t inter- 
*«  fere too much with our customary prompt service. booth H-5 a 

YI I 


& 
* ——ance 0e— Moore Push-Pin Company * 
x WMakers of Famous WMoore Push Pins» Push- Less Hangers» Wetthed WMaptachs 
113-25 BERKLEY STREET « PHILADELPHIA 44, PA. 
¥ -* * * * © H * HR HM RH HM HR H HM HK SF 
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NOW’S THE TIME TO DRIVE FOR WAR BOND SALES 





AS YOU NEVER DROVE BEFORE! 


Many a soldier owes his life to a com- 
mander who drove him to the utmost 
in battle—never let him slacken for a 
single fatal instant! And after the war, 
many a worker will owe his economic 
safety to a leader who drove him 
continuously for higher Pay-Roll 
allotments for the purchase of War 
Bonds! 


Despite higher taxes and prices, the 
average worker still has more money 
than ever before—particularly on the 
basis of the family income. With others 
in the family earning, too, just let the 
worker ‘figure it out for himself’, and 
he usually will realize that now he can 
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put more into War Bonds than he has 
been doing. 

That's why the Treasury Department 
has set new quotas for the current Pay- 
Roll Allotment Drive—quotas running 
about 50% above former figures. These 
quotas are designed to reach the new 
money that’s coming into the family 
income. Coming from millions of new 
. . from women who never 
. from millions who 


workers . 
worked before . . 
never before earned anything like what 
they are getting today! 

The current War Bond effort is built 
around the family unit, and the Treas- 
ury Department now urges you to or- 
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fy YOU'VE DONE YOUR BIT—NOW DO YOUR BEST 
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OFFICE 


ganize your War Bond thinking—and 
your War Bond se//ing—on the basis of 
your employees’ family incomes. For 
details, get in touch with your local 
War Finance Committee which will sup- 
ply you with all necessary material for 
the proper presentation of the new plan 
to your workers through your labor- 
management committees. 


Today about 30,000,000 wage earn- 
ers, in 175,000 plants, are buying War 
Bonds at the rate of nearly half a bil- 
lion dollars a month. Great as this 
sum is, it is not enough! So turn-to to- 
day! Get this new family income plan 
working! 


This Space is a Contribution to America’s 


All-Out War Effort By 
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EXPORTER 


@ Published in Great 
Britain every three 
months this popular 
Journal contains up- 
to-date news of the 
activities of British 
Manufacturers of 
stationery and allied 
lines. A number of 
lines advertised in 
this journal, how- 
ever, are not neces- 
sarily available for 
export at the present 
time. 


Scores of American 
dealers are on our 
regular mailing lists 
and we shall be 
pleased to send you 
a copy FREE each 
quarter if you will 
complete and return 
the form below. 


BRITISH STATIONERY 


SEND US THIS COUPON 














To F. W. BRIDGES LTD. 

Proprietors THE BRITISH STATIONE. EXPORTER. 

34, Bridge Street, HEREFORD. ENG! ND 

(Late of Grand Buildings, Trafalgar juare, London, W. C. 2.) 


Please send to the address below ee Copy each quarter of 
the BRITISH STATIONERY EXPOR’ .. 


TEI ssicicsscviciscdiamniinsiniclaoseierepneathantness En ne 
(Please attach your busine. card or letter-head) 


ER ee aA Cee en eee Paes sistas his 


Date 








NON-RUBBER 


Typewriter 
Keys 


® 
The SPRING’S 
the THING! 


MASTER 
SPEED KEYS 


Guaranteed for three 
yeors. 


} Speed Key Mfg. Co. 32e,cotwmtes,rtcee, 
BANK PASSBOOKS 


and Pocket Check Covers 


New methods of manufacturing 
make Low Prices and Easy 
Sales. Super Finish and An- 
tique Moorish Passbooks. N.C.R. 
and Burroughs Window Ma- 
chine Passhooks and all other 
style Passbooks and Check 
Cases. BIG OPPORTUNITY 
for Bank Supply and Stationery 
Salesmen. 




















Write for samples and prices. 
Full particulars on request. 


AMERICAN PASSBOOK CO. 


AKERS BLDG. CLEVELAND, OHIO 








Your Profit 
$500 to $750 
on average order of 


Wedding 


Announcements 


No Investment 


—All Profit. 


Social Engravies “Sample Book mailed for deposit of $1.00 whieh is 
refunded after receiving $10.00 net of engraving o or return of sample book. 


NATIONAL ENGRAVING COMPANY 


BIRMINGHAM, ALABAMA 


NEATYPE 


TYPEWRITER 
TYPE CLEANER 


The FINEST cleaner with 
the RIGHT cleaning brush 
attached. Easy sales—sure 
repeats — excellent profit. 
For full information and 
samples, write 


, STARKEY PAPER 
& SUPPLY CO. 


720 Delaware St., Kansas City, Mo. 
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They’re Royal men, charged with design and devel- 
\ ae opment, and they get together quite often these days. 
‘\ & 
ot 


Specifically what they talk about are your needs— 











; \ your customers’ needs—in postwar metal furniture 
i ° and equipment. 
re) Without in any way interfering with Royal’s 
1 ai! extensive war work, they are making plans for 
“Tomorrow”... looking into the possibilities of 
' «> new materials and new designs. 
“9° The Royal furniture of the future is planned to 
bo be more attractive and functional than ever. As 
S always, it will give your customers full value and 
ay \ satisfaction for their money. 
\) : Sometime after the war—as soon as conditions 
| Xa | permit—we will invite you to inspect the highly 
'4e profitable Royal Line of Tomorrow. The Royal 
hel | Metal Mfg. Co., 175 N. Michigan Ave., Chicago, II. 
T ‘ Metal Furniture Since ’97. | 
i 
i d 
' 
! \ 
' 
! 
' ) 
' 
\ ) 
\ 
\ Va ! 
‘\ ; 
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CZ 
LINE OF TOMORROW 


Royalchrome Furniture Royal Steel Folding Chairs « Royal Housewares 
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We Welcome Stationers to the 39th 
NATIONAL STATIONERS CONVENTION 


We take special delight in extending a warm welcome to dealers this 


year, because it marks our 40th anniversary and also announces the 39th 


year since the founding of the National Stationers Association. 


During all these years of progress and development we have experienced 
together some good years as well as some lean ones. Yet our cause has 
been of a common interest to produce quality products, acceptable to 


the users, so that foundations could be laid for building successful dealer 


enterprises. 


Knowing that the success of our own business depends upon the success 
of our dealers, we can truly celebrate this our 40th Anniversary with 


heartfelt thanks to all the trade for their loyal support and continued 
patronage. 


HEYER Quality Supplies consist of a complete line for every 
make of Gelatin, Stencil and Liquid Duplicators. All HEYER 


Products are fully GUARANTEED. 


7 
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Where Office Machines 
can’t be coddled 


Underwood's ie =—Auh) aa 


American World Airways plane floats at its 
From Remote African Base Pan American World dock. Before the war, Pan American foresight 
blazed many air trails now vital to the United 
Nations’ war effort. Among the machines that 
contribute to Pan American’s efficient operation 
are those which help organize its thousands of 
essential details—office machines! In Pan Amer- 
ican’s accounting, traffic, clerical and executive 
‘ offices, there you'll find the name Underwood 


Elliott Fisher. 





Airu ays reports Hardihood of l nderwood hquipment 


2. No Casualties Permitted —Unlike the 407 U. 
cities where service facilities on UEF machines 
ure, even in wartime, as near as your telephone, 
such remote outposts as this airport must rely 
completely on the unfailing durability of its 
office machines. Here, Pan American installed 
Underwood typewriters. Many of these machines 
are veterans in service, yet Pan American reports 
that all are on top of their jobs—that working 
without vacations, they have required remark- 
ably little special attention. 


3. Service in War —Air crossroads of the world 
today is neutral Lisbon, Portugal. Here top pri- 
ority passengers are shown leaving a Pan Amer- 
ican Clipper after a 4-continent, on schedule, 
flight. Also serving you in wartime UEF can 
supply adding and accounting machines under 
WPB regulations. We have been able to assist 
many companies with their wartime accounting 
problems. Ribbons, carbon papers. and complete 
maintenance service on all products are avail- 











Underwood Typewriters Underwood Sundstrand Underwoor att Fisher Accounting able fre ym coast to coast. 
Adding-Figuring Machines “Mas hines 


Underwood 
Elliott Fisher Company 


ONE PARK AVENUE, NEW YORK 16, 
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We are now in war production on—U. S. Carbines, 
Caliber 30 M-1—Airplane Instruments —Gun Parts 
{mmunition Components—Fuses—Primers and 


Mise ¢ laneou s Item S. 


Enlist Your Dollars... Buy War Bonds... To 


Shorten the Duration 





UEF 
enlisted 








Copyright 1948, Underwood Eiliott I er Company 





